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Credentials: Owns scissors. 
Profession: Hair stylist? 
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Now that the Y2K scare is over, you can get back to rational plan- 
ning. Get a great start in 2000 with a free audit of your computer 
network. Clancy-Paul will survey your systems and provide a de- 
tailed analysis of your computers, software, and network. At your 
option, we’ll even create a Technology Plan for your business that 
phases in productivity-improving investments in line with your 
budget. For your free network audit -- or just about any other com- 
puter service -- call Clancy-Paul at 609/ 683-0060. 
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Clancy-Paul Networking Services performs LAN Design and support, 

and installs e-mail, dedicated Internet access, proxy servers, firewalls, office 
automation, accounting systems, and custom databases. We make it easy to 
install or upgrade your computer network! 


The Clancy-Paul Network Process 


1. Discuss your immediate and long-term business goals. 

2. Conduct a free on-site survey of your site, your computers 
and your wiring requirements. 

3. Provide a detailed written proposal outlining all service and 
hardware costs up front. 

4. Proposals and installations are conducted by Novell CNEs and 
Microsoft Certified Professionals. 
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bem it’s a new millennium 
and some even say a new age in our 
chosen profession: Information. 
And so we wonder: Can we at U.S. 
| possibly have any words of wis- 
dom for doing business in this fast 
changing field? And if we do, 
would our words still be so wise 
even a year from now — let alone 
1,000 years? 

We will let readers judge that for 
themselves. But as participants in 
the information industry — infini- 
tesimal, as we may 
be — our view of 
the future deserves 


Between 


some reasonable estimation of its 
accuracy and usefulness will play 
an ever more valuable role. 

Just to remind readers that a lit- 
tle shaping goes on in any informa- 
tion transmission, let us elaborate 
on Our points in reverse order: 


3.) You can’t afford to be per- 
fect. That’s been a battle cry at U.S. 
| for the past decade or so, ever 
since we found ourselves apolo- 
gizing to a venture capitalist for a 
story we had written about his 
firm. It wasn’t as 
good as it could 
have been, we as- 


an airing. As The sured him, and the 
Sarnoff CEO Jim photographs were a 


Carnes says on page 
14 of this issue, the 
world is poised at nexus of three 
revolutions, in information, semi- 
conductors, and genomics. We 
will stay away from semi-conduc- 
tors and genomics, but on the in- 
formation revolution we will now 
plunge into the fray. 

First, and just so no one leaves 
the gathering empty-handed (or 
empty-headed, to be more precise), 
we offer three rules of the road that 
will serve you well in the next 
phase of the Information Revolu- 
tion: 

1.) In the new Information Age 
certain old ways of doing things 
will appear more valuable than 
ever before. 


2.) The revolution in informa- 
tion processing will depend not 
only on the high technology inno- 
vations that govern the acquisition 
and dissemination of information, 
but also the low-tech ways in 
which people choose to process 
and relate to the information. 


3.) As information becomes 
more of a commodity, the buyers 
and sellers will have to learn that 
no one can afford to be perfect in 
this business. Intermediaries who 
can package information and give 


Lines 


lot better than they 
appeared in the 
printed paper. ‘‘What are you talk- 
ing about,”’ asked the venture capi- 
talist, who had merely been trying 
to thank us for the coverage. “‘I tell 
my own people that we can’t afford 
to be perfect, and I don’t see how 
you could possibly be perfect and 
still be able to put out a newspaper 
on a regular basis.”’ 

At the time we at U.S. | were 
spending more time proofreading 
classified ads than. we were our 
cover stories. We had more people 
noodling over our delivery lists 
than we had reporters out on the 
streets looking for news. While the 
battle cry doesn’t mean that we 
encourage or condone editorial er- 
rors, it does mean that we set pri- 
orities and concentrate as much on 
the forest as the trees. 

As information becomes a hot- 
ter commodity people will find 
that their definitions of what is ac- 
curate and inaccurate information 
will be challenged. We still have 
people calling our office wonder- 
ing how many copies of the paper 
are delivered to Mercer County. 
We always tell the callers they are 
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Credentials: Operates plug. 
Profession: Electrician? 


OKAY. You're part of the wired generation, 
plugging and unplugging stuff all day long. 
That one prong wider than the other 
doesn’t even fool you. But do you think 
you're ready to wire your house? Probably 
not. You'd call a professional. 


So why not take that same advice when it 
comes to your corporate presentations? 
Sure your company owns computers. But 
do you or your staff really have the 
experience or time to create illuminating, 


high-voltage presentations? 


Turn to the specialists at Slide Design and 
Production, the area's experts in presentation 
graphics, to give you a hand. We'll wire your 
presentation from the ground up or pump 
up the wattage of what you've started. 


Don't get shocked. Call a professional. 
Because when it’s time to wow your 
audience, you only get one chance to 
electrify. 
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if You Think it 
Do You Own It? 


E disor had to create a light 
bulb to get a patent. Today’s entre- 
preneurs might simply try to patent 
the “light bulb idea.” 

Information, as we all know, is 
a valuable commodity, but only as 
valuable as it is protected. Enter the 
term intellectual property, the pro- 
prietary, patented version of an 
idea, concept, or method. In fact, 
many of today’s business are born 
on ideas alone. “‘When you take an 
Internet start-up, that’s all they 
have,’ says Richard Wood- 
bridge, senior partner of Wood- 
bridge & Associates at 112 Nassau 
Street (609-924-8864). “‘And in- 
vestors want to be given, some 
comfort.” 

In terms of the sheer number of 
patents registered each year, the 
Route | corridor is second only to 
Silicon Valley. Earlier this year, 
the Philadelphia Inquirer reported 
that the Princeton and Rutgers re- 
search corridor — an area that cov- 
ers roughly 50 miles between 
Trenton and New Brunswick — 
ranked as the second most innova- 


tive place in the nation, with 
roughly one patent to every 120° 


residents. Silicon Valley has one 


patent for every 98 residents. 

“The volume of intellectual 
property requests we have walking 
in the door is triple that of what ! 
saw three years ago,” say Wood- 
bridge, who discusses patents, 
copyrights, non-disclosure agree- 
ments, and how to protect your In- 
ternet site at the Association of In- 
ternet Professionals meeting on 
Wednesday, January 12, at 6 p.m. 
at the Sarnoff Corporation on 
Fisher Place. The meeting is free 
Call 609-924-8864. 

Internet start-ups are the latest in 
the parade of intellectual property 
clients at Woodbridge & Associ- 
ates. ‘‘Ultimately what they are do- 
ing is trying to hook investors,”’ 
says Woodbridge. “‘Since they 


don’t have much in the way of 


tangible assets, they do what they 
can to protect their intellectual 
property so that their investors are 
protected.” 

Patenting a business model or 
method is still a relatively new 
phenomenon; the patent office 


in the case of copy- 
right law, the gov- 
ernment has said 
that information 
alone does not con- 
stitute intellectual 
property; it must 
have a Creative ele- 
ment to it. ‘Plain na- 
ked information 
doesn’t have a crea- 
tive element to it.’ 


only recently accepted the idea of 
a “‘Business Model” patent, one 
that allows an individual to protect 


his or her business concept. “His- 
torically the patent office has not 
permitted patents on items like 
business plans and ways of doing 
business,” says Woodbridge, **but 
that has loosened up over the 
years.” 

It may be looser, but it is also 
more vague, particularly with the 
rapid development of technology 
The line between what is proprie- 
tary intellectual property and what 
is information is not always clear 
In the case of copyright law, the 
government has said that informa- 
tion alone does not constitute inte!- 
lectual property; it must have 4 
creative element to it. In the Feist 
decision, the Supreme Court there- 
fore ruled that mailing lists and 
such are not worthy of copyright 
protection, even if it is born from 


' “the sweat of one’s brow.’ 


“Copyrights are only intended to 
protect the form of expression,’ 
says Woodbridge. “It’s not in- 
tended to protect things that don’t 
have a creative content to it. Plair 
naked information doesn’t have a 
creative element to it.’ 

However, where technology 1 
involved, the lines are blurred ever 
more. Take Amazon.com’s “‘one- 
click’’ patent, now the object of a 
preliminary injunction against 
Barnes and Noble. “‘There appear 
to be the beginning of a backlast 
against these patents,”’ says Wood- 
bridge. ““The theory is that it takes 
away people’s freedom to expand 
on the World Wide Web.” 

Woodbridge, who likes to “‘to 
barge around the Internet and see 
what’s going on,” believes that the 
patentability of business methods, 
like the patent Amazon holds, 
doesn’t violate any free market 
principles. Just the opposite, he be- 
lieves. “History has shown that the 
patents are an incentive to people 


Continued on page 8 
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Business Law 


Commercial Litigation 


Real Estate 
Environmental Law 
Intellectual Property 


Banking and Bankruptcy 
Community Associations 


Employment Litigation 
Estate Planning 
Securities Arbitration 
Divorce Law 


Personal Injury 


Medical Malpractice 
Workers’ Compensation 


Stark&Stark 


RaoTT- . RK SS e 


There for you when it matters most. 


993 Lenox Drive * Lawrenceville, N] 08648 * (609) 896-9060 
www.stark-stark.com * info@stark-stark.com 


JANUARY 5, 2000 U.S. 1 7 


Workstation 


Network Installations i ple MCSE/ NT Certified 
Systems Upgraded @ |) “G4 7} e 3ComCertified 
Software Installed 7 / Administrative Training 
|! Management Virtual Private Network | 
Support & Service Network Contracts 


Microsoft (@zjaaitere) \ 


al 


COMPAQ 3Com TOSHIBA I=ii (neoware Watisans CITRIX Me 


Princeton 
Computer | 
Support, Inc. | 


C5 


Call 1-800-682-5168 for 
free site surveys 
and estimates! 


609-921-8889 


pcsisales@pcsi-usa.com 
http://www.pcsi-usa.com 


8 U.S. 1 


JANUARY 5, 2000 


Continued from page 6 


to try to improve life and ma- 
chines,”” he says. ““Why would 
anybody bother to do anything if 
they did something and someone 
could take it right away?” 

A native of Princeton, Wood- 
bridge has a BS in electrical engi- 
neering from Princeton, Class of 
1965, and earned his JD from 
George Washington University in 
1971. He has been in practice in the 
area since the 1070s, specializing 
in computers, communications, 
and software end of the business. 
His wife, Karen, is the associate 
director of state community affairs 
at Princeton. 


A. individual or company 
that tries to get a patent for intellec- 
tual property may find that it’s not 
easy, despite new modifications in 
the law. It’s expensive, there are 
rigorous creative requirements in- 
- volved, and so many things have 
already been patented, says Wood- 
bridge. Only about 15 percent of 

é 


the people who come into his of- 
fice wanting a patent are actually 
considered eligible. ““You can’t 
just protect an algorithm — it has 
to be in a specific context,” he 
says. ““You can protect informa- 
tion, but you have to do it in a 
clever way.” 

Woodbridge puts each of his in- 
tellectual property clients to the 
following test: 

Has the technology been pub- 
licly known, sold, or used for more 
than a year? If so, it’s not eligible 
for a patent, says Woodbridge. 

Is there a market for the idea, 
such that it would be economically 
sensible to go through the patent 
process? ‘“The patent process can 
be expensive, so I ask them where 
they plan to go with this,” says 
Woodbridge. “‘There’s no sense in 
going through the process if there’s 
no return on the investment. Even 
if the thing is eminently patentable, 
if there’s no market for it do you 
really want to spend thousands of 
dollars?” 


Once the concept or idea is on 


——— COMPARE PRICE 
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Any 35mm, Digital, 
APS, or Video Camera. 
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paper, sign and date each page 
along with two disinterested wit- 
nesses, says Woodbridge. Then 
find a registered patent attorney 
(he recommends http://www.- 
uspto.gov) who will decide if it 


nominally meets the standards of 


patentability. A patent novelty 
search — a private search of patent 
records in Washington — may re- 
veal that the concept or invention 
is already patented. ‘People take it 
for granted that just because they 
haven’t seen something it doesn’t 
exist. But there’s an awful lot 
there,’ says Woodbridge. ‘“There 
are about 5.6 million U.S. patents, 
and 15 to 20 million foreign pat- 
ents, and probably 80 percent or 
more of what’s patented in the U.S. 
patent office has never been com- 
mercialized.”’ 

Although the Supreme Court 
currently holds that not all infor- 
mation is patent-ready, that could 
change. “‘The federal government 
has been considering legislation 
that might provide copyright pro- 


tection for databases, similar to 


what they presently have in 
Europe,” says Woodbridge. “‘I’m 
personally not in favor of it, be- 
cause I’m not sure what is protect- 
able in a mailing list. I don’t think 
the public is especially well- 
served.” 

It may not serve the public well, 
but Woodbridge anticipates that, 
as information becomes more of a 
commodity in the next decade, 
ideas and concepts will be carved 
up into ever smaller propriety 
pieces. ‘“What’s going to happen is 
that the extent to which people are 
trying to get protection is going to 
be focused on more and more nar- 
row areas,’’ he says, ‘““because the 
bigger concepts will already be in 
the public domain or already pat- 
ented.” 


— Melinda Sherwood 


Hiring a Manage- 
ment Team 


D itterent people for different 
stages of business development. 
Know what stage your business is 
in and hire accordingly, says 
Linda Resnick, founder and per- 
sonnel consultant for CEO Re- 
sources, (610-565-9767). ““A com- 
pany in its infancy, like a lot of 
E-Commerce companies, and a 
company ‘in its adolescent stage — 
each of those stages has different 
kinds of employees that are appro- 
priate. I think executives get so 
enmeshed in doing stuff that they 
can’t see the forest for the trees.”’ 

For the latter 
half of this year, 
though, companies 
have been actively 
seeking Resnick’s 
help in developing 
their management 
teams. ‘“‘My phone 
didn’t stop ringing 
last week,’’ she 
says. “It’s times 
like this that peo- 
ple take stock of - 
where they want to 
be next year, what are their 
strengths and stumbling blocks.” 

Resnick speaks on “Building an 
Effective Management Team”’ at 
the New Jersey Technology Coun- 
cil’s meeting on Tuesday, January 
11, at 4 p.m at Dialogic, located at 
1515 Route 10 in Parsippany. Call 
856-787-9700. Cost $40. 

Resnick, who grew up on Long 


Island, started in marketing and 


human resources at Unisys (then 
Sperry). She received a BA in edu- 
cation from Wheelock in Massa- 
chusetts, Class of 1964,.and an MS 
from West Chester University. “‘I 
got my experiential MBA in mar- 
keting at Sperry,”’ says Resnick. 


Owners: Know 
when you’re grow- 
ing out of your com- 
petencies, and get 

a role that you re- 
ally are best at. 


In 1994 Resnick published ‘The 


Big Splash in a Small Pond,” (Si- @ 


mon & Schuster, $11); a book 
about how to find a great job in a 
small company. “I’m an expert in 
growing companies,”’ she says, 
“and there were so many people 
wanting to go into small compa- 
nies but they didn’t understand 


them and it wasn’t clear who the @ 


small companies were. I focused 
on companies with under 100 em- 
ployees, because that’s where most 
of the innovation is, that’s where a 
lot of new products are devel- 
oped.” 

Some tips from the headhunter 
on gathering a winning manage- 
ment team: 

Hire generalists at the start-up 
stage. ““‘When a 
company is more 
mature they can 
put in the special- 
ist,” she says. 

Know when to 


“Know when 
you're growing 
out of your com- 
petencies, and get 
a role that you re- 
ally are best at,” 
says Resnick. 


Review the management team » 
around you. “Some companies 
are great business generators but 
they are bad at executing, which 
means they need to get a stronger 
operations person,”’ says Resnick. 
‘Some could be good at technol- 
ogy but they don’t have a real good 
sales manager.’’ Ask the question: 
Has the company outgrown the 
management team? Or, perhaps @ 
the team needs stronger individual 
players. 

Decide if you are hiring for 
Wall Street or Main Street. “A 
lot of companies looking to do 
IPOs may hire well-credentialed 


Worldwide HQ 
311-E Enterprise Drive, 
Plainsboro, Nj 08536 
609 . 419 . 0531 
info@nextgeninter.net 
www.nextgeninter.net 


Latin American HQ 
Insurgentes Sur 664 piso 5 
Col. Del Valle 
Mexico, D.F. 03100 
525 . 448 . 1300 
www.nextgeninter.net.mx 


Secure Your Corporate Assets 


as we approach the new millennium... 


We can help assess your Internet security risks 
and provide an appropriate solution. 


NextGen Internet is the area leader in Internet 
security and technology partner of Check Point 
Technologies, Vanguard Security, and ActivCard. 
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people,”’ she says. ““They want 
to have a minted MBA from 
the best school or someone 
who has been through the one 
of the big five consulting firms. 
That’s fine, but you need bal- 
ance. That may not be the only 
strategy.” The minted MBA, 
says Resnick, may not always 
advance your company’s 
growth internally. 


Encourage feedback from 
friends, colleagues, and em- 
ployees, especially if it’s tough 
feedback. ‘‘Learn from it, 
don’t just dismiss it,’’ says 
Resnick. 

Build your recruiting 
process. ‘In this. talent war, 
you have to have the appropri- 
ate recruiting process and rela- 
tionships,’ says Resnick. 
“Sometimes you want to out- 
source things, you may use re- 
cruiters, or have a partnership 
with an executive search 
firms.” 


Elevate HR to a strategic 
role. “‘HR and technology 
must have a seat at the table 
because they are key to busi- 
ness growth these days,”’ says 
Resnick. “If they’re not sitting 
at the executive table with mar- 
keting, sales, and finance, why 
is that?” 

“In the last two years, the 
Internet and technology have 
become key to every busi- 
ness,’ she says. ““Now they 
have to be aligned to the busi- 
ness strategy. The same is true 
for HR people — if one of the 
key ingredients to a successful 
business is the talent that you 
have, then recruiting and re- 
taining has to be a strategic 
role.” 


Finally, don’t grow so fast 
that you burn out employees. 
“lve done some work on the 


Networking 


sold Software Development 
Education 
-- ms 


.. 


tt & TECHNOLOGIES, INC. 


Give us an opportunity to evaluate your telecommuni- 
cation and computer network setup and we guarantee 
you a reduction in operational costs at faster access 


speeds. 


SERVICES INCLUDE: 


west and east coast, and some 
of these high-growth technol- 
ogy companies are working 
their people so hard that 
they’re sleeping there to get 
through projects,’ she say. 
‘“They’re burning out this tal- 
ent pool.”’ 


Internet's Havoc 


Aa: to the growing num- 
ber of E-Commerce mani- 
festos John Graham’s 
“Eleven Ways the Internet is 
Playing Havoc with Every 
Business.” This is his thesis on 
how the Internet is dissolving 
the rules of businesses. 

In addition to running a mar- 
keting consulting firm, Gra- 
ham Communication (617- 
328-0069, www.grahm- 
comm.com), Graham is also 
the author of ‘““The New Mar- 
keting Magnet (Chandler 
House Press) and ”’203 Ways 
to be Supremely Successful in 
the New World of Selling,” 
(Macmillan Spectrum). 

On Tuesday, January 11, he 
joins Michael Ayars, founder 
of Marathon Data Systems, for 
a seminar sponsored by Essex 
Management Services at 8:30 
a.m. at the Caft Building on 
Rutgers campus in New Bruns- 
wick. Cost: $135. Call 973- 
994-2331. The implications of 
the Internet, as described by 
Graham: 


Lower prices for the con- 
sumer. 

Lower costs to the business, 
which can eliminate the mid- 
dleman. 


Extended reach. Don’t be 
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CISCO, NOVELL 
& WINDOWS NT 
Based Solutions 


* Network consulting and 


design 


¢ Network installation and 


support 


* Wide area/Local area 


connectivity 


20% discount on labor 


* High speed Internet on 


DSL/T1/OC3 


* Computer maintenance 


and repairs 


Network security/Firewalls 


for walk-in repairs & 
upgrades. Free estimates. 


Cabling and installation 


Hardware and software sales 


MIS audit 


Data conversion 


Microsott 


Gold Systems & Technologies, Inc. 


12 Roszel Road, Suite B101, Princeton, NJ 
Associates in London and Bombay 
800-660-0727 * 609-452-8747 


URL: www.gold-sys.com 


Emergency: 609-213-0031 


Closing the Gap 
Between 
State-of-the-Art 
Technology and 
Customer Solutions 


comcast @ Home .,,, 
USERS 


Get your home computers 
networked and share the 
Internet on all your PCs. 
Call for details. 


Special rates for schools. 


*é Cisce Systems 
> MM Come 


oS 


Once-in-a-Century 
Housekeeping 


by Sandra Udasco, CLU, ChFC 


t's the start of a century! Do 

you know where your assets 

are? Are they scattered all 
over or lumped in one account? 
Are they well-diversified or stuck in 
one place? Are they working hard, 
or hardly working? Are they provid- 
ing you with some tax benefits or 
adding to your tax burden? This is 
a great time to look at these things. 

Its the start of a century! Do you 
know what you're worth? Add up all 
your assets — short term savings, 
IRAs 401(k)s or 403(b)s, CDs, sav- 
ings bonds, stocks, the market 
value of your home, antiques, col- 
lections. Now total your liabilities — 
whatever you are personally liable 
for paying back. Now, subtract that 
amount from your assets. Assets 
minus liabilities is your net worth. 
How does that number look to you? 
Would you like to project that 

amount over the next 12 years? 
Let’s use the “Rule of 72.” That's 
the rule of compound interest. Take 
72 and divide it by a hypothetical 
growth rate. Let’s use 6%. Six goes 
into 72 twelve times. In 12 years, 
assets double in value if they’re av- 
eraging 6%. Let’s s try a different 
hypothetical number of 7%. If your 
current net worth is $450,000, and 
you're averaging 7% return, in a lit- 
tle over 10 years your net worth 
has doubled to $900,000. In this ex- 
ample, | divided 72 by 7%, and the 
result is 10+ years. That assumes 
everything else stays about the 


same. 

It's the start of a century! Do you 
know how your assets are titled? 
Are they JTWROS, ITF, POD, or 
something else? JTWROS is “Joint 
Tenants with Rights of Survivor- 
ship.” A husband and wife usually 
own their home in this fashion. It 
means that if one dies, the survivor 
automatically succeeds as the new 
sole owner. ITF is “In Trust For.” A 
bank account might be “In Trust 
For.” A father might have a Certifi- 
cate of Deposit held in his name, 
but in the event of his death, it 
passes to the person named “in 
trust for.” That might be a son or 
daughter. 

P.O.D. is “payable on death.” A 
mutual fund account could easily 
be held that way. On the death of 
the investor, the account is payable 
to the person named “P.O.D.” What 
benefit would these titles have on 
assets? They make it possible for 
the asset to avoid the probate proc- 
ess and go directly to the person 
named. However, if the person in- 
heriting is deceased or incompe- 
tent, there would be other problems. 

It's the start of a century! Do you 
know what your estate tax might 
be? Maybe you think the estate tax 
will not apply to your estate. But if 
you live long enough and if the 
Rule of 72 is working on your net 
worth, your estate might be liable 
for the tax. Or perhaps you think 
the estate tax will be abolished by 


Congress. Even if it is, is there any 
guarantee it won't come back? Do 
tax laws change? Don't assume 
the abolishment of estate taxes is 
the banishment of estate taxes for- 
ever. As we know, the only con- 
stant is change. 

Do you know what your health 
will be in this new century? Could 
you be healthier or sicker than you 
are now? Certainly, you'll be older. 
Does your planning incorporate 
changes that could happen to your 
health? Can a healthy net worth 
support an unhealthy net-worth- 
owner? Hope for the best, plan for 
the worst. The good planning you 
complete now could benefit you 
and yours far into the 21st century. 
Maybe into the 22nd century. Bad 
planning, like a boomerang, can 
come back to hurt you and yours 
for a very long time. 


©1999 Sandra Udasco CLU, 
ChFC, sponsor of this column 
and Investment Adviser Repre- 
sentative with Eagle Strategies 
Corp., A Registered Invest- 
ment Adviser, 3140 Princeton 
Pike, Lawrenceville, N.J. 609- 
895-7039. 


Can a healthy net worth support an unhealthy net-worth-owner? 
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Princeton, NJ 08540 
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The Center of International Studies, Princeton University, and 
Adam Smith Global Television present 


rossroads 
hina 2001 


A discussion featuring previews of a one-hour Adam Smith special, 
Crossroads China 2001, which will air on Friday, January 7, at 10 p.m., 
on WNET, Channel 13. Smith and guests examine U.S.-China relations 
and China's need for world trade, technology, and for investors, the 

rule of law—all of which challenge traditional communist authority. 


George J. W. Goodman (“Adam Smith”) 
Adam Smith Global Television 


Robert D. Hormats 


Vice Chair, Goldman, Sachs International 
and 


Minxin Pei 


Senior Associate, Carnegie Endowment for International Peace 


Thursday, January 6, 4:30 p.m. 
Dodds Auditorium, Robertson Hall 


Princeton University 
i; 


PHOTO (NT IMAGING 


Your Image Is Important 


¢ Digital Poster Prints 


¢ Computer Recorded Slides 
from Power Point 


¢ Dye-Sub Output 


¢ Quantity Slide 
Duplicates 


e Slides & Transparencies 
¢ Digital Photographs 
¢ High Res Scanning 
¢ Digital Film Output 


PRINCETON, NEW JERSEY 


800-354-3839 
Fax 609-799-8673 


www.Leighimaging.com 
email: mail@Leighimaging.com 
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surprised if your next customer comes from 
China, or the far reaches of the planet. 

Customer control. ‘Salespeople were 
happiest when they held the reins,’’ says 
Graham. Since customers can do research 
on a product on the Web quickly, the role 
of the salesperson has changed, says Gra- 
ham, from ‘“‘persuader’’ to “‘facilitator,”’ 
someone who helps identify what custom- 
ers want. 


Broader choices. No walls, no shelves, 
no limits. 

“Guerrilla” shoppers, invisible cus- 
tomers, who don’t materialize until they 
have bought something. This forces the 
company to find new ways to discover, 
market, and hook the consumer. 


Economic Boom or Bust? 


Economic boom-time for New Jersey 
may continue well into the year 2000, but 
just how long will it last? Nancy Mantell, 
an economist and director of the Rutgers 
Economic Advisory Service (REAS), ex- 
pects a strong economy for the next five 
years, but it seems that 1999 may have 
marked the zenith of the state’s most recent 
economic expansion. ““New Jersey’s econ- 
omy has been growing rapidly for a mature 
economy, and next year we’re looking for 
1.5 percent growth, but it’s slowly declin- 
ing,”’ she says. 

Still, employment will remain strong for 
the next several years. ““There’s a lot of 
information from companies that say 
they’re planning to hire,”’ she says. In a 
recent report, REAS anticipates another 
56,600 new jobs in the year 2000, down 
only slightly from 1999, which saw 65,900 
new positions created in New Jersey. 

Most of New Jersey’s new jobs will be in 
the service industry, with one exception: 
REAS anticipates that the business services 
industry, which includes programmers, 
technology consultants, and personnel 
companies, will contract as demand fueled 
by recent Y2K problems fades. “‘I expect 
business service growth will flatten and 
possibly even decline after 2001,’ says 
Mantell. “‘Although I don’t expect fewer 
programmers to be hired, they’!l be hired 
inside a company rather than outsourced for 
a specific problem.” 

Previously an economist at Data Re- 
sources and Wharton Econometrics, Man- 
tell has been with Rutgers for eight years. 
One of her favorite assignments was pro- 
jecting how fast EZ Pass would catch on in 
the city’s bridges and tunnels, a project 
conducted for the Metropolitan Bridge and 
Tunnel Authority. ‘““We projected that the 
bridge where EZ Pass would catch on the 
fastest is the Henry Hudson, because a lot 
of commuters use it and not many others do. 
The other one is the Verrazano.”’ 

The daughter of an economist who 
worked for what is now Solomon Smith 
Barney, she received a BA in economics 
from the University of Pennsylvania, Class 
of 1966. She now lives in Scarsdale. 

Part and parcel of business growth, says 
Mantell, is an upward trend in consumer 
buying power. Personal income is expected 


to grow 6.1 percent before dropping to an 
average gain of 5 percent between 2000 and 
2004. This, says Mantell, may be the result 
of the new world economy. “Companies 
seem to be holding down their prices,” she 
says. ““We live in a world market now, 
people fear that raising prices may mean 
you won’t be competitive.” 

If there is an eventual economic down- 
turn, Mantell urges frugality. “If you think 
there’s a chance that the expansion won't 
continue, you would essentially be more 
conservative in your hiring and inventory 
so that you can protect your position. If you 
do that you’re preventing the expansion 
from continuing at the current rate, but 
you’re protecting your own business.” 


Photonics Review 


Gioia Rush Holt will key- 
note the research review entitled ‘“Photon- 
ics: Meeting Global Demands” at Princeton 
University’s Center for Photonics and Op- 
toelectronic Materials (POEM) on Thurs- 
day, January 6, 8 a.m. to 8 p.m. Among the 
nearly three-dozen 15-minute presenters 
are Marshall Cohen of Sensors Unlimited 
at Princeton Service Center, Chuni Ghosh 
of Princeton Electronic Systems in the 
Dataram center, Michael Hack of Universal 
Display Corporation on Phillips Boulevard, 
and Jay Trautman of Praelux on Princess 
Road. Lunch will feature a poster session. 
After the reception and banquet at Prospect 
House, Holt will speak at 7:30 p.m. on 
“Perspectives of a Scientist in Congress.” 
Cost: $50 for the meeting and $40 for the 
banquet. Call 609-258-4454. 


NICAMA for 2000 


Racy Weidenaar, president of Ergo 
Marketing Communications, will speak on 
“‘How to Design Better for New Year Audi- 
ences”’ at the meeting of the New Jersey 
Communications, Advertising & Market- 
ing Association (NJCAMA) on Tuesday, 
January 11, at 11:30 a.m. at the Doral For- 
restal. Co-founder of his communications 
firm, Weidenaar has a background in Euro- 
pean design, and he will discuss what’s new 
in design trends, and what old approaches 
should be thrown out. Cost: $35. Call 609- 
890-9207. 


Princeton Adult School 


F om hiking New Jersey’s trails to 
searching for life in the galaxy, Princeton 
Adult School offers a variety of classes. 
Right now, registration is underway for the 
Winter/Spring semester, which begins on 
February 1. New courses cover using the 
Internet as a travel resource, preparing din- 
ner parties, and making career changes. 
There are also 27 language courses. 

Princeton Adult School has been offering 
classes for 60 years. Classes are held Tues- 
day and Thursday evenings at Princeton 
High School. In-person registration is Tues- 
day, January 11, at 7 p.m. Call 609-683- 
1101. 


net-controller.com™ 


Accounting Services Over the Internet 


www.net-controller.com 
Toll Free: 888-558-2228 
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ment Team,” Linda Resnick, 
Call for Entries Monday, January 10 Tuesday, January 11 CEO Resources, moderator. Got a Meeting? 
2 p.m.: NJ Bankers Association, | 8:30 a.m.: Essex Management Ser totes Pf Sg yo, 
N IRA Developments, Telephone Services Inc., “Doing Business en aes Notices received after I 
J CAMA is asking indi- | Seminar. $225. 609-924-5550. in the New Millennium,” Michael wi nee iy fornia of p.m. on Friday may not be 
viduals, companies, and organiza- 6 p.m.: New Jersey Association Ayars, Marathon Data Systems, eT ae, ane et included in the paper pub- 
tions to submit their advertising, | of Women Business Owners, sonn R. eer ool es ee lished the next Wednesday. 
communications and marketing “Courtesy and You,” Pat Winter- ommunications, $135. Food “five. Y . Submit by mail (U.S. 1, 12 
aa ‘ Davidson. Salomon Smith Science/Caft Building, Rutgers, Schragger, attorney. $34. Pal 
— for sia Astra Awards. Bamey. $37. Clarion Hotel, New Brunswick, 973-994-2331. mer Inn, 609-924-7975. Roszel Road, Princeton 
‘ategories include sales (such a8 Route 27, Edison, 732-238-8408. 11:45 a.m.: Mercer Chamber, 6 p.m.: Business Marketing Asso- | 98540), fax (609-452-0033), 
point-of-purchase ideas), direct 6:15 p.m.: East Windsor Busi- “State of the Town — Where ciation, “How to build, nurture, or E-mail (info@princeton- 
marketing, newspaper advertising, “ness and Professional Women We Are, Where We Are Going,” and protect your brand,” info.com). 
web site design, radio and televi- —_ Using the Net to Find a Job, Cal. Hamilton Mayor Glen D. Gil- Francine Lytle, Gianettino & All events are subject to 
sion, as well as multimedia cam- __ vin Iszard of Bell Atlantic, chair- more. $30. Giovi's, 429 Route Meredith Advertising. $30. New- last minute changes. Call 
paigns and public service advertis- | man of the Mercer Work Invest- 130, 609-393-4143. ark Marriott, 609-409-5601. to confirm details. 
ing. ment Board. $17.50. Coach & 4 p.m.: NJ Technology Council, : 
Entries must have been con- Four Restaurant, 609-426-4490. “Building an Effective Manage- Continued on page 13 


ceived and created within New Jer- 
sey, and must have appeared for 
the first time in the media between 
January | and December 31 1999. 
The deadline is Tuesday, January 
11. Late entries will be accepted 
until Tuesday, January 18, with an 
additional fee. Call 732-329-9579 
for eligibility requirements. 


Contracts Awarded 


Tre Community Health Law 
Project, New Jersey’s legal aid so- 
ciety for people with disabilities 
and the elderly, has been awarded 
$300,000 over three years from the 
federal Department of Housing 
and Urban Development. ‘‘These 
dollars will enable us to identify 
and pursue cases of discrimination 
in which residential dwellings are 
not built in compliance with fed- 
eral and state law and are thereby 
inaccessible to persons with mo- 
bility impairments,” said David 
Lazarus, director of litigation for 
the organization. Call 973-275- 
1175. 


Learn computer skills from the 
best in the business — Dow 


Jones Training Services. We're 


the computer training division 
of Dow Jones & Company, the 


J e r e 

world’s information leader, and 
Resiticns are being accepted 
by KidsBridge Children’s Cultural 
Center in Trenton, an organization 
that creates hands-on exhibits for 
kids between the ages of 2 and 12 
that help teach subjects like en- 
ergy, science, tolerance, publish- 
ing, and more. The donations will 
go towards eight new exhibits that 
will sit in the redeveloped the Roe- 
bling building on Route 129. Call 
609-396-4300 or E-mail kbtren- 
ton@earthlink.net. 


our knowledgeable instructors 
specialize in hands-on, state-of- 


the-art training featuring: 


Business Meetings ¢ Microsoft Windows NT Certification 
= : including MCP. MCSE, MCSE + | 
Wetinesday, January 5 aS: MCDBA and MCSD 


m.: i Engi : 
Society, “Understanding funding Dow Jones | 
programs and NJDOT’s Capital ; 
Design Program,” Jack Lettiere, TRAINING SERVICES «Web Master Certification 


NJDOT. $27 for dinner at 8 p.m. 
Lieggi’s Ewing Manor, 732-577- 
9000. 


Call 609-520-5111 for information or registration. 


7 p.m.: Learning Studio, 


Cisco Certification 


_Scimoszing Your Way to Suc- PO Box 300 Route | & Ridge Road Princeton, NJ 08543-0300 
cess,” Mark Plante, National 
Speakers Association, two FAX: 609-520-5479 e-mail: djtrain@dowjones.com 


nights. $55. G10 930 Town Cen- 


een web: www.dj.com/training 


7:05 p.m.: Stark & Stark, free 


pe Tne hockey. patil  (lient Server Application Software 
eign Bank Arena, 609-895-7307. 


Thursday, January 6 Work A+ 


7:15 a.m.: Middlesex Chamber, Force ‘ " 
“Preparing for Disaster,” Alan Approved Certification) 
Goe , Insurance ‘gp herand 
na mange Dy aaa + Microsoft Windows 


11:30 a.m.: Princeton Chamber, a il 
“A Retrospective of the Last Application Software 
Two Years,” James W. Hughes, Financing Certified 


+ Java & Javascript Programming 


° UNIX & Solaris 


Edward J. Bloustein School of available through 
Planning and Public Policy. $28 


Doral Forrestal, 609-520-1776. 5 7th «Adobe & Quark Xpress 
“ogy Counc, Cental Regional SallieMae Desktop Publishing 


moderated dis- 


omput ; = 
ing Inc., 485-E Route 1 South, 
lselin, 856-787-9700. 
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What happens when files 
are not print ready? 


Delays sy aa that’s what. And charges 
to fix the files. Trips to the printshop to fig- 
ure out what went wrong. 


What happens when files 
are ready to print? 


On-time delivery. No extra charges. No 

surprises. And, best of all,the boss knows 
ou are doing a great job. A bonus? A 

hee paycheck? Anything is possible. 


Who can show you how to deliver print- 
ready digital files? 


AlphaGraphics 


that’s who. We have a series of seminars 
we call discover digital. At an informal 
gathering of people just like you—at our 
office or yours—we'll answer all your file 
preparation questions with the 8 ip 
seminar modules... 


Jan 12 Fonts — What are they? Where 
are they? And why does a print-ready file 
need them? 


Jan 19 Graphics — Saving images. 
Scanning at the best resolution. All about 
bitmapped files and other strange terms. 


Jan 26 Applications/Software — 
Pick the program that fits the job. Then 
put all the pieces together. 


Feb 2 PostScript Files — Add free 
print-driver software from AlphaGraphics, 
and see what happens. 


Feb 9 PDF Files — Amaze your friends 
“ creating the most reliable files on the 
planet. 


Feb 16 How to Send Digital Files 
to AlphaGraphics — Safe and intact. 
Without leaving your office! 


NOTE: To make sure everyone gets his or 
her questions answered, we are limiting 
attendance at each seminar to approxi- 
mately six people. 


Call Jose Cruz @ 800-468-0125 
or e-Mail me, the owner, at 
dkovacs@alphagraphics.com 


Reserve Space today! 
Request a FREE Brochure! 


DESIGN, COPY, PRINT, MIRACLES" ‘apnIGS 
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Survival Guide 


Continued from page 11 


7:30 p.m.: Jobseekers, no 
charge. Parish Hall entrance, 
Trinity Church, 33 Mercer 
Street, 609-924-2277. 


Wetinesday, January 12 


8 a.m.: Mercer Chamber, break- 
fast club, $20. The Nassau 
Club, 609-393-4143. 


10 a.m.: Business Owners Insti- 
tute, “Learning About Business 
from Business People,” Al Warr. 
Free. 676 Route 202/206 North, 
Bridgewater, 908-526-1500. 


5:30 to 7 p.m.: Mercer County 
Bar Association, Free 15-minute 
consultations, Quakerbridge 
Mall, Route 1, 609-585-6200. 


6 p.m.: State Bar Association, 
“Representing Your Client in Mu- 
nicipal Court.” Law Center, New 
Brunswick, 800-373-3529. 


6 p.m.: Union Leadership Acad- 
emy, “The Workplace and the 
Law,” a one-day program for la- 
bor leaders, $70. Central Labor 


Council, Montgomery Street, Jer- 


sey City, 732-932-1740. 


’ 6 p.m.: Association of Internet 
Professionals, “Internet Legal 
Trends: Pitfalls, Bear Traps, and 
How to Avoid Them,” Richard C. 
Woodbridge, Woodbridge and 
Associates. Free. Sarnoff Corpo- 
ration, 609-924-8864. 


7 p.m.: Learning Studio, “Doing 
Medical Billing From Your 
Home,” Lisa Castro. $39. G10 
930 Town Center Drive, Lang- 
horne, 215-752-5657. 


7 p.m.: Barnes & Noble, Williams 
Zack, author of “Windows 2000 
and Main Frame Integration.” 
MarketFair, 609-897-9250. 


7 p.m.: State Bar Foundation, 
“Special Needs, Trusts, and 
Guardianships for People with 
Serious Disabilities and Mental 
lliness,” Lawrence A. Friedman 
and Thomas D. Begley III. Free. 
One Constitution Square, New 
Brunswick, 800-373-3529. 


Thursday, January 13 


9 a.m. to 1 p.m.: Central Jersey 


Job Developers Association, 

Job Fair, $95 for exhibitors. Rut- 

_ University Labor Education 
enter, 732-745-5300. 


5:30 p.m.: Industrial/Commercial 
Real Estate Women, “The In- 
ternet: After the Hype and the 
Hoopla,” Peter Levitan, presi- 
dent and CEO of New Jersey 
Online, and Mark Feffer, presi- 
dent of Tramp Steamer Media 
Inc. $45. Call extension 124. 
Newark Marriott, 973-325-2700. 


5:30 p.m.: NJ teeta Coun- 
cil, Southern Regional “Cyber 
Supper,” discussion of multime- 
dia. $70. Cramer Sweeney, 100 
Lenola Road, Suite 1-201, Ma- 
ple Shade, 856-787-9700. 


6 p.m.: International Association 
of Administrative Professionals, 
$10. Giovi's, 609-588-4951. 


6:30 p.m.: NJ Entrepreneurs Fo- 
rum, “Venture Borrowing Tech- 
niques,” John Freyhof, Venture 
Bank; Rick Moloy of Moloy Insur- 
ance. $45. McAteer’s Restau- 
rant, Somerset, 908-789-3424. 


Computer Classes 


Monday, January 10 


6 p.m.: Microsoft Certified Sys- 
tems Engineer, NT Server, six 
four-hour sessions. $1,794. 
Rider University, 609-896-5033. 


7:30 p.m.: Princeton PC Users 
Group, “How to use your PC to 
control AC-powered devices, 
generate music, sense tempera- 
ture, voltage, liquid levels, etc, 
or operate a burglar alarm.” 
Paul Bergsman, author of “Con- 
trolling The World With Your 
PC.” Http:/Awww.ppcug-nj.org 
Lawrence Library, Route 1 and 
Darrah Lane, 908-281-3107. 


Tuesday, January 11 


6 p.m.: Princeton Macintosh Us- 
ers Group, Free. Jadwin Hall, 


STOCK MARKET FOCUS 


Encore, Encore!!! 


an the market continue 
its amazing run in 
2000? Will we finally 


see the market, especially the 
Nasdaq, take a long awaited 
breather? Who knows? The 
only thing we can be certain of 
is a market that will not be 
boring! 

|, along with many others, 
have been anticipating a 
correction for some time now. 
And |, along with many others, 
have been absolutely wrong. 
Instead, what | am seeing is 
investors who are ignoring risk 
now more than any other time 
in my career and possibly 
history. Combine that with 
interest rates at their highest 
level in years and, market 
breadth drastically favoring 
decliners versus advancers, 
and you have the makings of a 
major bubble. That being said, 
a correction is all but a matter of 
when not if. 


So what's driving this market? 
Simple, the right stocks going 
up at the right time, especially 
in the Nasdaq and S&P 500. 
For example, Intel and Microsoft 
make up approximately 7% of 
the entire S&P 500 index, and 
the top 37 companies in the 
S&P account for 50% of the 
index. Also, the same two 
companies make up over 12% 
of the Nasdaq Composite. 
Hence, when these companies 
move, the entire index benefits. 
If you are still not convinced 
that this has been a rally of a 
select group of stocks, take 
note that 52% of the companies 
in the S&P 500 are down for the 
year. Similarly, a staggering 
67% of the stocks on the 
Nasdaq are down 20% from 
1999 highs. 

As | said earlier, the right 
stocks are going up and the rest 
are just watching. My thoughts 
going into 2000 are that we will 


by Ross DiMaggio, Moors & Cabot 


see a number of the under- 
performing group experience a 
year end and January rally. At 
some point in January, we 
should see a pullback in the 
stocks that have driven this 
market. This is likely to be 
followed by a strong second half 
of the year with the big names 
just getting bigger.It seems to 
be the same old story, but as 
the saying goes, “If it ain't 
broke, don’t fix it.” Below are my 
top ten picks for 2000. My entire 
list is available upon request by 
mail or fax by calling 609-77 1- 
8600. 


Moors and Cabot, 1230 
Parkway Avenue, Ewing, NJ 
08628. 609-771-8600. 


Opinions expressed are those of Ross 
DiMaggio and not necessarily of Moors & Cabot. 
Moors & Cabot did not assist in the preparation 
of this report and makes no guarantees as to the 
accuracy or the reliability of the sources used for 
its preparation. Moors & Cabot and/or its employ- 
ees or affiliates may have an interest in, or from 
time to time trade or make markets in, the secu- 
nities of issues discussed herein. 
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1. Charter Communications 


Top 10 for 2000 
Price Company/Symbol Price 
6. Phillip Morris (MO) $23.5 

$22.5 7. Stewart Enterprises (STEl) $4.25 
$43 8. Sun Microsystems (SUNW) $73 
$28 9. Tyco International (TYC) $30 
$106 10. Xerox (XRX) $22 
$34 
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t’s anew year, a new decade, 
anew century, a new millennium, 
and — of course — a new era and 
a time for dramatic change for all 
of civilization as we khow it. 

Or is it? For most mortal hu- 
mans, a mere new year is enough 
to unleash the passion for renewal 
— we will lose weight, work out, 
stop smoking, cut back on drink- 
ing, clean our office, floss our teeth 
daily. Put all the big numbers of 
change on the same drop of the ball 
and you have the formula for a 
milestone of epic — and epochal 
— proportions. 

Of course, you also have the for- 
mula for endless rhetoric and 
boundless hyperbole. But this 
time, at least, we think that some of 
the predictions are justified. Jim 
Carnes of Sarnoff likens the pe- 
riod to that of the dawn of the auto- 
motive age a century ago — except 
that this time the changes are tak- 
ing place in three basic industries, 
not just one (see below). 

And Steve Sashihara, president 
of Princeton Consultants, sees 
three fundamental changes sweep- 
ing through the business environ- 
ment, including expectations of 
faster response times, customiza- 
tion replacing mass production, 


and increasing globalization of . 


business (see page 26). 

These are not trivial matters 
passed along lightly by ivory tower 
denizens. And their views of the 
future are augmented in this issue 
by similar thoughts from several 
dozen more contributors. We hope 
you will take a minute or two out 
of this new millennium to ponder 
this issue. Perhaps you will even 
find a thought that serve you in the 
days or years ahead. And remem- 
ber: Every time you do, you will be 
taking one more step into the 21st 
century. 


Three Revolutions 


‘ 
: 7: end of the 20th century 
could be a turning point for more 
than just chronology. We’re like 
people in horse-drawn carriages 
seeing the first sputtering, smoking 
automobiles: we know something 
is happening, but we can’t imagine 
the huge effect it’s going to have,” 
says James E. Carnes, president 
and CEO of Sarnoff Corporation. 

“As the century changes, we’re 
at the nexus of three revolutions: 
the information revolution, the 
semiconductor revolution, and the 
genomics revolution. Fundamen- 
tal changes in how we work, com- 
municate, get information, and en- 
tertain ourselves are occurring 
right now. Meanwhile biology and 
genomics promise to transform our 
approach to the prevention, treat- 
ment, and healing of disease. 
These movements will improve 
the human condition in ways we 
cannot yet imagine in detail.” 

Says Carnes: ““Whatever the fu- 
ture holds in these fields, I predict 
Sarnoff will play a significant role 
in bringing it all to pass.” 


TECHNOLOGY 


Genomics Revolution 


Gene research will impact 
not only the discovery: of drug tar- 
gets, but also the development of 
new drugs and the use of those 
drugs in the health care system, 


The human system 
is more complex 
than we give it 
credit for. But in 5 

to 10 years there 

will be some major 
therapies to cure ge- 
netic diseases. 


says Wes Cosand, director of 
genomic technology and bioinfor- 
matics at Bristol-Myers Squibb’s 
laboratory in Hopewell. 


“Reasonably conservative com- 


panies are betting that this new dis- 
cipline will change the way that 
drugs are not only discovered but 


also the way they are developed in 
the clinic and the way they are sold 
in the marketplace,” says Cosand 
(http://www.bms.com). 

At its simplest level, genomics 
(gee-NO-mix) is the science of 
gene discovery, but it also encom- 
passes a variety of technologies 
used to determine the structure, 
function, and interaction of genes 
in biological systems — and be- 
yond that, to form the basis of a 
new generation of life sciences re- 
search that many hope will lead to 
diagnostic and treatment break- 
throughs. 

“In the last year the view of 
genomics has certainly changed 
and become perhaps more sophis- 
ticated,”’ says Cosand. Sophistica- 
tion often reveals an ability to ad- 
mit ignorance. As Cosand says, 
‘““We really do not entirely under- 
stand the impact or the effect that 
genomics will have.” 


Genomics’ Promise 


1, genomic revolution will 
proceed more slowly than ex-. 
pected and it will also present dif- 


ficult ethical questions, says 
Robert Johnston, venture capital- 
ist and investment banker. His firm 
on Cherry Valley Road, Johnston 
Associates, provides seed capital 
for healthcare and biotechnology 
start-ups (E-mail: jaincorp- 
(aol.com). 

“Clearly it will take longer than 
we thought two or three years ago 
to come up with the gene-based 
therapies,” says Johnston. “The 
human system is a lot more com- 
plex than we give it credit for.”” 

‘But given sufficient time, in 5 
to 10 years, there will be some 
major therapies to cure genetic dis- 
eases — the simpler genetic dis- 
eases, not the multifactorial dis- 
eases, such as cancer,” he says. 
‘“‘Within a shorter time frame there 
will be good diagnostics for many 
of the genetic diseases.” 

Too much lag time between di- 
agnosis and cure is going to present 
an uncomfortable ethical dilemma, 
says Johnston. Take a disease that 
has a gene-based diagnostic but no 
available therapy. ““That raises the 
ethical issue —- do you want to 
know if you have it if there is noth- 
ing you can do about it? Those with 
a propensity for some diseases can 
change their lifestyles, but for 
some of the genetic diseases, there 
is no cure known today.” 


High Technology 
For Small Business 


He Spiegel credits the 
semiconductor revolution for an 
accomplishment rarely recog- 
nized. He says that this technology 


_ has made it possible for entrepre- 


neurs to flourish. Why? Because 
new electronic office tools are be- 
ing produced in quantities at low 
prices and in small sizes. As direc- 
tor of Mercer County College’s 
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Small Business Development 
Center, Spiegel has helped hun- 
dreds of entrepreneurs start their 
businesses. 

“From the end of the 20th cen- 
tury to the beginning of the 21st,” 
says Spiegel, “‘the biggest change 
has been the overwhelming ac- 
ceptance of low-overhead small 
business operations. 

“This change can be traced 
back to the introduction of the 
inexpensive telephone answering 
machine, which became accepted 
as an alternative to a more costly 
answering service. This was fol- 
lowed by the pager, which al- 
lowed a business person to be 
reached in a matter of minutes. 

“The lowering of the price of 
fax machines for home use and 
the introduction of the home com- 
puter and laser printer made it 
very easy to produce professional 
marketing letters and brochures. 
The computer brought us the In- 
ternet and the use of E-mail for 
both domestic and international 

purposes. 

“In the 1990s the cell phone 
and the pocket organizer became 
commonplace, and you literally 
can run a full-service business out 
of your car or office space in the 
home. Add to this the prolifera- 
tion of packaging and mailing 
services, and you can now ship 
goods rather effortlessly. The 
pocket organizers, i.e. Palm Pi- 
lots, enable you to send and re- 
ceive E-mail from anywhere. In 
Europe some cell phone compa- 
nies are advertising phones with 
scanners so that you can receive 
an image while you are talking to 
your client or other resource.” 

Who knows what the next cen- 
tury will bring, says Spiegel. Can 
faxes on the wrist or watches with 
interactive TVs be far behind? (E- 
mail: sbdc@mcecc.edu, http://- 
www.mcecc.edu/~hss). 


The Information 
Revolution 


Haak to the Internet, im- 
mense amounts of information on 
any topic are just a click away. 
That’s the first stage of the infor- 
mation revolution. In the second 
stage we are learning how to or- 
ganize the information, first with 
powerful and intelligent search 
engines, and more recently with 
targeted E-mail newsletters. 

Nevertheless, the information 
that workers need to use in a par- 
ticular company is usually not ac- 
cessible at the click of a button. 
That information resides in file 
cabinets, on individual comput- 
ers, and in people’s heads. 

That’s why the third stage of 
the information revolution is go- 
ing to be something called 
Knowledge Management. And 
like the search engines and the 
E-mail newsletters, Knowledge 
Management is destined to grow 
into a lucrative profit center for its 
pioneers. Lotus Notes, the soft- 
ware program that enables teams 
to simultaneously work on a pro- 
ject, is an example of an early 
knowledge management tool. 

Technology New Jersey is 
partnering with the Knowledge 
Management Consortium Inter- 
national (KMCI), a Maryland- 
based group with 17,000 mem- 
bers worldwide, to help compa- 
nies implement knowledge 


management. “Knowledge man- _ 


agement is where companies have 
to concentrate, but it is still very 
new to a lot of companies,”’ says 
Grace Polhemus, TNJ’s director 
(E-mail: polhemus@technol- 


ogynj.org). 


Continued on following page 


Technology's Limits 


Mi. Kranzler, the former CEO of Base Ten, 
says he is not sure that the spate of innovation so 
loudly heralded in the media is any greater now than 
at any other part of the century. 
“After all, Thomas Mann, Ein- 
stein, Mahler, Proust, Cezanne, 
and others produced lasting work 
before 1920. Innovation today, 
however, is brought to our atten- 
tion by the accompaniment of 
great riches in magnitudes beyond 
the most fertile imagination but 
does not seem to have advanced 
the quality of life.” 

“‘T have lived through an era of 
innovation which began with the 
invention of the transistor and saw 
the conquering of space and the 
development of modern medicine. 
None of these advances brought 
the kind of wealth to their creators 
that we see today. Were they mo- 
tivated by something other than 
money? I wonder if the future is to 
be deprived of important creativ- 
ity in favor of more convenient 
ways of buying books?”’ 

Kranzler now has a consulting firm, Bootstrap 
Partners LLC (E-mail: bootstrp@bellatlantic.net). 


Keeping Technology in Balance 


Kranzler. 


F.. human society as a whole, an individual 
machine or an individual program poses no threat, 
wrote Freeman Dyson in an essay published in ““The 
Sun, the Genome, and the Internet,’ (Oxford Univer- 
sity Press, 1999): In the essay Dyson, professor 
emeritus of physics at the Institute for Advanced 
Study, assaults the assumption that more technology 
is always better: 

“The threat to the dignity of humans and to the 
autonomy of our institutions comes from the prolif- 
eration of little machines in our homes and offices, 
joined together by inscrutable networks made of 
telephone cable and optical fiber. The little machines 


Will the future be de- 
prived of important crea- 
tivity in favor of more 
convenient ways of buy- 
ing books? asks Mike 


‘The Internet and World 
Wide Web are driving us 
into a world of cutthroat 
competition that many 
of us find destructive,’ 
writes Freeman Dyson. 


are turning our five-year-old grandchildren into com- 
puter addicts and turning our business managers into 
computer interfaces. The Internet and the World 
Wide Web are permeating our society and changing 
the way we live. The average citizen of the world, 
who lacks specialized training and knowledge, can 
neither escape nor control the rampant growth of the 
networks. The network packet- 
switching protocols, which 
were originally designed to op- 
erate a command-and-control 
system robust enough to sur- 
vive in the chaos of thermonu- 
clear war, are admirably suited 
to thrive in the chaos of modern 
mass communications. The net- 
works of today are embryonic 
forms, destined to grow into 
mature structures whose shape 
and power we cannot yet imag- 
ine. 

‘Evolution has always been 
driven by a shifting balance be- 
tween competition and symbio- 
sis. It is our task as humans to 
keep the balance in equilibrium. 
The balance today is out of con- 
trol and tilting sharply. 

‘“‘The networks are driving us 
into a world of cutthroat com- 
petition that many of us find destructive. The net- 
works impose cultural and economic constraints that 
we feel powerless to resist. The networks mostly 
serve the rich and are inaccessible to the poor and 
uneducated, thereby increasing the barriers and in- 
equalities between rich and poor. To this injury they 
add insult, threatening to reduce humans to the status 
of cells in a multicellular organism that is indifferent 
to our needs and desires. But we have the power to 
make our needs and desires heard. As creators of the 
machines and protocols by which the networks live, 
we have the power to understand them and to influ- 
ence their functioning. We have the responsibility for 
making the networks serve the interests of social 
justice and human freedom.” 

What is Dyson’s advice for 2000? ““While we are 
celebrating our economic prosperity and technologi- 
cal progress, let us not forget that it is the churches 
and temples that provide most of the glue to hold our 
society together, even in a place as prosperous and 
privileged as Princeton.”’ 
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“Knowledge has to be widely 
accessible, and that is very hard for 
companies to do that are not used 
to sharing,’ says Polhemus. 
‘“‘We’re so used to keeping secrets. 
The technology was there, but 
companies needed to encourage 
people to empty their brains, their 
files, and their computers onto the 
local network.” 

Companies starting this initia- 
tive should begin slowly, perhaps 
with learning to use Lotus Notes or 
implementing a way to coordinate 
and consolidate the E-mail. Some 
have created a new job title: 
Knowledge Manager or Chief 
Knowledge Officer. Michael J. 
Burtha, for instance, is executive 
director of Knowledge Network- 
ing for Johnson & Johnson. 
Knowledge managers are starting 
to substantiate return on invest- 
ment (ROI), but as with any new 
idea tracing ROI is always diffi- 
cult. 


Knowledge 
Management 


W. naturally manage knowl- 
edge," says Edward C. Swan- 
strom, president of Knowledge 
Management Consortium Interna- 
tional (KMCI),’ the Maryland- 
based group working with Tech- 
nology New Jersey. ‘““We humans 
have been doing it since the first 
tribes. Now we are trying to figure 


‘out how to do it better for some 


advantage. If technology is helping 
to increase the flow of knowledge, 
it can help us organize it and help 
create more knowledge.” 
Swanstrom, a philosophy major 
at Park College in Kansas City 
(Class of 1978) and formerly a 
practice leader for knowledge 


management for Arthur D. Little, 
firmly believes that with efficient 
knowledge management corpora- 
tions can more than double their 
pace of innovation, thus accelerat- 


Take a hard look at 
your most valued in- 
formation sources: 
people. ‘Even if you 
have the greatest 
Lotus Notes system 
in the world, it 
doesn’t mean peo- 
ple are going to use 
it.’ You have to get 
the social network 
together. 


ing profits. Cutting R&D time has 
obvious benefits for a pharmaceu- 
tical firm, but it also would en- 
hance the bottom line for consult- 
ants and even for those in academe. 

‘““Knowledge management ap- 
plied to innovation will be the 
trend for 2000,’ Swanstrom says. 
“At first data warehousing and 
document management was talked 
about, but then we realized that 
using knowledge management to 
become innovative was the pay- 
off.”’ His ideas: 


Create a market for intellec- 
tual capital. You may have devel- 
oped a training course for your 
company that could be used else- 
where. Look at the intellectual as- 
sets within your organization and, 
in effect, have a garage sale. 


Understand the criteria by 
which you judge the value of in- 

_ formation. If you have five friends 
with advice on buying stock, 


which advice would you choose 
and why? 

Document each decision. Fig- 
ure out the criteria that smart man- 
agers use and devise a way of cap- 
turing that. 


Provide ways for people to 
dialogue in groups to capture 
more knowledge. ‘““The social net- 
work is the valuable asset,” says 
Swanstrom. Determine who are 
the pollinators, people who can 
travel between groups and intro- 
duce information, spawn ideas, or 
make important introductions. “If 
| map that out in your organization 
I’1l know more about where you re 
getting your knowledge from than 
what technology can tell me.” 

Take a good hard look at your 
most valued information sources: 
people. “Even if you have the 
greatest Lotus Notes system in the 
world, it doesn’t mean people are 
going to use it,” Swanstrom says. 
“But if you get the social network 
together, people will store the in- 
formation because someone else 
needs it. Trust is the key.”’ 


There will be plenty of room for 
every worker in the 21st century 
economy, he predicts. People who 
were previously involved in proc- 
essing transactions will now be- 
come ‘‘value-added”’ members of 
the organization. 

Is knowledge management just 
the next fad? In the 1980s, for in- 
stance, “‘quality circles’’ were a 
profit center for many training 
companies. Could knowledge 
management be just another way 
of getting corporations to send 
people for training? ““Not the way 
I approach it,’ says Swanstrom. 
‘‘My background is innovation 
management. You go after the 
lever points, the biggest bang for 
the bucks.” 


Continued on page 18 
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Business Speed 


ge much information and no way to 
organize it — Bill Gates agrees that is the 
management dilemma for the next millen- 
nium. In his best-seller ‘““Business @ The 
Speed of Thought” (Warner Books, 1999), 
he writes that “‘middle managers can be 
overwhelmed by day-to-day problems and 
not have information they need to fix them. 
They may have reams of data in front of 
them — literally reams of paper reports — 
that are difficult to analyze or correlate with 
data in other reports.” 

Gates thinks that a good digital nervous 
system — ‘‘with a flow of specific, action- 
able information” — will empower middle 
managers. ‘They should be seeing their 
sales numbers, expense breakdowns, vendor 
and contractor costs, and the status of major 
projects online, in a form that invites analy- 
sis as well as coordination with other peo- 
ple.” 

Henry Lubas, director of Amper Con- 
sulting in Edison quotes Gates in his predic- 
tion that conditions are finally ripe for a 
full-blown technological revolution (U.S. 1, 
June 16, 1999). “‘A lot of companies are 
striving to use technology but the problem 
is that historically it’s been too expensive to 
deliver,” he says. ““Now it’s cheaper. Soft- 
ware applications are more powerful and are 
cost effective. Even small businesses can 
use it to their competitive advantages." 


Don’t invest in underpowered technol- 
ogy. A company should first determine 
whether its problem pertains to software 
issues, infrastructure or hardware needs. 
““We’ll get into a company that says ‘I need 
accounting software,’ and we’re hesitant to 
do that until we get into a real sense of where 
the company is headed,” Lubas says. 


Involve people in the process. ‘“‘The 
worst thing you can do is make decisions 
without consulting the people whose lives 
you're affecting,’ Lubas says. ““You want 
people to buy into the concept, or a lot of 


on relationships, 


times you end up with failed projects.’ ’ The 
earlier you get people involved in the tran- 
sition to digital, the better off you are, he 
Says. 

In fact, involving employees is crucial. 
After all, the Information Age is essentially 
about converting human intelligence to arti- 
ficial intelligence. ““The concept of “Busi- 
ness @ The Speed of Thought’ is to use 
technology that will replace what was usu- 
ally done by human thought,” says Lubas 
(hlubas@amper-consulting.com). 


Knowledge Basics 


Kevin O’Sullivan of the Knowledge 
Company (U.S. 1, June 23, 1999) says to 
start with the basics: 


Knowledge audit. Go beyond the data- 
base and look at unstructured information 
— information that is typically associated 
with documents and with the innate under- 
standing and expertise of your employees. 


Fill in the gaps. Figure out how to update 
that knowledge — to enrich the assets. 
“Leave nothing out that will have an impact 
in years ahead,” says O’ Sullivan. 


Customize the technology. ““Most of the 
technology initiatives around the world 
have failed because of a lack of agreement 
between technology and its users,” says 
O’ Sullivan. “‘The job of any organization is 
to make sure the users are explaining what 
they want, and make sure the technologists 
understand that. Banking, manufacturing, 
retail and insurance all have unique ways of 
operating.’ If no one in your firm is quali- 
fied to tailor-make “‘knowledge”’ software, 
go to one of the big six consulting firms or 
work with a local company with a strong 
reputation. 


Leverage relationships. Link with other 
companies — both figuratively and literally 
— on the web. “‘The wars will be won or lost 
* says O'Sullivan, ‘‘on 
whether or not you have a good name on the 
web.”’ 


Give incentives. This will encourage em- 
ployees to divulge their knowledge and 
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draw from others’ knowledge 
more readily. “As many firms 
have found, you can have a great 
system, but it’s no good if nobody 
is going to use it,” O'Sullivan says. 
Each time someone invests or uses 
information, offer some kind of re- 
ward. 


Don’t wait. Don’t put it off be- 
cause your company is too new, 
too old, too prominent or too ob- 
scure. ““Technology is cheap — | 
mean really cheap,” says O’Sulli- 
van. “If it goes down more, it’s not 
going down much. The. return on 
your investment most likely will 
far outweigh the little amount of 


money you save by waiting for a 


year.” 

If you don’t decide to imple- 
ment knowledge management in 
your company now, others will 
make the decision for you. “Eighty 
percent of Fortune 500 firms are 
planning to implement knowledge 
management within one year,” 
says O’Sullivan. “‘In the near fu- 
ture, your company will be ex- 
pected to handle information much 
faster. The velocity of things hap- 
pening in the industry dictates 
rapid action.” 

“If you wait, you won’t be able 
to learn, you just have to imple- 
ment,” he says. ‘‘That’s if you’re 
around.” 


Knowledge 
Technology 


Sociat networks are indeed 
important, but knowledge-ena- 
bling technology is still the coin of 
the corporate realm, says Michael 
Charney, product manager at 
ServiceWare Inc. (formerly the 
Molloy Group) in Parsippany 


Continued on following page 


Buchanan Ingersoll 


he Princeton office of Buchanan Inger- 
soll — one of the 100 largest law 
firms in the nation — is a dominant 
force in handling corporate-business-financial 
transactions for clients. In the past year, its 
lawyers in Princeton have handled over 150 
major client transactions, tripling the previous 
year's volume, with a collective value of 
nearly $7 billion. 
The office has an enviable client list — 10 


| of the Inc. 500 companies and 16 of the New 


Jersey Technology Council's Fast 50 Compa- 
nies. The American Lawyer, in a headline 
story about IPOs, ranked the firm among the 
nation’s leaders for counseling issuers in 
terms of money raised and number of deals. 

The firm’s Princeton operations recently 
moved into a new office at 650 College Road, 
doubling the space it previously had leased. 
The office opened with two lawyers in 1993 
and has grown to over 50 since then, under 
the leadership of David J. Sorin. Last Novem- 
ber, Sorin received the New Jersey Technol- 
ogy Council's highest award as a supporter of. 
entrepreneurship. He also was named to 
“Who's Who - Venture Capitalists” in New Jer- 
sey by Business News-New Jersey, with 
praise for having “spearheaded technology de- 
velopment and participated in a record-break- 
ing number of initial public offerings.” 

The Princeton office also was ranked 
among the nation’s top law firms in initial pub- 
lic offerings in a 1998 national survey by the 
CCH SEC New Registrations Report. The firm 
has been recognized, in a national study by 
the Corporate Finance Institute Inc., as the 
leading law firm in New Jersey handling the 
most IPOs in the state. 


A U.S. 1 ADVERTISING FEATURE 


The Princeton office also represents na- 
tional investment banking firms, leading ven- 
ture capitalists and entrepreneurial growth 
companies, as well as investors in technology 
businesses. In 1999, when Deloitte & Touche 
released its list of the 50 fastest-growing tech- 
nology companies in New Jersey, sixteen of 
the firm’s clients were on the list. 

Buchanan Ingersoll’s lawyers are known for 
understanding the mix of legal and business 
problems faced by clients. in addition to corpo- 
rate finance and IPOs, they focus extensively 
on banking and finance, commercial real es- 
tate, commercial transactions, creditors’ rights 
and bankruptcy, energy services, environ- 
mental law, healthcare law, intellectual prop- 
erty, labor and employment litigation and tech- 
nology law matters. 

Firmwide, Buchanan Ingersoll (www. bipc- 
.com) has more than 400 lawyers in 13 offices 
in the US and England. 


Buchanan Ingersoll, 500 College Road 
East, Princeton. 609-452-2666. Fax: 609- 
520-0360. Website: www.bipc.com. 


Document Depot 


n computer-speak, WYSIWYG is a sim- 

ple philosophy: What you see is what 

you get. Graphic design packages were 
founded on that principle. With the prolifera- 
tion of desktop publishing and design applica- 
tions, you would think that anyone could throw 
together a brochure, a mailer, any profes- 
sional communication they need. “Well, they 
can,” says Ed Keenan, owner of Document 
Depot, a computer output center in Princeton. 
“but more often than not it looks just like that, 
like it was thrown together.” 

Professional communications need a pro- 


For The Millennium, Professionals Who Can Help Grow Your Business 


fessional touch. It's why so many of Keenan's 
clients turn to him after they have attempted 
to design a project themselves. Document De- 
pot has the expertise to make communica- 
tions come alive and serve their purpose. But 
Document Depot doesn't just work with small 
businesses and independent professionals 
who don't have their own design staff. Their 
services are frequently used by in-house com- 
munications departments looking for added 
support and ingenuity. 

Recently, one of Document Depot's clients 
was preparing to launch a new software prod- 
uct. They needed 2,000 presentation folders 
a dozen individual inserts, and posters 
mounted and laminated for display. But they 
were starting a little further back from the line 
and needed Keenan and staff to work on the 
logo as well as the design . . . all on a strin- 
gent deadline. Document Depot managed 
quick turnaround on the full color project. 
Where others might panic about a deadline, 
Document Depot just gets down to business. 
They know what it takes to get the job done 
and done well. 

Located in Forrestal Village, Document De- 
pot is no ordinary copy shop. In addition to tra- 
ditional copying and printing services, includ- 
ing high-speed copying, color copying, offset 
printing and large format and fiery prints, 
Document Depot offers faxing services, bind- 
ing services, on-site Internet access and Mac 
and PC computer rentals (ideal for the busi- 
ness traveler staying at any of the hotels in 
the area), graphic design, and mail services. 
Corporate accounts are welcome and volume 
discounts and free pickup and delivery are 


Continued on page 51 


Buchanan Ingersoll’s clients include 16 of the New Jersey Technology Council’s Fast 50 Companies; 
Document Depot offers faxing, binding, on-site Internet access, and Mac and PC computer rentals. 


TMAN 
ASSOCIATION 
OFFICER... 

UP IN CHARGE 
OF STUFFING 
ENVELOPES.” 


In many business and professional associations, 
officers have to do a lot of time-consuming 
detail work — because of a lack of volunteers. 
Publishing a newsletter, collecting dues, 
arranging meeting programs and many other 
duties fall on the leadership. The association 
can’t afford to staff a full-time headquarters 
office so day-to-day administration remains a 
spare-time job for the elected officers. 

The cost-effective solution is Professional 
Management Associates. We do the “drudgery” 
for large and small associations, freeing their 
officers for policymaking and other leadership 


responsibilities. We’re not volunteers. We’re specialists in managing associations — efficiency 
experts with a personal touch. 
To make your organization more professional call PMA. A helpful information kit is yours 


for the asking. 


PROFESSIONAL MANAGEMENT ASSOCIATES, LLC. 


203 Towne Center Drive 
Hillborough;, NJ 08876 
908-359-1184 


We’re not volunteers. 
Managing associations is our business. 


e-mail: profmgmt@blast.net * web: www.profmgmt.com 
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(973-540-1212). Powerful intui- 
tive computers, the so-called 
“thinking computers,”’ or “‘intelli- 
gent computers”’ have software 
that enables them to “‘learn.’’ Com- 
panies that use this technology are 
the ones that will survive in an era 
of Internet-driven commerce, but 
right now they are expensive and 
available only to the larger busi- 
nesses. 

The new technology, called a 
‘“‘neural network,”’ enables com- 
puters to make sophisticated asso- 
ciations when dealing with a 
query. “If you punch in the word 
‘sun,’”’ Charney says, ‘‘you’Il also 
get moon, and everything related 
to it.” The process is organic; it is 
about making connections, similar 
to the way in which the creative 
human mind works. 

Charney sees the new technol- 
ogy becoming an essential tool in 
businesses that rely on customer 
service and support. ““Consumers 
are much more empowered to- 
day,”’ he says, pointing to how the 
Internet is both guiding sales and 
providing customer support serv- 
ices. “If you’re looking to arn 
customers happier,”’ he says, 
intelligent ee is a way a 
do that.” 

A customer service repre- 
sentative dealing with a billing 
problem, for example, would be 
able to tap into the collective expe- 
rience of anyone who has ever 
dealt with a similar problem and 
could retrieve a sophisticated an- 
swer quickly. The advantages are 
obvious, says Charney. ‘“‘The 
website or telephone support cen- 
ter that allows me to do my busi- 
ness quickly and efficiently,”’ he 
says, “‘is the one that’s going to get 
my business.” 

A medium-sized business may 
be able to afford a standard soft- 


ware package that needs only a 
little tweaking to make it work. For 
now, neural networks are too ex- 
pensive for small businesses, says 
Charney, but costs will inevitably 
come down. So all business peo- 
ple, whether working for corpora- 
tions or a mom and pop business, 
should start getting ready to har- 
ness the neural networks. Prepare 
to undergo — not just technologi- 
cal change — but also cultural 
change, he advises: 


Encourage knowledge shar- 
ing. Businesses should provide in- 
centives to employees for careful 
documentation and sharing of in- 
formation. “There has always been 
a cultural bias towards knowledge 
hoarding,” Charney says. “In the 
past, businesses and employees 
have been territorial about knowl- 
edge. It was a competition thing.” 


Maintain quality assurance. 
Before implementing the 
‘“‘smarter”’ software, you need to 
establish the integrity of the infor- 
mation already in place. “The ef- 
fectiveness of the system depends 
on the ongoing quality assurance 
process,’ Charney says. 


Find out what your customers 
want. Do your customers want 
better product, technical or sales 
support? Do they want it over the 
telephone or on the web? Know- 
ledge tools and software can be 
deployed on an enterprise-wide 
level, helping both employees and 
customers in a variety of ways. 


Knowledge Tools 


le “knowledge ena- 
bling” technology can help your 
business, says Ira Barkoe, of In- 
novative Marketing Concepts in 
North Brunswick. He sells a Cy- 
berVista tool that for about $2,000 
can track your competitors’ adver- 


tising on the Internet and down- 
load the data into an Excel spread- 
sheet. Another tool, for as low as 
$50 per month, tracks your own 
advertising and documents when 
your banner ads appear. 

Similar tools, known as task 
agents, can report to contractors on 
what state bids are available. Oth- 
ers use them to develop sales leads; 
they capture the name from a me- 
dia or trade publication web page 
and deliver it back to the sales 
force. “‘It is a tremendous opportu- 
nity for companies to take greater 
advantage of technology to help 
make strategic decisions,’ says 
Barkoe, “‘and for the most part, 
they are not doing it.” 

Here are some of his Knowledge 
Management solutions: 


Manufacturers or service com- 
panies use “‘task agents” to moni- 
tor Web sites for new press re- 
leases, product announcements, or 
price changes and inform key per- 
sonnel automatically. 


_ Risk managers gather highly 
changeable market, actuary, or 
other information on a regular ba- 
sis from different sources to make 
more accurate assessments. 


Security managers use Custom 
Web “‘sentinels’’ to constantly 
monitor their websites and auto- 
matically restore them to a pre- 
vious state in the event of un- 
authorized changes. 


Managers get automatic notifi- 
cation of orders taken and shipped, 
or of customer service requests on 
particular accounts. 


Marketing “‘push”’ programs 
automatically contact specified 
customers with special programs 
on overstocked items. 


Financial institutions automat- 
ically gather mortgage rates from 
across the country and drop them 
into spreadsheets for quick analy- 
sis and action. 
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Barkoe, an alumnus of Baruch 
College, Class of 1970, and a 30- 
year veteran of the IT industry, 
points to other potential applica- 
tions: to monitor sites and/or chat 
rooms for negative comments 
about a particular company — and 
to collect data during the early 
morning according to detailed 
specifications and have it ready at 
7 a.m. on executive desks. “‘It 
makes so much sense on the cost 
basis alone,”’ says Barkoe (E-mail: 
ibar@innovativemktgconcepts.c 
om). “If it can recoup the cost in 
four or five months, people will be 
jumping all over it.”’ 


Using Technology 


2 ae is fragmenting 
two parts of the private banking 
business — wealth management 
and client relationships, says 
Harry O’Mealia, president and 
CEO of U.S. Trust Company of 
New Jersey, a private bank on 
Vaughn Drive (http://www.us- 
trust.com). 

“The challenge to us is to main- 
tain our role with our clients as 
their trusted advisor. The Internet 
is making it tougher and more im- 
portant to prove that you are doing 
something for someone that they 
can’t do for themselves,” says 
O’Mealia. 

His response was to spend heav- 
ily in computers, voice mail, fax 
systems, and cell phones. “In three 
years we have invested in a stag- 
gering amount of technology, and 
our operating system constitutes a 
much higher proportion of our 
cost. We haven’t replaced people, 
but we have made them more effi- 
cient; we manage three times the 
business with maybe 20 percent 
more people.” 

“The pressure on us as a Service 
organization is to be wired all the 
time. Our clients are interested in 
being able to get in touch with us 
at all hours of day and night and 
days of the week,” says O’ Mealia, 
who is an 1976 alumnus of the 
University of Pennsylvania with 
an MBA from Columbia. ‘‘We 
need to help our clients make sense 
out of an increasingly fragmented 
world. Almost like a navigator, we 
need to help our clients steer 
through myriad products and keep 
them focused on their objectives.” 
His tips for the rest of us: 


Form a core group you trust, 
a key group of advisors, whether 
that be your friends or your broker, 
lawyer, and accountant. 


Unbundle the knowledge. “‘In 
the old days, knowledge was 
power. Now there is too much in- 
formation. Success will be deter- 
mined by how you interpret things 
coming at you and how quickly 
you react to change.” 


Connect locations seamlessly. 
‘I run two offices,’ says 
O’Mealia, ‘‘and I am trying to 
make the connection absolutely 
seamless, so from an outsider’s 
perspective, it doesn’t matter 


where I am, they just find me.”’ 


Make Lotus Notes ubiquitous. 
“U.S. Trust has offices all over the 
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country, and Lotus Notes is our 
platform for sharing research, per- 
sonnel requirements, economic 
and product information, and mar- 
keting presentations,’’ says 
O’Mealia. “It opens everything up 
to share ‘best ideas’ around a firm, 
and it lets us take advantage of a 
national franchise while remaining 
locally focused with a small firm 
feeling.” 


Insist on E-mail. ‘Everyone 
from our chairman to our most re- 
cent hire considers E-mail the most 
critical way of communicating,” 
says O’ Mealia. “‘A new generation 
of people doesn’t see their relation- 
ship with us as being a quarterly 
newsletter and an annual lunch in 
a fancy dining room. What they are 
looking for is quick soundbite 
communication several times a 
week, a typical E-mail conversa- 
tion, a quick precis of what you are 
thinking. When there is good news 
or bad news, we communicate di- 
rectly with people. We can screen 
very quickly to find who needs to 
make a decision about a stock.” 

O’Mealia set the E-mail policy 
by putting his most important di- 
rectives only on E-mail. People 
that did not check their E-mail did 
not get the message. a 
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Managing People, 
Not Just Businesses 


[i you are the employee and are 
waiting for the boss to create an 
ideal job that is both challenging 
and fits in with your values, you 
may have a long wait, warns 
Christopher Rice, new CEO and 
president of Blessing/White, the 
Orchard Road-based firm that pio- 
neered in the area of defining cor- 
porate values (908-904-1000). “‘It 
sure is easier to take control of your 
career yourself. It also helps if you 
have a manager who may take a 
little prodding but also realizes 
how to respond.” 

‘Whether you are the employee 
or the company, we are in the busi- 
ness of getting individual goals in 
alignment with company goals,” 
says Rice. Example: someone 
works in a department known for 
inflexible 12-hour days and is frus- 
trated by being unable to leave 
early, occasionally, to watch a 
child’s soccer game. 

Goal setting is also important on 
the hiring side, Rice says. ‘“‘For the 
next 10 years, a low unemploy- 
ment economy is great news for 
people looking for jobs, but it is a 
challenging situation for large and 
small companies. Ten years ago, 


they could be highly selective, but 
now they have to drop the stand- 
ards down.”’ 

‘‘As companies deal with people 
who are calling the shots, they 
want to make sure new hires get up 
to productivity very quickly, and 
they want to retain employees. But 
if you have a job that can’t be done 
in eight or 12 hours, it is very easy 
to get out of alignment between 
what you want to do versus what 
your company wants you to do.”’ 

Blessing/White is now part of a 
$3 billion conglomerate based in 
the Netherlands and is changing 
from being a training company to 
be a training company with a tech- 
nology-based learning platform. 
As CEO and president Rice is 
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headquartered in the Princeton, 
where he lives in with his attorney 
wife, Liza, and their nine-year-old 
twins. He did simultaneous bache- 
lors and masters degrees in eco- 
nomics and Slavic languages at the 
University of Pennsylvania, Class 
of 1976. He has worked for Pren- 
tice Hall and Xerox Learning Sys- 
tems (the world’s leading provider 
of sales training programs), and the 
Gallup Organization. Most re- 
cently Rice was head of worldwide 
sales and marketing for the 40-of- 
fice outplacement firm, Drake 
Beam Morin. 

“IT now work for a company that 
has phenomenal brand equity, with 
products that are dead on for the 
needs in the new millennium — 


% 


retaining employees and getting 
higher productivity,” says Rice. 

Values are the core of compa- 
nies that have the competitive 
edge, says Rice. They seem to be 
able to develop and maintain cul- 
tures that attract star performers. 
They display a level of flexibility 
unusual for their size. And even 
when facing serious setbacks, they 
bounce back, turning problems 
into opportunities and rallying 
their troops behind them. 


[. these kinds of values-based 
cultures, rank and file employees 
are connected to the organization 
at a far deeper level than pay, and 
they share values with senior man- 
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agement. This environment, where 
employees can thrive, provides a 
clear point of difference for busi- 
nesses in a crowded recruitment 
market. Six characteristics of this 
values-based business: 

1. People are personally com- 
mitted to the organization. 

2. They are also committed to 
the business goals. 

3. Individuals are encouraged 
and able to innovate, initiate, and 
experiment. 

4, People feel valued and are 
valued by the organization. 

5. Employees demonstrate dis- 
cretionary effort and exceed the or- 
ganization’s expectations. 

6. Employees are respected for 
their individual strengths and 
qualities. 

Part of one value-clarification 
exercise involves rating 28 per- 
sonal values — from achievement 
and pleasure to wealth and wis- 
dom. You are asked to rate each 
value from one to five in two areas: 
“How would I feel if my present 
satisfaction of this value was 
greatly reduced?”’ and “‘How 
would I feel if my present satisfac- 
tion of this value was greatly in- 
creased?’ The exercise also in- 
cludes third party evaluations 
(how others see you) and estimates 
of how willing you are to take ac- 
tion to achieve a particular value. 
At the close, you prioritize and 
choose your top five values for that 
moment in time. 

This is followed by an analysis 
of your skill sets and then your 
talents are matched up with devel- 
opment needs of the company. 
Managers are supposed to use this 
data to help the company meet the 
bottom line while still satisfying 
your individual values. 

All this values palaver does 
benefit the company, Bless- 
ing/White says, because it results 
in higher productivity, more fluid 
and faster decision making, greater 
retention, reduced recruitment 
costs, and higher brand equity. 

Implementing this strategy pre- 
sents a range of challenges: How to 
ensure employees are able to con- 
vey their personal values in a no- 
fear environment? How do you de- 
velop a coaching culture within 
line management? Exactly how do 
you align an individual’s values to 
corporate values? 

The first step is to make some- 
one important — a board member 
or other top level person —respon- 
sible for the task of aligning em- 
ployee and corporate values. Then 
form a working team to determine 
what the organization’s values are. 
Create ways to get a two-way dia- 
logue on this. Train line managers 
to inform their individual workers 
about the company’s core values 
and help the individuals to deter- 
mine their own values. Then plan 
for how you will note the changes 
in values that will inevitably occur. 

“More and more organizations 
are discovering that values hold the 
answer to such challenging issues 
as retaining good employees, man- 
aging work/life balance, and 
adapting to the changing world of 
work,” says Rice. 
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Kepner-Tregoe 
Replacement Costs 


Phiting. firing, and hiring 
again. It’s a treadmill that no com- 
pany can afford to stay on. Just 
how costly is employee turnover? 
Few companies are willing to 
guess, but Kepner-Tregoe, the in- 
ternational research firm at 17 Re- 
search Road (609-921-2806), put 
several companies to the test. (U.S. 
1, August 11, 1999). After sending 
out surveys to nearly 1,300 manag- 


ers and workers, Kepner-Tregoe 
priced employer turnover in dol- 
lars and cents. Replacing a typical 
information systems engineer, 
they discovered, costs $34,000. 
Make that $40,000 to replace a 
mid-level manager. 

Businesses are the ones who get 
hurt the most when employees are 
unhappy and decide to leave, con- 
cludes Peter M. Tobia, who led 
the study, appropriately titled 
“The Brain Drain.’’ New hires 
don’t have the efficiency of an ex- 
perienced employee, which means 
loss of customers, and additional 
sales expenditures to win back cus- 


tomers. In the end, employers 
could spend thousands of dollars to 
gain back lost ground. 

The cost of failure is high, but 
the cost of success is low, Kepner- 
Tregoe concluded. After survey- 
ing corporations that have high re- 
tention rates, the firm discovered 
that businesses don’t have to use 
financial ‘“‘carrots” or hire in- 
house masseuses to keep their best 
employees around. What works is 
old-fashioned positive reinforce- 
ment and creative career develop- 
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ment strategies. Managers need to maintain 
an open dialogue between upper manage- 
ment.and mid management, mid-manage- 
ment and workers, and everyone from the 
CEO to the human resources professional 
should work together to the same end: 


Develop employee careers, not just 
jobs. Corporations should think of employ- 
ees as being on a continuum — a career path 
— and help them meet those goals within the 
organization by supporting their perform- 
ance at every point along the way. Institute 
uniform standards, allocate appropriate re- 
sources, and get feedback from workers. 


”9 


Create a “‘culture of caring,” where 
management and employees alike demon- 
strate integrity and follow ethical codes of 
behavior. The company should do whatever 
is necessary to demonstrate that employees 
are important — even if that 


means putting their money mmm 


where their mouth is. 


Develop a stair-step- 
ping process for conflict 
resolution. High perform- 
ers often leave jobs because 
of conflict with a supervi- 
sor. Create “alternate ave- 
nues”’ to circumvent a su- 
pervisor, maintain an “‘open 
door policy,” and establish 


‘Employees look | 
for something dif- 
ferent in their work 
experience. If you 
can’t give them an 
opportunity to flour- 
ish, they’re less 


Approach people management as a 
strategic business issue. Put people needs 
at the top of business priorities. 


Keep it a work in progress. Always re- 
quest feedback and encourage questions. 


Retaining Leaders 
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ee of offering your employee a 
raise, why not offer him or her a chance to 
learn something new — to get a unique 
on-the-job experience, or take the day to 
attend a seminar, says Michael Hierl, man- 
agement consultant and CEO of the Paceset- 
ter Group at 176 Tamarack Circle (609-683- 
5225) “I would maintain that one of the 
biggest changes in organizations is attract- 
ing, developing, and retaining employees,” 
he says (U.S 1, December 8, 1999). “Em- 
ployees look for something different in their 
work experience. If you 
can’t give them an opportu- 
nity to flourish, they’re less 
likely to stay.”’ 

Seminars and classes 
work in the short-term, but 
the best companies work 
closely with staff to set a ca- 
reer track and develop skills. 
On-the-job developmental 
assignments are key. ““Com- 
panies like Merck or AT&T 
not only have career devel- 


oC ae likely to stay. opment plans identified, but 
as part of those plans they’re 
Take stock, then (ke talking about what type of 


action. Look at the data 

about employee age, gender, job class, 
length of services, and department — to 
discover where problems typically occur. 
Then find a way to keep employees. 


internal assignments their 

colleagues need to expand their competen- 
cies,” says Hierl. 

Dual career tracks are also something that 


today’s workers want — a chance to dabble 
in another field. ‘‘In the industrial model for 
organizations, people were very specialized, 
almost assembly line workers,’ he says 
‘You can’t take that model and apply it to 
the Information Age very successfully.” 
With dual career tracks, a research scientist 
at a pharmaceutical firm, for example, might 
be asked to work in partnership with the 
licensing department. Both the company 
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Keep your eye on high performers. The 
stars set the tone, according to the study, for 
the whole business. You can tie rewards to 
performance, but you should offer more than 
just stock options. Indulge an employee’s 
creative urges, for example. Offer them op- 
portunities to learn more and escape from 
the daily grind. Hallmark Cards, one of the 
retention leaders, offers creative retreats for 
its employees. 
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and worker gain from that cross-fertiliza- 
tion. 

A human resources strategy needs to be 
applied proactively and consistently at each 
level of the company, says Hierl. “‘It’s too 
important to be delegated to one group,” he 
says. Management and human resources 
need to work together to keep people in an 
organization, Successful companies ‘“‘live 
and breathe this.”” 


Beyont the Iron Fist 


N.. so long ago all one needed to be a 
good manager, it seemed, was an ‘iron fist’ 
and the drive to get things done no matter 
what,”’ says Sheree Butterfield of Drake 
Beam Morin, a global career transition and 
outplacement consulting firm with an office 
at Forrestal Village (http://www.dbm.- 
com). ““But as we tumble headlong into the 
next millennium, the skills required of a 
good manager will be all the more complex 
and diverse.” (U.S. 1, March 24, 1999), 

Managers should learn to do the follow- 
ing: 

Make the most of technology: There is 
not going to be a single area of business 
immune to the advancements of technol- 
ogy. Managers may also find themselves 
communicating regularly with employees 
they rarely see. Managers will need to know 
how to take advantage of the latest in com- 
munications technology. 


Learn to lead by listening: The ideal 
manager in the next millennium will be a 
vortex, of information, drawing on all the 
vast resources available. Managers will 
have to make use of everything they hear 
from above, below, and even outside the 
immediate sphere of business. 


Cultivate emotional balance: Under the 
pressures and conflicts inevitable in time of 
change — and the coming years will be 
times of great change — managers will need 
to approach such changes as challenges, 
opportunities for learning and even altering 
one’s mindset. They should be able to let 
certain things simply “‘roll off,” to see the 
larger picture, the greater vision, and not let 


Good People, Good Business 


For the third millennium, we will see 
that people will be most important asset 
in business. We will have to respect our 
employees as much as we now respect 
our customers and our bottom line. Why? 
Because of three developments: 


1.) As we know, there is a shortage of 
good people, caused to some extent by a 
mismatch between our educational sys- 
tem and our business requirements. This 
makes employees the most critical raw 
material of a business. 


2.) Employees are being empowered 
like never before through the weakening 
of the “employment at will” doctrine, 
along with the ease of job-changing 
made possible through the Internet. We 
now know that a “‘career”’ does not mean 
one company. 


3.) The success of business will de- 
pend mostly on having ‘“‘smarts”’ and that 
will be “‘people smarts.” 

Richard M. Stone 
The Stone Group, 252 Sayre Drive. 
E-mail: rstone252@home.com. 


the momentary storm and stress of change 
affect them. 


Manage the relationships, not the em- 
ployees: The days of merely supervising are 
waning. In the shifting sea of full and part- 
timers, freelancers, temps, and flex-time 
workers, the manager of tomorrow will 
need to ‘“‘read between the lines”’ of these 
varying groups, and understand the weak- 
nesses and utilize the strengths inherent in 
each group. 


Adapt: Once managers were acknow- 
ledged for the uniqueness of their style. But 
no longer will a single style, however 
unique, suffice. The managers of tomorrow 
will need the ability to step from one way 
of doing things to another, to become strate- 
gist, then mentor, then team leader. 
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Mediate information: Tomor- 
row’s managers will have at their 
fingertips a growing reservoir of 
knowledge and information. They 
will need to be able to retrieve, 
understand, and repackage this in- 
formation swiftly, and in a manner 
that suits the given situation. 


Juggle resources: Tight budg- 
ets are a necessity, and they will 
remain so. Managers in the next 
millennium will have to shift and 
juggle resources with ease. This 
applies to more than just money; 
customer satisfaction, employee 
morale, and company image will 
become part and parcel with ‘‘bot- 
tom line’’ concerns. 


Be a visionary: Vision is more 
than a quarterly objective or per- 
sonal aim. Being able to see not 
only the forest for the trees but 
beyond the forest, being able to 
envision your company as it could 
be, and how you can contribute to 
the achievement of that vision, will 
be a necessity in the new millen- 
nium. 


Cultivate ethical practices: 
Tomorrow’s employees will be 
even less likely than they are today 
to endure unethical behavior on the 
job. Sound ethical practices tend to 


~ trickle down, and employees rise 


to the occasion. A greater sense of 
achievement is often the result. 
The managers of the next millen- 
nium will be the wellspring of this 
focus on ethics. 


Welcome diversity: Diversity 
means different ways of approach- 
ing life and business, different 
ways of looking at the world. To- 
morrow’s managers will not only 
succeed but thrive in the midst of 
diversity. 

“It all comes down to being 
willing to become a lifelong 
learner,” says Butterfield. “‘If you 
want to succeed into the next mil- 
lennium, you can’t rest on your 
laurels. You have to keep learning 
new things and grow out of the box 
of what used to be called, “standard 


9 99 


management practices’. 


At Prudential: 
Family Flex-Time 


ge won't find clockwatch- 
ers at Prudential, and the reason is 
simple. Employees make their own 
hours or work from home. Not the 
kind of lax system you would ex- 
pect from the world’s largest insur- 
ance company, but since Debbie 
Gingher, vice president for policy 
and strategy, helped implement 
flex-time and other pro-family ar- 
rangements, Prudential has seen 
worker morale soar. Earlier this 
year, Working Mother magazine 
recognized Prudential as one of the 
“Top 10 Best Companies to Work 
For” in 1999, 

That’s the kind of accolade a 
company needs in a tough job mar- 
ket, says Gingher (U.S. 1, Novem- 
ber 3, 1999). ‘‘There’s a war for 
talent,” she says. ‘“There are more 
jobs then there are talented em- 
ployees, so in order to attract tal- 
ent, you have to offer choice and 
different ways of doing things.” 

When CEO Art Ryan left 
Chase to join Prudential in 1997, 
the company beefed up its staff to 
create a new human resource strat- 
egy. “Part of my charge was to 
figure out what makes sense in the 
new world,” says Gingher, who 
holds a BS from SUNY Oneonta, 
Class of 1976, and has been in hu- 
man resources for 20 years. 

That new world, says Gingher, 
is comprised largely of Generation 
X-ers, working mothers, and sin- 
gle mothers. An office-wide sur- 
vey revealed that 48 percent of 
Prudential’s employees are fe- 
male, 60 percent are under the age 
of 35, and many are raising chil- 
dren. With that information in 
hand, Gingher went to senior man- 
agement to make a case for pro- 
family personnel policies — flex- 
ible schedules, telecommuting, 
even daycare. These are the key to 
higher morale, and higher morale 
“translates into dollars. Every time 
you lose a high skilled employee, 
take their compensation and multi- 
ply it by 1.5, and that’s what you 


have them. 


spend replacing them. That’s a 
pretty big business case.” 
Flex-time and other work ar- 


rangements are the way of the fu- 


ture, but the 9 to 5 institution can’t 
be changed overnight. Take it 
slow, says Gingher, and observe: 


Study employees. Don’t as- 
sume. Conduct surveys to find out 
who your employees are and what 
they want. Gingher discovered, to 
her surprise, that some Prudential 
employees preferred services like 
back-up daycare, take-home din- 
ners, or dry-cleaning over flexible 
schedules. 


Set-up a pilot program first. 
“My initial approach was an all or 
nothing approach,”’ recalls 
Gingher. But when management 
insisted on a trial run instead, the 
company was able to learn more 
about how to train managers and 
identify problems. 


Treat each department indi- 
vidually. This is the ‘‘fairness is 
not sameness”’ principle. Not 
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21st Century Macro Trends 


| believe that the three macro trends in the busi- 
ness world for the next century are shrinking time- 
frames, increasing complexity, and globalization. 

Shrinking Timeframes. It’s not just your imagi- 
nation — everyone does want everything faster and 
faster. FedEx used to have very fast response time. 
Then it was “Til fax you something in an hour.” 
Now people want real-time. How can things get any 
faster? As this next century unfolds, the predictive 
power of systems will get better and better at antici- 
pating needs so one can literally respond faster than 
real-time — that is: beginning to fill your requests 
before you express them or even fully know you 


Increasing Complexity. The. next century will 
move from mass production to mass customization. 
The Henry Ford idea of “‘one size fits all, everyone 
wants black” is replaced with “everyone is an 
individual, and will be individually served.’’ When 
we were growing up there was one brand of spa- 
ghetti sauce on the shelf at the grocer. Now there’s 
dozens and dozens. More and more choices, more 
and more options (500 channels? 5,000 channels? 
5 zillion web sites?) means more and more com- 


world citizens. 


every job can be done from home. 


Build a business case. The 
strongest argument for allowing 
employees to set their own sched- 
ules is to keep morale high and 
keep the best workers in the com- 
pany. If turnover rate is low, reten- 
tion rate high, that’s a good indica- 
tion that you don’t need to imple- 
ment a new policy. 


For Prudential, on the other 
hand, “‘it was the right thing to do,” 
says Gingher. “‘We had an unbe- 
lievable number of comments 
from telecommuters saying ‘I’m 
more productive now because I’m 
not sitting in traffic everyday.’”’ 


Work and Family 


M.. is a corporate executive 
in a high-tech company. Dad is an 
engineer. Who takes care of baby? 
_ “The entire thing is a balancing 
act and you have to make use of 


plexity. Unfortunately, even though Moore’s law 
has computer chips doubling in capacity every 18 
months, the human brain has pretty much the same 
capacity decade after decade. 

Survival skill: thriving on ambiguity and com- 
plexity. Best businesses: making the world simple. 

Globalization. First was the hype, now the real- 
ity — we are becoming an interconnected global 
village rather than feudal fiefdoms. Low cost 
worldwide communications is threading the world 
together, and the isolationists (e.g. Cuba and North 
Korea) are looking more and more self-destructive 
and out-of-step. Earlier this century we thought it 
would be the United Nations. Later, we thought it 
would be ‘“‘the multinational corporations.” In the 
end, it turned out to be worldwide media and com- 
munications (phone, fax, movies, TV, Internet) that 
brought us all together. The idea of the nation state 
is a very old and strong one, but the information age 
is eroding the walls faster than the despots and 
bigots can erect them — we are truly becoming 


This next century is going to be cool. I’ll look 
forward to celebrating my 140th birthday! 


President, Princeton Consultants Inc. 
E-mail: SSashihara@Princeton.com. 


— Steve Sashihara 


opportunities at work to make it 
happen,”’ says Diana Bendz (U.S. 
1, July 28, 1999), a senior location 
executive with IBM who is con- 
cerned that the demanding pace of 
technical careers may keep women 
from entering the field. “‘It seems 
one of their biggest fears and ex- 
cuses in not accepting a technical 
career is fear of not being able to 
have a family, but many times you 
can overcome those difficulties.” 
She did. In typical supermom 
fashion, Bendz stayed up late to 
sterilize bottles, brought the kids 
on business trips in the family mo- 
tor home, and packed Friday’s 
lunch on Sunday. Things didn’t al- 
ways go as planned. One time 
Bendz made 15 lunches on Sunday 
night to feed three kids for the en- 
tire week. “I thought I was doing a 
great job,” she says, ‘‘but finally 
one came to me and said ‘do you 
have any idea what that Thursday 
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DANCE DRAMA _ MUSIC 


WHERE IS ART HEADED? 


Pondering Claes Oldenburg’s 1966 ‘Soft 
Toilet,’ among other works in the exhibit 
of American work from the second half of 
the 20th century at the Whitney Museum 
in New York, Pat Summers considers the 
past and the future. Page 38. 


The famed Stuttgart Ballet makes an ap- 
pearance at McCarter that is likely to be a 
once in a century event. See the day-by- 
day listings for January 10 and 11. 


28 U.S. 1 JANUARY 5, 2000 


3690 Quakerbridge Rd. 
Hamilton, NJ 08619 


Tel: 609-587-5454 

609-587-0454 

Fax: 609-587-5412 
www.banzai-nj.com 


. 
BANZAI sishi'sar 


Master Yoshi Zushi 


Susni Bar Happy Hour! 
Mon. & Wed. - Order between 5 pm and 9 pm 


I/2 Price 


on Sushi A La Carte List* 
*Call For Details 


p By the Way Caf 


101 Broad St. Hopewell 
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Open 7 days 
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Wednesday 
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Art 


Plainsboro Public Library, 641 
Plainsboro Road, 609-275-2897. 
In the gallery, “Stone Fruit and 
Silk Flowers,” a watercolor and 
mixed media show by Liz 
Adams, continues to January 
31. The artist will have an “art 
chat” on Sunday, January 23, at 
3 p.m. 9 a.m. 


The show has a collection of ab- 
stract watercolors describing the 
personalities and lives of women 
that Adams knows only through 
E-mail. 


Princeton Country Dancers, 
Suzanne Patterson Center, Bor- 
ough Hall, 609-683-7956. Con- 
tra and square dance with caller 
Ridge Kennedy and music by 
Roberta Truscello, piano, Tom 
Gibney, fiddle, and Frank Ruck, 
mandolin. $4. 8 p.m. 


Dance the Hustle, Central Jer- 
sey Masonic Center, 345 River 
Road, 609-430-0211. Weekly 
Hustle classes taught by Tim 
Marlow. $50 for four-week se- 
ries. 9 p.m. 


Hot Spots 


Mike LeDonne Trio, the Corner- 
stone, New and Pearl streets, 
Metuchen, 732-549-5306. Jazz. 
7:30 p.m. 

John Bianculli Trio, Triumph 
Brewing, 138 Nassau Street, 
609-924-7855. Jazz. $3 cover. 9 
p.m. 


Collegiate Career Day, Rutgers 
University, Rutgers Student 
Center and Brower Commons, 


ee ee ee ee ne ae ee 


MONDAY /TUESDAY SPECIAL 


ergo 2 
SHOGU 
Japanese Cuisine & 


‘Hibachi Steak House | 
| 3376 Route 27 | 


Across from Franklin Town Ctr./Edwards | 


Kendall Park, NJ ; | 


| Business Hours I 
Lunch: M-F 11:30am to 2:30pm | 


$49 


Also Includes: Hibachi Shrimp Appetizer, 
| Japanese Onion Soup, All-You-Can-Eat Salad Bar, 
{ Fried Rice, Fried Noodles, Hibachi Vegetables 
l 


PLEASE PRESENT COUPON BEFORE ORDERING. Expires 2/4/00 
' s Not to be combined with any other offer * Not valid on Saturdays and Holidays. 


| 

| HIBACHI DINNER FOR FOUR 
, Steak, Chicken & Pork 
| 
| 
/ 


PLEASE PRESENT COUPON BEFORE ORDERING. Expires 2/1/00 
Not to be combined with any other offer * Offer good Mon. & Tues. only 


Risk acilimnle em eee cx tenia se sma, gl sia 


' HIBACHI DINNER SPECIAL | 
FOR TWO 
Steak « Shrimp ¢ Chicken 


$3275 


te 499-471 7 | Includes: All-You-Can-Eat Salad Bar (except Friday) 
(732) ee | Soup * Shrimp Appetizer * Hibachi Vegetables 
Fried Rice * Noodles + Ice Cream 


| 
| 
| 
} 
95 | 
| 
| 
| 
| 


ee piney an SHOGUN DINNER SPECIAL ! 
ec Sun 4:00-9:30Pm FOR TWO 
| mearialiag Sn ee | Shrimp & Scallop Teriyaki 
Showers, Holidays, $3 45 . 
phe 

| Includes: Soup * Salad « Tuna Sushi | 

i Salmon Sushi * California Roll + Chicken Tempura j 

, Beef Negimaki + Steamed Rice 

i PLEASE PRESENT COUPON BEFORE ORDERING. Expires 2/4/00 i 

eee ttn rae tronetesae ee ed 


At Triumph Brewing: The Bobby Syvarth Band 
does some jazz jamming Friday, January 7, at 
the Nassau Street brew pub. 609-924-7855. 


New Brunswick, 732-932-8105. 
About 250 New Jersey and New 
York area companies will be rep- 
resented. Open to students and 


graduates from any college or 
university. Free. 9:30 a.m. to 
3:30 p.m. 


Outer Circle Ski Club, Novotel, 
Route 1 North, 609-275-1367. 
Active outdoor club for adults 
over 21 meets first Wednesday 
of the month. Free. 8 p.m. 


Sports 


Trenton Titans, Sovereign 
Bank Arena, 640 South Broad 
Street, Trenton, 609-520-8383. 


Hockey vs. Charlotte. 7:05 p.m. 


Thursday 
January 6 


An Evening of English & 
French Song, Princeton Uni- 
versity Friends of Music, Ta- 
plin Auditorium, 609-258-5000. 
Recital by Princeton University 
students coached by Kenneth 
Merrill. Free. 8 p.m. 


Dance 


Body Hype, Princeton Univer- 
sity, Richardson Auditorium, 
609-258-5000. Millennium 
dance show with Calico and 
Quipfire. $10 adults; $5 stu- 
dents. 8 p.m. 


at the Rocky Al Dan 


American Food with a 


Southwest Touch 
Join Us For Super Bow! Sunday 
Free Appetizers and Drink Specials 
All Natural, No Chemical Spices, No Animal 
Fat, Vegetarian Items, Made Daily From Scratch. 
Foreign & Domestic Beer on Tap & in battles 


| Happy Hour * Mon-Fri 5-7pm * $1 off drafts | 


¢ Homemade Chili ¢ Overstuffed Burritos 
* Quesadillas ¢ Fajitas ¢ Steaks 
e Chicken ¢ Fish ¢ Pasta 


Catering Lunch, Dinner & Private Parties 


609-683-8930 * Fax 609-683-8931 
137 Washington Street, Rocky Hill 
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At the Minstrel: 
Anne Hills, who 
sometimes backs up 
Tom Paxton, goes 
solo Friday, January 
7, at the coffeehouse 
in Morristown. 973- 
335-9489. 


SSIS ES VON. eT 


2001: A Space Odyssey, Tren- 
ton Public Library, 120 Acad- 
emy Street, Trenton, 609-392- 
7188. Stanley Kubrick’s 1968 
Classic in all Its big-screen glory. 
Free. 6:30 p.m. 


Literati 

Poetry Workshop, Delaware 
Valley Poets, Lawrence Public 
Library, Darrah Lane, 609-882- 


1841. Free workshop. Bring cop- 
ies of your work. 7:30 p.m. 


Robert Wright, Micawber 
Books, 114 Nassau Street, 609- 
921-8454. In conjunction with 
his Princeton University lecture, 
a booksigning by the author of 
“The Moral Animal.” In McCosh 
Hall, Room 10, at 7 p.m., he 
reads from “Nonzero: the Logic 
of Human Destiny” to be publish- 
ed next month. Free. 8:30 p.m. 


Faith 

St. Mary Coptic Orthodox 
Church, 433 Riva Avenue, East 
Brunswick. Christmas Eve serv- 
ice, 732-297-9882. Singing of 
traditional hymns starts at 5:30 


p.m. Plan to arrive at 7:30 p.m. 
8 p.m. See story, page 32. 


Health & Wellness 


ADDapts, St. Lawrence Rehabili- 
tation Center, Route 206, 
Lawrenceville, 609-448-5212. 
This support group for ADD 
adults, meets weekly in Room 
117. No dues. 7 p.m. 


Lectures 


Crossroads China 2001, Prince- 
ton University Public Lecture, 
Dodds Auditorium, Robertson 
Hall, 609-258-3000. George 
J.W. Goodman (TV's “Adam 
Smith”) and guests Robert D. 
Hormats of Goldman, Sachs In- 
ternational, and Minxin Pei of 
the Carnegie Endowment for In- 
ternational Peace, examine U.S.- 
China relations and China’s 
need for world trade, technol- 
ogy, investors, and the rule of 
law. With previews of the one- 
hour Adam Smith TV special of 
the same title that airs Friday, 
January 7. Free. 4:30 p.m. 


Friday, 
January 7 


Classical Music 


Entremont Performs 
Beethoven, New Jersey Sym- 
phony Orchestra, Richardson 
Auditorium, Princeton Univer- 
sity, 800-ALLEGRO. Philippe En- 
tremont, piano soloist, also con- 
ducts Beethoven’s Concerto No. 
1. Also Ravel's “Mother Goose 
Suite,” and Haydn’s “Surprise” 
Symphony. $14 to $46. 8:30 
p.m. 


Between Two Worlds, Book- 
marks, Montgomery Center, 
Route 206, Skillman, 609-497- 
1655. Playing mostly original 
repertoire, ranging from love bal- 
lads to progressive instrumen- 
tals, is a trio consisting of Bob 
Jones and Chris Cane on acous- 
tic guitar and Keigh Goeliner on 
percussion. 7 p.m. 


Little Rodeo, Mom & Pop’s Cof- 
feehouse, United Christian 


Visit our newly renovated dining room 
and choose from our new menu! 


“Excellent Food. Excellent Service.” 


Trenton Times 


“In A Class All Its Own...The Service Is 
Impeccable. & The Wine List Incomparable.” 


Fine Italian ‘Restaurant, sin 
a ses 


The Emerald Room 


iy 


1982 ; 
DiRONA 


Bucks County Courier Times 


“Number | Restaurant In Trenton 
And In Mercer County.” 
Trenton Times 


“Most Elegant and Number | 
Restaurant in Central Jersey.” 
{°S. ] Newspap 


jn: ZAGAT 
; SURVEY 


NSS. OF 


CHAMBERSBURG RESTAURANT District 


132 Kent St. ¢ Trenton. 


NJ 08611 ¢ 609-393-1000 


www.diamondsrestaurant.com 


Kevin Kelly, Arts Council of 


Jackets not 


required 


Church, Levittown, 215-547- 
1124. With Steve Schonwaid, 
Bill Dooley, Jamie Watson, and 
Rik Bourne. Donation $7; chil- 
dren free. 8 p.m. 


Art 


Princeton, 102 Witherspoon 
Street, 609-497-4642. WPA gal- 
lery opening, featuring Kevin 
Kelly “In Darkness and Light.” 
Free. 6 p.m. 


Ted Crane, Hopewell Frame 
Shop, 24 West Broad Street, 
Hopewell, 609-466-0827. Open- 
ing reception for a show of witty 
three-dimensional construc- 


tions. Show continues through PRIVATE ROOM FOR 
February. Crane is a member of 


the Class of 1945 at Princeton SPECIAL CELEBRATIONS 


University and a self-trained art- ‘i 
ist; he is publisher of the Begell 
House. Free. 6 to 8 p.m. 

Shop hours are Tuesday to Fri- 
day, 10 a.m. to 5 p.m.; Satur- 
day, 9 a.m. to 3 p.m. 


Noises Off, Paper Mill Play- 
house, Brookside Drive, Mill- 
burn, 973-376-4343. The hit 
comedy about a troupe of fifth- 
rate actors begins today and 
runs to February 13. 8 p.m. 


Abie’s Irish Rose, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766. The 1924 comic clas- 
sic about a Jewish son and his 
Irish bride. $20.50. 8 p.m. 


WHERE GOOD TASTE IS 
NEVER OUT OF FASHION 


FABULOUS 
MEDITERRANEAN CUISINE 
MARTINIS 
MUSIC 


MEDITERRA 


Restaurant & Tapas Bar 


A T2 Venture 


29 Hulfish St + Palmer Square 
Princeton 


609-252-9680 


Continued on following page 


Fresh Made To Order Sushi 


Freshness is what matters in Sushi. 
Comparable in quality & freshness to the 
finest restaurants in the area. 


Teriyaki Boy can't be beat for its combination of 
well prepared food and inexpensive prices. 
Princeton Living 


over 20 SUSHI selections from "2-72 


Choose from Teriyaki, Tempura, Udon or Combos & Platters. 


All food is cooked 
to order in 100% vegetable oil. 


MARKETFAIR 


609-897-7979 Fax: 609-897-1204 
Mon-Thurs. 10am-9pm, Fri-Sat 10am-10pm, Sun | lam-7:30pm 


Take-out & Catering 
Service Available. 


30 
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Hands-On Learning Cooking Classes 


7 consecutive weeks 
beginning January 12 @ 6 p.m,; $10/class 
8 +. be RE RROSTRDNRR AT 


Restaurant 


Murder Mystery Night 
Saturday, January 29 


Slaying in the Speak Easy 


doors open at 7 p.m. 


$36/person 


(includes dinner, show, tax & gratuity) 
call for reservations 
Lunch served daily - beginning at 1lam 
Serving Dinner Wed-Sat, 4-9pm 
20 Draught Beers on Tap 


Located on the grounds of the Cranbury Golf Club 
49 Southfield Road, West Windsor, NJ 
Between Rt. 571 (Princeton-Hightstown Road) & Village Road 


Call 609-799-2715 


THE FRESH FOOD ALTERNATIVE 


Purchase One Dinner, 
Get 2 Off A 2nd Dinner 


of equal or lesser value. Valid after 5 p.m. 
Cannot be combined with any other offer. Expires 1/19/00. 


Lawrence Shopping Center, Lawrenceville, Nj 
Lunch Mon-Sat | 1:30-3:00 * Dinner Mon-Sat 5:00-9:00 


609-882-3760 


Ie 


Hyatt Regency 


Princeton 


S7 ROWCrS 


Among Upscale Hotel Ch 


J.D. Power and Associates 


(609) 987-1810 @ 


Bar/Bat Mitzvahs 


"Highest in Guest Satisfaction 


1999 Hotel Guest Satisfaction Study 


102 Carnegie Center, Princeton, NJ 08540 
(609) 987-0399 


JANUARY 7 


Continued from preceding page 


The Prime of Miss Jean Brodie, 
Villagers Theater, 475 DeMott 
Lane, Somerset, 732-873-2710. 
Catherine Rowe is featured in 
Muriel Spark’s story of a flam- 
boyant Scots school teacher of 
the 1930s, adapted by Jay Pres- 
son Allen. Michael Driscoll di- 
rects the play that begins today 
and runs weekends through 
January 29. $15. 8 p.m. 


Dancing 


Dance Improv, Live!, Arts Coun- 
cil of Princeton, 102 Wither- 
spoon, 609-924-3767. Self-ex- 
pression through music and 
movement. $12. 8 p.m. 


English Dance, Lambertville 
Country Dancers, United Meth- 
odist Church, Titusville, 609-882- 
7733. Sue Dupre calls the coun- 
try dances to music by Richard 
Fischer and Tom Gibney. $7. 8 
p.m. 


Hot Spots 


Y2K OK Weekend, Budapest 
Cocktail Lounge, 234 Somer- 
set Street, New Brunswick, 732- 
246-9055. First show of Year 
2000 with Ropetree, Wisemas- 
ter Joshu, Herbal Junkie, and 
Nebulous Thoughts. $4. 9 p.m. 


Jeanie Bryson Trio, the Corner- 
stone, New and Pearl streets, 
Metuchen, 732-549-5306. Jazz. 
9 p.m. 


The Shaxe, Tap Room, Nassau 
Inn, 10 Palmer Square, 609-921- 
7500. Rock n’ roll. 10 p.m. 


Bobby Syvarth Band, Triumph 
Brewing, 138 Nassau Street, 
609-924-7855. Jazz jamming, 
with music from CD “Alive at 
Sarah Street.” $3 cover. 10 p.m. 


Cool Spots 


Across the Street, Bookmarks, 
Pennington Shopping Center, 
Route 31, 609-730-9333. Music 
from this eclectic ensemble 
ranges from the “St. James Infir- 
mary Blues” to “Up on Cripple 
Creek.” The trio includes Mi- 
chael Knox, John Tredrea, and 
Jim Rigel. Free. 7 p.m. 


Tredrea is a reporter for Packet 


ains" 


S 
S 
: 


At Villagers Theater: Chuck Wagoner and 
Janice Rowland are among the featured cast in 
‘The Prime of Miss Jean Brodie.’ Weekends 
through January 29. 732-873-2710. 


Publications, and Knox is an ad- new CD, “Great Small.” Free. 8 


ministrator at Robert Wood p.m. 
Johnson Hospital. Rigel is the E: 
principal of an elementary Singles 


school in Ewing. 


The Chameleons, Failte Coffee 
House, 37 West Broad Street, 
Hopewell, 609-466-6681. Great- 
ful jazz. 7 p.m. 


Christine Havrilla, Borders 
Books, Nassau Park, 609-514- 
0040. Pop rock guitar, free. 7:30 
p.m. 

Dan Zimmerman, Barnes & No- 
ble, MarketFair, 609-897-9250. 
The singer, songwriter, and 
painter performs songs from his 


Yardley Singles, United German 
Hungarian Club, 4666 Bristol 
Road, Trevose, 215-736-1288. 
Dance party, $7. 9 p.m. 


Sports 


Trenton Titans, Sovereign 
Arena, 640 South Broad Street, 
Trenton, 609-520-8383. Hockey 
vs. Huntington. 7:05 p.m. 


Winter Season Begins, Call to 


Mixed Media Boxes & Construction: Ted 
Crane's exhibit at the Hopewell Frame Shop 
opens with a reception January 7. 609-466-0817. 


ng’s Castle wre sespecia. 
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met — Anniversary 
usiness/Corporate Meetings » Luncheons 
Baby Showers + Dinner Parties 


Appetizers - Soups - Entrees - Desserts 
(including Hong Kong Cuisine Specialties) 
Up to We Also Offer Off Premise Catering 


Seating 
200 People ~—=-s—« © 09-92.4-8001 


Located conveniently in the Princeton Shopping Center 
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# The Gest Chinese Restaurant Tu “The rerea 


Best Buy in New Jersey 
Zagat Survey 


Best Chinese Food in Princeton 
Where the Locals Eat 


Overall Rating: Excellent 
Ambiance: Spacious, Gracious 
Time Off - Princeton Packet 


Free delivery 
within 3 miles with 
$20 minimum order 


- Call 609-520-1881 


Arms Fencing Club, West 


Windsor- Plainsboro High At the Philadelphia Museum: Quimin Liu’s ep oO 
chool, 609-951-9138. Winter mixed media on paper mounted on canvas is part 
season begins for th - : : Pp ‘A block South of Princeton MarketFai 
erga ape ia of the Samuel S. Fleisher Art Memorial Chal- (ieleansipnttearaib 8 heal Bae 
and up, sponsored by West lenge. Opening January 8. 215-684-7902. 
Windsor-Plainsboro Recreation. 
Equipment provided; eight les- RE PE WR PORE PRB PP TES PE TERE RODS ORAS TUN ADOIE 
sons, $90. Call to register. 8 
p.m. 

Emperor Charlemagne, who provide music for contra dance 

goes on a quest for meaning at 7:30 p.m. $7. 4 p.m. 


and fulfillment. $9 & $12. 8 p.m. 


SE LMUIOE WME atic's irish Rose, off Broad Foot & Dining 


* 8 street Theater, 5 South Green- , 
anua ry wood Avenue, Hopewell, 609- Benefit Cooking Show, Weg- 
: 466-2766. The 1924 comic clas- mans Food Market, 240 Nas- 
== . sic about a Jewish son and his sau Park Boulevard, 609-919- 
Classical Music Irish bride. $22. 8 p.m. 9300. Renowned chef Martin 
: an, host of TV’s “Yan Can 
Concerts by Candlelight, Trin- Dupouse, btn ae Cook,” leads off a series of cook- 
ity Church, 33 Mercer Street, nue, New Brunswick, 732-246- 1g master classes with an 
609-924-2277. Twelfth Night 7717. Mark Nelson stars in the Asian food program, this one to 
concerts in parish homes. $15. world premiere of Allan Knee’s benefit the Mercer Street 
4:30 p.m. play, set in 1912, about two mis- Friends food bank. $40. 2 p.m. 
Workshop in Musical Composi- matched American immigrants Beginning his chefs apprentice- 
tion, Princeton University who dream of becoming profes- ship in Hong Kong and China, 
Friends of Music, Taplin Audito- _ sional ballroom dancers. Open- Yan has a master’s degree from 
rium, 609-258-5000. Students ing night is January 12 for the University of California, and is 
enrolled in Music 220 perform show that runs to February 6. credited with fueling the current 
original works. Free. 8 p.m. Preview. 8 p.m. Asian cuisine sensation. “Cook- 
: — Ade sale and hah | 
talk about food, | can talk about 
Art Dancing food forever,” says Yan. 
Mercer Museum, Pine and Ash- The Contrarians, Highland Park 
land streets, Doylestown, 215- Reformed Church, 23 South 
345-0210. Venie Hinson Second Avenue, 732-828-8770. 
teaches furniture caning: $80 in- Waltz workshop with Ken Craw- 
rn PA. 9-28 2m. eter Sens ie ce tienes Continued on page 34 Whoever said that competition 
Dance couldn't be friendly? 


Body Hype, Princeton Univer- ee — a ce oe ee 
sity, Richardson Auditorium, A 1 COUPON r as ee 


609-258-5000. Millennium 
dance show with Calico and 
Quipfire. $10 adults; $5 stu- 
dents. 3:30 and 8 p.m. 


The Prime of Miss Jean Brodie, 
Villagers Theater, 475 DeMott 
Lane, Somerset, 732-873-2710. 
Muriel Spark's story of a flam- 
boyant Scots school teacher of 
the 1930s. $15. 8 p.m. 


Pippin, Kelsey Theater, Mercer 
County College, 609-584-9444. 
The Yardley Players present the 
Bob Fosse musical about Pip- 
pin, the oldest son and heir of 


a 


A distinguished atmosphere 
for the finer pleasures. 


At last! A coffee service 
you can enjoy at home! 


¢ Visit our new web site 
www.nebev.com 
¢ Check out our 10 unique blends of fine coffees. 


800-698-6656 


NorthEast” 215-943-5977 


a eee re ee ey “s 


Be rage Call for 3 Day Free Trial 


Ri iecie cee ele mand wens ene meee ee mien enieal 


An honest drink, a friendly game, a good cigar. 
Indulge at the new Clubroom at Barley’s 
Featuring rich decor, subdued lighting and a collection of historic 
photos from Princeton's past. Plus a well-stocked humidor. 
While you savor your single malt scotch and cigar, 
enjoy a light meal or a game of billiards. 

For more information, please call 609-452-7800. 


© 


Doral 
Forrestal 


100 College Road East » Princeton, New Jersey 
www forrestal.com 


FORRESTAL VILLAGE 
609-734-0900 Fax: 609-734-0910 


GOOD FOOD - GOOD PRICES 


Chicken Teriyaki & California Roll... $4.99 
Chicken Ketsu & Beef Dumpling $4.99 


_ Scallop Teriyaki & Shrimp Tempura $5.99 


| Tuna Boy Tuna Roll & 4-Pc. Tuna $6.99 
20% OFT : Salmon Boy Salmon Roll & 4-Pc. Salmon ...... $6.99 


4-9 p.m. Mon-Fri. FREE DELIVERY 
All Day Sat. & Sun. 


i 
: 
Good on Take-Out . 2-8:30 p.m. (Minimum order $10) 
i 
i 


and Eat-in Only With Coupon. 1 Store Hours: Mon-Sat. 10 a.m.-9 p.m. - Sunday 10 a.m.-6 p.m. 
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(Y) axine's 


Presents 
Martin Luther King’s 
Birthday Celebration Dinner 
Featuring 


Philadelphia figritage Art Ensembi¢ 


Heritage Art Ensemble is: 
Fred Adams 

(of Sun Ra Arkestra) - trumpet 
James “Hicks” Glenn - bass 
Sid Simmons - piano 

James Stewart - saxophone 
Craig Mclver - drums 

Clifford Adams - trombone 


Saturday January 15, 7 p.m. 
Buffet Dinner with all Dr. King’s Favorite Foods 
or order a la carte buffet - $19.95 ; 
Make Reservations Noull 
Live Jazz Every Saturday 
Coming January 29: 
Alan Mallach with his ragtime performance 
All shows are dinner shows - Tickets on Sale at Maxine’s 
609-392-0022 
120 South Warren St., Trenton, NJ - www.maxinesrestaurant.com 


Ga atnentek Tadign; and 
Oriental Cuisine with Sushi Bar! 


© We Cater All Occasions 
¢ Special Menu for Take-Out Orders 
¢ Join Us For Saturday & Sunday Brunch 


Kids under 3...Eat FREE 2 Kids 9 & under ...142 Price 


(OAS 5 Cap a SE Stags 2 Lunch: 
ve Mon.-Fri. $6.45 
11:00 a.m. - 9:30 p.m. (until 4:00 p.m.) 
Fri. & Sat. Dinner: 
11:00 a.m. - 10:30 p.m. Mon.-Thurs. $11.95 
Sunday Fri., Sat., Sun. $13.95 
11:00 a.m. - 9:30 p.m. (begins at 4:30 p.m.) 


368 Route 33, Mercerville, Mercerville Shopping Center 
next to Hamilton Farm 


609-689-3688 © Fax 609-689-9838 


10% off with this ad 
*Senior Citizens always 10% off not to be combined with any other offers 


Bararnmnmd Greets 


The best kept secret in Plainsboro, is no longer a secret. 
Plainsboro’s Neighborhood Bar and Grill. 


Biggest Super Bow! Party 


Buffet 
Drink Specials 
Give-aways 


NFL Sunday Specials 
1-7pm * 25¢ wings * $5.00 pitchers 
- Bud/Bud Light 


Daily Happy Hour Specials Oa 
4-7 pm *« $1.00 drafts 
- Bud/Bud Light 


(Formerly Princeton 
Golf course is within Hunters Gle 


Call for directions orm 


609-799-8 


re in 


15 
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n most neighborhoods, the 
outward signs of Christmas have 
already all but disappeared. Some 
light displays still brighten the 
nights, and a few diehards still hold 
onto their trees until the official 
Twelfth Day of Christmas — but 
for most people who observe the 
holiday, Christmas is pretty much 
over for another year. Yet for Or- 
thodox Christian communities the 
world over, Christmas actually ar- 
rives quietly this week; and for the 
congregation of St. Mary Coptic 
Orthodox Church in East Bruns- 
wick, the Christmas Eve services 
on Thursday, January 6, take on a 
special significance. This is the 
first Christmas celebration to in- 
clude their new community center 
and chapel. 

In this era of multi-cultural 
awareness, it’s surprising that so 
little is commonly known or heard 
about the Eastern Orthodox 
churches in general or the Coptic 
Orthodox church in particular. To- 


- day central New Jersey boasts a 


growing Coptic population — part 
of the more than 1 million immi- 
grant Copts living in countries out- 
side of Egypt. St. Mary’s has more 


than 600 active families in its par- 


ish, and St. Mina’s in Holmdel rep- 
resents an additional 400 families. 
And the joy that infuses their 
deeply spiritual services for Christ- 
mas may be a healing antidote for 
a “holy day” that seems over- 
whelmed these days with an odd 
secular panache and manic con- 
sumerism. 

The word “‘Copt”’ comes from 
the Greek word “‘Aigyptos,” a 
Greek interpretation of “‘Hikap- 
tah,” one of the names for Mem- 
phis, the first capital of Ancient 
Egypt. The term “Coptic” is today 
to describe Egyptian Christians, 
and the unique art and architecture 
forms created as an expression of 
that faith. It is also the name for 
Egypt’s ancient language script. 
The Coptic Orthodox church, 
based on the teachings of Saint 
Mark, author of the first canonical 
gospel in the New Testament, is 
one of the oldest of Christian tradi- 
tions. By sometime around 50 
A.D., Mark had established a 
Christian stronghold in Egypt 
which has survived centuries of 
persecution and ostracism with its 
rituals and spiritual traditions in- 
tact. Today Copts are well inte- 
grated into modern-day Egypt, 
representing just over 15 percent of 
the total population. 

In staying true to their highly- 
ritualized Coptic liturgies, Copts 
have maintained ancient customs 
— such as the separation of men 


Christmas's Copti 


z a & 


and women in church — which 
may raise a modern eyebrow or 
two. At the same time, for almost 
2,000 years, the church has been 
remarkably successful in practic- 
ing doctrines that emphasize 
prayer, faith, and individual 
choice. “‘With my religion, it 
doesn’t matter so much which 
church I go to, because the most 
important thing I do there is pray,” 
says Malak Morgan, the Plains- 
boro architect who developed the 


Copts have main- 
tained ancient cus- 
toms while also em- 
phasizing prayer, 
faith, and individual 
choice. 


final drawings for the 23,000 
square foot addition to St. Mary’s 
church and a member of St. 
Mary’s. 

It is clear, though, that the 
church plays an important part in 
her life, both spiritually and by 
providing a cultural oasis for Mor- 
gan and other Copts. She talks 
about her own “Christmas culture 
shock” experienced when she, her 
husband, and two small boys first 
arrived in the United States from 
Egypt in 1970. “I felt over- 
whelmed. Christmas was so com- 
mercial here,”’ she says. “‘I’d go 
anywhere — supermarket, shop- 
ping mall — and hear ‘Jingle bells, 
jingle bells...’ allthe time. It’s still 
all the same. It drives you crazy 
because there’s no meaning in it. 

“In Egypt,”’ she says, “‘Christ- 
mas is always a very holy day. 
Everyone dresses in white, as a 
symbol of our great joy about the 
birth of Jesus.”’ She explains that 
the Coptic religion requires fasting 
during the 40 days of Advent lead- 
ing up to Christmas. No animal 
products of any type can be con- 
sumed during this time, including 
meat, milk, poultry, eggs, or butter 
— although fish can be eaten. 
“Then on Christmas Eve we go to 
church for midnight mass and af- 
terwards the family gathers at 
home and has a dinner of tradi- 
tional foods that usually includes a 
turkey and special pastries. — And 
that’s it. Gifts weren't exchanged. 
Christmas for us was always an 
extremely happy, holy day. ” 

Morgan’s early memories are 
rooted in Cairo where she grew up 
with an older sister and a younger 
brother (who, like her, is a practic- 


c Encore 


4 


ing architect). Her father, an engi- 
neer, encouraged the education of 
his daughters at a time when it was 
not the norm in Egypt, but it was 
her mother who provided the emo- 
tional support and guidance to the 
family. ““She was a wonderful 
woman,” Morgan says. ““She was 
very dedicated to her children, and 
very spiritual — although not strict 
about observing traditional relig- 
ious customs. I was exposed to 
those customs by the rest of my 
extended family.” 

As a child, Morgan attended the 
Lysee Francaise of Cairo. The rig- 
orous French curriculum, and three 
years at the Lysee’s School of Fine 
Art proved invaluable when Mor- 
gan entered the School of Archi- 
tecture, University of Cairo (class 
of 1958) at a time when few 
women were doing so. ““There 
were 72 in my class,” Morgan ex- 
plains, “but I was the only woman 
in the entire department during the 
five years that I was there. I had to 
compete with those boys, prove 
that I was capable. I had studied 
drawing, art, so | was more pre- 
pared than most of them in design 
and rendering. Plus my school was 
also very, very tough in math and 
physics, which also helped me to 
compete in college.” 


A\te: an internship in France, 
Morgan returned to Cairo where 
she worked for the government for 
ten years. It was during this time 
she married her husband, an archi- 
tectural and industrial designer and 
artist. They had two sons. Morgan 
explains the decision to immigrate 
to the United States: “In Egypt 
there is a strong civil service re- 
quirement, which is why I worked 
for them for so long a time. That’s 
one of the reasons we left. We felt 
there was little freedom to grow 
professionally or otherwise.” 

After three years in New York 
(*‘...with two little boys we 
couldn’t keep up with the city,” 
she laughs) the family moved to 
New Jersey. Morgan worked with 
CUH2A in Princeton for a time, 
then took another architectural po- 
sition in Manhattan. Before open- 
ing her own firm in her 
Lawrenceville home in 1993, she 
spent eight years as director of ar- 
chitecture for Prudential Reality 
Group. 

“T learned a lot working there,” 
she says. “In most architectural 
firms, you are on one side and the 
owner is on the other side. You 
never really get to see exactly what 
the owner wants. Working at Pru- 


dential, I got to work directly with 
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St. Mary Coptic: Ar 
chitect Malak Mor- 
gan, right, helped de- 
sign the new addition 
to the East Bunswick 
church. 


the owner, a developer. Everything 
was business with him. It gave a 
completely new dimension to my 
architectural perspective. You just 
don’t put a design to paper without 
considering financing, the market, 
and other commercial variables.” 

Morgan began preliminary 
work for St. Mary’s in 1985. An- 
other architect was brought in after 
3 years, and then Morgan was 
called back to prepare the final 
drawings in 1997. ‘Opposition 
from East Brunswick and other 
neighboring communities caused 
many delays over the years,” she 
says. When the community center 
was dedicated this past September, 
however, the mayor of East Bruns- 
wick and other political and relig- 
ious luminaries were on hand to 
celebrate. The building was dedi- 
cated by Pope Shenouda III, the 
117th pope of Alexandria who ar- 
rived from Cairo to officiate. 

Morgan points out that very spe- 
cific architectural considerations 
are involved in the design of Cop- 
tic Orthodox churches. “‘When 
building these churches, the longer 
axis of the church must run from 
east to west,’’ she says. “The 
church’s orientation — with the 
altar as the main focal point — is 
always towards the east, so that the 
congregation enters from the west, 
and sits facing east at all times.’ 
The design of the church is sym- 
bolically related to the shape of an 
ship, seen as a symbol of both sal- 
vation and protection. The tradi- 
tional bell towers (added to the 
original church building during the 
recent expansion) represent the 
sails of the ship from which look- 
outs could direct the ship to safe 
harbor. 


A tour of St. Mary’s high- 
lights other traditional elements. 
Doorways in the church and chapel 
are arched. Men and boys sit on the 
north side of the church (or the 
priest’s right when he faces the 
congregation), women and chil- 


dren on the south. The baptistery, 


a separate room with a mosaic 
wall, is behind the men *s section. 
In back of the women’s section, is 
a good-sized “crying room” with 
a two-way mirror facing the altar 
for women with infants and tod- 
dlers. A large box of clean, freshly 
pressed scarves and mantles is situ- 


ated by the women’s section since 
they must cover their heads during 
mass. The beautiful iconostasis — 
a wooden altar piece richly painted 
with icons and scenes from the 
New Testament — separates the 
three altars (men and women re- 
ceive communion at different al- 
tars) from the main church. Seats 
for the deacons are set on the small, 
raised section several steps below 
and in front of the main altar. 

The rites and the liturgy used in 
the Coptic tradition date from the 
third century, and very little has 
changed, including the length of 
the service, which is three hours. 
‘All parts of the liturgy are 
chanted, first by the priest, then 
echoed by the deacons, and then 
the people respond,” says Morgan. 
‘Today the liturgy is celebrated in 
three languages, English, Coptic, 
and Arabic.”’ 

Morgan designed the three-floor 
addition to extend gracefully from 
the church with a central hub just 
beyond the chapel. The Pope She- 
nouda III Community Center in- 
cludes a large, light-filled chapel, a 
reception hall with a stage, a large 
kitchen, Sunday school class- 
rooms, offices for the three priests, 
meeting rooms, a bookstore, 
rooms for the youth groups, and 
the Holy Bread room where bread 
for Holy Communion is prepared. 
The top floor houses an apartment 
where visiting dignitaries can stay. 

The Holy Bread room is an un- 
expected and remarkable space, 
complete with bakery-sized bread 
mixers, ovens, and massive 
wooden surfaces for kneading the 
round loaves. Morgan explains 
that the baker must be a man. He 
begins baking i in the wee hours of 
the morning before a mass is to be 
said, reciting the Psalms through- 
out the entire process. In addition 
to the communion bread, he also 
bakes smaller loaves that are sold 
to parishioners for a dollar a loaf. 


“In a way, the process makes the 
bread a very spiritual thing,” says 
Morgan. ‘‘When people eat this 
bread at home — it’s really sort of 
a blessing from the church.” 

With the completion of Phase I, 


- St. Mary’s now looks forward to a 


more modest Phase II expansion of 
the main body of the church. Mor- 
gan adds that the priests are also 
hoping to pursue Phase III, which 
would involve painting and further 
decorating the church in the Coptic 
style. In the meanwhile, two exu- 
berant women from the parish are 
decorating the reception hall with 
wreaths and lights. They explain 
that the church is offering a “‘Pic- 
ture with Santa Claus” event for 
the children and families. 

Morgan says, ‘“‘We continue 
with our own Christmas traditions, 
but there comes a time — even 
when our own boys were little — 
when most children want, more 
than anything, to belong. They 
didn’t want to be different from the 
other children. So we decorate a 
tree, we buy presents. Still, I think 
that every foreign child reaches an 
age when they are shocked to real- 
ize that they really are different, 
that they’re truly caught between 
two cultures, and then their strug- 
gle begins.”’ And parents can only 
hope that some of the peace and joy 
they are sure to experience this 
Coptic Christmas Eve remain. 


— Tricia Fagan 


St. Mary Coptic Orthodox 
Church, 433 Riva Avenue, East 
Brunswick. Christmas Eve serv- 
ice, 732-297-9882. Singing of tra- 
ditional hymns starts at 5:30 p.m. 
Plan to arrive at 7:30 p.m. Thurs- 
day, January 6, at 8 p.m. 

Directions: from Route 18 
North take Tice’s Lane to Wash- 
ington Avenue. Turn right at the 
light, take the first left and follow 
curvy road to the end, then left onto 
Riva Avenue. 
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CHAMBERS WALK 


CATERING 


hb Gi. 


No Delt... 
No Restaurant... 
No Cafe... 
Just Catering. 


CHAMBERS WALK CATERING!!! 


28 Witherspoon St 
Princeton, NJ 08540 
609-683-5439 


52 Liberty St. 
Trenton, NJ 08611 
609-695-9446 


CHINESE RESTAURANT 
Eat In & Take Out 


AUTHENTIC HONG KONG 
STYLE FOOD 


LUNCH BUFFET 


OPEN 7 DAYS A WEEK 
Mon.-Thurs. 11am - 10pm ¢ Friday 11am - 10:30pm jf 
Saturday 12pm - 10:30pm ¢ Sunday 1pm-10pm_ | 


WINDSOR GREEN SHOPPING CENTER 


Princeton, NJ 


(609) 919-9881 FAX (609) 919-9880 


-— — January Specials — 


e Vegetable Lasagne 
e Civet de Poulet ¢ Chicken Florentine 
e Fresh Pasta Sauces 


marinara & Nonno's bolognese 


e Chicken Pot Pie 


} soups * salads * chili * quiche * desserts 


/ 


Kingston peheny & Colnaiannl 
Monday-Friday 7:30-5:30; Saturday & Sunday 8-4 
56 Main Street., Kingston 921-2778 
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ICHIBAN 


JAPANESE CUISINE 


Take Out 


Catering 
Over 25 Lunch Specials from $5.50 


Chef's Daily Specials 
Limited Orders 
Available 


66 Witherspoon St., Princeton 


Across from the Princeton Public Library 


609-683-8323 


Open 7 Days 


Sahara Restaurant 
Genuine Middle Eastern Food 


Falafel * Hommous ¢ Stuffed By 
Grape Leaves Vegetarian Platters 7 
Meat Kebab « Kibbe * Gyros « Baklava 


Call Ahead For Take Out 
609-921-8336 * 609-921-3091 (fax) 
We Cater For All Occasions 


M-Th | lam-9:30pm, Fri. & Sat. | lam-!0pm 
Closed Sun * BYOB 
Montgomery Shopping Center 


Next to World Class ShopRite 


Become a Pilot in 2000! 


Fly to your next vacation spot by Summer 


START TODAY! 
Introductory 
Lesson 


S40 & U 


Princeton Airport 


Rt. 206, Princeton, NJ, 609-921-3100  ¢... 
Open Every Day From 8:00am to 6:00pm ss 4VEXISE 


Something For 
Every Cigar Lover 


CIGARS @ HUMIDORS @ LIGHTERS 
CIGAR CUTTERS 
LEATHER CIGAR CASES 
GIFT CERTIFICATES 
PIPES @ PIPE TOBACCO 


Ellsworth’s Center 


33 Princeton-Hightstown Road 
Princeton Junction 


609-936-0600 


Monday-Friday 10-9 @ Saturday 9-9 @ Sunday 11-4 
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Health & Wellness 


More Than Just a Resolution, 
the Gabrielsen Group, 65 
South Main Street, Pennington, 
609-737-8070. Kristin Harding, 
MA, presents a proven plan for 
weight loss without dieting or 
pills, one she has maintained for 
seven years. Free. 9 a.m. 


Open House, Princeton Center 
for Yoga & Health, 113 Com- 
mons Way, Montgomery Com- 
mons, 609-924-7294. Open 
house includes 30-minute free 
classes on such topics as Tai 
Chi Chuan, meditation, stress 
manager, spiritual healing, and 
belly dancing. 11 a.m. to 7 p.m. 


Hot Spots 


After Shock, Triumph Brewing, 
138 Nassau Street, 609-924- 
7855. $3 cover. 9 p.m. 


Ray Alexander Quartet, the Cor- 
nerstone, New and Pearl 
streets, Metuchen, 732-549- 
5306. Jazz. 9 p.m. 


Y2K OK Weekend, Budapest 
Cocktail Lounge, 234 Somer- 
set Street, New Brunswick, 732- 
246-9055. Year 2000 show with 
Nick Clemons, Julia Greenberg, 
the Dilettantes, and Here Nor 
There. $4. 9 p.m. 


Red Headed Boogie Child, Tap 
Room, Nassau Inn, 10 Palmer 
Square, 609-921-7500. Rock n’ 
roll. 10 p.m. 


American Pie, McGuinn’s Bar 
& Grill, Route 1 Business, 
Lawrenceville, 609-392-0599. 
Classic rock and dance rock 
with lead vocalist Ritz Gregory. 
10 p.m. 


Prryyy 


At Richardson: The Dryden Ensemble will pre- 
sent Bach for the Millennium Sunday, January 9, 
at 3 p.m. A lecture by Bach specialist Michael 
Marissen begins at 2. 609-258-5000. 


eel 


Cool Spots 


The Chameleons, Failte Coffee 
House, 37 West Broad Street, 
Hopewell, 609-466-6681. Great- 
ful jazz. 7 p.m. 


WOZ, Borders Books, Nassau 
Park, 609-514-0040. Contempo- 
rary and traditional. Free. 7:30 
p.m. 


Kids Stuff 


Mike Mulligan, Borders Books, 
Nassau Park, 609-514-0040. 
Preview of the much-loved book 
and video about Mary Anne, the 
trusty steam shovel. Free. 11 
a.m. 


Barnes & Noble, MarketFair, 
609-897-9250. Storyteller 
Nanette Woodworth shares sto- 
ries about new beginnings. 
Free. 11 a.m. 


David Leonhardt Jazz Group, 
Lower Makefield Society for 
the Performing Arts, Municipal 
Building, 1100 Edgewood Road, 
Yardley, 215-493-3010. A “Jazz 
for Kids” lecture and demonstra- 
tion by the jazz ensemble. Pre- 
register. 2 and 3:15 p.m. 


oF | ; 
eaturing 
¢ Brick oven pizza * Wood Fire Grill 
He Full Italian Menue Imported Italian Dessert 
° Large Selection of Daily Specials including 
veal, chicken, seafood, homemade pasta & steak 
© Quick lunches for business people 
Open 7 Days a Week « Lunch & Dinner 


Mon-Thurs llam-lOpm + Fri & Sat llam-lipm 
Sun. 12-9pm 


The Pond in Winter, Stony 
Brook Millstone Watershed, 
31 Titus Mill Road, Pennington, 
609-737-7592. An mee) 
walk at the Watershed pond for 
families and adults. Preregister 
$5. 10 a.m. 
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Corporate Lunches/Meetings + Catering/ 
All Occasions + Party Packages « Take Out 


www.carluccis 


oy 335 Princeton-Hightstown Rd., 


Southfield Shopping Center, W. Windsor 
609-936-0900 - Fax 609-936-3869 


1633 Big Oak Road 
Oxford Shopping Center, Yardley, PA 
215-321-9010 + Fax 215-321-9042 


rill.com + All major credit card acce 


ted 


Laser Nutcracker, New Jersey 
State Museum Planetarium, 
205 West State Street, Trenton, 
609-777-9444. Final Holiday la- 
ser light shows of the season; 
also Sunday, January 9. $6. 
Noon, 1, and 3 p.m. 


Professional & Business Sin- 
gles Network, Pennsauken, 
800-537-3859. Buffet for 30s 
and 40s in private home, $18. 
7:30 p.m. 

America’s Most Wanted Jewish 
Singles, Chai Building, 46 
Topanemus Road, Marlboro, 
732-446-9570. Volleyball night 
and coffee. $10. 8 p.m. 


Sports 


Princeton Women’s Basketball, 
Jadwin Gym, 609-258-3538. 
Pennsylvania. 2 p.m. 

Princeton Men’s Basketball, 
Jadwin Gym, 609-258-3538. La- 
fayette. 7:30 p.m. 


Sunday 


January 9 


Marvin Rosen, Borders Books, 
Nassau Park, 609-514-0040. 
“Classical Music for the New Mil- 
lennium” is the topic for a lecture 
discussion on little known com- 
positions from the last 25 years. 
“There is so much beautiful new 
music if we just give it a 
chance,” says Rosen. 2 p.m. 
Rosen is on the faculty at West- 
minster Conservatory and Settle- 
ment Music School, and his clas- 
sical music program is on 
WPRB on Tuesday mornings. 


Continued on page 44 
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All served 
without MSG 
| Diet Dishes Available 
(All Steamed) 
Free 
(Minimum $15 Order) 
Free Parking In Rear 


Princeton 
609-921-2388 
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here is no inoculation for ‘‘Satur- 


day Night Fever.’ The only thing that can 
alleviate the burning desire to return to the 
disco scene of the ’70s, or cure those who 
still get the shakes thinking 
of John Travolta undulating 
in that white suit, is to rent 
the movie again or go to this 
Broadway show. 

Setting the scene for that 


“Disco Inferno”’ called 
2001" was easy. And ex- tolerable 
cept for the sound level, 
hearing those great songs cally and 


by the Bee Gees 
*Stayin’ Alive," “If I Can't 
Have You,”’ ‘“‘More Than A 


Considering the ap- 
parent success of 
‘Footloose’ (less 


Cally), ‘Saturday 
Night Fever’ at 


He apy 28, IAPR 2 FAM, 


sideration that appears to be the main objec- 
tive, however misguided. 

That doesn’t mean that Carpinello isn’t 
working his erogenous zones to generate 
sparks and a personable 
front. As the ambitious and 
cocky Brooklyn youth that 
dreams of making it big in 
that other borough called 
Manhattan, Carpinello 
preens and affects the famil- 


both musi- _ !2" Travolta attitudes, poses, 
d ; and postures. Except for the 
ramati- protruding head mike (unat- 


tractively displayed on all 
the performers) that makes 
him, in particular, look like 


Woman,” “Disco Duck,” least has a plausi- an invading Martian, Car- 
and “‘How Deep is Your ble story to tell. pinello goes through the 
Love’’ — should make you obligatory Travolta-like 
feel alive and ready to ———— NN motions like a pro. He and 


disco. It’s the second option 
that poses a small problem, 
no Travolta. 

James Carpinello, who plays the Travolta 
role of disco-fevered Tony Manero, is trim, 
can sing and act okay, and has the cool/hot 
attitude of a dance-crazed Romeo down pat. 
That he is a little on the short side (at least, 
most of the male dancers appear to tower 
over him), only makes us more aware of the 
more charismatic dancers and better danc- 
ing going on around him. 

No, Carpinello, who scored off-Broad- 
way last season in “‘Stupid Kids,”’ isn’t a 
world-class dancer, but you could argue that 
Tony isn’t supposed to be as spectacular a 
dancer as the others. This is made clear in 
the final dance competition. This doesn’t 
compensate for the less than dynamic im- 
pression Carpinello gives gyrating around 
the Bay Ridge neighborhood and rehearsing 
at the Dale dance studio. I'd like to bet that 
whoever the producers get to replace Car- 
pinello somewhere down the line will be a 
better candidate to emulate Travolta, a con- 


| These p are - our ar EVER} | YDAY low Ace 


his co-star Paige Price, who 

plays Stephanie, the self- 
educating young woman who has managed 
to get herself out of Brooklyn, have their 
work cut out for them keeping us involved 
in their relationship that follows the same 
course taken in the film. 


U nlike the dramatic film in which the 
Bee Gees’ songs served only as a back- 
ground score and for the dancing, the 
show’s adapters Nan Knighton, in collabo- 
ration with Arlene Phillips (who also di- 
rected and choreographed), have the charac- 
ters sing the familiar songs, none of which 
were written to be used as narrative drive. 
Considering the apparent success of *‘Foot- 
loose” (less tolerable both musically and 
dramatically), ““Saturday Night Fever’’ at 
least has a plausible story to tell. 

In fairness, it offers a realistic, if glossy, 
depiction of a time and a place. It’s too bad 
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West Windsor 
Village Square Shop. Center 
217 Clarksville Rd. 
(across from Stewards Watch) 


609-897-0091 
Fax: 609-897-9755 


APUAN 


Fine Halian Cuisine 


OTHERS May Imitate But THEY 


CaANNoT DUPLICATE! 


Capuano and Café Capuano offer the finest in italian dining. Our menu features 
full-course dinners, pasta dishes and gourmet pizza. We are always glad to tell you 
about our daily specials. You are always welcome to bring your own spirits. 


Taking Reservations for All Holiday Parties: 
Birthday, Retirement, Anniversary, Rehearsal Dinners, Bridal & Baby Showers, 
Office Parties & Business Meetings 


BUSINESS ACCOUNTS WELCOME: We deliver to local area businesses. 


Call in or fax your individual group lunch, dinner or conference orders (min. $30). 


Ask About Our Catering Menu and On or Off-Premises 
Gift Certificates Available 


RANTE 


East Windsor 
Princeton Arms Shop. Center 
2025 Old Trenton Rd. 
(next to Little Szechuan) 


609-426-0020 
Fax: 609-426-0506 


| FREE 2 Liter of Coke 


With purchase of a Large Pizza 
with this coupon ¢ Valid at beth locations. Take-out only. 

| $2 value. One coupon per order. Not valid holidays. 
Not valid with other offers. Offer expires 2-5-2000. 


| $3 OFF 


Any Check of $30 or More 


with this coupon ¢ Valid at both locations. 


} One coupon per table. Not valid on holidays. 
Not valid with other offers. Offer expires 2-5-2000. 


Hours: Monday thru Thursday 10:30 am to 11 pm ® Friday & Saturday 10:30 am to Midnight 
Sunday 11 am to 11 pm ® Lunch Served Until 3 pm 


| SQOFF | 


| Orders over $20 | 
with this coupon ¢ Valid at both locations. 
One coupon per table. Not valid on holidays. / 


Not valid with other offers. Offer expires 2-5-2000. 


i FREE ANY DESSERT 


With any Dinner Check over $25 | 
| 


eat-in or take-out 
with this coupon ® Valid at both locations. 
| One coupon per table. Not valid on holidays. 


Not valid with other offers. Offer expires 2-5-2000. 


We refuse to 


raise our prices 


to meet the 
' 


all prices reflect cash & carry 


4040 Quakerbridge Rd. 
Mercerville, NJ 


609-587-0333 
Mon. - Wed. 9 AM-8 PM » Thurs. 9 AM-9 PM 
Fri. & Sat. 9 AM-10 PM + Sunday 12-5 PM 


At the Corner of Parkway Avenue & 
Pennington Rd. ¢ Rt. 31, Trenton 


609-695-1111 
_ Mon.-Thurs. 9 AM-8 PM 
Fri. & Sat. 9 AM-8 PM « Sunday Noon-4 PM 


3588 Rt. 27 ¢ S. Brunswick Twp. 
Kendall Park Shopping Center 


732-297-2224 
Mon.-Thurs. 9 AM-8 PM 
Fri. & Sat. 9 AM-9 PM « Sunday Noon-4 PM 
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2000 RESOLUTIONS 


If you have resolved to do 
any of the following... 


Destroy the credit cards 

Take command of your time 
Finally shed the extra pounds 
Not let the kids drive you crazy 
Work on your marriage 
Understand your teenagers 

Be more responsive 

Examine your drinking 

Settle relationship problems 


Your final resolution 
Should be help from: 


THE GABRIELSEN GROUP 


“A Counseling Approach That 
Helps The Entire Family" 


65 Main Street 

Pennington, 

NJ 08534 NJ 08904 

Tel: 609-737-8070 Tel: 732-448-1200 
Toll Free: 888-737-9996 


202 Raritan Avenue 
Highland Park, 


Continued from preceding page 


http://www.vincentianfamilycenter.com 


Preached and Directed Retreats 
Spiritual Development Sessions 
Private Retreat Experience 
Workshops and Seminars 

Bible Study Groups 


Please contact us for a brochure! 


Vincentian Kenewal Center 


PO Box 757 
75 Mapleton Avenue 
Plainsboro, NJ 08556-0757 


Phone: 609-520-9626 
Fax: 609-520-0593 


d make the connect 


upcoming events include: 
Journaling workshops - 2/5 

Spiritual Reading Group ~ 1/27 
Occasional Spirituality Evenings - 2/7 


vic vincentianfamilycenter.com 


that it has also been conceived as a 
giant budget-be-damned industrial 
show. The sound of the music from 
the pit is the pits. In this not so 
golden age of amplification, the 
tinny, shrill, skimpy, blaring, and 
unnatural noise that passes for or- 
chestral accompaniment is the pro- 
duction’s disgrace, as well as a hu- 
miliation of the musicians of Un- 
ion Local 802. I’m surprised that 
the union has never called a strike 
against the audio engineers at the 
Minskoff. 

The excellent scenic designs 
here by Robin Wagner have more 
dimension than the characters, and 
offer thrills and excitement on their 
own. The Verrazano Narrows 
Bridge on a Saturday night, replete 
with an illusion of moving traffic, 
makes its awesome appearance, 
and provides a recurring landscape 
for scaling, dancing and, of course, 
the tragic death of the pathetic and 
disconsolate Bobby C., played like 
a lost soul appropriately by Paul 
Castree). 

Another lost loser is Orfeh, the 
one-name singer who plays An- 
nette, the one-girl groupie with 
only two thoughts in her head, to 
dance with Tony and get laid by 
Tony. Orfeh, a rather good singer, 
does get her chance to give even 
the hearing-impaired their 
money’s worth with, “If I Can’t 
Have You.” Almost more electric 
than Andrew Bridge’s lighting is 
the eccentric performance of 
Bryan Batt, as the shamelessly 
sleazy dance promoter and studio 
instructor. His performance con- 
tains the edge of parody that is 
lurking in the commercial heart of 
“Saturday Night Fever.” ** 

— Simon Saltzman 


Saturday Night Fever, 
Minskoff Theater, Broadway at 
45th Street, New York. $30 to $80. 
Ticketmaster, 800-755-4000 or 
212-307-4100. 


On Broadway 


The key: &**&*k* Don’t miss; 
**k* You won’t feel cheated; 
*&k*k Maybe you should have 
stayed home; * Don’t blame us. 

Amadeus, Music Box, 239 
West 45. By Peter Schaffer. 


Annie Get Your Gun * Mar- 


Middlesex 


David B. Crabiel 
Freeholder Director & MCIA Liaison 
MCIA BOARD 
Leonard J. Roseman, Chairman 


Ralph Mocci 
Robert J. Mantz 
Raymond J. Geneske 


Richard Pucci, Executive Director 


Improvement Authority 


County 


and Golf Club Rentals 


Wuy CHOOSE THE MEADOWS? 
(FORMERLY—PRINCETON MEADOWS IN PLAINSBORO) 


1) Green Fees and a Cart ONLY $50.00 

2) Managed by a Master PGA Professional 

3) Outing Dates Available Monday — Thursday 

4) Full Service Clubhouse with Food and Beverage Available 
in the Newly Renovated Grill and Lounge 

5) Beverage Carts & Locker Rooms 

6) Other Services Include: Format Selection, Rules, Course 

Set-up, Scoring, Posting, Outing Wrap-up, Special Contests 


RESERVE YOUR OUTING * CALL 609 ‘799-4000 


quis, Broadway & 46. Ticketmas- 
ter. Bernadette Peters. 

Beauty and the Beast, Lunt- 
Fontanne, Broadway & 46. Ticket- 
master. 


Cabaret *** Studio 54, 254 
West 54, 800-432-7250. 


Cats *** Winter Garden, 50 
& Broadway. 

Chicago **** Shubert, 225 
West 44, 


Dame Edna *** Booth, 222 
West 45. ‘The Royal Tour.”’ 

Epic Proportions * Helen 
Hayes, 240 West 44. 

Footloose ** Richard Rodg- 
ers, 226 West 46. Ticketmaster. 

Fosse *** Broadhurst, 235 
West 44. Tony-winner for best 
new musical. 

It Ain’t Nothin’ But the Blues 
kkk Vivian Beaumont, 150 
West 65. Musical from New 
Brunswick’s Crossroads Theater. 

Jackie Mason, Golden, 252 
West 45. ‘“‘Much Ado About 
Everything.” 

James Joyce’s The Dead, Be- 
lasco, 111 West 44. A new musi- 
cal. 


Jekyll & Hyde ** Plymouth, 
236 West 45. 


Kiss Me, Kate **** Martin 
Beck, 302 West 45. Cole Porter 
revival with verve. 


Les Miserables **x* Impe- 
rial, 249 West 45. 


Marie Christine, Vivian Beau- 
mont, 150 West 65. To January 9. 


Miss Saigon **** Broad- 
way, 53 and Broadway. 

Morning, Noon and Night, 
Vivian Beaumont, 150 West 65. 
Spalding Gray, Sundays & Mon- 
days only, to January 10. 

Putting It Together, Barry- 
more, 243 West 47. Carol Burnett 
in Stephen Sondheim’s revue. 


Ragtime **** Ford Center, 
42 between 7 and 8 Avenue. Tick- 


- etmaster. 


The Rainmaker * xx, Round- 
about at Brooks Atkinson, 256 
West 47. 


Rent k*** Nederlander, 208 
West 41. Ticketmaster. 


Smokey Joe’s Cafe ** Vir- 
ginia, 245 West 52. Songs of 
Leiber and Stoller. 


Swing!, St. James, 246 West 44. 
Tango Argentino ** 


Gershwin, 222 West 51. Ticket- 
master. Pure tango, to January 9. 


The Lion King kk*k* New 
Amsterdam, Broadway & 42, 212- 
307-4747. 

The Phantom of the Opera 
kkk & Majestic, 247 West 44. 


The Price k** Royale, 242 
West 45. By Arthur Miller. 

The Scarlet Pimpernel, Neil 
Simon, 250 West 52. Ticketmas- 
ter. To January 9. 

Waiting in the Wings, Walter 
Kerr, 219 West 48. Lauren Bacall 
and Rosemary Harris. 


Off-Broadway 


A Klezmer’s Tale, Theater 
Four, 424 West 55. 

Adam Baum and the Jew 
Movie, McGinn/Cazale, Broad- 
way at 76. 

Blue Man Group **** As- 
tor Place, 434 Lafayette, 212-254- 
4370. 

Bomb-itty of Errors, 
Bleecker. Ticketmaster. 


Contact k*xk** Mitzi Ne- 
whouse, Lincoln Center, 150 West 
65. Contemporary danced drama. 


De La Guarda * Dary! Roth, 
20 Union Square East. 


Dinner With Friends k*x* 
Variety Arts, 110 Third Avenue. 


Dirty Blonde, New York Thea- 
ter Workshop, 79 East 4, 212-460- 
5475. 


Forbidden Broadway Cleans 
Up Its Act! Stardust, Broadway & 
Sl. 


Fuddy Meers *** City Cen- 
ter Stage II, 1131 West 55. 


Fully Committed, Cherry 
Lane, 38 Commerce. 

Give Me Your Answer, Do! 
** Roundabout at Gramercy, 127 
East 23, 212-777-4900. By Brian 
Friel. 


Hamlet, Public, 425 Lafayette. 


Hedwig and the Angry Inch * 
Jane Street Theater, 113 Jane. With” 
Ally Sheedy. 


I Love You, You’re Perfect, 
Now Change **, Westside, 407 
West 43. 


Ice Island, Theater Three, 311 
West 43. 


If Memory Serves, Promenade, 
Broadway at 76. Elizabeth Ashley. 


Inappropriate, Theater Row, 
424 West 42. To January 16. 


Late Nite Catechism, St. 
Luke’s Church, 308 West 46. 800- 
432-7250. 


45 


You found enough room in your heart 
to invite the whole clan. r 
Got enough room in your bed for them? 


al 


From king-size futons to stow-away sleeping mats to 
converting couches, White Lotus has what you need to 
put them comfortably at the other end of the house. 


hit 


nassau s 


W 
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lotus futon 
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om 


www.whitelotus.net 
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Naked Boys Singing, Actors’ 
Playhouse, 100 Seventh Avenue. 

Over the River & Through the 
Woods ** John Houseman, 450 
West 42. 

Secrets Every Smart Traveler 
Should Know **>*x, Triad, 158 
West 72, 212-799-4599. 


Shyster, Blue Heron Arts, 123 
East 24. 


Stomp **** Orpheum, Sec- 
ond Avenue at 8. Ticketmaster. 


The Countess, Samuel Beckett, 
410 West 42. Ticketmaster. 


The Exact Center of the Uni- 
verse, Century, 111 East 15. With 
Frances Sternhagen. 


The Fantasticks, 181 Sullivan 


Hoofers: The ‘Saturday Night Fever cast in- 
cludes Andy Blankenbuhler, left, Sean Palmer, 
James Carpinello, Richard H. Blake, and Paul 


Castree. At the Minskoff. 


Street Playhouse. Ticketmaster. 


Thwak *** Minetta Lane 
Theater, 18 Minetta Lane, 212- 
420-8000. 


Tony N’ Tina’s Wedding 
**k* St. Luke’s Church, 308 
West 46. 


Wit **** Union Square, 100 
East 17. Ticketmaster. 1999 Pulit- 
zer winner, with Judith Light. 


Y2K, Manhattan Theater Club, 
Lucille Lortel, 121 Christopher. 


— Simon Saltzman 


Ticket Numbers 


Unless noted, all Broadway res- 
ervations can be made through 
Tele-Charge at 800-432-7250 or 
212-239-6200. For Ticketmaster 
listings call 800-755-4000 or 212- 
307-4100. ® 


A Gift That Keeps Giving 
All Year Long... 
The Ekornes® Recliner 


Scandinavian Furniture 
at Montgomery Center Mall 


Dining Tables 
Living Rooms 
Bedroom Sets 


Office 
Furniture 


Wall Units 


Come See 
For Yourself 


Stop & See the World Famous 
Ekornes® Recliner 


Montgomery Center 
1325 Rt. 206, Skillman 


Minutes North of Princeton 


Danish 
Connection syne 


Incredible Prices on Fabulous New Hours: Mon.-Fri. 10-7, 
Scandinavian Furniture! Sat. 10-5, Sun. 12-5 


The 


a “eg 


O 


MUSIC. Ti 


TOGETHER 


Your Child Can Love Music-Making! 


¢ Songs * Chants * Movement ¢ Instrument Play 


for Newborn through Age 4 and their Parents/Caregivers 


Winter Classes Begin January 8 


Call now for reservations and class brochure 


(609) 924-7801 x17 


Princeton * Hillsborough * Pennington * Plainsboro 
East Brunswick * Cranbury * Lawrenceville * West Windsor 


Twelve children ages birth to four and their parents or AN AN 
caregivers (nanny, babysitter, grandparent) meet for 45 min- 
utes each week to experience new songs, chants, movement 
activities, and instrumental jam sessions. Both adults and 
children sit in the circle and participate, led by outstanding 
teachers with early childhood and music skills. Children have 
many opportunities to create and to play—making up 
rhythm patterns, or new words to songs, or movements to 
express a sound. Your child, too, can be among the young 
people who love music-making! 


Wider 3 Furniture 


sph 
whe 
we q : — 


Shop & Compare 
for Quality, Price & Service 


Dining Room, Bedroom, Occasional * Custom Made Upholstery 
Accessories * Leather Furniture * Carpeting & Area Rugs 


Prints * Spring Air Bedding 


HUNDREDS OF MANUFACTURERS 
12-14 Main Street (Route 27), Kingston, NJ 


609-924-0147 


Mon-Fri 10-6, Thurs, 10-8 pm 
Sat. 10-5 pm, Sun. 12-4 


[e |" 6 
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PRINCETON BALLET SCHOOL 


The official school of American Repertory Ballet 


It’s never too late to learn to dance 
and we'll prove it to you. 


Open House Week 


for Adult Beginners 
January 10-15 


Unlimited free beginner classes 
in ballet, jazz, modern dance 

& Spanish dance and Pilates® at our’ 
Princeton, Cranbury & New Brunswick Studios 


Call for schedules 609-921-7758 


Photo by Lois Greenfield 


“Dedicated to Quality and Service” 
Mon-Fri 10am-8pm * Saturday 9am-5pm 


Quality 
Eye Wear — 


Family 


- Benedict A Fazio 
Eye Care 


Dr. Mary E. Boname 
Dispensing Optician — 


Optometric Physician 


The Latest Polo Styles Available at Montgomery Eyecare. 


Mon-Fri 10am-8pm * Saturday 9am-5pm 
Appointments Not Always Necessary 


609-279-0005 ¢ 800-860-1320 


Montgomery Center near Shoprite 
— 1325 Route 206 Suite 24 conse 
€ Skillman, New Jersey 08558 an OO) 


Lose 6 to 


optimize results. 


D 


In 2 Hours! 


Imagine a fast, safe, and all-natural treatment 
that melts away inches from thighs, stomach, 
hips and waistline, removes cellulite, and 
flushes health-threatening toxins out of the 
body. It also tightens loose skin. And because it 
is not a dehydration wrap, the inches you lose 
should stay off if you don’t gain weight and 
you schedule occasional maintenance wraps to 


145 Route 31 * Pennytown Village 
Pennington, NJ 


609-466-5660 


Art: In-Your-Face American 


n the ‘“‘good old days,”’ art 
was art and was recognized as 
such. It was a drawing or painting, 
a sculpture, or even a photograph. 
Invariably, the artist was a white 
male. 

All that ended about 50 years 
ago. Oh, it didn’t happen right 
away, on the first day of 1950, 
when Jackson Pollock and Willem 
de Kooning were very much the art 
world names to contend with. But 

“‘the times they were a changin’.”’ 
Before long, other names — and 
other kinds of artists, and art — 
came to the fore. And that is what 
“The American Century, Part II: 
Art and Culture, 1950-2000,” at 
New York’s Whitney Museum of 
American Art, is all about. Occu- 
pying four stories-plus, the show 
which continues to February 13, 
focuses on the time when Ameri- 
can art came into its own. Curated 
by Lisa Phillips (Barbara Haskell 
curated Part 1), and with a few new 
ways of doing things, the show is 
touted as an improvement over the 
first half. Maybe so. 

It depends on what you think art 
is, or Should be — what you want 
memorialized and treated as repre- 
sentative of the American visual 
art scene. Should it be familiar, 
beautiful, uplifting, inspirational? 
Or something altogether different 
— jarring, mysterious, repellent, 
frightful? Or all of these? Or does 
it depend? Your opinion of what 
makes an artist — technical skills, 
ambition, angst, political correct- 
ness, or incorrectness — also plays 
into the equation. This exhibition 
forces you to reconsider the basic 
question, “‘What is art?”’ Based on 
your answer, you will be turned on 
— or put off — by what you see 
here. 

- Very broadly, what happened to 
American art in the second half of 
this century is that it stopped being 
imitative; it stopped deferring to 
the academic or to European mod- 
els. In tandem with non-traditional 
social and political events taking 
place in the nation — movements 
against war and for civil rights, 
equal rights, gay rights — non-tra- 
ditional people began to make art 
work that served purposes other 
than esthetic pleasure. Sometimes 
viewers knew this was art only be- 
cause its makers said so. The work 
was shown, bought and sold, and 
exhibited in museums. 


20 Inches ® 


%, 


Now Offering The Face Wrap 
and Massage Therapy! 


WrapSure 


A Holistic Day Spa 
— featuring —— 


The Body Wrap 


Often this art was bizarre, con- 
frontational, distasteful, ugly. How 
else could you describe “‘Mile- 
Long Drawing” (1968; since de- 
stroyed), two parallel chalk lines in 
the Mohave Desert by Walter de 


Maria; or Nan Goldin’s ‘‘Ballad of 


Sexual Dependency” (1976-92), 
690 slides, with audiotape, com- 
puter disk, and titles — a series 
images of debasement? How about 
‘Untitled (Portrait of Ross in 
L.A.) by Felix Gonzalez-Torres, 
from 1991, a pyramid of multicol- 
ored candies wrapped in cello- 
phane? Or performances of vagina 
painting (1965) or with hair dye 
(1992), or ““Shoot”’ (1971), a pho- 


In the second half 
of this century 
American art 
stopped being imita- 
tive; it stopped de- 
ferring to the aca- 
demic or to Euro- 
pean models. 


tograph of an artist with a bullet 
wound in his arm, or Kiki Smith’s 
“Tale” (1992), a sculpture of a 
crawling human figure trailing 
yards of excrement? Obviously, 
what American artists have been 
up to in the second half of the 20th 
century is not “‘the same old, same 
old.” 


A. in a way, this challeng- 
ing, in-your-face art was not as 


new as all that. The century began . 


with Marcel Duchamp’s take on 
that icon of tradition, the Mona 
Lisa — with the addition of a mus- 
tache and goatee (Take that, bour- 
geois art!), and with his enigmatic 
“‘ready-mades’”’ such as the white 
porcelain urinal he called “‘Foun- 
tain.” These were treated as art 
because Duchamp said they were 
art, titled them as art, and submit- 
ted them to art exhibitions. Outra- 
geous then, he grew into Amer- 
ica’s grand old man of outre art, 
smilingly accepted and assumed to 
have been a harbinger, far ahead of 
his time. And now, we are seeing 
the century end very much as it 


began, with an exhaustively publi- 
cized flap about the “Sensation” 

show at the Brooklyn Museum, 
which has served as a red flag to no 
less than New York City’s Mayor 
Rudolph Giuliani (as the French 
would say, “‘Le plus ca change . . 


Starting on the Whitney’s fifth 
floor with ‘‘America Takes Com- 
mand: 1950s into the 1960s,” and 
working downwards (a physical 
direction that to traditionalists will 
seem apt), the Whitney displays 
the movements, -isms, and -ists 
marking that decade, from Ab- 
stract Expressionism through early 
performance and assemblage art to 
color field painting, so-called 
“figurative expressionism,” and 
avant-garde film. Concurrent cul- 
tural and historical milestones are 
grouped together in small rooms 
and virtual alleyways, rather than 
integrated with the fine art, as they 
had been in Part I. This “improve- 
ment”’ never fails to cause traffic 
jams and back-to-back people un- 
sure of which way to move except 
into one another. 

With “America at the Cross- 
roads: 1960s into the 1970s,” on 
the fourth floor, works by Andy 
Warhol (whose Elvis images serve 
as icons of the exhibition) and Roy 
Lichtenstein epitomize the reign of 
pop culture. Counterculture and 
protest art become entities, mini- 
malism and post-minimalism take 
their turns, video art is born, and 
avant-garde dance and perform- 
ance are also documented. 

‘The Rise of Alternatives: 
1970s into the 1980s” on the third 
floor, amply illustrates how this 
pluralist decade challenged the cult 
of the ‘“‘white male genius.”” Body 
art, street culture, and graffiti art 
were ascendant, while racial and 
sexual liberation movements aris- 
ing in the *SQ0s and °60s slowly 
entered the mainstream. Works on 
view range from photographs of 
Robert Smithson’s earthwork, 
“Spiral Jetty’’ and Nan Goldin’s 
“Cookie at Tin Pan Alley” to 
Robert Mapplethorpe’ s “Man in 
Polyester Suit.” 

By the second floor’ s ““Ap- 
proaching the Millennium: 1980s 
into the 1990s,” pluralism is in full 
flower — a mixed’ bouquet. Well 
before reaching Kiki Smith’s gross 
“Tale” (the crawling figure with 
excrement), it’s all too clear that 


Lakeview CI Child 
Center 


YearRound Service 6:30.a.m.-7 p.m. 
Age-Appropriate Educational Program 
Care for Newborn to 6 years 
Licensed Kindergarten Program 
Full and Part Time P. 
Breakfast, Snacks & Hot Lunch 
A Professional, Caring Staff 


School Age Summer Camp Program 
Six Nationally Accredited Centers 
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entury 


what we’re seeing is the deliberate 
antithesis of that elusive white 
male genius. But many of these 


. works also prompt the wish for the 
triumphant return of same. There’s 
Jeff Koons’s stainless steel ‘“‘Rab- 
bit” that looks like a silver balloon: 
Jenny Holzer’s ‘“‘Laments”’ embla- 
zoned on granite sarcophagi with 
LED electronic signs; and Jack 
Pierson’s mixed-media ‘‘Desire, 
. Despair.”’ In the nearby historical 
display, our own Mercer County 
comes in for dubious distinction, 
as the place where a Republican 
Club forced the county library to 
move “Heather Has Two Mom- 
mies,’’ a book about lesbian par- 
ents, from the children’s area to the 
parenting section. 
2 “The American Century, Part 1”’ 
: featured the music of such contem- 
poraneous artists as George 
Gershwin in the stairwells between 
floors. In Part II, stairwell sounds 
include excerpts from Terry Fox’s 
“The Labyrinth Scored for the 
Purrs of 11 Cats.” It’s different. 
e 
I. fact, even the visitors to 
“The American Century” seemed 
atypical. Did this exhibition, end- 
ing so fulsomely on a theme of lf Not Art, Then What?: 
diversity and in-your-face art, also Robert Smithson’s 1,500- 
sound some a of fanfare for the foot ‘Spiral Jetty’ was cre- 
common man? Many of those . . 
shuffling through the show, pecu- ated in 1970 in the Great 
“ liarly silent except for occasional Salt Lake in Utah. 
giggles and sideways glances, 
could ini eh phages of hy- A True Artist: Bruce Nau- 
er-realist sculptor Duane Han- , . 
seit’ ““man et woman in the eee 1967 neon with 
street.”” If viewers weren’t silent glass tubing, almost 9-feet 
and almost dazed as they passed high, describes art as it is, 
through the show, they seemed un- or isn’t. 
usually dependent on their exhibit 
~ aT TE Cg a EO 
minedly along as if with the right 
of way. ae - lined to do through much of the 
ee apanpae ae Pa Dae show, until I was forced to think 
6 95 more about it — and realized that 
be. kalted ag get Or &ven the museum is simply reflecting 
traditional, and certainly not ue tance 
“establishment.” And, spigact? Yet you have to wonder which 
~ luctantly, phar to realize of these works will endure for a 
See teens Cieasing” AC century or more. And what kind of 
longer -applies. Pere ehaes cases art — more of the same, some com- 
cOmfort, is what these late 20th- pletely different tangents, or per- 
pbc aterm wehbe tio bodebees haps a return to tradition — might 
sc ze eatrte mee waeeies 20 ac be featured in a major exhibition of 
cept it. However art Ibmay strike 2050. For now, the debate gener- 
you, though, don’t shoot the mes- 
senger, as I felt metaphorically in- Continued on following page 
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Joanne Dailey, LCSW 
166 Bunn Drives Suite 101 * Princeton» New Jersey 08540 


609-683-0002 


THERAPY FOR WOMEN 


Psychotherapy 
Relationship Issues 
Depression 
Anxiety 


Jin Shin Jyutsu 
A gentle treatment, similar 
to accupressure, that promotes 
well-being, reduces tension 
and supports the mind & spirit. 


Ms. Dailey, a Princeton psychotherapist 
for over 14 years, has helped many women 
work through life obstacles and move 
toward autonomy and wholeness. 
She offers traditional psychotherapy 

and Jin Shin Jyutsu. 


FRAMES 


UNLIMITED 
2663 Nottingham Way 
Hamilton, NJ 


609-890-1155 


it in January! 
Get $10 off our already 
spectacular prices! 


Bring in this ad for a $10 discount 
on an incoming order of $60 or more. 


One per Customer. 
Good through January 30 at 


Our Super Bow! Needlework Trunk Show! 


ex 
Srame 


_ Check out our prices, our service & 
our selection! 


Gary S. Klein, D.M.D., P.A. 


Creating 
Healthy & 
Beautiful 

Smiles 


¢ The Wand”, virtually painless injection 
techniques 
¢ Digital Radiography (90% less radiation than 


xrays) 

e Air acest (A painless, modern alternative 
for cavities, especially suited for children) 

* Comprehensive, non-surgical periodontal 
treatment regimen 

¢ Cutting-Edge Whitening Treatment 


ll ur no fee cosmetic consultation 
Please call for yo no fee c 


ADVANCED COSMETIC, IMPLANT 
AND GENERAL DENTISTRY 


609-586-6688 


3705 Quakerbridge Road, Suite 203, Hamilton 
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ated by this show may be the best 
proof of just how stimulating this 
art actually is. 


— Pat Summers 


The American Century: Part 
II, Art and Culture, 1950-2000, 
Whitney Museum of American 
Art, 945 Madison Avenue, New 
York, 212-570-3676. Two accom- 
panying websites: www.art- 
museum.net provides context in- 
formation for more than 200 
works, and www.whitney.org 
specifies show-related programs 
and materials. Show continues to 
February 13. 

For those who weren’t alive or 
conscious during this period (or 
who have chosen to blank it out), 
the exhibit catalog offers an excel- 
lent graphic and textual reminder. 


Artin Town 


Cranbury Station Gallery, 28 
Palmer Square East, 609-921- 
0434. Exhibit of watercolors and 
oils by Kathleen Maguire 
Morolda. Gallery hours are Mon- 
day to Saturday, 10 to 6 p.m.; 
Thursday and Friday to 9 p.m.; and 
Sunday, noon to 5 p.m. 


Medical Center at Princeton, 
Witherspoon Street, 609-497- 
4192. In the Merwick unit library: 
“Paintings of Fred and Jennie An- 
gley,” to March 9. Part of proceeds 
benefit the medical center. Open 8 
a.m. to 7 p.m. daily. 

Main Street Gallery, 
Montgomery Center, Route 206, 
609-683-8092. Featuring color 
and black-and-white photographs 


Mary Ann Kara - CPE PE 
12 Roszel Road, 
Suite 204-C 
oneeees the Hyatt) 
609-987-8866 


Art in Motion: /n 1991 Felix Gonzalez-Torres 
filled a comer with multi-colored candies wrapped 
in cellophane. As people took them he replen- 
ished the supply — dimensions were variable. 


to 5 p.m.; Sunday | to 5 p.m. Free 
tours of the collection are every 
Saturday at 2 p.m. 

The permanent collection fea- 
tures a strong representation of 
Western European paintings, old 
master prints, and original photo- 
graphs. Collections of Chinese, 
Pre-Columbian Mayan, and Afri- 
can art are considered among the 
museum’s most impressive. Not 
housed in the museum but part of 
the collection is the John B. Put- 
nam Jr. Memorial Collection of 
20th-century outdoor sculpture, 
with works by such modern mas- 
ters as Henry Moore, Alexander 
Calder, Pablo Picasso, and George 
Segal located throughout the cam- 
pus. 


Bernstein Gallery, Woodrow 
Wilson School, Princeton Univer- 
sity, 609-258-4790. ““‘Dreams= 
capes,” an exhibition of paintings 
by WWS alumna Alexandra 
Isaievych. Combining her passion 
for art with an interest in public 
policy and economics, Isaievych 
has worked on economic assis- 
tance programs in Ukraine, an ex- 
perience that has strengthened her 
conviction that ‘“‘art which pro- 
vides inspiration for reclaiming the 
dignity of the human spirit is as 
essential as good economic ad- 
vice.” Gallery is open daily from 8 
a.m. to 10 p.m. weekdays; week- 
ends from 8:30 a.m. to 5 p.m. 


by Harry Rubel who has been mak- 
ing photographs for 45 years. Also, 
works by area artists Patrice 
Sprovieri, Wayne Mathisen, An- 
nelies van Dommelen, and Susan 
Setteducato. Also exhibiting Hsu 
Dan, Tom Chesar, Larry Chestnut, 
Calvin Hart, Clem Fiori, Leslie 
Neumeyer, Leyla Spencer, Janet 
Landau, Jacob Landau, Ellyn Ger- 
berding, and Marge Levine. Hours 
are Monday through Friday, 10 
a.m. to 6 p.m.; Thursday to 9 p.m.; 
and Saturday, 9:30 a.m. to 5 p.m. 


Pringle International Art & 
Williams Gallery, 8 Chambers 
Street, 609-921-9292. ““Going 
Global: Contemporary fine art 
from around the world spanning 
Princeton, New Jersey, to 
Reykjavik, Iceland.’’ Princeton 
artists include Michael Berger, 
Jane Eccles, Richard Erdman, and 
Robert Sakson; from farther afield, 
Tanya Kohn, Karolina Larusdottir, 
Salvatore Magazzini, and Mary 
Stork. To January 22. 


Art On Campus 


Art Museum, Princeton Uni- 
versity, 609-258-3788. ‘“Ameri- 
can Works on Paper,” to January 
16. “Contemporary Photographs, 
new acquisitions and photographs 
from the permanent collection; to 
January 9. The museum is open 
Tuesday through Saturday, 10 a.m. 


Tired of Your Hair Removal Method? 
Pluck, Tweeze, Shave, Wax, Bleach! 


Pitch the shavers. Toss the tweezers. Dump the 
bucket of wax and save your bleach for the laundry! 


,, Remove your hair safely and permanently with electrolysis. 


Callnow and be hairree soot! 


* Licensed & Board Certified 
* Utilizing disposal and 
individual probes and latest 
stenlization techniques 
* “New Laser” technology 
marareae 


ELECTROLYSIS 
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* DeLann Gallery, Princeton 
Meadows Shopping Center, 
Plainsboro, 609-799-6706. ‘‘Por- 
traits in Other Objects’ by Eric 
Montoya, an artist who exhibits in 
Los Angeles and New York. The 
show features oil portraits whose 
forms are comprised of other nar- 
rative elements. To February 12. 
*Gallery hours are Tuesday to 
Thursday, 11 a.m. to 6 p.m.; Fri- 
day, 11 a.m. to 7 p.m.; Saturday, 
10 a.m. to 6 p.m. 


Firehouse Gallery, 8 Walnut 
Street, Bordentown, 609-298- 
3742. The gallery celebrates its 
fourth year and a new exhibition 
Season featuring 12 gallery co-op 
members presenting shows that 


Tibetan Treasures in Newark: This oil on can- 
vas, showing the current Dalai Lama at age 5 at 
the enthronement ceremony in 1940, is at the 
Newark Museum through January 20. 


change monthly. Working with 
owner Eric Gibbons are curators 
and artists Beverly Fredericks and 
Lana Bernard-Toniolio. 
Wednesday 11 a.m. to 9 p.m.; 
Thursday to Saturday, 11 a.m. to 6 
p.m.; Sunday, 10 a.m. to 4 p.m. 


Montgomery Cultural Cen- 
ter, 1860 House, 124 Montgomery 
Road, 609-921-3272. All-Artists 
Show in the Upstairs Gallery, pre- 
sented by members of the 1860 
House Professional Artists Group, 
to January 29. Gallery hours are 


Tuesdays to Saturdays, 10 a.m. to 
3 p.m. 


Stony Brook Millstone Water- 
shed, 31 Titus Mill Road, Pen- 
nington, 609-737-7592. “‘Vanish- 
ing Landscape,” an exhibit of oil 
pastel and watercolor studies of the 
region’s fast-disappearing natural 
landscape by Dorothy Bissell. To 
January 8. 


Continued on following page 


ARMOIRES 


Our wide selection of ENTERTAINMENT CENTERS in 


traditional designs and solid woods combine to make distinguished 


furniture which suit a variety of decorating needs. These classic 
pieces fit any room, any lifestyle.Add to the luxury with a wealth 
of French and English home furnishings suchas hand carved 
mirrors, framed prints, lamps, and occasional tables. 
Entertainment centers priced starting at $999 


idoveerr eins. 


Fine Furniture % Inrerror Desicn 
Where Princeton Gets Its Good Looks. 
162 Nassau Street 924-2561 


> 


LIFE ENHANCEMENT INSTITUTE , 


10 Jefferson Plaza, Princeton, NJ 08540 
(corner of Raymond Road & Route 1) 


Telephone: 609-924-0912 
Call for an appointment 


Treatment Programs: 

*Medical & Pharmacological _ + Child Therapy 
Intervention 

* Psychiatric Intervention 


* Movement & Music 
* Geriatric Therapy Therapy 
* Addictions Counseling + Fitness Counseling 
* Individual/Group ¢ Smoking Cessation * Nutritional Counseling 
Psychotherapy * Anger & Stress Management * Meditation/Yoga 
* Family & Couples Therapy * Assertiveness Training * Therapeutic Massage 
Director: Nupur Lahiri, M.D. 
Board Certified in Psychiatry and Family Practice 


Aerobic Kickboxing 
For Fitness & Fun 


The Hortest Trend in Corporate America! 
Corporate Concierge Services 


* ..prokits begin with satishied employees. 


“Roxane’s 
Ennanda ‘N’ Things 
Keep your employees focused on 
Arwork Projects, 


NOT 
After-Work “To Do’s”! 


~e 


EU. ue unig 
1-87 7-ROXANES # 609-275-0409 


(Princeton Area) 
Personal & On-Site Concierge Also Available 


Great for adding a “hotel-he” atmosphere to your office building! 


Website: www.RUNNING4U.COM Email: runforyou@aol.com 
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SATURDAY 
JANUARY I5, 2000 
8:00 P.M. 


TICKETS: $26, $23, $17 
STUDENTS: $10 


STEVE TuRRE, trombone 
EFS SANCTIFIED SHELLS 


\ 


A 


Bat It 


RICHARDSON AUDITORIUM 


Genet Vie Res i -n ¥ 
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Other Museums 


PRINCETON UNIVERSITY 


(609) 258-5000 


Burlington County Historical 
Society, 454 Lawrence Street, 
Burlington, 609-386-4773. 
‘‘Wildfowl Decoy Exhibit” by 
master Burlington carver Jess He- 
isler (1891-1943), whose best 
work ranks among the finest of the 
Delaware River school of carving, 
and works by his friend and pupil 
John Marinkos (1915-1999). To 
January 9. Hours are Monday to 
Thursday, | to 4 p.m.; and Sunday, 
2 to4 p.m. 


Hopewell Museum, 28 East 
Broad Street, Hopewell, 609-466- 
0103. On exhibit through January, 
toys from the collection of Tom 
and Marion McCandless, includ- 
ing seven toys made in Hopewell 
by the short-lived Hoproco Toy 
Company, located on Burton Ave- 
nue from 1925 to ’27. Also on 
exhibit, a dozen miniatures includ- 
ing doll houses, churches, and 
barns. Free. Mondays, Wednes- 
days, Saturdays from 2 to 5 p.m. 


Hunterdon Museum of Art, 
Lower Center Street, Clinton, 908- 
735-8415. “‘Mud Like a Blessing: 
Elemental Clay Sculpture,” fea- 
turing works by Peter Callas, Sara 
D’ Alessandro, Shellie Jacobson, 
Jim Jansma, and Lauren Silver. To 
January 9. Gallery hours are Tues- 
day to Sunday, 11 a.m. to 5 p.m. 

Guest curator for the show is 
Michele Mercadal whose concept 
and title was inspired by a phrase 


Personal Computer Training, Inc. 


609-448-3910 


Sa... Learn new skills or 
upgrade your current ones! 


+ Personalized Attention 


\ = : 


os . 


+ Training at Your Location 


+ Affordable 


+ One-on-One or Small Groups 
+ Executive Coaching—Corporate & Individual 
www.pctraininginc.com 


Internet * Windows 98 © Word ¢ Excel:* PowerPoint * Access 
Quicken * Quick Books ¢ Lotus Notes ...and more 


new year’s resolution: 
gain fortune and fame by not 
spending a fortune on frames. 


main street gallery & frame co. 


montgomery center, route 206, rocky hill, nj 
hours: mon/tues/wed/fri. 10-6: thurs. 10-9: sat 9:30-5 


609.683.8092 . 


Look out Princeton here we come!!! 


£ 


Optical Source 


Tuts ie. Cina 
YL in He 
Quality Eyewear - Affordable Prices 
. Serving the Route 1 Corridor 


VARILUX’ 


The comfort of better vision™ 


* 


& * Budget and Designer Eyewear 


* Saturday and Evening Hours 

* Frame and Lens Package Pricing starting at 
© Single VisiO#l PASC «......:sressieiiasciascreoss. $39.99 
© Flat Top 28 Bi Fiicall ..:-.:.iisdaiticathoseorsess $59.99 
Lime | * Progressive "No-Line" Bi-Focal............ $79.99 
“ * Polycarbonate "Thinner and Lighter" ....$69.99 

Calvin Klein * Fendi = Nautica = Flexon 
DKNY # Jones New York ® Diva ® and others Call Now for Premium Lens Pncing 


Varilux-Transitions-Airwear Premium Poly 
Call for quote 


169 Mercer Mall, Lawrenceville, NJ * 882-2020 


Across from Quakerbridge Mall next to K-Mart 


Treasures from Russia in Trenton: This silver 
and enamel deskset was originally used by a 
Moscow firm in 1883. It’s part of the exhibit at the 
New Jersey State Museum through April 16. 
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from a poem by Mary Oliver. ““The 
sculpture in this exhibit conveys 
the honoring of clay as a material 
and the organic process by which 
it becomes a sculptural form,” 
says Mercadal. ““The forms carry a 
contemplative feeling and convey 
the mysteries and secrets of com- 
bining earth and fire.”’ 


James A. Michener Art Mu- 
seum, 138 South Pine Street, 
Doylestown, 215-340-9800. ““Let 
Children Be Children: Lewis 
Hine’s Crusade Against Child La- 
bor,’’ an exhibition of historic pho- 
tographs from the early 20th cen- 
tury. Show runs to February 27. 
Website: http://www.michener- 
artmuseum.org. Museum hours 
Tuesday to Friday, 10 a.m. to 4:30 
p.m.; Saturday & Sunday, 10 a.m. 
to 5 p.m. $5 adults; $1.50 students; 
children free. 


Artin Trenton 


Capital Health System, Mer- 
cer Campus, 446 Bellevue Ave- 
nue, Trenton, 609-394-4121. 
“Ben Shahn: Graphic Works from 
the Collection of the New Jersey 
State Museum.” Show features 17 
prints, created from 1936 to 1968, 
by the renowned American artist 
who lived in Roosevelt, New Jer- 
sey, before his death in 1969. 
Lobby gallery is always open. To 
January 11. 


Grounds for Sculpture, 18 
Fairgrounds Road, Hamilton, 609- 
586-0616. Fall-Winter Exhibition. 
In the Museum and Domestic Arts 
Building, “Beverly Pepper,” one- 
artist show. On the mezzanine, a 
thematic photography show, “‘Fo- 
cus on Sculpture.”’ Shows con- 
tinue to April 16. Gallery hours are 
Thursday through Saturday, 10 
a.m. to 4 p.m., and by appointment. 

New additions to the 22-acre 
landscaped sculpture park include 


RALPH LAUREN - 


* HERMES 


* CHANEL 


ARMANI 


ELLEN TRACY 


Drinceton 
CONSIGNMENT 
Boutique 


Quality Doesn't Come Cheap 
Except at Our Store 


1378 Route 206, Village Shopper 
Skillman, NJ 08558 + 609-924-2288 
Hours: Mon-Sat 10-6 


DONNA KARAN + LOUIS FERAUD « MONDI 


works by Michele Oka Doner, 
David Hostetler, J. Seward 
Johnson Jr., Francisco Leiro, John 
Martini, and Joseph Menna. The 
park is on the former state fair- 
grounds site, with indoor exhibi- 
tions in the glass-walled, 10,000 
square foot museum, and reno- 
vated Domestic Arts Building. 


New Jersey State Museum, 
205 West State Street, Trenton, 
609-292-6464. ““‘Unseen Treas- 
ures: Imperial Russia and the New 
World,”’ an exhibit of historic 
treasures of the Russian empire. 
The dazzling collection of 300 art 
objects and artifacts from Rus- 
sian’s famed State Historical Mu- 
seum and State Archive is dis- 
played in five historical settings. 
Show: remains on view through 
April 16, 2000. Admission $10 
adults: $8.50 seniors and students: 
$6 children. Advance ticket pur- 
chase at 800-766-6048 or online at 
http://www.tickets.com. Tues- 
day through Saturday, 9 a.m. to 5 
p.m.; Sunday 11 a.m. to 6 p.m. 

The dazzling collection of over 
300 art objects and artifacts from 
Russia’s State Historical Museum 
and the State Archive are being 
seen for the first time outside the 
Russian Museum since its recently 
completed 10-year renovation. 

The exhibition takes the visitor 
on a unique journey beginning 
with the formation of the Russian 
American Company in 1799 and 
spanning a period of 200 years and 
6,000 miles. From the Imperial 
Court of St. Petersburg through the 
Russian winter in Siberia to the 
New World of Alaska and North- 
erm California and back to Mos- 
cow for the coronation of Alexan- 
der II, the exhibit tells an adventur- 
ous story of heroism, romance, and 
spiritual enlightenment through 
the experiences of real people who 
shaped Russian-American rela- 
tions in the 18th and 19th centu- 
ries. a 
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hese artists can’t hold a 


paintbrush, but their art resonates 
with feelings and thoughts. They 
may have to draw with a laser 
pointer fastened to their forehead 
and apply colors by guiding an as- 
sistant’s hand, but their abstract 
paintings reveal a sense of free- 
dom. The young artists of the 
A.R.T. (Artistic Realization Tech- 
nologies) Program have an exhibi- 
tion, “‘Out of the Blue,” at the 1860 
House of the Montgomery Cul- 
tural Center. The opening recep- 
tion is Sunday, January 9, from 2 
to 5 p.m., and the show continues 
to February 26. 

Tim Lefens, a Belle Mead artist, 
founded A.R.T. (Artistic Realiza- 
tion Techniques) with a seed grant 
from artist Roy Lichtenstein 
(whom he met through a friendship 
with Lichtenstein’s son). 

Lefens, 46, was raised in Belle 
Mead, one of four children. His 
father is a retired civil engineer and 


their mother taught nursing. He’ 


says the idea of a life in art came to 
him, “‘clearly and distinctly,” at 
age four after a near-death experi- 
ence brought about by his severe 
asthma. A child who had already 
spent a lot of time drawing, he says 
“I came back a different person. I 
really wasn’t interested in kiddie 
things any more.” 

At 15, the friendship he formed 
with David Lichtenstein, son of the 
famous painter, set his future di- 
rection. ‘Meeting an adult who 
took art very seriously put the cap 


on my determination to go for it.” 


He earned a BFA from Virginia 
Commonwealth University, then 
pursued graduate work at Rutgers 
before entering the New York art 
world. 


a began his involvement 
with disabled artists in 1992 as a 
guest artist of the Arts Access Pro- 
gram at the Matheny School and 
Hospital in Peapack, a facility that 
specializes in the care and treat- 
ment of young people with severe 
physical and neurological disabili- 
ties such as cerebral palsy, spina 
bifida, and muscular dystrophy. 

A.R.T. (www.artrealization.- 


org) now operates at seven sites in 


New Jersey: Mercer Junior/Senior 
High School and New Jersey Re- 
gional Day School at Hamilton 
(both located on the campus of 


a. Mercer County Community Col- 


lege); and New Jersey Department 
of Human Services Office of Edu- 
cation facilities in Somerset, 


‘Gloucester, Burlington, and Cum- 


berland. The organization is in the 
process of expanding the program 


_ to the Woodbridge Developmental 


Artist and Tracker: Annie Pailoff, left, of the 
Matheny School and Hospital uses a head- 
mounted laser light to guide tracker Mary Beth 
Hill. A reception is Sunday, January 9. 


Center, a residential facility of 700 
students. 

‘““We’re a radical little company 
that has made it into contracting to 
the State of New Jersey,” says Le- 
fens. ““We want to work with any- 


‘We want to work 
with anyone who 
cannot use their 
hands to articulate 
tools,’ says Tim Le- 
fens. 


one who cannot use their hands to 
articulate tools. And we want to 
create a model that state-run facili- 
ties can embrace.”’ 

In 1998, A.R.T. was honored 
with the Robert Wood Johnson 
Foundation’s Community Health 
Leadership Award for ‘“‘changing 


the shape of health care.” The 
award came with a $100,000 grant 
to continue and expand his organi- 
zation. A.R.T. has been featured on 
CNN and the CBS Evening News. 

‘Exhibitions have ranged from 
Art’s Garage in Hopewell, to Bris- 
tol-Myers Squibb,” and the gallery 
at the office of ABC in New York 
City. “‘The goal of abstraction is to 
reflect a sense of freedom that is 
greater than the limits of your 
body,” says. Lefens. ‘‘And I think 
that it’s the same for the able- 
bodied and the disabled artists. 
Both look inward for their inspira- 
tion; and they try to create an im- 
age that will ignite a field of energy 
that is more reminiscent of the 
spirit than of the sensations of the 
body. From their heart, it goes right 
onto that open field of the canvas.” 


A.R.T. Out of the Blue, 
Montgomery, Cultural Center, 
1860 House, 124 Montgomery 
Road, 609-921-3272. Opening re- 
ception Sunday, January 9, for 
show that continues to February 
26. 1 to 4 p.m. 


Richardson Recitals 


SCHUMANN: 
Desussy: 
SCHNITTKE: 
FRANCK: 


Tickets: $29, $24, $19 
STUDENTS, $2 


609.258.5000 


‘THURSDAY 
JANUARY 13, 2000 


8:00 P.M. 
Aer 


RICHARDSON AUDITORIUM 
IN ALEXANDER HALL 


PRINCETON UNIVERSITY 


Davip FINCKEL, ‘ce//o 


Wu Han, piano 


Avacio & ALLEcrRo, Opus 70 

Sonata No. 11n D For ’CELLO & PIANO 
SonaTA FoR ’CELLo & P1ano (1978) 
SonaTA IN A Major 


|PRINCETON 
UNIVERSITY 


1999 
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Laser 


ision Correction 


improved Vision for Active Lifestyles 


LASIK is the cutting edge of Laser Vision Correction 
technology for the treatment of a wide range of 
nearsightedness, farsightedness, and astigmatism. 
LASIK combines the accuracy and speed of the 
LASER with fast healing time. Visual recovery is so 
rapid that most patients return to their normal 
activities within 24 to 48 hours. 


To determine if LASIK EYE SURGERY can help reduce 
or eliminate your dependence on glasses or contact 
lenses, call OUTLOOK EYE CARE. 


Wayne M. Grabowski, M.D. 


Outlook Eye Care, PC. 
2650 Route 130 & Dey Road, Cranbury 
Call for free evaluation 609-409-2777 


CRUISE: 
HOLIDAYS, A PRINCESS CRUISES 


10TH ANNUAL Princess 


“ALASKA SEMINAR SERIES” 


Sponsored & Hosted by 
Cruise Holidays of Mercer County 
| & Princess Cruises 
A Princess Alaska Cruise Specialist will be present to 


answer all your questions about ALASKA. 


Learn the BEST WAY of 


EXPERIENCING ALASKA 
Limited Seating, Call NOW!! 


Jan. 23, 2000 1p.m. to 3 p.m. 
Cruise Holidays of Mercer County 
3800 Quakerbridge Rd., Mercerville, NJ 08619 
609.586.3000 800.932.7245 


www.mercerweb.net/cruiseholidays 
SPECIAL LOW PRICING AVAILABLE THIS DAY ONLY!!! 


NO TIME??? 
Are you too busy to 
take care of your 
personal business? 


Let us take care of one 
of your most annoying 
and time consuming 
tasks. 


Inspection Services 


We'll bring your car to get inspected while 
you are working and have it back 
before you know it! 


For more information 
or to make an appointment 
Contact us at: : 
InspectNJ@aol.com : 


Or call us at: 
609-587-2032 
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You Too Can Be 
A Timeless Beauty - 
The Age of Anti-Aging 
Today’s trend in the cosmetic 
surgery field is to have procedures 
done ideally while you are still 
young and have good skin elasticity. 

At the Princeton Center For 
Plastic Surgery, we can help you 
maintain a youthful and vibrant 
appearance without the obvious 
signs of surgery. 

Call us and inquire about our 
aesthetic maintenance procedures 
for Facial Rejuvenation and Body 
Enhancement. We offer solutions 
that can slow down the aging 
process and even make you look 5 to 
10 years younger. Most of these 
procedures can be done in the 
privacy of our state-of-the-art 
operating facility. 


Face Lifts * Brow lifts * Eyelid Surgery * Rhinoplasty 
Facial Implants * Botox * Laser Skin Resurfacing 
Laser for Hair and Vein Removal « Collagen and Dermalogen Injections 
Obagi Blue Peel and Nu-Derm Systems * Biomedic Clinical Skin Care Systems 


Find out how affordable, effective and safe cosmetic surgery really is! 


PRINCETON 
CENTER“PLASTIC 
SURGERY 
Dr. Jill Hazen and Dr. Thomas Leach 
33 State Road, Princeton, NJ * 609-921-7161 
visit our website at www.princetonplasticsurg.com 


Major credit cards accepted * Financing Available 
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Conflict in your company? 


“Natural, normal and neutral?” 
Yeah, right! We can help. 


The Ethos Consulting Group 
information@ethosgroup.org 
www.ethosgroup.org 


* * * ~~ 
E : aa * = : * ; 
+ Fabulous Advertising * 
* Specialties for 2000 . 


* * . * 
nm * 
: Call for a pam eras 
. * free catalog. 
* * 
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First on-line basket order - 
Free Shipping. 


The Personal Shopper Inc. 
609-208-0555 1-800-462-1636 
Fax 609-208-1520 


Local Delivery 
Worldwide Shipping Available 
Visa * MasterCard * American Express 


www .thepersonalshopper.net Est. 1986 


Bach for the New Millennium, 
Dryden Ensemble, Richardson 
Auditorium, 609-466-8541. 
Trumpet virtuoso John Thiessen 
is the soloist in a festive pro- 
gram of works by Bach featuring 
Laura Heimes, soprano, Lorie 
Gratis, alto, Timothy Evans, 
tenor, and James Weaver, bass. 
Jane McKinley is artistic director 
of the ensemble that also fea- 
tures Colin St. Martin, Julie 
Brye, Mary Hoyt, Julie Andri- 
jeski, Nancy Wilson, David 
Miller, and Rachel Evans. $20. 3 
p.m. 


Bach specialist Michael Maris- 
sen gives a pre-concert lecture 
at 2 p.m. 


Entremont Performs Beethov- 
en, New Jersey Symphony Or- 
chestra, State Theater, New 
Brunswick, 800-ALLEGRO. 
Philippe Entremont, piano solo- 
ist, also conducts Beethoven’s 
Concerto No. 1. Also Ravel’s 
“Mother Goose Suite,” and 
Haydn’s “Surprise” Symphony. 
$14 to $46. 3 p.m. 

Beethoven Mass, Princeton So- 
ciety of Musical Amateurs, Uni- 
tarian Church, 50 Cherry Hill 
Road, 609-466-4479. Andrew 
Megill leads the group of 100 
singers in a performance of 
Beethoven’s Mass in C, accom- 
panied by a 35-piece orchestra. 
Singers of all ages and experi- 
ence invited. No audition re- 
quired and there are no rehears- 
als. $5 admission covers the 
use of a choral score and re- 
freshments. Singing students 
and listeners are admitted free. 
4 p.m. 


Stefan Young will be the pianist 
for Beethoven's Choral Fantasy. 
For the mass, the soloists are Di- 
ana Livingston, Marjory Klein, 
Geoffrey Friedley, and John 
Woodard. 


David Leonhardt Jazz Group, 
Lower Makefield Society for 
the Performing Arts, Municipal 
Building, 1100 Edgewood Road, 
Yardley, 215-493-3010. A family 
show by the noted jazz ensem- 
ble featuring Dave Leonhardt, pi- 
ano, Lewis Nash, drums, and 
Peter Washington, bass. $6 
adults; children free. 3 p.m. 


Winter Concert, Princeton Uni- 
versity Gospel Ensemble, Ta- 
plin Auditorium, 609-258-5000. 
The student gospel ensemble 
led by Clyde Beverly and Cather- 
ine Toppin. $5. 3 p.m. 


Art 


A.R.T. Out of the Blue, 
Montgomery Cultural Center, 
1860 House, 124 Montgomery 
Road, 609-921-3272. Opening 
reception for an exhibition of 
new paintings by the physically 
challenged artists working with 
Artistic Realization Technolo- 
gies, the brainchild of artist Tim 
Lefens. Begun with students of 
the Matheny School and Hospi- 
tal, and now extended to five 
other facilities, the artists use a 
laser pointer and an able-bodied 
“tracker” to apply paint to can- 
vas. The results, writes Susan 


Chef Under Glass: Chef Martin Yan, host of a 


television cooking program, presents at Weg- 
mans January 8 from 2 to 4. $40 tickets benefit 
the Mercer Friends food bank. 609-919-9300. 


Abdulezer, are “canvases from 
students whose bodies are fro- 
zen, but whose minds are vol- 
canic.” Show runs to February 
26. Free. 1 to 4 p.m. See story, 
page 43. 


Gallery hours are Tuesdays to 
Saturdays, 10 a.m. to 3 p.m. 


The Prime of Miss Jean Brodie, 
Villagers Theater, 475 DeMott 
Lane, Somerset, 732-873-2710. 
Muriel Spark’s story of a flam- 
boyant Scots school teacher of 
the 1930s. $15. 2 p.m. 


Abie’s Irish Rose, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766. The 1924 comic clas- 
sic about a Jewish son and his 
Irish bride. $20.50. 2:30 p.m. 


Pippin, Kelsey Theater, Mercer 
County College, 609-584-9444. 
The Yardley Players present the 
Bob Fosse musical about Pip- 
pin, the oldest son and heir of 
Emperor Charlemagne, who 
goes on a quest for meaning 
and fulfillment. $9 & $12. 3 p.m. 


Send a Piano to Havana, 
Global Cinema Cafe, Third 
World Center, Olden Lane & 
Prospect Avenue, 609-497- 
3998. Screening and discussion 
of the documentary “Send a Pi- 
ano to Havana: Tuning with the 
Enemy.” Free. 4 p.m. 
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Health a Wellness 6 
American Red Cross, Beth El 
Synagogue, 50 Maple Stream 
Road, Hightstown, 800-448- 
3543. Blood drive. 8:30 a.m. to 
2 p.m. : 
History 
© 


Mercer Museum, Pine and Ash- 
land streets, Doylestown, 215- 
345-0210. Francis Curley, a pro- 
fessor at Delaware Valley Col- 
lege, will talk about Bucks 
County history. Refreshments. 
$12. Extension 23. 2 p.m. 


Ballads in Burlington, 
Burlington County Historical 
Society, 457 High Street, 
Burlington, 609-386-4773. The a 
D-Major Singers present a sup- 
per concert benefit, preceded by 
an historical walking tour. The 
quartet presents songs the colo- 
nists brought with them from the 
British Isles, accented by the ac- 
companiment of harpsichord, 
guitar, and fiddle. $30. 4 p.m. 


For Families J 


Storyteller’s i = East Jer- 
sey Olde Towne Village, 
Johnson Park, 1050 River Road, 


’ Piscataway, 732-745-3030. 


John Fuyume tells about life in a 
Japanese internment camp and 
as a worker at Seabrook Farms. 
Free. 2:30 p.m. 


Academy of Martial Arts 


? 
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Astrological Society of Prince- 


ton, Fleet Bank, Rocky Hill, 609- 
924-4311. Annual members’ day 
meeting with readings of individ- 
ual charts. $6 donation. 2:30 
p.m. 


Open House, the Lewis School, 


53 Bayard Lane, 609-924-8120. 

The school for learning-different 

students, pre-school through col- 
lege prep, offers tours and infor- 

mation. Free. 1 pm to 3 p.m. 


Somerset Hills Single Hikers, 
Willie’s Tavern, Route 202, Bed- 
minster, 732-863-4909. Meet in 
parking lot across from Willie's. 
Hike at Pyramid Mountain, Boon- 
ton. $6. 11:30 a.m. 


SingleFaces, Woodbridge Hilton, 
120 Wood Avenue South, Iselin, 
732-462-2406. Dance party, 
$12. 8 p.m. 


Monday 


January 10 
Classical Music 


Opera Festival 2000, Hill-Wal- 
lack, 202 Carnegie Center, 609- 
279-1750. Enjoy a season pre- 
view of the Opera Festival of 
New Jersey, with wine, hors 
d'oeuvres, and door prizes. By 
invitation. Call extension 16. 
5:30 p.m. 


Fred Morante, Extension Gal- 
lery, 60 Ward Avenue, Mer- 
cerville, 609-890-7777. First day 
for “Faces and Figures,” an exhi- 
bition of recent sculpture by 
Fred Morante. Opening recep- 
tion is Saturday, January 15, for 
the show running to February 3. 
Free. 10 a.m. 


At Borders: West- 
minster pianist 

Marvin Rosen dis- 
cusses ‘Classical Mu- 
sic for the New Millen- 
nium’ Sunday, Janu- 
ary 9, at 2 p.m. 609- 
514-0040. 


Gallery hours are Monday to 
Thursday, 10 a.m. to 4 p.m. 


Stuttgart Ballet, McCarter Thea- 
ter, 91 University Place, 609- 
258-2787. Just before its New 
York season, as part of a five- 
week North American tour, the 
Stuttgart Ballet will be an unusu- 
ally prestigious two-night visitor 
here. Directed by Reid Ander- 
son, the 68-member company 
will present work by Mauro 
Bigonzetti, Kevin O’Day, and 
Hans van Manen. $35 and $38. 
8 p.m. 


The current Stuttgart Ballet was 
founded by John Cranko, but its 
earlier history reveals the names 
of such dance pioneers as Jean- 
Georges Noverre, Filippo Tagli- 
oni, and Oskar Schlemmer. Jiri 
Kylian, John Neumeier, and Wil- 
liam Forsythe are among the 
Stuttgart alumni who are major 
choreographers now. Reid An- 
derson is the current director. 


In “Kazimir’s Colours” Bigonzetti 
uses the palette of artist Kazimi 
Malevitch and the Shostakovitch 
Concerto for Piano, trumpet, 
and Orchestra. O’Day’s “Delta 
Inserts,” set to a bluesy elec- 
tronic score by John King, is 
billed as a fin de siecle look at 
gender roles and love and war 
between the sexes. Hans van 
Manen contributes “Kleines Re- 
quiem” to the music of Henryk 
Gorecki, and “Solo,” an intri- 
cately speedy trio to the tumult 
of a Bach partita. 


“Aside from the White Oak Pro- 
ject,” says William W. Lockwood 
Jr., McCarter’s special program- 
ming director, “McCarter has cer- 
tainly not hosted a more impor- 
tant dance event in recent his- 
tory. It is unlikely they will ever 
return to McCarter again.” 


Open House Week, Princeton 
Ballet School, Princeton, Cran- 
bury, and New Brunswick, 609- 
921-7758. PBS offers unlimited 
free beginner classes in ballet, 
jazz, modern, and Spanish 
dance, and Pilates, through Fri- 
day, January 15, at all three 
school locations. Call for sched- 
ules. 10 a.m. to 8 p.m. 


Princeton Public Library, 65 
Witherspoon Street, 609-924- 
9529. The book group discusses 
“Angela’s Ashes” and “Tis” by 
Frank McCourt. Open to all. 
Free. 7:30 p.m. 


Delaware Valley Poets, Barnes 
& Noble, MarketFair, 609-897- 
9250. Featured poets are Corey 
Langer and Michele Bouchard. 
An open reading follows. Free. 8 
p.m. 


Continued on following page 


Quality That 
Lasts A Lifetime™ 


{ Goddard School 


POR EARLY CHILDHOOD DEVELOPMENT 


* Written daily report for each child 
* Dedicated, caring faculty 
* Full & part-time programs 
* Custom-designed facilities provide a safe, 
healthy and stimulating environment 


Infants * Toddlers * Preschool 
Kindergarten + After-School Enrichment 


Hours: Mon. - Fri. 7am - 6pm 


MENTLONTHIS AD AND RECELVE 


SO%OFF* 


FIRST MONTH’S TULTLON 


Must enroll by January 31, 2000 


HAMILTON °* 609-588-0880 
Quakerbridge Professional Center 
3564 Quakerbridge Road 


NORTH BRUNSWICK ° 732-951-9200 


1846 U.S. Route 1 


www.goddardpreschool.com 


“Some program restrictions apply. Partidpating centers only. New enrollees only. Not valid with amy other offer. 
The Goddard Schools® are independent franchises of Carousel Systems, Inc. Programs & ages may vary. 


Since 1979 


Owner/Principal 


RENEE GLICKMAN 
For Sophisticated Travel 


609-586-8753 
888-326-6548 


STARR... 
Tours & Travel 


The Lewis School of Princeton 


Founded in 1973 


The Lewis School of Princeton offers a superior education 
to bright students who have different learning styles. : 


~ Our Multi-Sensory educational approach is designed 
to nurture and support the intellectual growth 
of our students, while developing their self esteem. 


Educational programs at The Lewis School commence 
with pre-school and continue with lower, middle, 
upper school, college, and college preparatory levels. 


To receive more information, please contact the Admissions Office. 


The Lewis School of Princeton 
53 Bayard Lane, Princeton, NJ 08540 


Alcoholism 
Angina 
Cancer 


Diabetes 


Emphysema 
Epilepsy 
Heart Attack 


Nephritis 
Overweight 


Disease 


We deliver for YOU 
with these and other 
impairments: 


Coronary Bypass 


EKG Abnormalities 


Heart Murmur 
High Blood Pressure 
Hodgkins Disease 


Ulcerative Colitis 


PRESSURE 


Peripheral Vascular 


ANGINA 


HIGH BLOOD 


Do you have difficulty getting 
life insurance at reasonable rates 


because of a health condition or history? : 


STROKE 


We may be able to help you get life insurance at a lower cost! 
Even if you have been turned down or rated in the past, 
it is likely we can help you get insurance at reasonable rates. 


Low Cost Term * Universal Life * Whole Life 
Last Survivor/Second to Die « Insurance for Estate Taxes 


609-924-8120 1-800-388-0103 . 
The Lewis School is a non-profit, non-sectarian edticational institution for students with EXECUTIVE LIFE TES . 
dyslexia, ADD, and related learning differences. We welcome student of all races, creeds Call either Donna or Jeff. : 


and ethnic backgrounds. 
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Sron ore Family 
lo Yours: 


Frank, Cathy, Sffiny, Christina, Scott, Seyce, 
Bridget, Beverly, Jen, Babs, Morgan & Portia 


Jince 1904 


i 


SS SS re 


LUTTMANN'S 


“$100 


worth of FREE 
Cellular Accessories 


www.CellularBargains.com 
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Auditions 


Playful Theater Productions has auditions for 
“Funny Girl,’’ directed by Marty Gasparian, Friday, 
January 7, 6:30-9:30 p.m., and Sunday, January 9, | 
to 5 p.m., at Kelsey Theater, Mercer County College. 
All roles open for the cast of 30 strong singing voices 
and dancers. Bring a prepared song. For appointment, 
call 609-882-9636. 

Theater/Dance Workshop, Lawrence Township, 
seeks young people ages 11 to 18 with little or no 
previous training in the arts, for free classes in dancing 
and acting, January to June. Interviews and auditions 
will be Saturday, January 8, from 9 a.m. Call 609-882- 
6099. 


The Theater Guild of New Jersey has auditions 
Sunday, January 9, 2 to 4 p.m., for its program of 
one-act plays scheduled for March and April. Roles 
are for men and women ages mid-20s to mid-60s. 
Auditions and performances are at the Yardley Com- 
munity Center, 64 South Main Street, Yardley. Call 
609-586-1774. 


Princeton Pro Musica has auditions January 10 to 
14 for a limited number of openings for volunteer and 
paid singers. Rehearsals are Tuesday nights at All 
Saints’ Church, Princeton. Its season includes 
Dominick Argento’s ‘Jonah and the Whale”’ in 
March and Beethoven’s Symphony No. 9 in May. For 
audition appointment, call 609-683-5122. 


The Hopewell Valley Chorus begins weekly re- 
hearsals for its 40th anniversary season, Monday, 
January 10, at 7:30 p.m. Open house and registration 
begins at 7 p.m. at Hopewell Valley Central High 
School, Pennington. Call 609-278-4298. 


The New Bordentown Players have auditions for 


“Heaven Can Wait,” Monday and Tuesday, January 
10 and 11, at 7:30 p.m., at Crosswicks Community 
Center, for performances in March. Call 609-683- 
0045. 

South Street Players has auditions for ‘““Tribute”’ 
by Bernard Slade, Tuesday and Wednesday, January 
11 and 12, at the Clarksburg Inn, Route 524. Call 
Connie Carey, 609-426-9489, after 6 p.m. 


Theater/Dance Workshop, Lawrence Township, 
has auditions for a one-act play production. For infor- 
mation and appointment, call 609-882-6099. 


Donations Wanted 


The ESC School, Kingston, an alternative elemen- 
tary school for grades 2 to 8, wants to expand its 
library. The school needs donations of fiction and 
non-fiction books of all kinds; but not encyclopedias. 
To help, call Denise Kahney, 609-921-6431. 


Participate Please 


The Princeton YWCA Breast Cancer Resource 
Center seeks oyster eaters (yes, contestants for a 
mollusk consuming contest) for Superbow!] Sunday, 
January 30, at the Blue Point Grill on Nassau Street. 
The entry fee is $25 and proceeds go to the Race for 
the Cure. Volunteer judges and oyster counters are 
also needed. Call Jane Rodney at 609-252-2003 for 
information. Entry forms are available at the restau- 
rant, Nassau Street Seafood, and Volvo of Princeton. 


The Trenton Arts Connection has developed a 
Cultural Resource Directory and Artist Registry for 
visual artists, literary artists, performing artists, and 
cultural organizations. The directory will serve those 
seeking to commission work as well as promoting 
communication among the arts community. To be 
included, call 609-695-8155. 


Continued from preceding page 


Langer is assistant professor of 
medicine at Temple and co-di- 
rector of thoracic oncology at 
Fox Chase Cancer Center. 
Bouchard is a nutrition educa- 
tion coordinator for the United 
States Department of Agricul- 
ture. 


Fairs 


at 7:30 p.m. 


Art 


that promotes adolescent health 
and well being. New members 
welcome. Free. 6:30 p.m. 


A discussion with gay and les- 
bian children and parents will be 


Tuesday 


January 11 


reading group for adults and 
high school students. Pre-regis- 
ter. 7 p.m. 


Looking Up, Mary Jacobs Li- 
brary, Rocky Hill, 732-521-0043. 
Donna Fletcher, numerologist, 
tells about how numbers deter- 
mine our destiny. Bring pen and 
paper. Free. 7 p.m. 


Science Lectures 


Amateur Astronomers Associa- 


Plough Monday Celebration, Annual Fellowship Exhibition, tion of Princeton, Peyton Hall, 


Your Cellular Accessory Superstore 


Dream House 


It may be a distant memory, or a monument 
to the possible. Using our wide selection of 
frame styles from all eras, let us help you with 
custom framing, or do it yourself to help cut 
costs. We also have a wonderful collection of 
prints and posters to create your most elegant, 
personal environment. 


Do It Yourself & Custom Framing 


frames & framers” 


mercer mall « rt. 1 & quakerbridge road 
lawrenceville, nj 08648 + (609) 452-1091 


Per ec 


Terhune Orchards, 330 Cold 
Soil Road, 609-924-2310. Tradi- 
tional country dances from 
Princeton’s ritual dance team. 
Free. The Handsome Molly 
team will also perform at Trinity 
Church on Mercer Street at 6 
p.m. and along Nassau Street 
from 7:30 on. 5 p.m. 


Princeton’s Handsome Molly 
team will be joined by the Har- 
pies from New York City and a 
pick-up local side called Raggle- 
Taggle Molly. The dancers will 
carry a wooden plough and per- 
form the dances of East Anglia 
as rural peoples used to do on 
this last day of mid-winter. As 
was traditional, they will sing 
songs asking for food, drink, 
and money. 


HiTOPS, Trinity Church, 33 Mer- 
cer Street, Princeton, 609-683- 
5155. Monthly meeting of 
PFLAG (Parents, Families, and 
Friends of Lesbians and Gays), 
part of a national organization 


Eugenie Brunner, M.D. 


Fellowship trained in Facial Plastic and 
Reconstructive Surgery * Certified by the 
American Board of Otolaryngology 
Clinical Instructor, New York 


Rutgers Center for Innovative 
Print and Paper, Mason Gross 
School of the Arts Galleries, 732- 
932-2222, ext. 838. Fellowship 
exhibition begins today and con- 
tinues to February 11. Also, a 
retrospective exhibition of works 
on paper by Juan Sanchez. 
Free. 10 a.m. 


Princeton University, 609-333- 
1130. David Segelistein, credited 
with the discovery of the third 
millisecond pulsar, gives a talk 
on “Film Imaging Techniques.” 
His background includes a doc- 
torate in physics from Princeton 
as well as degrees in sociology 
and law. Free. 8 p.m. 


When You Want to Look Your Best 


Mercer Museum, Pine and Ash- 
land streets, Doylestown, 215- 
345-0210. Judy Hartzell’s five- 
week course in Scher- 
enschnitte, the Swiss-German 
art of papercutting, costs $40. 
6:30 p.m. 


Stuttgart Ballet, McCarter Thea- 
ter, 91 University Place, 609- 
258-2787. $35 and $38. See 
January 10. 8 p.m. 


Literature and the Environ- 
ment, Stony Brook Millstone ~ 
Watershed, 31 Titus Mill Road, 
Pennington, 609-737-7592. A 


Seniors’ Computer Club @ Ew- 
ing, Senior Center, 320 Hollow- 
brook Drive, 609-883-1009. 
1:30 p.m. 


Sports 


Shooting Stars, Sovereign 
Bank Arena, 640 South Broad 
Street, Trenton, 609-520-8383. 
Basketball vs. Richmond. $8. 
7:30 p.m. 


Facial Rejuvenation will help you improve the harmony and balance of 
your facial features and reverse the signs of aging. With today’s advanced 
techniques, Dr. Brunner can help you achieve long lasting, natural re- 
sults along with personal satisfaction. Her wide range of treatments in- 
one see anes face & neck lifts, eyelifts, liposuction, nose reshap 
ing, laser wrinkle removal, chemical peels, Botox, and ; 

is to look like you..... Only Better! rc ae tg 


Our goal is to provide the highest quality care, for both men & women, so 
you can put your best face forward. 


~ In-Office Surgical Suite Available ~ 
Eugenie Brunner, MD, PA 
609-921-9497 


wuw 


-brunnennd.com 
Woodlands Professional Building, 256 Bunn Drive, Suite 4, Princeton 
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At McCarter: Sonia 
Santiago and Roland 
Vogel are among the 
dancers in the Stutt- 
gart Ballet appearing 
at McCarter Monday 
and Tuesday, Janu- 
ary 10 and 11. 609- 
258-2787. 


Wednesday 


January 12 


Syncopation, George Street 
Playhouse, 9 Livingston Ave- 
nue, New Brunswick, 732-246- 
7717. Opening night for Mark 
Nelson in the world premiere of 
Allan Knee’s play, set in 1912, 
about two mismatched Ameri- 
can immigrants who dream of 
becoming professional ballroom 


dancers. Show runs to February 


6.7 p.m. 
Dancing 


Open House Week, Princeton 
Ballet School, Princeton, Cran- 
bury, and New Brunswick, 609- 
921-7758. Free beginner 
classes in ballet, jazz, modern, 


and Spanish dance, and Pilates, 


through Friday, January 15, at 
all three school locations. Call 
for schedules. 10 a.m. 


The Contrarians, Highland Park 
Reformed Church, 23 South 
Second Avenue, 732-828-8770. 
Waitz workshop with Ken Craw- 
ford. Special evening dance at 
7:30 p.m. $7. 4 p.m. 


Princeton Country Dancers, 


Suzanne Patterson Center, Bor- 


ough Hall, 609-683-7956. Con- 
tra dance with caller Trish 
Petzold and music by Susie 
Lorand and friends. $4. 8 p.m. 


Literati 


Readings Over Coffee, Prince- 
ton Public Library, 65 Wither- 
spoon Street, 609-924-9529. 
Pat Connor reads from H.L. 


Mencken and the Letters of Win- 


ston and Clementine Churchill. 
Free. 10:30 a.m. 


Windows 2000, Barnes & No- 
ble, MarketFair, 609-897-9250. 
Williams Zack, author of “Win- 


dows 2000 and Main Frame Inte- 


gration,” discusses the pro- 
gram’s main features for the av- 
erage user and the professional 
programmer. 7 p.m. 

Zack has been the chair of the 
New York Windows NT/2000 
User Group for five years. He 
has 30 years’ experience devel- 


oping mainframe batch, transac- 


tion processing, client/server, 
and Internet systems. 


David McCullough, Borders 
Books, Nassau Park, 609-514- 
0040. The author of “The 
Johnstown Flood,” “Truman,” 
and “The Path Between the 


Seas” talks about the books that 


changed his life. A discussion 
group. Free. 7:30 p.m. 


Frank Vignola Trio, the Corner- 


stone, New and Pearl streets, 
Metuchen, 732-549-5306. Jazz. 
7:30 p.m. 


Soul Jazz Trio, Triumph Brew- 
ing, 138 Nassau Street, 609- 
924-7855. $3 cover. 9 p.m. 


Jerado, Ivy Inn, 248 Nassau 
Street, 609-921-8555. $5 cover. 
10 p.m. 


Politics 

New Year’s Party, League of 
Women Voters, Good Time 
Charley's, 40 Main Street, King- 
ston, 609-924-9845. Celebrate 
the New Year and meet the or- 
ganization’s elected officials. 


Hors d’oeuvres and cash bar. 
RSVP. 5:30 to 7 p.m. 


Open House, Waldorf School, 
1062 Cherry Hill Road, 609-466- 
1970. Presentation and discus- 
sion on the Waldorf curriculum 
for nursery and kindergarten. A 
grade school open house will be 
Saturday, January 22, at 1 p.m. 
7 p.m. 


Titans Hockey 


Trenton Titans, Sovereign 
Arena, 640 South Broad Street, 
Trenton, 609-520-8383. Jack- 
sonville. 7:05 p.m. 


Thursday, 


January 13 


David Finckel & Wu Han, 
Princeton University Con- 
certs, Richardson Auditorium, 
609-258-5000. Cellist David 
Finckel and his wife and pianist 
Wu Han perform a program of 
works by Schumann, Debussy, 
Franck, and Schnittke. $19 to 
$29; students $2. 8 p.m. 


Second Stage OnStage, McCar- 
ter Theater, 91 University 
Place, 609-258-2787. In the inti- 
macy of a 120-seat black box, a 
triple bill of short plays about the 
sinister side of suburbia, written 
and directed by Doug Wright. 
Not suitable for children. Begins 
today and plays through Janu- 
ary 30. $20 adults; $10 stu- 
dents. 8 p.m. 


Basics of Belly Dance, Prince- 
ton Center for Yoga & Health, 
113 Commons Way, Mont- 
gomery Commons, 609-924- 
7294. First meeting of a four- 
week series on Middle Eastern 
dance taught by Kim Leary. Pre- 
register; $60 series. 7:30 p.m. 


Literati 


Peter Funk’s Work Power, Bar- 
nes & Noble, MarketFair, 609- 
897-9250. Reader's Digest word 
columnist Peter Funk talks 
about his audio tape, “Upsize 
Your Word Power.” Free. 7 p.m. 


For Parents 


eo % 


“tet Us Teach Your Hands to do Your Heart’s Work" 


Health Choices 


Holistic Massage School 


For Information on an 
Exciting Career in 
Massage Therapy 


Call 908 359 3995 


www.health-choices.com 


Parenting Workshop, Prince- 
ton YMCA, Paul Robeson 
Place, 609-924-2896. The topic 
is “Parent-Teen Communica- 
tion.” $10. 6:30 p.m. 


Promotional Products * Corporate Wearables 


Na Call for free catalog 732-972-3311} 


Princeton Montessori School 


confidence * respect ¢ skills for life 


OPEN HOUSE 


Sunday, January 9 


1:00 pm 
Infant through Eighth Grade 


487 Cherry Valley Road, Princeton 
Please RSVP * 609-924-4594 
Call about Infant Massage Classes - Beginning in January 


Electrolysis 


By June Sweeney CPE 
BOARD CERTIFIED ELECTROLOGIST 
* Most Technologically 
Advanced Equipment 
* Individual, sterilized 
disposable probes 
* Physicians methos of sterilization 
* FREE private consultations 
¢ Servicing both men and women 
Conveniently located off Rt. 1 behind the 
Princeton Hyatt at 12 Roszel Road, West Windsor 


Call for an appointment 


609-520-9632 


$5.00 OFF 


ANY SERVICE 
WITH THIS AD 


Our business is to promote your business 
Specializing in: 

e Advertising Specialties 

e Business & Executive Gifts 

¢ Corporate Holiday Gift Baskets 

¢ State of the Art Embroidery & Silkscreening 


= Co 
1-800-976-7732 


www.rmspec.com * specrm@aol.com 


eating and exercise 


THE SOLUTION 


to Weight Problems 


We will help you turn off the drive to emotional overeating 
by teaching you 6 powerful skills: 


* Strong Nurturing - learn to honor 
your feelings and meet your needs 


* Effective Limits - set more reason- 
able expectations and have effective 
follow through with plans for healthy 


* Body Pride - honor and accept your body 


For more information: 
Join us at our Solution Retreat 
on Saturday, January 29th 


. aire . Next 12-week Solution session 
or reservation ca . ins Wednesday, February 2nd 
609-818-1249 or 609-586-2880 > 7 7-Dpee 4: 


* Good Health - improve your 
vitality 

* Balanced Eating - learn to eat 
for both health & pleasure 

* Mastery.Living - create a lifestyle 
that feeds you on many different levels 


Solution Providers: 
Jill Shaffer, R.D. and 
Amy Kasternakis, LCSW, CAS 
at Mercerville Medical Associates 
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WOMEN SEEKING MEN 
SWF, 45, MEDIUM long 
blonde/green, passionate, friendly, 
Clean, articulate, attractive, college 
educated, old-fashioned is seeking 
similar qualities with Gentleman, 
Italian, tall, husky, preferably never- 
married who has the same or simi- 


lar interests. More details on my 
introduction. #16359 


SWF, 5’5”, MEDIUM build, 
brown/brown, energetic, fun-loving, 
seeking Gentleman race and age 
open, that enjoys fishing, hunting, 
working out, pool and just having a 
good time. Please call if this is of 
interest to you. #53987 


SWF, BROWN/BLUE, 5’4”, 133 
lbs, seeking Gentleman who likes to 
have a good time. | enjoy simple 
things and am easy to please. Let's 
be friends first and see where it 
goes. 716342 


SWF, 5’10”, 155 Ibs, athletic, total 
outdoors person, cycling, mature 
30s, blue eyes, independent 
thinker. ISO Tim Robbins, tall, fit, 
competent who respects young and 
old alike for this Susan Sarandon. 
Possible fun or meaty LTR. #16336 


TOM BOY ALL grown up. All 
American good looks, tall, fit, very 
active, loves the glitter but lives in 
jeans, internationally educated. ISO 
Male partner, 30s, in kitchen, work- 
shop and world complexities. More 
details on introduction. #16338 


SBF, 43, NEVER-MARRIED, nv 
children, outspoken at times, hon- 
est, sincere, dependable, enjoys 
brisk walking, antique shows, thrift 
stores. Seeking uniformed law 
enforcement Male, 20s-30s, who 
wants a sincere, caring, under- 
standing Female in his life. Let's 
connect and see if the magic is 
there. #62353 


BIRACIAL, SEXY FEMALE, beau- 
tiful, seeking Gentleman, 35-70, 
that can offer me a good time. 
Long-term relationship is very pos- 
sible. 42551 


LONG AUBURN HAIR. She is pret- 
ty, plump, mid-40s, light drinker, 
light smoker. ISO White Gentleman 
who can show me around town. 
Let's enjoy each others company 
and look forward to a fun winter. 
762241 


ACCOMPANY ME TO social 
Sunday events. Long-time DWF, 
48, green/eyed 16, humorous, 
affectionate seeking Gentleman 
friend for companionship and possi- 
bly more. #16302 


Y2K COMPLIANT. ATTRACTIVE, 
fit, considerate DWF, professional, 
enjoys kids, nature, outdoors, 
music, the arts, seeking n/s, ready, 
willing, mature, attractive, financial- 
ly secure Gentleman for friendly 
dating and maybe more. #716065 


SWF, -18, 910°, 110 bbe, 
blonde/blue, seeking SM, for casual 
dating. | enjoy the mall, movies, din- 
ing out. #16273 


NONSMOKER, HEALTHY, SIN- 
CERE SBF, enjoys travel, weekend 
getaways, movies and dining out. 
Seeking Gentleman, 50s, with simi- 
lar interests. Let's see if the magic 
is there for our new friendship. 
716244 


OUTGOING, WITTY DWF, 40, 5’3”, 
brown/brown, seeking S/DWM, 38- 
48, who enjoys NYC, quiet times, 
shore, theater, jazz as much as | 
do. Let's meet and share interests 
and be a little less bored. #16209 


F SHOULDER LENGTH brown hair 
seeking SWM, age open, for casual 
dating. Let’s be friends at first and 
see where it goes from there. 
716153 


FASHION MODEL F, 5’8”, ISO the 
right Man who will spoil me. We can 
enjoy each other’s: companionship 
and have a bright future. #62328 


SWF, 32, BLONDE/BLUE, very fit 


‘and active seeking a larger Man, 


300 Ibs+, who enjoys outdoor activ- 
ities, nmonsmoker. Drinker ok. 
216186 


SERIOUS RELATIONSHIP. SWF, 
44, beautiful auburn hair, 5’1”, full- 
figured, very attractive, vibrant per- 
sonality, seeking Gentleman who is 
commitment-minded and desires a 
new friend and a possible LTR. 
mi6172 © 


MEN SEEKING WOMEN 


DWM, 27, 6’, seeking S/DWF, 23- 
28, who is honest, no game player. 
| enjoy movies, walks and simple 
pleasures. Please be open-minded, 
serious and commitment-minded. 
62422 


SWM, 30, CHILDLESS, Catholic, is 
looking for true love. Is seeking 
Catholic SWF, Italian preferred, 21- 
34, family oriented, romantic, mar- 
riage-minded. #16358 


SBM, 43, LIGHT skin, green eyes, 
180 Ibs, seeking Lady, 43+, for fun 
times. Let’s enjoy life together. 
Please call and leave a message. 
16346 


WM, PROFESSIONAL, 5’6”, 166 
Ibs, good-looking, physically fit, 
seeking Lady who is interested in a 
new Male friend. | enjoy fine dining, 
outdoors and simple pleasures. If 
this appeals to you please give me 
a Call for further details. #16340 


SWM, 37, IS seeking a Lady for 
possible LTR. | enjoy dancing, hik- 
ing, outdoor activities, fishing. If 
these things appeal to you please 
give me a call. Good times can be 
had if you are the right person. 
716343 


BLONDE SWM, 6’, 190 lbs, late 
30s, considered attractive, enjoy 
wild things, romantic dinners, 
shore. Seeking Lady who desires a 
new friendship that could develop 
into something more. 716634 


ON THE WILD side. SWM, 39, very 
healthy athletic build, ISO in shape 
MC to experience it all. Age is unim- 
portant but health is. #716335 


SWM, 43, 5’8”, 140 Ibs, enjoys 
sports, golf and cuddiing up on the 
couch with the right “Voman. If this 
is of interest to you please give me 
a Call, we have a long winter ahead 
of us. Let's enjoy it together. 
31263 


PEMBERTON, NJ. SWM, 
employed, private pilot seeking a 
childless F, 25-38, nice legs, pret- 
ty smile, compassionate, enjoys 
being with family and has good fam- 
ily values. Let’s be friends at first 
and hopefully more later. 2716298 
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RETIRED PROFESSIONAL WM, 
69, French, nonsmoker, drug-free, 
good sense of humor, very oral, 
enjoys massages, animals, out- 
doors seeking Lady, age and race 
open, open-minded. Prefer Mercer, 
Middlesex, Mammoth counties ok. 
16322 


DWM, 39, GOOD health, works out 
regularly, self-employed, nonsmok- 
er, nondrinker, seeking attractive 
Lady for soulmate and life partner. 
Please call for more details. 
16315 


DOUBLE YOUR PLEASURE. 
SWM, 37, never-married, athletic 
build, very handsome, ex-model, 
loves dancing, movies, animals, 
and good times. Seeking in-shape 
Female Couple, who wish to have a 
Male companion to have fun with. 
You will not be disappointed. 
16299 


SBM, 5’8”, 20, 170 Ibs, tattoos, 
seeking Female who wants more 
than companionship and fun. If this 
is of interest, please give me call. 
842534 


WHAT ARE WE doing in the per- 
sonals? WM, 41, good teeth, nice- 
looking, handsome, works out on a 
regular schedule. Enjoys fine din- 
ing, winter fun, weekend  get- 
aways, good communications. 
Seeking Lady, career type of 
Woman, 30-40, with similar inter- 
ests. You should be a nonsmoker, 
social drinker and health conscious. 
160845 


SWM, 30, 6’, 160 Ibs, loves ani- 
mals, water activities, dining out. 
Seeking Lady who has similar inter- 
ests. Long winter ahead, let's make 
it a pleasant one. 1716252 


COLLEGE-EDUCATED, CHARM- 
ING, ROMANTIC SM, mid-50s, 
interests music, art, books and 
work. Seeking Female who shares 
same or similar interests. Let's 
enjoy a long winter together. 
715977 


DWM, 25, FATHER of one, 
employed, hardworking enjoys 
doing crazy and wild things. 
Seeking SWF who enjoys dancing, 
dining out and having a good time. 
Let’s consider casual dating at first 
and something more later. #42523 


SWM, 22, IS from South Jersey. 
Looking for a wild Woman who 
enjoys exotic times. | have multiple 
body piercings and enjoy using 
them to advantage. Give me a try. 
216040 


ASIAN INDIAN MALE, 34, 5'10”, 
enjoys reading, movies, dining out, 
romance. Seeking Female, age and 
race, open for casual dating at first, 
maybe more. 216194 


DWM, 57, 61”, 210 Ibs, takes 
good care of himself, financially, 
mentally, spiritually stable, enjoys 
beaches, water sports, and simple 
pleasures. Seeking Lady who is 
educated, intelligent, attractive and 
is desirous of a new friendship and 
possible LTR. Mercerville area. 
716169 


SWM, 35, 5°11", .. 180 ..tbs, 
brown/brown easygoing, enjoys 
weekend getaways, wide variety of 
interests, seeking Lady, no children, 
HWP, age and race is open. My 
favorite thing is a quiet time at 
home with good movies, Chinese 
order in, romantic evening. Awaiting 
your Call. 16176 


SINGLES NETWORK 


PROFESSIONAL GWM, 180 ibs, 
5’8”, blonde/blue seeking counter- 
part who is interested in a new 
friendship and possible partner. 
Please give me a call. #16258 


WOMEN SEEKING WOMEN 


ARE YOU TIRED of being bored. 
SF is seeking a Female friend who 
needs to have some fun in her life. 


If this sounds good to you, please 
give me a call. #62424 


COUPLES (MARRIED) 


MEN SEEKING MEN 


GWM, 34, 6’, 178 Ibs, top, very 
good-looking, physcially fit, college 
educated, financially secure ISO 
HWP GWM, physcially fit, submis- 
sive, bottom, good-looking who has 
a wide variety of interests. We can 
be very good friends and have a 
promising future. 2716362 


MBC SEEKING A bi-curious or BiF 
for fun times and new experiences. 
Dallas area. No Males. You will not 
be disappointed. #742559 


MWM, 31, 6’, 215 Ibs, seeking 
Couple who desire to add a third 
member to their threesome. | am 
very attractive, well-built, muscular 
and discreet. You will be pleased. 
762416 


HILLSBORO, NJ, MC she 24, 120 
Ibs, 5'4", he 34, 175 Ibs, 5'9", very 
Clean, very attractive seeking 
attractive MC or Female who wish- 
es to add a little added spice to their 
intimate times. Please join us for a 
memorable time. 16327 

WANT TO FULFILL my husband's 
fantasy. He is very well-endowed, 
23, 140 Ibs, and is well experienced 
at intense romance. 39868 


SWM, 32, FIRST time experience, 
blonde/blue seeking Couple with 
BIF. | am very oral, enjoy long peri- 
ods of foreplay. Please help me 


complete my fantasy, you will be ene 


glad you did. #16227 
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SINGLES BY MAIL 


MEN SEEKING WOMEN 


Exit 8, DWM: 62, 5’9", 150 Ibs., 
brown hair and eyes seeking a petite, 
attractive and intelligent woman for a 
long-term relationship. You must be 
honest, have a good sense of humor 
and be financially and emotionally se- 
cure. Please send a photo in your first 
letter. Thank you. Box 213200. 


Friendly, Fit, Flexible: N/S, SWM, 
40s. Enjoys canoeing, crabbing, fish- 
ing, hiking, reading, sunrises, music, 
film, current events. ISO intelligent, in- 
quisitive, active, supportive, imagina- 
tive SF 38-51. Let's share interests, 
develop new ones. Box 213236. 


MEN SEEKING WOMEN 


Looking forward to a good future? 
Why not give me a try. I'm a Single Black 
Millennium Man, never been married, 
young 35 years old, good looking, down 
to earth, aspiring writer. ISO a nice look- 
ing, good natured, down to earth, 
church going SBF, 25 to 35 years old, 
that together we could be a compliment 
to each other. Box 213226 


Tall, Fit, Normal Guy: Who has had 
some luck in life is looking for tall, fit 
woman 35 to 45 who has been success- 
ful in her career and who needs a good 
match to release her passion for life and 
love. Box 213208. 


Gentle, kind, soft-spoken 
DWPM:54 (looks 45), 5'8"; clean-cut, 
reasonably fit; smoke-, alcohol-, drug-, 
caffeine-, and STD-free; no kids. Very 
intelligent (Mensan), honest, direct, 
with integrity and moral values, but not 
religious in the conventional sense. 
Friendly but a little shy; sensitive, com- 
passionate. Spontaneously witty; not 
afraid to be silly. Prefers casual to for- 
mal, prefers the beauty of nature to 
cities. Enjoys pleasant conversations, 
dining out, walks outdoors, drives in the 
country. Likes music; usually prefers 
quietude. Values companionship, 
friends, family; has a romantic and pas- 
sionate heart. Desires lifelong relation- 
ship with soft-spoken, non-aggressive 
S/D WPF who has a lovely smile, is 
intelligent, has ethics and integrity, is 
reasonably fit; is smoke-, alcohol-, 
drug-, and STD-free; and is hygiene-, 
health-, and safety-conscious. If you 
are passionate and romantic, love hug- 
ging, kissing, and cuddling, are eager 
to celebrate all the joys that life offers to 
a loving couple, and are strictly mo- 
nogamous, tell me about yourself! Re- 
cent photo, please. Box 213246. 


Hi! | am 32 years old. | have never 
been married or had any girlfriends. | 
am heterosexual. | am a psychology 
student. Looking for someone special 
to celebrate the New Year! Box 


@ 213263. 


WOMEN SEEKING MEN 


First Time: SBW looking for tall male 
who likes to party on weekend, have 
some quiet time, also family person, likes 
movies, taking walks. talking, photogra- 
phy, shopping, sun and stars. If you have 
similar interests drop me a line and tell 
me about yourself. Box 213185. 


Looking for a Home: | am a petite, 
50ish, college-educated empty nester 
who needs a place to live. If you area 
divorced or widowed non-smoker, 48 to 
65, and would like a sexy woman in your 
life, please write. Box 209128. 


HOW TO ORDER 


Singles By Mail: To place your free 
ad in this section mail it to U.S. 1, 12 
Roszel Road, Princeton 08540, fax it to 
609-452-0033, or E-mail it to info- 
@princetoninfo.com. To respond place 
your note in an envelope, write the box 
number on the envelope, and mail it 
with $1 cash to U.S. 1 at the address 
above. If you prefer you may place a 
Personal ad in the telephone answering 
system described elsewhere on this 
page. See the details under Singles By 
Phone. 


SINGLES BY E-MAIL 


Get Your Responses Instantly. 
People viewing your personal ad in U.S. 
1 or on our website, princetoninfo.com, 
can now respond directly to your E-mail 
address. If you would like to use this 
option, simply send us your ad with your 
E-mail address and just $10 for three 
insertions. People responding to your 
ad pay nothing and you get their E-mail 
responses instantly. To place your ad in 
this section mail it to U.S. 1, 12 Roszel 
Road, Princeton 08540, fax ‘it to 609- 
452-0033, or E-mail it to info @ prince- 
toninfo.com. Prepayment required. 


with this ad. 


Doylestown « 


You don’t have to spend 
the holidays alone! 


ry \ 
Trust the Name You Know. 


215-230-1976 


for thousands of successful 


marriages and relationships. 


— Call today for a 
ano ¢ ee . 
20% off any peed ae 


free consultation. 


Lawrenceville 609-912-0900 TOs FTH F R 


Let Us Introduce You! 


Together has been in business for 
over 25 years and is responsible 


J 


* Time Lapse VCRs 


¢ Authorized Wiz 
Extended Warranty 

¢ Work Done on Premises 

¢ Honest Work Guaranteed 


ey 


VCR & CAMCORDER REPAIRS 


¢p !? 


a 
¢ Free Estimates * Low Low Prices 


° Video Duplications & PAL Transfers 


Prime 


Princeton Meadows Shopping Center 
(SuperValu) eOpen 7 Days 


609-799-5560 


Tyme Video 
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I see and feel 

A tremendous difference 

in how I handle life’s daily 

challenges-both personally 

and professionally. 

The results were immediate. 
Susan Loporto 
Physical Therapist 


Through tears, laughter and 
A variety of methods and 


numerous moments of 
catharthis and gained 
valuable insights. 

Liz Decker 


techniques, I have experienced 


Guidance Counselor 


Imagine making your life 
even more of what you 
want. ...... 


The Princeton 
Center for 


NLP 


NLP Foundation Skills 


NLP Practitioner Training 


Free NLP Previews 


evenings, call for schedule) 


NLP Coaching 


Starting October 1999 
(weekends) 


Starting October 1999 
(weekends) 


Starting October 1999 (Friday 


Personal and Business (call for 
rates and times) 


To get our free Brochure or to Register: 
Call 609-716-8441, Fax 609-716-1882 or e-mail: triam@earthlink.com 


Or Write: The Princeton Center for NLP, PO Box 2384, Princeton, NJ 08512 


NEWARK 


AIRPORT 


" Apponnesm 800-385-4000 


www. goairporter.com 


dmade pipes and humidors 
valed customer service 


esponse =e 


FREE CLASSIFIEDS FOR SINGLES 


And response charges 
that won’t break the bank. 


Are you tired of spending $8 or $9 or more to respond to a “free” singles ad? 


U.S. 1 can help. 


It’s low-tech but highly selective. If you can’t put pen to paper, you can’t participate in 
the U.S. 1 Singles Exchange. It’s geographically targeted — 
live or work in the U.S. 1 circulation area. And best of all, you know exactly how much 
each response is going to cost you — just $1 per response. No hidden charges. 


respondents are people who 


To submit your ad simply send it by mail or fax or E-mail to U.S. 1. Include your name and the address to 
which we should send responses (we will keep that information confidential). We will assign a box number, 
print the ad in forthcoming issues of U.S. 1 (and post it on the Internet, of course) and forward responses to 
you ASAP. Remember: it’s free, and people can respond for just $1. Good luck and have fun. 


Questions? Call us at 609-452-0038 U.S. 1 Singles Exchange, 12 Roszel Road, Princeton 08540 
Fax: 609-452-0033 ¢ E-mail: info@princetoninfo.com 
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ART FILM 


LITERATURE 


LUE DANCE DRAMA 


MUSIC 


PREVIE 


At the Movies 


Mainstream Flicks 


Confirm titles with theaters. 


All About My Mother. Gar- 
den, MarketFair. 


Any Given Sunday. Director 
Oliver Stone pits brash youth 
against experience on the football 
field, where Al Pacino plays a cru- 
mudgeony coach to a quarterback 
played by Jamie Foxx. AMC, 
Destinta, Loews, Mercer, Mont- 
gomery, Regal. 


American Beauty. Annette 
Bening and Kevin Spacey in Sam 
Mendes’ drama about two dys- 
functional suburban families. 
AMC. 


Anna & the King. Jodie Foster 
and Hong Kong star Chow Yun- 
Fat step into the shoes of you- 
know-who for a sumptuous retell- 
ing — without song — of the ‘The 
King & I’ epic. AMC, Destinta, 
Loews, MarketFair, Regal. 


Being John Malkovich. John 
Cusack plays a puppeteer who ac- 
cidentally enters Malkovich’s 
mind in this Spike Jonze original. 
AMC, MarketFair. 


Bicentennial Man. Clown 
Robin Williams plays a future 
household appliance who wants to 
be a man. AMC, Destinta, Loews, 
Mercer, Montgomery, Regal. 


The Cider House Rules. Mi- 
chael Caine stars in this rendition 
of John Irving’s 1985 best-seller 
about a doctor who plays father to 
a group of orphans. AMC. 


Deuce Bigalow: Male Gigolo. 
Rob Schneider stars as a fish tank 
cleaner who is mistaken for a 
classy male escort. AMC, Destinta, 
Loews, MarketFair, Regal. 

Dogma. Kevin Smith’s comedy 
with Matt Damon and Ben Affleck 
as fallen angels trying to get back 
to heaven. MarketFair. 

The End of Days. Arnold 
Schwarzenegger stars in this Peter 
Hyams thriller. AMC, Loews. 

Galaxy Quest. Tim Allen plays 
a has-been sci-fi TV show star re- 


cruited by aliens to save their 
planet. AMC, Destinta, Loews, 
MarketFair. 


The Green Mile. Michael 
Clarke Duncan and Tom Hanks 
star in a screen version of Stephen 
King’s novel about prison life. 
AMC, Destinta, Loews, Market- 
Fair, Montgomery, Regal. 


Liberty Heights. Funny ’50s 
nostalgia from Barry Levinson. 
AMC, Loews. 


Man on the Moon. Jim Carrey 
portrays the unusual and misun- 
derstood comedian Andy Kauff- 
man of ‘Taxi.’ AMC, Destinta, 
Loews, Mercer, Regal. 


Mansfield Park. Mercer. 


Sleepy Hollow. Johnny Depp 
and Christina Ricci star in Tim 
Burton’s adaptation of the Wash- 
ington Irving horror classic. AMC, 
Loews, MarketFair, Regal. 


Stuart Little. State of the art 
movie making brings E.B. White’s 
beloved mouse to the big screen. 
AMC, Destinta, Loews, Mercer, 
Montgomery, Regal. 


The Talented Mr. Ripley. Matt 
Damon and Gwyneth Paltrow star 
in this thriller based on the Patricia 
Highsmith novel, written and di- 
rected by Anthony Minghella (The 
English Patient). AMC, Destinta, 
Loews, Mercer, Montgomery, Re- 
gal. 


Toy Story 2. An animated fea- 
ture film with the voices of Tom 
Hanks and Tim Allen. AMC, 
Destinta, Garden, Loews, Market- 
Fair, Montgomery, Regal. 


Tumbleweeds. Gavin O’Con- 
ner directs this mother-daughter 
relationship movie. AMC, Regal. 


The World is Not Enough. 
Pierce Brosnan stars as Agent 007 
in the 19th James Bond flick with 
Denise Richards and Sophie Mar- 
ceau as the new Bond girls. AMC, 
Loews, Mercer, Regal. 


AMC Hamilton 24 Theaters, 325 
Sloan Avenue, |I-295 Exit 65A, 609- 


Mid-Winter Hits: 
Gwyneth Paltrow, 
above left, Jude Law, 
and Matt Damon star 
in the movie version 
of Patricia High- 
smith’s suspense 
novel; Robin Wil- 
liams, with Sam Neill, 
right, stars as a 
household robot with 
human emotions in 
‘Bicentennial Man.’ 


890-8307. 24-screen, stadium-seat- 
ing multiplex. $7 adults; $5 mati- 
nees; $5 twilight. 


Destinta, Independence Plaza, 
2465 South Broad Street, Hamilton, 
609-888-4500. Stadium-seating 12- 
screen multiplex. $6.75 adults; $5 
matinees. 


East Windsor Cinemas, Routes 
130 and 571, 609-443-9295. $3 
adults; $2.50 matinees. Features In- 
dian language films. 


Garden Theater, 160 Nassau 
Street, 609-683-7595. $6.50 adults; 
$4 matinees. 

Loews Theaters, Route 1 South, 
New Brunswick, 732-846-9200. Sta- 
dium-seating multiplex. $8.50 
adults; $5.25 matinees. 

MarketFair-UA, Route 1 South, 
609-520-8700. $7.50 adults; $4.75 
matinees. 


Mercer Mall General Cinemas, 


Route 1, 609-452-2868. $7.25 
adults; $4.75 matinees. 


Montgomery Center Theater, 
Routes 206 and 518, Rocky Hill, 
609-924-7444. $7 adults; $4.25 
matinees. 


Regal Cinemas Town Center, 
319 Route 130 North, East Wind- 
sor, 609-371-8470. Stadium-seat- 
ing, 15 screens. $8 adults; $5 mati- 
nees. & 


“The Pampered Chef® 


ANOTHER 


ANGLE 


924-7733 
362 Nassau Street 
Free Parking 


Business has 
changed my life!” 


- Cathleen Panconi 
Independent Sales Director 


“As a Pampered Chef Kitchen consultant, 
I work part-time hours earning a full-time 
pay demonstrating quality kitchen tools 
and creative kitchen ideas.” 


Ask me how you can get your Super Starter Kit 


(a $300 value) for FREE! 
©, FREE TRAINING, GREAT INCENTIVES, NO RISK! 


* ‘1: (888) 729-CHEF 


r be ae ie 


=a SION CUTTING | 


by our new york 
trained staff 
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lunch was like?’ It’s humorous in 
some Cases, but not all.’’ 

Working moms may be far from 
perfect, but they can still be impor- 
tant role models. Bendz’s daugh- 
ter, Kathrina, says that having a 
mom who works in high-tech gave 
a _ her the incentive to stick with her 
favorite subject: biology. ‘‘I’ve al- 

ways been scientifically guided, 
but other girls would just give up 
from the beginning,” she says. 

The maturity kids with working 
parents gain early on is something 
that can benefit both parent and 
child. “‘They have to learn to think 
for themselves,”’ says Bendz, who 
has a BS in polymer chemistry and 
works out of IBM’s Endicott, New 
York, office. With the invaluable 
input from her kids, Bendz offers 
some creative ways to close the 
gap between family and career: 


Take kids on business trips, a 
practice that is more widely-ac- 
cepted today than ever before. 


Don’t think too far ahead. 
Bendz and her husband, also an 
IBM engineer, adopted their first 
child early on in their marriage. 
“The key is we had no choice, and 
it forced us to find solutions,” says 
Bendz.“‘One mistake that mothers 

* and fathers make is they look at the 
whole picture and they see a huge 
task in front of you and get discour- 
aged. We were impulsive and 
solved problems along the way.” 


Maximize the quality of time 
spent with your children. 
“Sometimes the guilt makes you 
do something that makes them feel 

more appreciated than normal be- 
havior,”’ she says. 


Bendz, who would send flowers 
to her daughter when she couldn’t 
make events, is certain that the 
legacies will outlast the memory of 
a few soggy lunches. 


Higher Education: 
Keeping Current 


eee learning brought 
classroom walls tumbling down, 
but College of New Jersey presi- 
dent Barbara Gitenstein is grap- 
pling with a conundrum: “‘By the 
time students graduate, whatever 
information they learned in their 
freshman year will more than 
likely be out of date,” says Giten- 
stein, the first woman president in 
the college’s 144-year history. 

Gitenstein’s solution is not 
modern, but it may work. She 
wants to reinstitute the liberal arts 
education at TCNJ — classes 
would be devoted to critical think- 
ing, problem-solving, and leader- 
ship skills. School administrators 
are discussing revamping the cur- 
riculum (U.S. 1 September 8, 
1999), adding interdisciplinary 
programs, renovating the college’s 
library, and adding a series of fac- 
ulty-centered projects or centers. 

Gitenstein stresses a liberal arts 
education. ‘““We cannot afford to be 
on the brink of this next century 
without actively participating in 
helping our country address its his- 
torical failure to become a nation 
of nations,” she says. TCNJ’s role 
will be to “‘challenge the false as- 
sumptions that a competitive and 
exceptional education cannot be 
received in a public institution; to 
assume a leadership position in the 
nation with regard to mission-spe- 
cific foci, such as teacher educa- 
tion, and the development of the 
public service leaders.” 

A sense of community is one 
thing that Gitenstein hopes to in- 
still in the workforce of the future. 
“‘That’s what makes a good 
leader,” she says, ‘““when you care 
about something bigger than your- 
sen.’ 
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available. And when you need a 
someone to go above and be- 
yond the call of duty, Document 
Depot offers an unprecedented 
24-hour emergency service. 


Document Depot, 126 Stan- 
hope Street, Princeton, 609- 
520-0094. Fax: 609-520-1294. 
E-mail: documentdepot@att.- 
net. Website: http://www.- 
documentdepot.net 


MasterGraphx 


or anyone who works with 

printed communications, 

there’s only one thing you 
want — the job done and done 
right. It might sound simple, but 
ask a communications profes- 
sional her idea of a dream print 
job and she will likely conjure up 
a fantasy of handing over a job to 
the printer and not having to 
worry about it until the day it is de- 
livered .. . on time. 

It doesn't have to be a fantasy. 
Bob Copeland of MasterGraphx, 
a commercial printing company in 
Monmouth Junction, comments, 
“Businesses choose printers on 
the promise of quality and timeli- 
ness — the two most critical ele- 
ments of any job.” 

It's a promise that Master- 
Graphx has been making to area 
businesses since 1980. Deliver- 
ing on that promise is what has 
contributed to the company’s lon- 
gevity. Says Copeland, “Quality 
is managed by the skill of your 


staff and the quality of your equip- 
ment and materials, and timeli- 
ness is about managing the de- 
tails as efficiently as possible.” 
With the profusion of printing 
companies available, Copeland, 
like all printing professionals, 
knows that it only takes one mis- 
take, one delay to lose an ac- 
count to the competition. But 
what some don't know is that 
Copeland has a secret to keeping 
a project online with its commit- 
ment to the client. The specifics 
may be a trade secret, but its suc- 
cess is evident in the reputation 
MasterGraphx has earned with 
every client, every project. 

Copeland recalls a project Mas- 
terGraphx managed for a local 
advertising agency this past year. 
It was so complicated other print- 
ing companies passed. Nobody 
wanted to touch it, each company 
was afraid they couldn't handle it. 
With MasterGraphx’s expert staff 
and state-of-the-art equipment, 
Copeland was confident. . . and 
rightfully so. 

“There must be an open dia- 
logue between the client and the 
printing company for a job to run 
as smoothly as possible,” notes 
Copeland. “But it’s not just about 
talking the talk, it’s about walking 
the walk.” MasterGraphx does 
that with every project. 


MasterGraphx, 45 Stouts 
Lane, Monmouth Junction, 
732-329-0088. Fax: 732-329- 
0024. 


Princeton Com- 
puter Support Inc. 


[: become a given that to- 
day’s technology makes it 
easier to diversify just how a 
business does business. Take 


FoxCom, Inc., the Israeli-based fi- 


beroptic communications com- 
pany, for example. The Israeli of- 
fice was home to the company’s 
satellite information services de- 
partment. Its U.S. office served 
the company’s data distribution 
services department. To unify the 
business over the physical dis- 
tance required network installa- 
tion and management, so they 
turned to Princeton Computer 
Support. 

Some might wonder why they 
didn’t just hire their own network 
administrator.After all, isn’t that 
what most businesses do? “Not 
exactly,” comments Gene Goro- 
schko, Systems Engineer at 
Princeton Computer Support Inc. 
(PCSI). “Many small and mid- 
size businesses have computer 
systems large enough to require 
support personnel, but they’re not 
in a position to put network per- 
sonnel on staff full-time.” For 
them, outsourcing for computer 
and network support provides the 
services they need in a stream- 
lined fashion. “We're onsite a few 
hours, sometimes a few days per 
week. We do everything a sys- 
tem administrator would do, but 


Continued on following page 


At MasterGraphx, quality and timeliness are critical elements of any job; 
Princeton Computer Support offers networking expertise — and economies. 
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CONNECT GLOBALLY } 
SONSUET LOGALLY! 


NOVELL. Microsoft 
IntraNetWare T Server 
COMPAQ = Cd backann 


FILESERVERS * WORKSTATIONS 
FAX & COMMUNICATIONS SERVERS 
WIDE AREA CONNECTIVITY 
LAN & VOICE CABLING 
UPGRADES * SUPPORT 


LAIN SOLUTIONS’ 


Computer Networking Systems and Services 
Princeton, NJ * 609-921-8650 


yy, 


Halitosis Treatment! 
We use Oxyfresh 


Whiter Teeth in 40 minutes! 


Power Whitening — 
A revolutionary way to the whitest teeth! 


Nutritional Therapy * Implant Restoration — 
_ TMJ & Facial Pain Treatment * Cosmetic — 
_ Bonding & Veneers * Laser Gum Treatment 


re 


Available at the Office of 
Melvin S. Babad, D.M.D. 


Fellow of the American Society for Dental Aesthetics 
International Lecturer on Power Whitening 


Call today for an appointment 


609-396-9491 
1941 South Broad Street, Hamilton, NJ 
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Go to princetoninfo.com to fill out an order form. 


Stay Connected, 
Wherever You Are 


U.S. 1’s Sneak Preview provides links to the full text 
of U.S. 1’s stories, along with links to the home pages 
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PInG enables companies to connect their enterprise applications directly 
to those of their customers; PolyGenesis projects run the gamut from glu- 
cometers to specialized equipment for drug discovery research. 
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in the most efficient way possible. 
The savings can be significant,” 
says Goroschko. 

And as our world becomes 
more computerized, it’s not just 
businesses that can benefit from 
hiring a firm like PCSI. Goro- 
schko references the role of tech- 
nology in school systems. 
“Schools don't traditionally have 
much money to spend on technol- 
ogy. Their needs far outweigh 
their budgets. Contracting a firm 
like PCSI allows them to have the 
management and onsite admini- 
stration personnel without the 
cost of hiring additional staff.” 

In.fact, PCSI is developing a 
program that will serve multiple 
school systems in close proximity 
to each other. This will allow the 
schools (as clients) to spread the 


’ costs across the board, and PCSI 


to reduce its time expense so 
they can reduce their costs, all so 
that schools can fully benefit from 
technology. Says Goroschko, “If 
technology is to be used fairly by 
all, this provides the foundation 
for that to be realized.” 

For businesses on a budget, 
outsourcing streamlines cost ex- 
penditures, but even businesses 
that can afford to hire in-house 
often choose to outsource, notes 
Goroschko. “For many, the focus 
is On expertise, not just budget. 
Hiring a firm like ours means not 
only that you get the service you" 
need, but that it is backed by an 
entire organization, an organiza- 
tion that has made its mark on 
the computer network integration 
and installation industry for the 


past 15 years. Such expertise al- . 


lows them to provide comprehen- 
sive services for their clients, giv- 
ing them the ability to manage 
current demands and the insight 
to recognize and prepare for fu- 
ture needs.” 


Princeton Computer Sup- 
port, 5 Crescent Avenue, PO 
Box 787, Rocky Hill, 609-921- 
8889 or 800-682-5168. Fax: 
609-921-7691. E-mail: pcsi- 
sales@pcsi-usa.com. Web 
site: http://www.pcsi-usa.com 


Princeton Internet 
Group Inc. 


ost users of the In- 
ternet and World 
Wide Web (WWW) 


are well aware of the phenome- 
non of consumer-based E-com- 
merce. After all, many of us have 
used retail “shopping cart” serv- 


Hair Plus 


THE SALONS & SPA 
Hair, NAIL, SKIN & BODY CARE 


PLAINSBORO (C™ 609-799-7045 
Princeton Meadows Center, Plainsboro Rd 


West WINDSOR @ 609-897-0400 
Southfield Center, Princeton-Hightstown Rd 


Open 7 Days 


Hair Plus The Day 
BELLE MEAD @® 908-874-7010 
Nelson's Corner, Route 206 & Amwell Rd 
OPEN 7 Days 


“We Offer the finest hair, nail, skin & body care products for your home, gift giving & 
travel needs. Gift certificates, accessories & styling tools are also available. 
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ices such as those offered by 
Amazon.Com and Landsend.- 
Com to shop online, rather than 
shopping the old fashioned ways 
of taking a ride to the bookstore 
or making a phone call. Yet there 
is another E-commerce phenome- 
non that has risen from the In- 
ternet, according to Robert 
Freda, Co-founder and Principal 
of Princeton Internet Group 
(PInG). “The lesser-known 
cousin of consumer-based E- 
commerce is Business-to-Busi- 
ness E-commerce, which is also 
known as B-to-B or B2B, and it 
this type of E-commerce that will 
be the next big Internet wave.” 
Freda points to an article ap- 
pearing in the September, 1999, 
edition of Business 2.0, where 
Forrester Research is quoted as 
reporting that while the business- 


. to-consumer market is expected 


to grow from $7.8 billion in 1998 
to $108 billion by 2003, the B-to- 
B sector is projected to grow from 
$43 billion to $1 trillion during the 
same period. 

Surprised? If so, you are not 
alone, according to Freda. Busi- 
ness 2.0 reports that the B-to-B E- 
commerce phenomenon has 
been a “quiet revolution under- 
way in the digital economic 
realm.” And it is‘a revolution that 
fosters E-commerce marketplace 
elements that are invaluable to 
the success of B-to-B E-com- 
merce. 

So what exactly is B-to-B E- 


“commerce and what makes it so 


special? “Simply put,” says 
Freda, “B-to-B E-commerce appli- 
cations are different from con- 
sumer shopping cart applications 
in that transactions occur directly 
between buyers and sellers with- 
out a so-called middleman or a 
myriad of intermediary steps. 
This is possible due to technol- 
ogy that enables companies to 
connect their enterprise applica- 
tions directly to those of their cus- 
tomers, suppliers, and partners, 
leading to benefits that include 
the ability to aggregate buyers 
and sellers, create a critical mass 
of buyers and sellers, and reduce 
transaction costs.” 

Despite the fact that B-to-B E- 
commerce has had limited public 
attention, Freda reports that PInG 
has garnered experience and ex- 
pertise in B-to-B E-commerce 
through its insider position in the 
Internet technology industry. 
“When we started, the majority of 
our client base was delineated 
among clients needing a commer- 
cial Web presence or shopping 
cart site and clients needing Intra- 
net and Extranet applications spe- 
cific to a company's internal op- 
erations,” says Freda. “However, 
it seems that lately every other 
call we get is from a potential B- 
to-B client.” To highlight PinG's B- 
to-B experience and expertise, 
Freda points to two recent pro- 
jects with B-to-B clients. 

TW Metals (www.twmetals.- 
com) is a supplier of metals rang- 
ing from carbon steel to titanium 
alloys, whose tubing, pipe and fit- 
tings inventory alone includes 
over 17,000 items. “TW Metals re- 
alized the need for an E-business 
strategy,” says Freda, “so they 
came to PInG. We assisted them 
by designing a commercial Web 
site and a secure Extranet site, 
which in turn is linked to the cli- 
ent's automated inventory and or- 
der tracking system. The B-to-B 


Extranet provides buyers with a 
customized interface to the 
seller's real-time inventory and re- 
lated order information.” 

Another client, Bulwark Compa- 
nies LLC (www.bulwarkco.com), 
needed to redesign the process 
whereby insurance agents/bro- 
kers could solicit quotes from nu- 
merous insurance carriers, a 
process that typically restricted 
agents to submitting one request 
at a time, and that generated in- 
formation in various formats and 
with time lags. “PInG designed a 
B-to-B Web site application that 
dramatically reduced the quoting 
process time lag, often from 
weeks to just hours, and allowed 
for consistency of information, ” 
says Freda. “This, in turn, al- 
lowed agents to make quick com- 
parisons and then good recom- 
mendations to their clients.” 

The bottom line in both cases 
is that PING helped to streamline 
basic service functions, thus al- 
lowing the seller and buyer to 
deal directly with each other and 
share vital information, which re- 
sulted in a reduction in transac- 
tion costs. 


Princeton Internet Group, 
13 Roszel Road, Suite C222, 
Princeton. 609-452-1667. Fax: 
609-452-0063. Website: www.- 
pingsite.com. 


PolyGenesis 


ost of us have been 
So surrounded by the 
rapid proliferation of 


new scientific discoveries and in- 
novations that we never pause to 
think how these new technolo- 
gies came to be. Not so with 
Henry Wieck, Ph.D., of Polygene- 
sis Corporation. It's what he 
thinks about every day. 

As an analytical chemist, 
Wieck has been involved in the 
development of new technology, 
in the Route 1 corridor for the last 
15 years. In 1996 he formed Poly- 
genesis Corporation, a technol- 
ogy commercialization firm. Poly- 
genesis brings together an inter- 
disciplinary team of engineers 
and scientists to help clients in 
the healthcare, communications, 
and automotive industries ex- 
plore what will come next and 
bring it to market with the great- 
est probability of commercial suc- 
cess. 

“Many small to medium size 
corporations, such as medical de- 
vice companies, simply do not 
have the financial resources or 
time to bring such a comprehen- 
sive resource in house,” notes 
Wieck. “But working with Poly- 
genesis gives them access to 
and the necessary infrastructure 
and processes, without burden- 
ing the budget and timeline by 
working in-house.” 

Clients often retain Polygene- 
sis to research, assess, and re- 
port on new developments. And 
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With Professional Management Associates, members get better service, 

volunteers get to do things they enjoy, and the leadership gets to lead; 

In the air or on the ground, Taylor Photo & Imaging offers the latest 
digital services as well as traditional, Kodak-certified services. 
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totype. “The intangible then be- 
comes tangible, producing inter- 
est, excitement, and, ultimately, fi- 
nancial backing,” says Wieck. 
Once achieved, Polygenesis’ 
“productioneering” facilitates the 
transition to manufacturing. 

Projects run the gamut from 
glucometers to specialized equip- 
ment for drug discovery research. 
Recently Polygenesis developed 
a product called MedManager, a 
hand-held, electronic, multiple- 
medication management and dis- 
pensing device, for a client, 
PolyPharm. Wieck and his col- 
leagues took the product from 
concept to manufacturing. Today 
it is in clinical trials. Notes Wieck: 
“In the beginning with barely a 
hint of an idea, the path from be- 
ginning to end can seem long 
and arduous. And when a desti- 
nation is reached, it is a cause for 
celebration.” 

Polygenesis makes the devel- 
opment of technology more ac- 
cessible and affordable. If your 
company has been grappling with 
a problem from a technology 
point of view, call Polygenesis to - 
explore your options. 


Polygenesis Corporation, 
732-355-1001. Fax: 732-355- 
1002. Web site: http://www.- 
polygenesis.com 


Professional Man- 
agement Associates 


‘ve actually had presidents 

of major professional asso- 

ciations call me while laugh- 
ing after seeing our advertise- 
ment,” says Joanne Cole, 
managing member of Profes- 
sional Management Associates, 
L.L.C. (PMA), the Hillsborough- 
based association management 
company. “Our ad says 'I’m an of- 
ficer in-my association - Vice 
President of stuffing envelopes’ 
and busy volunteer leaders relate 
to the notion that their term of of- 
fice is filled with drudgery instead 
of the leadership role they envi- 
sioned, that of setting policy and 
advancing the mission of the as- 
sociation,” says Cole. 

PMA is a full service associa- 
tion management company, pro- 
viding administrative, manage- 
ment, communications, confer- 
ence planning, and other serv- 
ices to a variety of trade associa- 
tions and professional societies 
— statewide organizations in 
New Jersey as well as those that 
are national and international in 
scope. 

“We're not volunteers — man- 
aging associations is our busi- 
ness,” says Cole, and PMA has 
14 awards for excellence to 
prove it. 

PMA is a turnkey association 
office at a reasonable price. Asso- 
ciations might not need a full time 
director of conferences, newslet- 
ter editor, executive director, 
membership director, web mas- 
ter, CFO, or graphic designer. 
But, when they contract with 
PMA, they have a variety of staff 
and expertise at their disposal, all 
knowledgeable about the special 
needs of tax-exempt membership 
organizations. 

In addition, the cooperative 
buying power organizations gain 
when managed by an association 
management company, whether 
for printing or meeting space, can 
be enormous, and small associa- 
tions gain the clout of a major pur- 


chaser of the supplies and serv- 
ices that they need most. 

Also, successful ideas are 
often shared between organiza- 
tions. A well-received guest 
speaker for one association 
might be booked for another, or a 
successful membership cam- 
paign or a non-dues revenue 
source might be adapted for a va- 
riety of associations. 

“I've seen so many associa- 
tions gain members, increase pro- 
gram attendance, increase mem- 
bership retention and add serv- 
ices after contracting for serv- 
ices,” said Cole. “We have clients 
that wonder how they ever man- 
aged without us or regret the way 
they burned out volunteers be- 
fore they came with us,” she said. 

“It's a win-win,” Cole asserts. 
“Members get better service, vol- 
unteers get to do the things they 
enjoy, and the Board of Directors 
and leadership gets to lead! No 
down side to that!” she says. 


Professional Management 
Associates LLC, 203 Towne 
Centre Drive, Hillsborough 
08876. 908-359-1184, fax 908- 
359-7619. 


Taylor Photo: 
Picture Perfect 


t’s not a bird or a plane or 
even a stuntman. The man 
hanging out of the Jet 
Ranger helicopter snapping pic- 

tures is Bill Taylor of Taylor 
Photo. Aerial photography is just 
one of the ways Taylor Photo 
reaches new heights to provide 
special services to its clients. 

Taylor Photo is located in 

Princeton at 743 Alexander 
Road, just off Route One on the 
northbound side. In addition to 
aerial photographs of real estate 
tracts and housing develop- 
ments, Taylor offers architectural 
photography, including buildings, 
landscape views, and home inte- 
riors. Taylor has provided the pic- 
tures for some of the largest de- 
velopers in New Jersey, and for 
both Rose Associates and Don-- 
ald Trump in New York City. Tay- 
lor-made photographs regularly 
win SAM awards from the New 
Jersey Builders Association. 

Taylor also provides the latest 
in digital imaging services, and 
plans to further expand its offer- 
ings this year. “Our whole studio 
is going digital. One of our goals 
this year is to be the premier stu- 
dio and lab for Web photogra- 
phy,” says owner Bill Taylor. Tay- 
lor has its own inhouse HTML 
programming staff and is install- 
ing a high speed DSL communi- 
cations cable to speed file trans- 
fers. Soon Taylor's clients will be 
able to send in files from their 
digital cameras over the Internet 
and get back printed images with- 
out leaving their desks. 

Taylor Photo has been in busi- 
ness since 1986. It started as two 
guys working in a basement and 
has grown to a staff of twenty in a 
facility of 5,000 square feet. Tay- 
lor Photo also offers a full line of 
traditional photographic services 
that are a notch above the rest. It 
is a certified Kodak Q-Lab. This 
means Kodak regularly monitors 
the chemical mixes used for its 
film developing for quality and 
consistency. “We test our chemis- 
try two or three times a day,” 
says Taylor. Q-Lab standards “as- 
sure professional photographers 


that when they bring in film they 
will get consistent results.” 

The lab staff spends time get- 
ting photographic prints to look 
just right. Film developing and 
printing clients include profes- 
sional photographers, amateur 
hobbyists, and more casual point 
and shoot types who prefer their 
high quality custom developing 
for family photos. Taylor Photo 
can enlarge prints up to huge 
four by eight foot posters. Large 
mounted display prints for stores 
and sales offices may be front or 
back lit. 

Taylor Photo’s high quality 
work and dedicated staff elicit 
some unusual client responses. 
Bill Taylor confides that this past 
holiday season several of his cus- 
tomers enacted a role reversal in 
gift giving. Usually, a vendor of- 
fers clients a token of apprecia- 


_ tion for their patronage. At Taylor 


Photo, it was the clients who 
brought presents. One profes- 
sional photographer, attributing 
part of his success to Taylor's 
fine service, bought a bottle of 
champagne for everyone on staff. 
Another, giving effusive thanks 
for a great job, offered the gift of 
a catered lunch to Taylor work- 
ers. It seems hanging out of a 
helicopter has its own rewards. 


Taylor Photo & Imaging, 
743 Alexander Road, Prince- 
ton. 609-452-9444. Fax 609- 
452-9517. Website: www.tay- 
lorphoto.com 


Just What You're Looking For 


in a Small Private School 


The Pen Ryn School 
at a Glance: 

* Private, non-sectarian, day school 

+ 350 students, Pre-k to 8, coed 

+ Average class size 18 

+ Student-teacher ratio 10:1 

* Warm, caring family atmosphere 


* Free transportation from 7 districts 


235 South Olds Boulevard 
Fairless Hills, PA 19030 


215/547-1800 


www.penryn.org 


Find Out More... 
OPEN HOUSE 


Tues., Jan. 18th 
9 - 1la.m. 


Senior Care Management 


A Private Agency 
Specializing in Personalized Services: 


HOME CARE 


Aides * Companions ® Live-Ins * Nursing Supervision 


CARE MANAGEMENT 


Client Assessment ¢ Services * Ongoing Monitoring 
Assistance for Long Distance Caregivers 


23 Route 31 N, Suite A-30, Pennington, NJ 
(609) 737-8398 | www.seniorcaremgt.com 
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STRATHMORE & CANSON «— 


25 SHEETS - MIX & MATCH 
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Inventors/Investors 


Pix Joshi, founder of Dis- 
covery Semiconductors at 186 
Princeton-Hightstown Road, has 
acquired so many overseas clients 
in 1999 that now 40 percent of his 
output is shipped abroad. And this 
fits in with Joshi’s current advice. 

The genie of the information 
revolution is out of the bottle, he 
says, and we can’t put it back. 
Global competition is here. “I 
think in the next 10 years we will 


_ face competition not just from Ja- 


pan and Western Europe but from 
all over the world. There will be a 
much more level playing field be- 
tween different world econo- 
mies,” he says. Companies in the 
so-called “‘Third World” will have 
pockets of affluence and be able to 
compete against companies like 
Microsoft. And there will be pock- 
ets of deep poverty in the wealthier 
nations. 

Result: ‘“There will be opportu- 
nity but there will also be anxiety 
for a lot of people. I don’t think 
Americans are ready for it yet, as 
you saw in Seattle,” says Joshi, 
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referring to the trade conference 
demonstrations. ‘There is a genu- 
ine fear that companies with low 
wages can compete.” 

His prescription: ““America has 
to be an inventor/investor nation. If 
it starts fighting to keep its logging 
and textile jobs it is going to lose. 


Advice from an en- 
trepreneur: ‘You are 
an untested guy 
and nobody be- 
lieves in you. That 
is why you need to 
have a strong ambi- 
tion and a strong 
faith in the vision.’ 


America has only 250 million peo- 
ple out of 5 or 6 billion in the 
world, and the rest of the world will 
not be stupid forever. The major 
problem in the United States is the 
poor public education system. If 
the kids are not educated properly, 
other countries are going to get 
ahead of us.” 

Joshi’s firm produces mono- 
lithic opto-electronic integrated 
circuits, costing from several hun- 
dred to tens of thousands of dol- 
lars, for the microwave and fi- 
beroptic components of the tele- 
communications industry, as well 
as for the defense and space indus- 
tries. Since spring of 1999, when 
he spoke at the New Jersey Entre- 
preneurial Network meeting, he 
has added four workers for a total 
of 14. He sticks by the advice he 
gave then (U.S. 1, April 28, 1999). 

Following his own tip — that 
entrepreneurs should network to 
find resources — he recently lev- 
eraged his contacts to land a 
$360,000 low-interest loan for 
working capital and equipment 
purchase from the New Jersey 
Economic Development Authority 
(EDA) and Summit Bank (see 
story below). But overall, Joshi 
Says, success depends on faith in 
one’s vision: 

Start while you are young. 
Joshi, now 35, grew up 100 miles 
south of Bombay, and came to the 
United States in 1986 for graduate 
study at New Jersey Institute of 
Technology. He founded his com- 
pany in 1993, at age 28. 


Be blessed with supportive 
relatives. Joshi cites his wife, 
Sharon, for her emotional support 
and also his father, who gave both 
moral support and some money at 
crucial moments. 


Save as much as possible be- 
fore you start. For almost one year 
Joshi was without a paying job. 


Reach out to those who can 
help. “When the chips were down, 
| was fortunate to have really nice 
people helping me,”’ he says. 

Early in the learning curve, 
attend meetings and classes, 
“Randy Harmon of the Technol- 
ogy Help Desk was a good re- 
source in the early stages and he 
keeps on helping us. He tries to 


So 
ENTREPRENEURS 


%, 


bring information on doing busi- 
ness to the entrepreneur,” says 
Joshi. 


Believe in the vision, no matter 
what. “‘During the early days of 
the venture, that is when you get 
really cold feet,’’ he says. ““You are 
an untested guy and nobody be- 
lieves in you. That is why you need 
to have a strong ambition and a 
strong faith in the vision.” 


Evaluate the odds for getting 
capital. An early option, to lever- 
age the Small Business Innovation 
Research program, worked for 
him. ‘“‘The chances of winning 
with a proposal for the SBIR were 
one in ten. The chances of winning 
with a business plan for a venture 
capital guy were probably | in 
100.” 

Build brick by brick but move 
toward doing everything in- 
house. 


Citing “‘Only the Paranoid Sur- 
vive’’ by Intel founder Andy 
Grove, Joshi says he does not wish 
to be thought of as successful. Says 
Joshi: ‘“‘The business of semicon- 
ductors and telecommunication is 
cutthroat competitive. Don’t call 
me a success. Don’t praise me too 
much. You cannot sit on your lau- 
rels.”” 


EDA’s Tech Loans 


F irst and second stage compa- 
nies often need professional help 
getting capital. One of the less. 
well-known sources is the New 
Jersey Economic Development 
Authority, which has two capital 
programs. Abhay Joshi obtained 
$360,000 from EDA’s Technol- 
ogy Funding Program for second 
Stage companies with high tech 
products. This program, which can 
yield from $100,000 to $3 million 
in low-interest loans, pairs the 
EDA with commercial banks. 
EDA’s participation will be at a 
below-market rate with the bank 
lending at its normal lending rate. 
The EDA will review and consider 
companies that have: 


Received venture capital or 
private investments. 


Obtained or are close to ob- 
taining FDA approval for their 
products. 


Licensing arrangements with 
established companies for their 
products. 


Historical financial state- 
ments showing same cash 
flow/profitability. 


Another EDA program, the 
Seed Capital Program, is for ear- 
lier stage technology businesses 
that have risked their own capital 
to develop new technologies and 
need additional funds to bring their 
products to market. Businesses 
may apply for financing from 
$25,000 to $200,000 if they meet 
most of the following require- 
ments: 


Have a specific technology 
that exhibits a strong potential 
for commercialization. 

Have a formal business plan 
and strong management team. 
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Operate within emerging 
technology sectors. 


Have an established business 
location. 


Have begun product testing. 


Have obtained funding from 
the New Jersey Commission on 
Science and Technology. 


Qualify for research & devel- 
opment credits. 

The New Jersey Economic De- 
velopment Authority (EDA) has a 
variety of loan programs. For de- 
tails, contact EDA’s Commercial 
Lending Division at 609-292-0187 
or E-mail cld@njeda.com 


Micro-Loans 


Prrciner funding option is for 
very young businesses of all sorts 
— they do not need to be technol- 
ogy-based. New entrepreneurs can 
attend the Entrepreneurial 
Training Institute (ETI) spon- 
sored by the New Jersey Develop- 
ment Authority for Small Busi- 
nesses, Minorities, and Women’s 
Enterprises (NJDA). 

All EDI students develop a busi- 
ness plan, and these plans are sub- 
jected to a “‘panel review” by law- 
yers, bankers, and accountants. 
They are prime candidates to qual- 
ify for $20,000 to $100,000 loans 
from the Trenton Business Assis- 
tance Corporation (TBAC) or 
NJDA. TBAC has a MicroLoan 
program that is funded by the 
Small Business Administration, 
whereas the NJDA’s fund is de- 
rived from casino revenues. 

David W. Schafer, for exam- 
ple, read about the Entrepreneurial 
Training Institute in U.S. 1. He 
took the course, did his business 
plan,-and had his business funded 
to the tune of $21,000 by the Tren- 
ton Business Assistance Corpora- 
tion (U.S. 1, September 22, 1999). 
Then he quit his day job to launch 
a home-based business on Clover 
Lane, a golf portal with a database 
that keeps and calculates handi- 
caps (http://www.sparky- 
golf.com). 

Entrepreneurial Training In- 
stitute. The seven-week course, 
given in 10 locations around the 
state, costs about $225, including 
the textbook. Call the NJDA at 
609-292-1890 or E-mail: cld- 
@njeda.com for an ETI schedule. 


Trenton Business Assistance 
Corporation (TBAC) (609-396- 
8271; E-mail: tgacsba@earthlink.- 
net) offers SBA Microloans from 
$1,000 to $25,000 to qualified 
non-profit organizations. TBAC, 
acting as the intermediary, assists 
women, low income individuals, 
and minority entrepreneurs who 
cannot obtain conventional bank 
financing yet have the capabilities 
to operate a successful business. 


New Jersey Economic Devel- 
opment Authority (EDA) also 
has a microloan program for mall 
businesses, minority owned, and 
women-owned enterprises. The 
average loan size is $40,000 to 
$50,000. For details, contact 
EDA’s Commercial Lending Divi- 
sion at 609-292-0187 or E-mail 
cld@njeda.com. 


SBA Loans 


The backing of a loan from the 
United States Small Business Ad- 
ministration (SBA) offers certain 
financial benefits: less money 
down, longer payback terms, and 
lower interest rates. 

The SBAExpress and the SBA 
LowDoc programs address small 
businesses’ need for business loans 
under $150,000. The SBA Low- 
Doc program has a one-page appli- 
cation which to be forwarded to the 
SBA, and applicants provide addi- 


tional information to the banks as 
they require them. Both programs 
assure a 36-hour turn-around on 
loan applications, simplify the 
process for participating lenders 
and borrowers, and provide sys- 
tematic reconsideration of all loans 
that are not approved as submitted. 

SBA’s Women’s Prequalifica- 
tion Loan Program can be ap- 
plied to woman-owned, for-profit 
small business concerns or those 
owned by minorities and veterans. 
The maximum loan amount is 
$250,000. For information about 
any of the loan programs call 973- 
645-2432. 

In addition to its lending activi- 
ties, the SBA New Jersey District 
Office provides business counsel- 
ing through its network of Service 
Corps of Retired Executives 
(SCORE) chapters (973-645- 
2434) and New Jersey Small Busi- 
ness Development Centers 
(SBDCs, 800-432-1565). You can 
also make use of the state-of-the- 
art facilities and research libraries 
at the SBA’s Business Information 
Centers (BIC) in Newark and 
Camden. BICs also frequently 
conduct workshops. Call 973-645- 
3968 for more information. 


Herb Sniegel's 
Biz Planner 


O.. way to get a good loan is 
to write an excellent business plan, 
and the way to do that is to use 
Herb Spiegel’s Biz Planner, a 
workbook and matching spread- 
sheet template diskette that sells 
for $10. Add $5 if you are request- 
ing it by mail. 

On his home page (http://- 
www.mcecc.edu/~hss) Spiegel, di- 
rector of Mercer College’s Small 
Business Development Center, has 
links and/or actual information on 
literally everything you need to 
know about starting a business. His 
Frequently Asked Questions on 
small business loans are particu- 
larly pertinent. 


Q. Can I get a small business 
loan to open my business? 


A. Probably not. Banks rarely 
loan money to start-ups. More than 
95 percent of all people who want 
to start a business obtain their start- 
ing capital from their own pockets 
and from relatives, friends, and ac- 
quaintances. 


Q. Well then, who gets small 
business loans? 


A. Business loans are for busi- 
nesses, not for Start-up ventures 
who are affectionately called 
““wannabees.”’ 


Q. What is the main criteria 
for banks when they loan 
money? 


A. The ability to PAY BACK. 
Spiegel puts this warning in flash- 
ing red letters. 

Spiegel and his SBDC advisors 
can do business feasibility coun- 
seling, but they don’t tell you what 
kind of business you should go 
into. They can help you evaluate 
whether to buy a certain business, 
but they don’t do career counsel- 
ing. They can recommend sources 
of financing, but they don’t locate 
or provide your financing. They 
can give you a blueprint for writing 
your business plan and review your 
plan step by step, but they don’t 
write your business plan. 

Other services offered by the 
SBDC counselors include procure- 
ment counseling, site evaluation, 
business liquidation help, record- 
keeping recommendations, and le- 
gal formation advice. 


Mercer County Community 
College Small Business Develop- 
ment Center, Box B, Trenton 
08690. 609-586-4800, extension 
3469. 


More Loans 


Mercer County Loan Consor- 
tium Program. The county pro- 
gram can provide loans ranging 
from $20,000 to $100,000. Call the 
Mercer County Division of Eco- 
nomic Development at 609-989- 


6555. 


The New Jersey Community 
Loan Fund makes loans from 
$25,000 to $250,000 to both for- 
profit and not-for profit busi- 
nesses. Loans are to emerging and 


mitted to create employment for 
low income citizens and develop 
skill-sets as a means for livelihood. 


Call 609-989-7766. 


New Jersey Commission on 
Science and Technology, Box 
832, Trenton 08625. John Tesori- 
ero, executive director. 609-984- 
1671; fax, 609-292-5920. E-mail: 


njcst@scitech.state.nj.us. 


This commission offers from 
$50,000 to $250,000 in technology 
transfer funds for projects that will . 
be completed in 12 months or less, 
preferably those that also have out- 
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Your College Degree is 
just around the corner! 


Courses offered Evenings and Weekends. 


Considering a career change, completing a degree or 
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through our Weekend College or in the daytime. ™ Our 
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@ Rider University, near Princeton, is in Lawrenceville, 

New Jersey—just minutes from Interstates 95, 295 and the 
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Technology's Trials & Rewartis 


Tite 2\st century brings new challenges for the 
small business owner. As an appraiser of fine jew- 
elry, diamonds, and gemstones, | see the effects of 


this new technology on a daily — ee ee 


no, on an hourly basis. 
Example: The appraiser’s job is Bargains and 
danger exist 


to report value in the marketplace 
appropriate to the assignment. The 

side by side in 
this electronic 


haps unwieldy 


Internet has added a new dimension 
to that process. | am now seeing 
diamonds, purchased by private 


consumers on the Internet, for as marketplace. 
much as 10 percent below what 
these diamonds would costne tl == 


purchase, were | a retailer. Purchas- 

ing diamonds on line is fraught with danger if you 
don’t know diamonds or have someone to consult. 
Bargains and danger exist side by side in this mar- 
ketplace. All the more reason why it is my respon- 
sibility to understand it, and incorporate it into my 
market analyses. But what an opportunity! 


Opportunity: As one of a very few independent 
appraisers in the tri-state area, take advantage of a 
basically “‘blind’’ purchase environment, and be- 
come the source in the Princeton area for accurate, 


and we will act 


honest consumer information on diamonds. 

In the Information Age, information travels at 
lightning speed. As small business owners we have 
the power to react quickly, before our larger, per- 


provided jewelry replacement services for insur- 


that person was me. 


Opportunity: The successful entrepreneur of the 
21st Century will tap the masses of applicable infor- 
mation that are just a mouse click away. We will use 
it to provide speedy, competent customer service, 


for corporate approval. 


The Jewelry Judge of Princeton 
Home page: http://www.jewelryappraisal.com 


competitors. Example: For years | 


ance companies. Almost univer- 
sally, claims managers had the same 
complaint about dealing with large 
jewelry chains for replacement serv- 
ices: ‘“They’re too big. If we needed 
a diamond that wasn’t in stock, they 
had to order it from headquarters, 
which could take two to four weeks. 
If | needed a little bit better price in 
order to satisfy a claim, it could take 
two weeks or more. | prefer dealing 
with someone who can make a deci- 
sion quickly.”” For many insurers, 


decisively — without having to wait 


— Ralph S. Joseph 


aii 
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side investors. Recipients are ex- 
pected to match state dollars and 
pay royalties on successful tech- 
nologies but are not going into debt 
(which must often be repaid inde- 
pendent of the company success) 
or giving up equity (which gives 
the investor certain ownership and 
management rights). Eligible com- 
panies will be located in New Jer- 
sey or be willing to move here and 
stay five years. , 


Angel Matchups © 


Angel Capital Electronic Net- 
work (ACE-Net), an Internet- 
based system, matches entrepre- 
neurs with angel investors. Stash 
R. Lisowski directs ACE at the 
NJIT Enterprise Development 
Center, 240 Martin Luther King 
Boulevard, Newark 07102, 973- 
643-5740; fax 973-643-5839, E- 
mail: Lisowski@admin.njit.edu. 

Entrepreneurs can get on ACE- 
Net by completing a standardized 
form to enter a prospectus. The 
system is on the Internet, and the 


deal listings can only be perused by 


obtaining a password (for a $450 
fee). General information on ACE- 
Net can also be found at its 


YOUR SERVICE 


Al 


® Personal Chef Service & Errand Running 
# Grocery/Personal Shopping & Home Organization 


609-406-1966 + Fax: 609-637-0414 
E-mail: allways96@excite.com 


website, (http://www.sba.gov/- 
advo/acenet.html). Investors can 
sign in from home, and the system 
can be set up to E-mail the investor 
information on pertinent compa- 
nies from pre-selected criteria. 


Business Owners Institute, 
676 Route 202/206 North, Bridge- 

_ water 08807. Al Warr, director. 
908-526-1500. Countrywide assis- 
tance for assisting businesses at 
any stage of growth and develop- 
ment, including start-up, fund rais- 


ing, and tax problems — employ- 
ing client referrals, meetings, 
seminars, presentations, and other 


A pre-owned car is still used... 
Make sure you ‘re not 


means of assistance. Free classes 
on Wednesday mornings at 10 a.m. 


New Jersey Entrepreneurial 
Network (NJEN) meets on first 
Wednesdays at noon at the Doral 


Let Car Check to Go™ help you find the right car. 
We will inspect your prospective purchase using our many years of 
expertise. Before buying make an appointment. 

Visit Car Check to Go™ on the Web at 
www.carchecktogo.com 
Info@carchecktogo.com 

800.299.3226 


Car Check to Ga"™v www.carchecktogo.com 


Forrestal, $45. 609-279-0010. 
Venture capitalists, angels, invest- 
ment bankers, bankers, entrepre- 
neurs, and would-be entrepreneurs 
meet here. 


New Jersey Entrepreneurs 


days at McAteer’s Restaurant, 
Easton Avenue, Somerset, 908- 
789-3424. $45. This forum 
(NJEF), held the week after NJEN, 
often continues the NJEN’s topic 


Forum meets on second Thurs-. 


for the month with in-depth practi- 
cal information on how to establish 
and capitalize a business. 


Venture Association of New 
Jersey meets on third Tuesdays at 
11:30 a.m. at the Westin, Morris- 
town, 973-631-5680. $55. 


Stephen Shaffer 
What VCs Look For 


pais don’t have to 
be making money now to gain the 
confidence of investors, says 
Stephen Shaffer of Penny Lane 
Partners LP of | Palmer Square. 
‘What we look for are companies 
that have a strong management 
team in place and a compelling 
story — a proprietary feature that 
we feel certain can capture a mean- 
ingful share of a very large mar- 
ket” (U.S. 1, March 24). 

By definition a Small Business 
Investment Company (SBIC), 
Penny Lane is limited to invest- 
ments of up to $2 million in any 
given deal. In addition to stock, 
investors typically claim a seat on 
the board of directors. This means 
entrepreneurs have to be ready to 
give up a portion of their company. 

“Venture capitalists are expen- 
sive people,’ Shaffer concedes. 
An alumnus of Dartmouth (Class 
of 1967) with an MBA from Cor- 
nell, Shaffer did leveraged buyouts 
for Prudential and was an interme- 
diary for private placements for a 
New York-based broker-dealer be- 
fore founding his venture capital 
firm. ‘‘But investors not only bring 
money to a company, they bring 
experience, useful connections, 
and strategic focus because 
they’ve been in the business.’’ He 
offers the following suggestions to 
entrepreneurs thinking about ways 
to help their businesses grow: 


Approach the right investors. 


A company is eligible for different _ 


sources of funding depending on 
its size, history and stage of devel- 
opment. ““You can save yourself 
time by knowing which investors 
will take the risk, and for how 
much,”’ says Shaffer. At the 
“‘seed”’ stage, an idea or concept 
may be enough to attract initial 
investments of up to $500,000 
from ‘‘angel”’ investors. An SBIC 
like Penny Lane usually enters the 
picture once a company has estab- 
lished both history and a viable 
product. Large investment firms, 
banks and venture capitalists typi- 
cally enter at a much later stage. 


Demonstrate a potentially siz- 
able market share. Investors are 
accustomed to looking a few years 
down the road, but they want reas- 
surance nonetheless. “At this stage 
of investment, venture capital 
firms aren’t necessarily looking at 
the immediate profit margin so 
much as what amount of the mar- 
ket the company can seize once the 
company is fully developed.” 


Establish management his- 
tory. Investors are looking at the 
integrity of the people in a busi- 
ness, not just the product. “If I see 
a management team in place that | 
don’t like, | won’t do the deal,” 
says Shaffer. ‘‘We like to know the 
management team has worked to- 
gether and can function well to- 
gether,” says Shaffer. For him, that 
usually means at least three years 
of company history. 

Know your company’s worth. 
Entrepreneurs occasionally sabo- 
tage efforts to gain financial back- 
ing by clinging to unrealistic ex- 
pectations. “We turn down a lot of 
deals because the entrepreneurs 
think it’s worth a whole lot more 
than we think it’s worth,” says 
Shaffer. On the other hand, if in- 
vestors are scrambling to get stock, 
that could mean a company has 
been undervalued. The best way to 
avoid either situation: work 


closely with someone who knows 
the financial world. 


Recruit a professional advi- 
sor. A concise, intelligible busi- 
ness plan, Shaffer urges, should be 
drafted under the guidance of a 
professional before it reaches in- 
vestors. ‘‘We’d almost prefer that 
the plan come to us through some- 
body else,”’ says Shaffer. “It tells 
us that at least somebody has 
looked at it and has passed judg- 
ment on it that it belongs in the 
venture capital community.” At- 
torneys, investment bankers, and 
intermediaries can all help get your 
plan in the right hands. 

Although the competition for 
funding is rigorous, promising 
businesses benefit from what Shaf- 
fer describes as a “‘cooperative”’ 
rather than competitive attitude 
within the SBIC community. “I’m 
just as happy to do a deal with other 
venture capitalists as not,”’ says 
Shaffer. Attractive businesses will 
often pull in multiple investors, 
which means both more money 
and a better chance for success. 
“We all get together and share 
ideas about how to do things: how 
to raise your own money, what to 
look for in companies, how to hire 
staff, how to bring partners in. The 
more minds, the better.”’ 


Dan Conley 
Venture Catalyst 


¥: can’t win in the pros if 
you have bush league players on 
your team, says Dan Conley. Con- 
ley calls himself a “venture cata- 
lyst.” As head of the Somerset- 
based Silicon Garden Angels + In- 
vestors (732-873-1955, E-mail: 
OnCallCFO@aol.com.), he works 
with entrepreneurial business 
owners to help acquire the most 
appropriate form of capital, debt, 
or equity at a cost and structure 
fitting their overall goals and phi- 
losophy. Part of his success as a 
catalyst is screening-in deals and 
screening-out those that still need 
weeding and tending in the garden. 

Find your “early stage’”” money 
by hiring professional help — or 
go it alone. But whatever, you do, 
avoid these 10 deadly sins, advises 
Conley. Watch out that you don’t 
do the following: 


1. Act desperate. 


2. Be secretive or evasive. If you 
can’t admit you are having trouble 
making payroll, don’t expect an 
angel to ante up. 

3. Act casual. Getting someone 
to fork over thousands of dollars is 
not to be treated lightly. 


4. Show up ill-rehearsed. See 
above. 


5. Overwhelm them with de- 
tails. Be able to be able to articulate 
the “big picture’’ now and be ready 
with the details later. 


6. Shotgun out your package. 
Don’t appeal to everyone at once. 


7. Cold call an angel or venture 
capital firms. Most will take calls 
only when referred by someone 
they trust. 


8. Not risk enough to show you 
are serious. 


9. Bea brainstorming dreamer. 


10. Present yourself as a one- 
person band. 


But Conley admits that “‘a lot of 
success in this business is intui- 
tion.”’ These rules can only be lik- 
ened to an intuitive sniff test that 
must be passed by an entrepreneur 
and his company before Conley 
will take the person as a client. 
Often one can actually smell suc- 
cess in a company, and these veri- 
table corporate pheromones are an 
unstated factor that attracts the 
capital one needs to grow. As Con- 
ley says, you have to be “‘fundable 
as well as compelling.” 
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Conley’s bottom line advice for 
entrepreneurs: ‘if you have a better 
mousetrap, and you know it, get to 
a venture catalyst as quickly as 
possible.” That is the only way to 
assure yourself the best possible 
chance that your mousetrap is on 
the right track, and you don’t lose 
precious time. 


Fred Beste 
Show Me Keys 


Fred Beste of Mid-Atlantic 
Venture Funds (610-865-6660) 
keynote this year’s “Best of the 
Best’ meeting of the New Jersey 
Entrepreneurial Network Wednes- 
day, January 5, at the Doral Forre- 
stal (http://www.njen.com). 

Beste has his own set of rules: 
the 12 ‘‘show me keys”’ to attract- 
ing seed stage capital: 


1.) Somebody who can sell. 
Preferably the CEO. The CEO is 
promoting the company so funding 
and talent are drawn to it. He or she 
is the most important spokesper- 
son for the company so you need a 
leader to bring the company to the 
next level. 


2.) A bottoms-up sales projec- 
tion. None of this pie; in the sky 
based solely on industry estimates 
from a consulting company. 


3.) An “unfair” advantage. 


4.) Some “‘team skin”’ in the 
game. Don’t ask a VC for money 
if you and your people haven’t laid 
your own money on the line. 


5.) Some economic sacrifice, 
and low overhead. If the CEO has 
a driver, watch out. 


6.) Some passion, known as 
“fire in the belly.”’ If you are not 
consumed by your idea, you might 
better be off working for someone 
else. 


7.) Some team depth. Haven’t 
you been able to convince some- 
one else to join your team? If not, 
that’s a bad sign. 


8.) Some reality in the financial 
projections. Business plans are ex- 
pected to have a certain element of 
*““smoke and mirrors” but at least 
some of your predictions should be 
well grounded. 


9.) Some valuation reasonable- 
ness. See number eight. 


10.) Some respect for the com- 
petition. 

11.) A segmented market target. 
You aren’t Proctor & Gamble so 
don’t expect to conquer all the 
competition in your first year. 


12.) Evidence of customer inter- 
est. One of the major mistakes that 
entrepreneurs make is to assume 
that a “good idea’”’ is also amoney- 
making idea. Too often, it’s not. 


Angel John Ason: 
10 Commandments 


Scie Ason, an ‘‘angel”’ or ac- 
credited private investor active in 
NJEN, offers. these rules for at- 
tracting seed stage capital, for a 
first round of financing (E-mail: 
Ason@home.com). 


1.) Thou shalt not abuse angel 
investors. 
2:) Thou shalt not have exces- 
sive valuations. 
3.) Thou shalt not covet other 
businesses. 
4.) Thou shalt not have exces- 
sive business plans. 
5.) Thou shalt not have equal 
founders shares. 
6.) Thou shalt not assume being 
a monopoly. 
7.) Thou shalt not assume com- 
petition does not exist. 
8.) Thou shalt not focus on 
building an empty brand. 


9.) Thou shalt not assume mar- 
keting cures all. 

10.) Thou shalt not surprise an- 
gel investors. 


N.. the entrepreneur, the at- 
torney, and the bureaucrat can 
work offthe same page. The state’s 
94-page book, “Doing Business in 
New Jersey’’, can answer all your 
questions about state regulations 
and more. It is available for $5 by 
calling 973-353-5950. 

Interlaced between the nuts and 
bolts rules is some good advice. A 
chapter on procurement activities, 
for instance, has more than two 
dozen names, addresses, and 
phone numbers of the agencies you 
might need to contact, everything 
from bonding agencies to agencies 
that issue bidding lists. Qualifying 
as a government contractor still 
seems like an onerous task, but at 
least what you would have to do is 
all set out for you. 

The chapter on regulations for 
starting a new business has a sam- 
ple business plan outline and lists 
of ‘Smart Risks” and ‘Foolish 
Risks.” 

Among the smart risks: Assess 
your company’s credit policy care- 
fully. Realize that some customers 
won’t pay on time and some won’t 
pay at all. Hire people who have 
different skills, abilities, and char- 
acteristics from you. 


Foolish risks: Spend your 
working capital down to the last 
dollar, expecting that people will 
pay you in time for you to cover 
your expenses. Hire people who 
share your background and ambi- 
tions. Hire a friend’s friend or hire 
solely on the recommendation of 
another person. 


Among the more difficult deci- 
sions an entrepreneur must make is 
how to form the business — as a 
sole proprietorship, a partnership, 
a corporation, or a limited liability 
company. This book sets for the 
advantages and disadvantages for 
each. 


Implicit throughout this book is 
that New Jersey is a good place to 
do business, and with this informa- 
tion the state is certainly an easier 
place to be an entrepreneur. 


Useful Web Contacts 


A One Stop Shopping Busi- 
ness Gateway: File just one form 
with the treasury department’s 
revenue division and it will go to 
the right places, including the 
Commercial Recording Bureau, 
the Division of Taxation, and the 
Division of Employer Accounts in 
the Department of Labor. All kinds 
of instructions and forms — in- 
cluding employer payroll tax — 
are available at http://www.- 
state.nj.us/treasury/revenue/ I stop 
«btm 


Employer Insurance. For hir- 
ing questions, go to http://- 
www-.state.nj.us/labor or call 609- 
292-2638. Workers compensation 
information is available at 609- 
292-2516. For coverage informa- 
tion call the Compensation Rating 
and Inspection Bureau at 973-622- 
6014. 

Or call the division of employer 
accounts hotline at 609-633-6400. 
The taxation hotline is 609-292- 
2400. Information on the taxpay- 
ers’ bill of rights is at 800-323- 
4400. | 


Incorporation: Get legal ad- 
vice on whether you want your 
business to be a corporation, a lim- 
ited partnership, an S corporation, 
or any of the other choices. An 
excellent summary is on Herb 
Spiegel’s website at http://- 
www.mccc.edu/~hss/sbdcinfo.h 
tm. 


Trade Name. The Department 
of Revenue’s Commercial Record- 
ing Department (609-292-9292 or 
http://www.state.nj.us/treasury/re 
venue/dcr/derpg!.htm! ) offers 
same day service on fax filing of 
trade names, trademarks, and serv- 
ice marks. You also need to call the 
county clerk of the county in which 
your business is located. 


State taxes. You will need a 
New Jersey tax identification num- 
ber. If you will be collecting sales 
tax, you must have a New Jersey 
Certificate of Authority on display 
at your place of business. Call 609- 
588-2200. 


Federal tax forms are available 
on the IRS website (http://- 
www. irs.treas.gov/forms_pubs/in 
dex.html). Don’t try to download 
W-2 forms. Instead, use the 
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Sales/Service/Networking/Parts/and 


Small business network deals. 
NOVELL Certified Network Engineer 
. Come see the Comcast @ Home Internet 


Custom computers are our specialty ANY BUDGET! 


P & Ci rex WEST WINDSOR 


295 PRINCETON-HIGHTSTOWNRD., WEST WINDSOR, NJ 
Tel: 609-897-0808 + Toll Free 1-888-9PC-CITY 
Fax: 609-897-0880 + Internet: WWW.PCCITYNJ.COM 


MORE! 


Cable Modems. 


AMD-K6-2-400 Educated 
INTERNET PC Only $555 


Intell PITT 600MHZ 
HI-END PC Only $2299 


* AMD K6-2-400 MHZ MMX Processor 
* 4MB AGP 3D Video Card 

* Supports up to 450MHZ Processor 
* 6.4GB Hard Drive 

* 32MB PC100 SDRAM 

* Acer 40x CD-ROM 

* Lucent 56K V.90 FaxModem 

* 3D Sound & 120 Watt Speakers 

* Midtower Case w/250-Watt P.S. 

* System includes Mouse, Keyboard 
* Microsoft Windows 98 OSR2. 


Special OFFER Before School: 


* Intel P!!! 600 MHZ w/MMX 

* AT| 32MB AGP 3D Video Card 

* 128 MB 8BNS PC 100 SDRAM 

* 20GB WD ATA/66 Hard Drive 

* FDD 1.44, 250MB Zip Drive 

+ 19".26 Monitor 

* ATX Mid Tower at Case W/250 Watt P.S 

* ACER 10DVD 4X4X32 CDRW 

* Creatives Live Value/ 160 Watt Subwoofer 
* 3D Sound/V.90 56 KBPS Fax/Modem 

+ System Includes MS PS2 Mouse, Keyboard 
* Corel Office 2000 & Lotus Smart Suite 

* Microsoft Windows 98 OSR2 


Only $59.95 for 
Canon Bubblejet Colorprinter w/ 
purchase of a computer system 


MONITORS 


17"/19" Tatung .25/.26 mm........ §259/399 
19" Impression .26 MM 1600 x 12008379 


VIDEO DIGITAL CAMERAS 
*79 


UPGRADE 486 & PENTIUM 
TO HIGH END 


* AMD K6-2-400 32MB 
PC100 SDRAM 
* MB Supports up to 
K6-3-450 MHZ 
* 4MB ATI AGP 3D Video Display 


ony 9199 


PLUS $79 INSTALLATION 


All prices good through January 18, 2000 
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Register for January Session 


@ Business Express 


Job search on the internet seminars every other Saturday, 
/9-11 a.m. by popular demand starting 1/15/00. 


CAREER PATH TO PROGRAMMING * SQL » WEB DESIGNING ~ 
VISUAL BASIC + POWER BUILDER * INTRODUCTION TO COMPUTERS 
& INTERNET + MS OFFICE * GRAPHIC SERIES (ADOBE PHOTOSHOP, 
ILLUSTRATOR, PAGEMAKER) » ACCOUNTING SERIES (QUICK BOOKS, QUICKEN) 


Come to Business Express in Princeton Meadows 
Shopping Center to register. Call 609-799-3580 for details. 
660 Plainsboro Road, Plainsboro 
E-mail: shape@superlink.net 
www.business-xpress.com 


Our readers want to know 


WWW: princetoninfo.com 


meeting, fund raiser, seminar, concert... 
_Send us the Who What When Where Why! 


U.S. 1 Events: 12 Roszel Road, Princeton08540 
Fax: 609-452-0033 E-mail: info@princetoninfo.com 


about your next 


ust 


CONFUSED? 


..about where to shop for quality office furniture? Having trouble locating a knowledgeable, 
helpful salesperson who knows exactly how to help you set up or improve your office space? 


Running around in circles trying to find the best prices on furniture that will not only look 
great, but last and last? 


Your Search for Professional 
Service and Quality at 
a Low Price is Over! 


2 miles so. of QuakerBridge Mall 


OFFICE FURNITURE BY 


Fatt ett 


The Instant Office Peopie 
2811 Business Route One, Lawrenceville, NJ 


(609) 882-0009 or (215) 493-9828 Fax (609) 882-1933 
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ORGANIZED 
LIBRARY 


The Professional Library Consultants. 
for Corporate, Business’ and 
Special Library Collections 


Our Services Include: 


* Library Start-Up or Reorganization 
* Library Automation 
-* Records/Files Management 

* Staff Development 


* Strategic Planning for Libraries 

* Library Budgets 

* Marketing Strategies for Libraries 
* Space Planning 


“We don’t just have ideas; we implement them!” 


Call for a free brochure. 


Judith Tapiero 
609-799-5065 * Fax 609-799-6560 


P.O. Box 7403, Prince 


ton, NJ 08543-7403 


e-mail: jtapiero@erols.com , 
www.theorganizedlibrary.com 


Munson Placement Services, Inc. 
Munson Temporaries 


Permanent and Temporary 
Office Support Personnel. 


Providing quality service for 


over 


15 years. 


609-799-4242 


Lawrenceville, NJ 


www.munsonplacement.com 


“davidforrest: 


Marketing communications for the science or technology company. 


Continued from preceding page 


384K "FU 
Dedicated Int 


Only $675 


Local & Wide Area Network 


LL TIME" 
ernet Access 


per month 


Call: 1-800-748-5245 


NextWave Consulting Group, LLC 


Design @ Cisco™ Routers 


@ Windows NT @ Y2K @ Microsoft Exchange Electronic Mail 
@ Virtual Private Networks @ Internet Access 
@ |ntraNet Development @ Firewalls & Network Security 
@ PBX and Long Distance @ Hewlett Packard Network Servers 


www.nextwavecg.com 
E-Mail:solutions@nextwavecg.com 


website to decide what form you 
need and call 800-TAX-FORM 
(800-829-3676) or 800-829-1040. 

Finance Finder is a question- 
naire offered by the New Jersey 
Economic Development Author- 
ity. Fill it out and they will direct 
you to the best available program 
for your needs. http://www.njeda.- 
com/ 

New Jersey Commerce and 
Economic Growth Commission 
can often offer incentives to busi- 
nesses hoping to locate in New Jer- 
sey. Call 609-777-0885, fax. 609- 
777-4097, http://www.state.nj/us/- 
commerce 

The commerce department’s 
Office of Small Business has a 
clearinghouse for information for 
businesses that employ fewer than 
100 workers, including informa- 
tion on set-aside contracts (prefer- 
ential bidding for women-owned 
Or minority-owned businesses). 
Call 609-292-3860; http://www.- 
state.nj/us/commerce/swmb/sw 
mb2.htm 


PSE&G’s Location NJ site of- 
fers useful demographics to slot 
into your business plan plus well- 
organized information on state- 
sponsored incentive programs. 
Call 973-430-6861 (http://www.- 
locationNJ.com). Good demo- 
graphics are also at the Department 
of Labor site (http://www. wnjpin.- 
state.nj.us/ 


Networking: 
For Technologists 


Association of Internet Pro- 
fessionals, meetings on second 
Wednesdays at 6 p.m. at Sarnoff 
Corporation, Fisher Place, 609- 
924-8864. 


Biotechnology Council of New 
Jersey Inc., 160 West State Street, 
The Princeton House, Trenton 
08608. John Jackson, chairman. 
609-890-3185 (http://www.busi- 
nesswire.com/emk/3503.htm). 


Center for Technology Com- 
mercialization Thomas. H. 
Brown. 908-231-9323; part of 
NASA Technology Transfer Sys- 
tem. 


New Media Association, Cyber 
Pub meetings on third Thursdays at 
7 p.m. (cash bar) at the Westin 
hotel, Morristown, 973-267-4200, 
extension 193 (http://www.- 
nmanj.com). 


New Jersey Commission on 
Science & Technology, 28 West 
State Street, Box 832, Trenton 
08625-0832. John V. Tesoriero 
PhD, executive director. 609-984- 
1671; (http://www.state.nj.us/- 
commerce/scitech.html). Semi-in- 
dependent branch of New Jersey 
Department of Commerce and 
Economic Development. 


NJIT: Center for Information 
Age Technology, 323 King 
Boulevard, University Heights, 
Newark .07102. Mitchell Darer, di- 
rector. 973-596-3035 (http://- 
WWW.Cciat.njit.edu). State center 
for training and impartial consult- 
ing to manufacturers, government, 
non-profit, and educational institu- 
tions. 

NJIT Defense Procurement 
Technical Assistance Center, 
Dolcey E. Chaplin, director. 973- 
596-3105. Guidance for small 
businesses to win and perform on 
contract awards. 


New Jersey Technology Coun- 
cil, 1001 Briggs Road, Suite 280, 
Mt Laurel 08054. Maxine Ballen, 
president. 856-787-9700 (http://- 
www.NJTC.org). Statewide group 
with various industry tracks that 
provides recognition, networking, 
information, and services for the 
state’s technology businesses, also 
with an office at 500 College Road. 


Princeton Technology Alli- 
ance Inc., 863 State Road, Prince- 
ton 08540. Cathryn A. Mitchell, 
president. 609-921-3322 (http://- 
www.princetontechalliance.org). 
This nonprofit organization sup- 
ports development and advance- 
ment of technology in the greater 
Princeton area. 

Princeton University Photon- 
ics and Optoelectronic Materi- 
als, Engineering Quad, J303, 
Princeton 08544. James C. Sturm, 
director. 609-258-4454 (http://- 
www.poem.princeton.edu). Ex- 
ploration and transfer of photonic 
technologies from the laboratory 
to the marketplace, also New Jer- 
sey Center for Optoelectronics 
center for ultrafast laser applica- 
tions, and center for bio-molecular 
applications of nanoscale struc- 
tures. 

Research and Development 
Council of New Jersey, 400 Mor- 
ris Avenue, Suite 222, Denville 
07834. John Daghlian, executive 
director. 973-627-5330 (http://- 
www.research—nj.org). It sup- 
ports continued growth of technol- 
ogy-based organizations in the 
state. 


Technology New Jersey Inc., 
212 Carnegie Center, Suite 206, 
Princeton 08540. Grace Polhemus, 
president. 609-419-4444 (http://- 
www.technologynj.org). A central 
communications and action frame- 
work connecting technology com- 
panies to vital information, re- 
sources and power. 


Technology Help Desk & In- 
cubator (NJSBDC), 100 Jersey 
Avenue, Suite D-1, New Bruns- 
wick 08901. Randy Harmon, di- 
rector. 800-432-1832 (http://- 
www.nj.com/njsbdc), Co-spon- 
sored by NJ Commission on Sci- 
ence and Technology, NJ Small 
Business Development Center of 
Rutgers Graduate School of Man- 
agement, and the U.S. Small Busi- 
ness Administration this center of- 
fers help in commercializing new 
technologies and growing technol- 
ogy based businesses. 

It links entrepreneurs with 
NJCST’s Advanced Technology 
Centers, Technology Extension 
Centers, and Business Incubators, 
and also to the New Jersey Small 
Business Development Council’s 
regional small business develop- 
ment centers (http://www.nj.com/- 
njsbdc/directory.html). 

The NJSBDC home page, 
hosted by New Jersey Online, has 
a wealth of information for start- 
ups and growing businesses, in- 
cluding a library of helpful docu- 
ments, links to federal and state 
government sites, and frequently 
asked questions. 


Washington Technical Liai- 
son, Michael Miller, 703-354- 
1102 (E-mail: mma@digizen.net). 
Funded by the New Jersey Com- 
mission on Science & Technology, 
the WTL helps high-tech busi- 
nesses pursue federal R&D con- 
tracts and grant opportunities. 


Chamber Events 


Chamber of Commerce of the 
Princeton Area, 216 Rockingham 
Row, Princeton Forrestal Village, 
Box 431, Princeton 08542. C. El- 
len Hodges, president. 609-520- 
1776 (http://www.princetoncham- 
ber.org). Regional chamber of 
commerce primarily serving Mer- 
cer, Middlesex, and Somerset 
counties, 

The monthly membership 
luncheon on first Thursdays is at 
the Doral Forrestal ($28) at 11:30 
a.m., and a Small Business Council 
breakfast is held each month at 
7:45 a.m. The annual dinner dance 
($150) is Saturday, January 29. 

Hightstown/East Windsor 
Chamber, 609-448-4412; fax, 
609-448-1672. Box 87, Hight- 


stown 08520. Lena Jasper, direc- 
tor. Meetings are on second Thurs- 
days, at either the Coach and Four 
or the Court Jester, at either 7:45 or 
11:45 a.m. 


Mercer Chamber, 609-393- 
4143. 214 West State Street, Tren- 
ton 08608. Also Hamilton, 
Hopewell and other affiliated 
chapters. Membership luncheons 
($30) are usually third Thursdays 
at 11:30 a.m. at the Hyatt. Break- 
fast club meetings ($20) are at 8 
a.m. on second Mondays at various 
locations. 

Middlesex County Regional 
Chamber of Commerce , | Dis- 
ribution Way, Monmouth Junc- 
tion 08852. Nancy M. Ostin, ex- 
ecutive director. 732-821-1700 
(http://www.mercc.org). Good 
Morning Middlesex County 
breakfast meetings ($30) are at the 
Edison Clarion on first Thursdays 
at 7:15 a.m. Business After Hours 
card exchanges ($15) are Tuesdays 
or Thursdays at 5:30 p.m. at vari- 
ous locations. On third Wednes- 
days, at the North Brunswick 
Ramada at 8 a.m., the Employer- 
Legislative Committee ($20) has 
guest speakers, and the Human Re- 
source Council schedules lunch- 
eons ($20) at the East Brunswick 
Ramada also on third Wednesdays. 


New Jersey Chamber of Com- 
merce, 216 West State Street, 
Trenton 08608. Joan Verplanck, 
president. 609-989-7888 (http://- 
www.njchamber.com). The train 
to Washington trip is Thursday, 
February 3. 


Women's Networking 


Central Jersey Women’s Net- 
work, 908-281-3119. Dinner 
meetings ($30) at 6 p.m. at the 
Holiday Inn Princeton on alternat- 
ing Tuesdays and Wednesdays, 
usually the third week. Wednes- 
day, January 19, Tuesday, Febru- 
ary 22, Wednesday, March 22, 
Tuesday, April 11, and Wednes- 
day, May 17. 

Hightstown East Windsor 
Business and Professional 
Women, 609-426-4490. Dinner 
meetings at the Coach & Four 
($17.50) usually on second Mon- 
days at 6:15 p.m. 


Industrial/Commercial Real 
Estate Women, 973-325-2700, 
extension 124. Breakfast, lunch. 
and dinner meetings on a varied 
schedule, often at the Newark Air- 
port Marriott. 


New Jersey Association of 
Women Business Owners, 225 
Hamilton Street, Bound Brook 
08805. Joanne Yard, president, 
1998-1999. 732-560-9607 (http://- 
Wwww.njawbo.org). State organiza- 
tion with 15 chapters. The Middle- 
sex County chapter (732-238- 
8408) has dinner meetings at the 
Edison Clarion on first Mondays at 
6 p.m., except for Tuesday, Febru- 
ary 15: The Mercer County chapter 
(609-924-7975) meets at the Pal- 
mer Inn ($34) on alternating Tues- 
days and Wednesdays at 6 p.m. and 
offers periodic ‘‘R U an Entrepre- 
neur’’ workshops at the Mercer 
County Library, Lawrence 
Branch. 


Princeton YWCA Business 
and Professional Women, 609- 
497-2100. Monthly breakfast 
meetings ($20) at 7:45 a.m. 


Entrepreneur Training 


New Jersey Small Business 
Development Center, 49 Bleeker 


Street, Newark 07102. Brenda « 


Hopper, statewide director. 973- 
353-5950 (http://www.nj.com/- 
smallbusiness). Free management 
consulting and affordable training 
for entrepreneurs through regional 
and satellite centers and incuba- 
tors. 
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New Teams in the Workplace 


aii an idea as American as the hot dog 
or baseball, will be the compelling theme of the 21st 
century. The people who succeed will be those who 
get high marks in ‘works and plays well with 
others.”’ The successful organizations of the future 
will be customer-focused and team-based. 

When I wrote the book ‘“‘Team Players and 
Teamwork”’ (Jossey-Bass, 1990), 
we were only beginning to see 
teamwork as an important business 
strategy. Quality circles had a good 
run during the late 1970s and early 
"80s but failed to gain substantial 
support outside of manufacturing. 

In the ’80s we saw an emerging 
movement toward self-directed 
teams, cross-functional teams, and 
a total quality management process 
that was heavily team-based. Since 
then reengineering has been em- 
braced with an almost religious zeal 
and something called “high performing organiza- 
tions”’ has captured the attention of many organiza- 
tions. Both of these trends include teams as a part 
of their core strategy. 

My point: Teams are not fading away like so 
many other management fads because no matter 
what the organizational goal, teams are integral to 
success. For example, teams have been at the core 
of organizational efforts to: 


Reduce the time needed to bring a new product 


to market. 


Provide quality customer service and speedy 


turnaround time on customer requests. 


Collaborate with business partners around the 


world. 
Reengineer the design of work processes. 
Increase sales and improve after sales support. 


Reduce cross-functional competition and turf 


conflicts. 


A team player will 
be a more complex 
person: Adaptive, 
creative, visionary, 
supportive, flexible 
and candid. 


In the future our traditional view of a team will 
change. A team will no longer be simply a group of 
people working in the same area, on the same 
equipment, with the same customers and eating in 
the same cafeteria. Many of my client teams include 
people outside of the organization such as suppliers 
and customers as well as people from other coun- 
tries, cultures and, of course, other time zones. 
Many teams never, or only rarely, have a face-to- 
face meeting. Teamwork takes place in a virtual 
world via electronic communication. 

Our view of what it means to be 
a ‘“‘team player’’ will also change. 
In the past, we had a rather one-di- 
mensional view of a team player as 
someone who went along and sup- 
ported the company program with- 
out question — someone often de- 
scribed as a “‘good soldier.”’ A team 
player, it was said, lived by the 
credo that ‘“‘to get along, you go 
along.” 

Going forward, a team player 
will be amore complex person. The 
effective team player will be adap- 
tive, creative, visionary, supportive, flexible, and 
candid. More will be expected and the people who 
thrive in this new world will both work and think 
“outside of the box.”’ Your old comfortable niche 
will evaporate. 

As management guru Tom Peters has pointed 
out, an important organizational model for the fu- 
ture is the movie production crew — a group of 
people who come together for a brief period of time, 
work in an intensely collaborative environment, 
and then deliver a product or service that is the result 
of their combined efforts. Successful crews are able 
to quickly and easily focus on the goal, share their 
unique expertise, build relationships with diverse 
teammates, and deliver the goods on schedule. 

It will be interesting to watch how organizational 
teaming improves conflict resolution and collabo- 
ration among the nations in which these team play- 
ers work and live. — Glenn Parker 
Skillman 
E-mail: glenn@glennparker.com 


ICM Education Solutions 


ICM is dedicated to providing the most 
comprehensive experience available. 


From Web site management and soft skills training, to 
technical education and testing, ICM offers training 
courses that match your unique needs and aspirations. 


Microsoftyy so." 
Novell 


Lotus 


Authorized 
Education 
Center 


enter 
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Development 
Partner 


Digital Business Innovations 


1.800.ICM.9987 www.icmeducation.com 


Bookmark your Favorite Sites 


www.certifiedtrialattorney.com 


Computer Meetings 


MCCC Small Business Devel- 
opment Center, offers year-round 
training in subjects useful entre- 
preneurs. From developing a busi- 
ness plan to recordkeeping, the 
eight-course “‘Certificate in En- 
trepreneurial Management’’ of- 
fered at Mercer County College 
covers the basics of building a 
business from the ground up. In- 
structors are members of the Small 


starting Tuesday, April 18, at 7 
p.m., $50. 


MIT Enterprise Forum of NY, 
David L. Wiesen. 212-681-1112; 
fax, 212-286-9036. Not for profit 
group dedicated to helping entre- 
preneurs. 

Rothman Institute of En- 


trepreneurial Studies, 285 Madi- 
son Avenue, Fairleigh Dickinson 


Princeton MacIntosh Users 
Group, 609-252-1163. Free meet- 
ings on second Tuesdays at 6 p.m. 
in Princeton University’s Jadwin 
Hall, Room A-10. 


Princeton PC Users Group, } 
908-281-3107 (http://www.- 


CS ne 
| Ayn 


WHY HIDE? 
WHEN YOU CAN OVERCOME YOUR 
FEAR OF SPEAKING IN PUBLIC! 


University, Madison 07940. Leo J. 


Business Development Council 
and professionals in the fields of 
law, accounting, and business 
services. All courses listed below 


Rogers, director. 973-443-8842. 
Entrepreneurial outreach pro- 


Lawrenceville Library, Route 
and Darrah Lane. 


ppcug-nj.org). Free meetings on 


second Mondays at 7 p.m. at the 


I . IN ONLY 3 SESSIONS 


grams, also the Family Business 


’ YOU WILL GAIN THE CONFIDENCE & SKILLS YOU 


Forum. 


are on the West Windsor campus. 
Call 609-586-9446. 

“Start Your Own Business”’ is a 
good place to begin, and Nunzio 
Cernero teaches the first of five 
sessions on Thursday, January 13 
at 7 p.m., $50. Covering the legal 
matters, “Forming Your Own Cor- 
poration,” taught by Murray 
Gendzel, is on Saturday, January 
29, at 9 a.m., and repeats on April 
8. $25. 

A Pre-Business Workshop 
taught by Mari Galvez de Cerdas is 
Thursday, January 20, at 8:45 a.m. 
$49. A similar workshop particu- 
larly for women is Thursday, Feb- 
ruary 19. The both-sexes work- 
shop repeats Thursday, April 13. 

Gordon Keith of Keith Associ- 
ates teaches a five-session “Devel- 
oping Your Business Plan,” on 
Thursday, March 30, at 6:30 p.m. 
$50. Donna Marchetti discusses 
how a good business plan can lead 
to a business loan. Monday, May 
8, 7 p.m. $25. 

Al Spiewak teaches a five-ses- 
sion course in “‘Marketing Strate- 
gies and Research”’ starting 
Wednesday, February 16, at 7 
p.m., $50. Blaine Greenfield offers 
“Creative Marketing Techniques 
to Increase Sales’? on Saturday, 
March 11, at 9 a.m., $25. 

For “‘Recordkeeping for a Small 
Business I,”’ P.K. Vasudevan, 
CPA, is the instructor, five ses- 
sions beginning Tuesday, March 
14, or Tuesday, May 16, both at 7 
p.m. $70. Suzanne Rosenblum 
CPA follows that up with a five- 
session small business tax course 


25th Annual Trenton Com- >} 
pucer Festival, NJ Convention 


NEED TO MAKE ANY AUDIENCE SIT UP AND LISTEN 


Rutgers Center for En- 
trepreneurial Management, 
Sharon Gifford. 973-353-1-646; 
fax, 973-353-1233. Umbrella or- 
ganization for entrepreneurial and 
small business outreach programs. 


For Foreign Trade 


Center for International Busi- 
ness & Education, Raritan Valley 
College, North Branch, 908-526- 
1200, extension 8235. E-mail: 
global@raritanval.edu, 
(http://www. raritanval/ipbd/inter 
national). Breakfast seminars, usu- 
ally third Fridays at 8 a.m., $10. 


Chamber of Commerce of the 
Princeton Area, 216 Rockingham 
Row, Princeton Forrestal Village, 
Box 431, Princeton 08542. C. El- 
len Hodges, president. 609-520- 
1776 (http://www.princetoncham- 
ber.org). International Market 
Place 2000, an expo cosponsored 
by the International Business De- 
velopment Council, at the Marriott 
on Thursday, February 24. 


International Trade Data Net- 
work available by appointment 
through MCCC’s Small Business 
Development Center (http://- 
www.mcecc.edu/business/sbdc/it 
dn.html). With PC-based search 
and retrieval software, find infor- 
mation on trade leads, country 
marketing plans, industry business 
reports, an export yellow pages, 
and dozens of other topics. Call 
609-586-4800, extension 3469. 


Saturday, May 6, and Sunday, May 


-631-0062. ff : 
Center, Edison, 800-63 Public Presentations Inc. 
"ie 


Sallie Goodman * 609-921-0011 © Princeton, NJ 08540 
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A COMPLETE MAILING SERVICE 


A Full Service Direct Mail Company 


b) Ink Jet Addressing System 


b<) Mechanized Wafer Sealing 


b4) Chesire/PS. Labeling 


b<} Automatic Inserting - Including Jumbo 


b<) Metering/Live Stamping 
b) Folding/Collating/Stapling 


PO. Box 7696, Princeton, NJ 08543-7696 
39 Everett Drive, Building D, Princeton Junction, NJ 08550-5307 
Michael J. Lang, Director of Sates 
E mail: SHMail@erols.com * www.shm-mailers.com 


609-799-1717 


All work done on premises 


bs) Manual Assembly/Packaging 
b<) Fulfillment 

&) Polybagging 

>< Data Entry/List Maintenance 
Db) Laser Printing/Mail Optimization 
b) Personalized Service 


fax 609-799-9613 
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<q ENROLL 


OPEN HOUSE 


for 2-5 Year Olds & Parents 
January 18 — January 28, 2000 
9:30 - 11:30 am 
Call Director Judy Basch for Information/Appointment 


NURSERY SCHOOL offering five-, three- and two-day sessions 


with full or half days, and before & after school care. Toddler programs 


from 6 months old! 


FULL-DAY KINDERGARTEN is State Certified, with 
classes from 9:00 am to 3:30 pm, and before & after school care. Small, 
individualized classes. 


Specialists in music and creative movement, classroom 


computers, full gymnasium, assembly room, 43 acre 
campus with indoor and outdoor playgrounds. 
rKICC Jewish Community Center of the Delaware Valley 
999 Lower Ferry Road ° Ewing, Nj 


609-883-9550 ¢ 215-750-6676 
jCCtoday!@aol.com 


Linda J. Grant, CFA, CFP, EA 


Sound 
Financial 
Solutions, Inc. 


FINANCIAL PLANNING & INVESTMENT MANAGEMENT 


Comprehensive Financial Planning for 
Individuals and Small Business 


* Investment * Insurance 

* Retirement * Income Tax 

* College * Employee Benefits 
- Estate ¢ Budget Anaysis 


EVENING APPOINTMENTS AVAILABLE 
FREE CONSULTATION 


Phone: 732-398-1780 
Fax: 732-398-1769 
soundfs@bellatlantic.net 


3391 Route 27 
Suite 109-402 
Franklin Park, NJ 08823 


UPWARDLY MOBILE? 


Did you know that professionals seeking new full-time 
employment opportunities may advertise FREE in the 
U.S. 1 Employment Exchange? 

See page 75 of this issue & then fax your 
ad to us at 609-452-0033 or mail it to 
U.S. 1 Jobs Wanted, 

12 Roszel Road, 

Princeton 08540. 
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Princeton ACM/IEEE Com- 
puter Society, 609-924-8704. 
Free meetings at Sarnoff Corpora- 
tion, usually on third Thursdays at 
8 p.m. Students with parents wel- 
come. Refreshments served. Also 
pre-meeting dinners at Rusty 
Scupper. 


Leasing for Start-Ups 


W.:: small businesses mak- 


ing up much of the American econ- 
omy, millions of Americans find 
themselves negotiating commer- 
cial leases every year. Yet it re- 
mains one of the most difficult 
transactions to execute. The com- 
mercial lease is so mired in “‘legal- 
ese’’ that the average person is ill- 
equipped to cope with its implica- 
tions. 

Thomas G. Mitchell wrote 
“The Commercial Lease Guide- 
book: Learn how to win the leasing 
game!” to be a concise reference 
that simplifies the lease process. In 
easy-to-understand language, 
Mitchell features a step-by-step 
system that shows how to organize 
and review a lease. The book costs 
$19.95 plus $4 shipping. Call 800- 
888-4741 or write to Macore Inter- 
national, Box 10811, Lahaina, HI 
96761. 

Mitchell’s descriptions enable 
all three parties to the lease — 
landlord, tenant, and agent — to 
understand what clauses are gener- 
ally about, who wants what posi- 
tions, and why. 

The book’s section on “‘negotia- 
tion” will help the reader make a 
better deal. Mitchell quips that the 
commercial lease is a great exam- 
ple of ‘““The Golden Rule,” as in 
“the who has the gold makes the 
rule.” 

“Since the landlord owns the 
property, the lease is designed pri- 
marily to protect the landlord’s 
property and ownership rights, and 
to satisfy the requirements of a 
lending institution. Secondarily, 
the lease defines the rights of the 
tenant. 

“If you are on the tenant’s side 
of the table, expect a ‘landlord-ori- 
ented’ lease as you start your re- 
view, and you will find it to be a lot 


‘less frustrating. 


“If you are a tenant using an 
agent to conduct your negotiations, 
give the agent the proper negotiat- 
ing tools. Your negotiator should 
be equipped with a detailed list of 
specifications, budget restraints, 
critical dates, names and titles of 
the parties who will sign the lease, 
and some understanding of your 
financial situation. Your agent can 
then make a much better impres- 
sion on prospective landlords. 

“To conduct effective negotia- 
tions, you must distinguish your 
‘needs’ from your ‘wants.’ 

“Bargain hard for your ‘needs,’ 
and don’t be afraid to establish a 


TERN 


921-6800 


local dialup access - free startup software - web 


jedicated T1/T3 nnection Located in the Heart of Princeton Establi 


web hosting 
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bottom line on each issue. Create 
an agenda, and during the negoti- 
ating process, explain the reasons 
for the positions you take so as not 
to seem arbitrary.” 

Mitchell refers to “‘wants’’ as 
“‘give-ups,”’ saying that before you 
even start negotiating, prioritize 
your ‘‘give-ups’’ and sacrifice 
them carefully in exchange for 
“needs.” 

‘“‘Also understand that both par- 
ties have a hidden agenda. It con- 
tains their list of needs — the 
points that will make or break the 
deal. It is camouflaged with 
‘wants.’ Uncovering the other 
party’s hidden agenda is, therefore, 
the key to success. 

An example: As a tenant, if you 
‘need’? extra parking spaces 
(above the landlord’s standard 
“parking ratio,” but you “‘want”’ a 
designated parking area, you might 
give up the designated area just to 
get the spaces. 


Incubator Start-Ups 


ics office spaces are a 
good intermediate step between a 
home office and an office with 
your name on the door. Another 
option is one of the government- 
sponsored incubators. Like the 
shared offices, they offer such 
services as use of a copy machine, 
a fax machine, a telephone system, 
and a receptionist. 


Trenton Business and Tech- 
nology Center Inc., 36 South 
Broad Street, Trenton 08608- 
2102. Dan B. Strombom, manager. 
609-396-8801 (http://www.mccc.- 
edu./sbdc/incubator.html) An in- 
cubator for technology-based busi- 
nesses. 


Burlington County College 
High Technology Small Business 
Incubator, 900 Briggs Road, 
Mount Laurel 08054. Frank S. 
Keith, manager. 609-222-9311, 
extension 7906. 


Technology Help Desk & In- 
cubator (NJSBDC), 100 Jersey 
Avenue, Suite D-1, New Bruns- 
wick 08901. Randy Harmon, di- 
rector. 800-432-1832 (http://- 
www.nj.com/njsbdc). 


New Jersey Technology Cen- 
ter, Route 1 South, North Bruns- 
wick, c/o NJ EDA, CM 990, Tren- 
ton 08625. Michael B. Francois, 
NJEDA, real estate development. 
609-292-0369. Laboratory and 
production facilities for emerging 
technology companies who have 
grown past the incubator stage. 


Picatinny Innovation Center, 
3159 Schrader Road, Dover 
07801. 973-724-6914. E-mail: 
pmilley@ccm.edu. Incubator for 
technology firms that can have ac- 
cess to federal laboratories, per- 
sonnel, and critical technology. 


Stevens Technology Ventures 
Business Incubator, Castle Point 
on Hudson, Hoboken 07030. Gina 
M. Boesch. 201-216-5622 (http://- 
attila.stevens-tech.edu/tvi). 


NJIT Enterprise Develop- 
ment Center, 240 Dr. Martin 
Luther King Boulevard, Newark 
07102. Stash Lisowski, director. 
973-643-5740 (http://www.njit- 
edu.org). Technology-oriented 
small business incubator. 


Hiring for Start-Ups 


W..: a film is made in Hol- 
lywood many people come to- 
gether — the actors, director, 
screen-writers, artists — and they 
all get listed in the credits. ““We can 
apply this model to how we do 
business,” says Ronnie Fielding, 
general manager of the interactive 
division of the marketing firm 
Princeton Partners on Research 
Way (U.S. 1, March 31, 1999). 

“The difference with the Holly- 


wood Model,”’ says Fielding, “‘is 
that we don’t use vendors, we use 
partners. We are not pretending 
that we are doing the whole thing. 
A lot of companies come together 
to create the project.” 

As in Hollywood, all partners 
get credit for getting results for the 
client, says Fielding, a 1981 Rider 
graduate. “‘We are not outsour- 
cing. We have the strategic exper- 
tise inhouse to understand the busi- 
ness issues and to manage the re- 
sources to complete the project. 
But we also hire artists and pro- 
grammers, and they work with us 
hand-in-hand, and are very visible 
to the client.” 

The partners share in both the 
rewards and the risks, says Field- 
ing. “‘We work for a fixed fee, and 
everybody works for the fee they 
agreed on. Our partners get com- 
pensated when we do.” 

Fielding says that the Holly- 
wood model is ideal for new media 
businesses, a term that refers to any 
type of computer-based media 
such as websites, DVDs (digitized 
video on disc), CD-ROMs, and ki- 
osks. “In new media it is very dif- 
ficult to hire and retain good talent. 
When we work this way, we have 
an ever expanding pool to choose 
from.” 

The Hollywood Model, Field- 
ing says, can be tailored to any 
business that needs alliances to 
move forward. “‘By making strate- 
gic alliances you can keep your 
overheads low and profits high.” 


Marcia Guberman 
Hiring Employee #1 


‘ 
Wien you re not providing 


the services you were hired to pro- 
vide, when you’re not meeting 
your deadlines, when you’re work- 
ing so hard that you’re no longer 
having a life, it’s time to hire more 
people,” says Marcia Guberman. 
But entrepreneurs are notorious for 
being possessive. ““They have a 
hard time delegating responsibili- 
ties.” 

Many first-time employers also 
have difficulty hiring the right em- 
ployees. As head of Maid Daily 
Services/M.D.S. Cleaning, a full- 
service residential and commercial 
janitorial company, Guberman has 
28 employees, and as president of 
Business Builders, a management 
consulting company, she offers ad- 
vice to entrepreneurs. 

“‘Small business owners do not 
often make an accurate job de- 
scription that answers the needs of 
their businesses,”’ says. When your 
accountant is over burdened, for 
instance, you might make the mis- 
take of hiring another accountant, 
when what you really need could 
be support staff. The accountant 
who is hired usually ends up leav- 
ing because the job is not what he 
thought he was hired to do. 

“Small business owners often 
do not know how to conduct an 
interview,” says Guberman. The 
very human propensity to overlook 
the faults of a person you like could 
be a disadvantage during the hiring 
process. Her tips for interviewing: 

Keep the job description in 
front of you and stick to it. It is 
easy to fall in love with a candi- 
date’s personality. But you have to 
stay focused on the job description 
and the candidate's qualifications? 
Often employers hire people they 
were impressed with at the inter- 
view and realize they are not suited 
for the job. 


Do a lot of listening. Candi- 
dates are usually nervous at inter- 
views and talk a lot. By just chat- 
ting with them you can glean a lot 
about their work ethics, whether 
they are similar to yours, if this job 
is going to be a significant part of 
their life or just a 9 to 5 job they 
could not care less about. 
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Pose the same questions to 
every candidate. Otherwise you 
are not comparing apples to apples 
and you do not get a true reading 
of every candidate. 


Find out about their last job. 
Ask them what they liked and dis- 
liked about it. If they did not get 
along with their boss in their last 
Job, chances are they will not get 
along with you. 


Go over some of the laws about 
hiring. That will give you an un- 
derstanding of what you can and 
cannot ask at an interview. 


The person you hire should not 
just fit the job description but 
should also fit into the workplace, 
says Guberman. “If you have a 
philosophy in your workplace that 
everybody does everything that is 
necessary to get the job done and 
you hire someone who is not a 
team player, it will create tension 
and ill-will among your other em- 
ployees and that can cause a lot of 
harm.” 

It is very difficult to find good 
employees, and employers should 
know the right sources to ap- 
proach, says Guberman. ‘‘For my 
janitorial business, I go to outreach 
programs. They have lists of peo- 
ple. WorkFirst New Jersey is a 
good source for employees.’ You 
have to be aware of newspapers 
and who they serve. You also have 
to be creative about the advertising 
dollars you spend. ‘‘In the long run 
a display advertisement could 
work out to be more profitable than 
a classified advertisement,” says 
Guberman. “You should also net- 
work and let others know that you 


are looking for a specific kind of 


employee.” 

Employment agencies can be in- 
valuable resources. Small busi- 
nesses do not have the time to in- 
terview 20 to 30 people, says 
Guberman. Employment agencies 
do the pre-screening, and if you are 
not happy with the employee, they 
will provide a replacement. They 
also provide temps you can test out 
before you hire them. The down- 
side of agencies, says Guberman, 
is that they can be expensive. 

‘Being a small business owner 
can be a very isolating experi- 
ence,’ says Guberman. The 
strongest support for a small busi- 
ness owner comes from other small 
business owners. “‘They are not 
proprietary and are willing to share 
their knowledge.” 


E-Biz Marketing 


Banding won't be so impor- 
tant in the E-business economy, 
says Richard Telofski of eBusi- 
ness Analysts. Whether you agree 
or disagree, this is lesson number 
eight in Telofksi’s new book, 
“Fast Food for E-Business Mar- 
keters,”’ a pocket-sized, 100-page 
primer for people breaking into 
business on the Internet. 

Telofski covers the death of 
brands, the realignment of organ- 
izational structures, and the flip- 
ping of the traditional supply-de- 
mand model through graphics, pic- 
tures, wisecracks, and the book’s 
mascot, a character known as 
“Painfully Traditional Rabbit 
Economist,”’ an illustrated rabbit 
that appears from time to time to 
make a point. 

Telofski, who has an MBA from 
Rider and a BA in mass communi- 
cations from Rutgers, headed a 
competitive intelligence consult- 
ing firm prior to starting eBusiness 
Analysts, a Tamarack Circle-based 
strategy and marketing planning 
firm for online ventures (609-497- 
0122). The company just has a vir- 
tual consultancy at http://- 
www.ebusinessanalysts. For as lit- 
tle as $255 a year, businesses 
transitioning to E-commerce can 
pose questions to a virtual ae 
ant by the name of “Buzzy,” 


Silent Workforce 


A, we enter the new millen- 
nium, a vital part of our commu- 
nity is often the silent guest at the 
banquet — people with disabili- 
ties. The last half of the century 
has been one of some progress: 
the passage of both federal and 
state laws to protect and expand 
the rights of people with disabili- 
ties, the movement toward inclu- 
sion in the educational process, 


with disability in all aspects of 
life. All are positive signs that 
the civil rights struggle for peo- 
ple with disabilities has had an 
impact. 

The sad truth is that the needs 
far outstrip the available re- 
sources. in a time of low unem- 


composite of all the staff members 
at eBusiness Analysts. Answers 
are custom-tailored to each busi- 
ness based on information col- 
lected at registration, and re- 
sponses are promptly issued 
through E-mail. 


The book is a quick read — 


maybe an hour — but it tackles 
some pretty heavy economic issues 
(although with chapters titled 
“Space,” ““Time,”’ “‘Matter,”’ and 
“Fractals,” it seems more like a 
physics lesson). There’s a recap, or 
“take away’ portion, that outlines 
the main points at the end of each 
lesson so theoretically, you could 
skim the book in a few minutes. 
Some advice “‘to go:”’ 


*‘Informationalize” any prod- 
uct or service that you have on the 
Internet. From the book: “‘Abstract 
the information elements of any 
product or service to solve custom- 
ers problems.” 


Find employees who know 
about people, because all business 
transactions are based on human 
behavior. These points are reiter- 
ated over and over: “‘People are the 
keys to the New Economy,”’ and 
‘‘Hire really smart people.” 


Don’t be afraid to put seem- 
ingly contradictory elements to- 
gether on the Web, like competi- 
tors. In today’s economy, writes 
Telofski, it’s essential to be a part 
_of the network, in the “‘economic 
web,” so to speak, even if that 
means linking with a competitor: 
“The presence of so many com- 
petitive elements will attract quali- 
fied potential buyers,”’ he writes. 
“If your offering is superior, the 
buyers will become your custom- 
ers. But if they do not become your 
customers, you will still benefit 
from the network feedback, receiv- 
ing information as to why your of- 
fering was not chosen.” 


Be able to withstand the test of 
a search on your product and com- 
pany. Traditional branding won’t 
hold up when everything about 
your product — pricing, suppliers, 
even corporate culture — is ex- 
posed: ‘Search technology will 
quickly reveal inferior product fea- 
tures or prices that are not competi- 
tive,’’ Telofski writes. ““No more 
hiding behind a brand in the New 
Economy.”’ For that reason, brand- 
ing won't be that important, says 
Telofski, because information that 
empowers consumers will be right 
at our fingertips. 


Allow for the free-flow of in- 
formation within the company, 
just as information flows freely in 
the economy at large. This is Telof- 
ski’s “fractal” theory: each depart- 
ment, or fractal, of a business 
needs to be exposed to supply and 
demand as though it were a com- 
pany unto itself, without the politi- 
cal and budgetary constraints im- 
posed by management. “If man- 
agement controls the flow of infor- 


the increased visibility of people 


ployment, 43 million people hea 


with disabilities are either unem- 
ployed or under-employed. In a 
time of great plenty, almost 
5,000 people with mental retar- 
dation are waiting for commu- 
nity placement. 

It is said that societies can be 
judged by the treatment they ac- 
cord to the neediest. If that is a 
true measure of our worth then 
we have a long way to go. We do 
have it within our means to ex- 
pand the services needed to 
make sure that no one is left si- 
lent at the table. If the journey of 
a thousand steps begins with one 
step at atime, let our journey into 
the 2 1st century begin by includ- 
ing all our citizens in the long 
march toward a brighter future. 

— John Aldizzone 
ARC: Association for Retarded 
Citizens, Middlesex County. 
Http://www.arc-middlesex.org 


mation within the company in a 
‘non-fractal’ fashion,’’ he writes, 
“how can the company expect to 
function as efficiently, and as frac- 
tally, as the larger economic sys- 
tem of which it is a part? Then it is 
at odds with a system that is sup- 
posed to ensure its survival. 


Finally, E-business is about ac- 
tion: “Get on board or get run- 
over,” writes Telofski. 


Final Word: Enjoy It 


Pescic E. Hearn of Rox- 
ane’s Errands ’n Things LLC 
warns future entrepreneurs not to 
let anyone talk you out of your 
idea, if you believe it to be a great 
idea. Her tips may sound familiar 
but are worth repeating: 


Be prepared. You never get a 
chance to make a first impression. 
Be better prepared than you think 
you will need to be. 


Hire people smarter than you. 
Choose a business partner the way 
you choose a tennis partner. Select 
someone who is strong where you 
are weak. 


Talk slowly but think quickly. 


Don’t make the same mistake 
twice. 


Don’t be thick-skinned. Take 
criticism as well as praise with 
equal grace. 


In spite of all the do-it-yourself 
services available, Hearn cautions 
that every entrepreneur still needs 
to have an attorney and accountant. 
Two hardcore skills that everyone 
needs to have are how to read a 
financial report and how to take 
control of E-mail and a home page. 

Last but not least, she says, ‘‘af- 
ter you have worked hard to get 
what you want, take time to enjoy 
it. 


Section continues on next page 


Tel: 609-771-4441 


It’s Your Own Fault 


lf No-Fault Insurance 
Makes No Sense To You 


GUIDE , : 
RECENT Call Siegel & Siegel 
HANGES IN 
a JERSEY To Get Your FREE 
AUTO INSURANCE 
Your Legal Rights CONSUMERS GUIDE BOOK 


‘ Medical 

"| Standard 

Teng care At 609-799-6066 
Policy sac 


And Ask For Patricia 


PREPARED BY: : 
SIEGEL & SIEGEL, P.C 


The Rules Are Changing But There’s A Place 
You Can Always Go For Advice—CALL 


Law Offices 


SIEGEL & SIEGEL, PC. 
609-799-6066 


Happy New Year! 
*Photo/Cliff Moore 


www.princetonstockphoto*com 
609-921-3754 | 


Recent Supreme Court Decisions 
Could Affect You! 


Sexual Harassment Update 


* Do you realize your company could be liable for a supervisor’s 
actions — even if you don’t know about them? 

* Do your employees know their responsibility for following 
company policy to resolve issues? 

* Have you taken measures to avoid complaints of 
sexual harassment in your company? 


Can you and your company afford a $1,000,000 judgment? 
Don't wait until the courts decide what you can and should do. 
Call NOW for a complimentary initial consultation. 


Policy * Procedure ¢ Prevention 
through Training! 


Angela Deitch Consulting 


82 Lochatong Road 
West Trenton, Nj 08628 


(609) 883-6327 
Fax (609) 771-8104 
ADConsultg@aol.com 


Fax: 609-771-4442 


a esigning an effective web 


site takes more than just 
knowing HTML, and owning 
an extensive clipart library. 


It takes an understanding of 
advertising, design principles, 
and marketing concepts. 


Let us make the potential 
of the web work for you. 


www.freelance-assec.com 
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Tossing and turning at night 
over your business? Not getting 
the growth you need? 

How will you make 

it happen? 


Today, everything is moving at 
e-speed. Problems come as fast 
as change. Plans have a shorter 
and shorter half-life. There is 

more to consider. Yet, you need 
to make decisions NOW. 


Market Entry can help. We 
ask the right questions. You 
get the right answers. We are 
there with the ideas and 
tools that get you where Katherine Kish, Pree a 
you need to go. — 
Call today and rest easy. 
Don't forget to set the alarm. 


Market Entry 609-799-8398 


Office, R&D, Assembly, 
Warehouse 


1,100 to 6,600 SF 
Available 


° 1580 & 1590 Reed Road 
17,500 & 22,400 SF Bidgs. 
* Hopewell Township 


Location: 


¢ Single Story Buildings 
* Drive In Loading Available 
* Immediate Occupancy 


¢ Minutes from Downtown 
Pennington 

« Easy Access to I-95, 
Route 31, Scotch Road 

¢ Flexible Lease Terms 


Benefits: 


Offered Exclusively through 
Commercial Property Network, Inc. 
For additional information, 
contact Paul Goldman 
609-921-8844. 


LA 


Directories 
& Other Guides 


The New Jersey Business and 
Industry Association publica- 
tions include the Pocket Guide 
Directory to the 209th New Jer- 
sey Legislature, published in 
March, $6 for non-members, and 
the NJBIA Compensation Re- 
port, $200. The Rapid Finder 
Weekly Tax Deduction Tables, 
published in January, provides 
payroll processing assistance to 
small businesses, $34 for non- 
members. The 1999-2000 issue of 
New Jersey Employment Laws 
and Regulations: A Practical 
Guide for Employers, is $90 for 
non-members. Books on federal 
employment laws and a federal 
minimum wage poster are also 
available ($85 and $12, respec- 
tively, for non-members). Call 
609-393-7707, extension 239 or 
http://www.njbia.org. 


The New Jersey Chamber 
Business Directory is combined 
with a hefty spiral-bound appoint- 
ment calendar. Listed alphabeti- 
cally and by SIC code are the ad- 
dress, fax, telephone, and princi- 
pals for members of the chamber. 
Each week lists the legislators’ 
birthdays. The guide is $60 for 
members; $120 for non-members. 
Call 609-989-7888. 


New Jersey Directory — the 
Insider Guide to New Jersey Lead- 
ers, by Don Linky of Joshua Com- 
munications, costs $86 plus ship- 
ping and tax, and will be available 
in its updated version in March. 
Linky identifies the leaders and 
their public and private roles, in- 
cluding the insider networks and 
family relationships. The Insider 
Guide to New Jersey Movers and 


Shakers, another Linky publica-. 


tion, lists over 1,000 of the state’s 
top government, education, and in- 
dustry leaders. The 2000 edition is 
released in April and costs $45. 
The Insider Guide to New Jersey 
Healthcare, with hospitals, nurs- 
ing homes, and other health care 
services and facilities for everyone 
from consumers to industry suppli- 
ers, costs $69. For a copy of any 
Linky book, call 609-452-7799; 
fax 609-452-2803. The mailing ad- 
dress is: Joshua Communications, 
Box 7183, Princeton 08543-7183. 
E-mail: njlink@aol.com. Home 
page: http://www.njinsider.com. 


The U.S. 1 Business Directory, 
available at bookstores, is particu- 
larly pertinent for the greater 
Princeton area because it includes 
more than 5,000 company listings 
from all the area codes, including 
contact names, fax numbers, num- 
ber of employees, E-mail and URL 
addresses, and revenues where 
available. It’s particularly useful 
for jobhunters, sales reps, and 
small business owners. The 2000 
edition will be available on 
Wednesday, March 15, and will 
sell for $15.95, including postage. 
Send check payable to U.S. | Di- 
rectory, 12 Roszel Road, Princeton 
08540. Or stop by the office and 
pick it up in person for $12.95. 

Other U.S. | directories include 


Are you about to explode over: 


organizing the chaos that is your office 
bank account statements 

monthly invoicing/payables 

medical claims follow-up 


BUSINESS 


the Health and Fitness Directory 
and the Retail Shopping Directory. 
Also check business news and list- 
ings of business meetings for net- 
working information in the paper’s 
weekly editions. 609-452-0038; 
fax 609-452-0033; Home page: 
http://www.princetoninfo.com. 


Corfacts guides include the 
1999 New Jersey Business to 
Business Directory, listing 
27,000 companies in 21 counties, 
for $265, plus tax and shipping. 
The listings are done alphabeti- 
cally, geographically, and by in- 
dustry. The same information on 
diskette costs $1,295. The 2000 di- 
rectory will be released in June. 
New Jersey Directory of Small 
Businesses, updated in June, lists 
New Jersey’s service and manu- 
facturing companies with under 10 
employees ($245). Business and 
Industrial Directory of Northern 
New Jersey is $135. Corfacts also 
publishes directories for each of 
New Jersey’s 21 counties, plus the 
Delaware Valley Business to 
Business Directory for $195, and 
the $175 TriState Plus Directory, 
which lists companies in New Jer- 
sey, New York, and Connecticut 
with 100 employees or more. Both 
cost $795 on diskette. To order any 
of the above directories call 973- 
326-9443, fax 973-326-9188, E- 
mail info@corfacts.com. 


Resource Communications 
Group publishes the New Jersey 
Business Source Book, which 
ranks the top 212 employers in 
New Jersey in terms of size for 
$149.95, but if you order two titles 
and are a Princeton Chamber mem- 
ber, you get a $15 discount. Net- 


- working in New Jersey lists all 


the trade and professional associa- 
tions in New Jersey ($49.95). Also 
priced at $49.95, New Jersey La- 
bor Unions offers the name, ad- 
dress, local number, and telephone 
number of more than [,000 unions, 
indexed alphabetically and by 
town and county. The disk version 
is $199. 

RCG also publishes the Busi- 
ness to Business Small Business 
Directory for $275 or $245, the 
New Jersey Grants Guide for 
$95.95, and New Jersey’s Top 
Decision Makers (disk version) 
for $259. Call 800-331-5076; fax 
512-458-2059. 


Business News Book of Lists, 
more than 50 Top Ten lists with 
addresses, phone numbers and fax 
numbers, $39.95 plus tax and ship- 
ping, on disk for $149.95. Call 
732-246-5721. 


The New Jersey Manufactur- 
ers Register, published annually 
in Evanston, Illinois, by Manufac- 
turers News’ Inc. (http://www.- 
mninfo.com), profiles 11,169 in- 


Call Linda Richter 


- 609/371-1466 


Ps Specialized Services for Busy Professionals & Seniors 


PERSONAL 
SOLUTIONS... 


PAPERWORK 
AND MORE, INC. 


RESOURCES 


SURVIVAL 
GUIDE 


dustrial firms in New Jersey, with 
SIC codes, and lists 18,360 execu- 
tives. The print version costs $107; 
the diskettes and CD-ROM ver- 
sion cost $299 to $499. Call 8847- 
864-7000. 


The New Jersey Business 
Credit Directory, published by 
American Business Directories, 
has credit ratings and other infor- 
mation on 340,000 businesses in 
the state. it costs $155 for the print 
version plus the CD-ROM. Up- 
dates on any business cost 50 cents 
per month per business. E-mail: 
credit@infoUSA.com or 888-274- 
5325. Also available, the New 
Jersey Business Directory with 
329,000 businesses for $495, in- 
cluding both print and CD- 
ROM. E-mail: directory@in- 
foUSA.com or 888-99-1307. 

The Dalton Philadelphia 
Metro Business Directory could 
be the answer to marketing to 
South Jersey. In New Jersey it cov- 
ers Burlington, Camden, 
Gloucester, Mercer, and Salem 
counties, and it also has the metro 
Philadelphia area and part of Dela- 
ware with at total of 14,000 com- 
panies in all. Locally produced, it 
has reliable data and lots of contact 
names. The book costs $159 and 
the CD-ROM is $259. Together 
they are $289. E-mail: jmg@dal- 
tondirectory.com or call 800-585- 
0688. : 


How-To Books 


The New Jersey Corporation 
Handbeok, a comprehensive 
guide to New Jersey corporations 
by Robert D. Frawley, who is of 
counsel to the College Road-based 
Smith, Stratton, Heher, and Bren- 
nan. The softbound volume with 
approximately 475 pages, includes 
information regarding choosing a 
corporate entity, the importance of 
maintaining and filing proper busi- 
ness records, resolving share- 
holder disputes, and the duties of 
officers and directors. Published 
by West Group, the 1999 edition 
costs $60. To order, call 800-344- 
5009, fax 800-213-2323, or order 
online at http://Awww.west- 
group.com. 


The New Jersey Small Busi- 
ness Resource Guide for 1999 is 
available from the SBA district of- 
fice by calling Harry Menta at 
973-645-2434. The free 38-page 
guide has sections on starting and 
financing a business, government 
regulations, financial and technical 
assistance programs, and local 
sources of help. 


1999 Guide to Entrepre- 
neurial Venture Financing, 
South and Middle Atlantic, is pub- 
lished by Capital Growth Inc. and 
the Pennsylvania Chamber of 
Business and Industry Educational 
Foundation. This 120-page direc- 
tory has useful articles plus listings 
of capital sources and costs $99 
plus $7.50 shipping and six percent 
Pennsylvania ata tax. Call 800- 
225-7224. 


Department of Labor’s Em- 
ployer Update. Information em- 
ployers need regarding new regu- 
lations, laws, form fling, and De- 
partment of Labor seminars is is- 
sued quarterly but if you want to be 
sure not to miss the seminars that 
start in March, call ahead: 609- 
292-3221. 
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1S... | 
Commercial Real Estate 


Services, Worldwide. 
i 


LLY is Class A Office 


OO tally 


103 Carnegie Center, Princeton Princeton Crossroads, 375 Phillips Bou- The Neuman Building, 3575 Quakerbridge 


8,807 SF (contiguous) Sublease levard, Ewing * 29,000 SF For Lease @ Road, Hamilton ¢ 58,000 SF - 2 Story 
Divisible to 3,366 © Entry Off Will Divide (11,000 SF & 20,000 SF)e Building ¢ Newly Constructed ® Ready for 
Third Floor Lobby © Three T-1 Immediate Occupancy ® Technology Tenant Buildout ¢ 4.5 Cars/1000 SF Park- 
lines ¢ 55 work stations avail- Space ¢ Wet Lab Installation in the ing ¢ 1.5 Miles from Hamilton Train Sta- 
able ¢ CAT- 5 Wiring Building tion & Rt. 295 @ T-1 Lines in Building 


i | 


LLY is Corporate Land Services NAI FE N ELLY | 


is Office/Medical Space 


NAIL: 


KUSER ROAD 
370° Fr) 400° be 
: | ai 
3 9.0 ACRES Sal 
x 
. i oo 
41 ACRES __400 9 
A 
z 
m 
2 
10.01 ACRES 8 
530’ 
WETLANDS - 3 ACRES 
s : | ROUTE 195 


~ Whitehorse Executive Center, Hamilton 
East Windsor Industrial Park, E. Windsor Kuser Technology Park, Hamilton 31,000 SF e Immediately Available 
Corner of Airport Road & Route 33, 33.5 Acres Fronting Route 195 5 Cars Per 1,000 SF ¢ Separate 
12,000 SF Warehouse @ 13’ Clear Wetlands Delineated ¢ Divisible to Heating & Air Conditioning Systems 


Ceiling © 26 Acre Industrial Site ¢ Will Minimum 9-acre Lots ¢ Sale Price Office Units Sold or Leased: to 
Divide * Sale/Build to Suit ¢ Sale Price $70,000/Acre ¢ Office/Warehouse/ 1,250 SF ¢ New Building Features ¢ 
$1,400,000 © One mile south of Route Possible Retail ¢ Corner Lot Bus Line in Front of Complex ¢ Total 
571 Complex Size 128,000 SF 


WW istndustrialSpace 


3 South Middlesex Avenue, 
Monroe 

42,300 SF ¢ Warehouse 
Sublease * 6 Months - 

3 Years ® 24' Clear 
Ceilings ¢ 6 Loading Docks 


2 Rail Doors 
Hamilton Crossroads Industrial Park 
850 Nottingham Way, Hamilton 
301,000 SF ¢ 4 Drive-In Doors ¢ 2 Loading 
Docks ¢ Rail Served ¢ Cranes Available 


11.14 Acres ® 24-50’ Clear Ceilings 


Sale or Lease * One Mile to Rt. 1 Commercial Real Estate Services, Worldwide. 


Two Miles from Rt. 295 609-520-0061 


Visit our website fennelly.com 
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Imone 


REALTY, INC. 


PROPERTIES FOR LEASE 


HamiltonTwp: Office Space 
* 2,400 SF and 2,200 SF 
* Private Entrances 
* Near Robert Wood Johnson Hospital 
* Owner will divide and renovate 


S 


HopewellTwp: Office Space 
¢ 1,000 SF 
* Located on Route 31 - High Visibility 
* Attractive Rental Rate 


Lawrenceville: Office/Medical space 
° 1,465 SF 
° Newly renovated building 
* Located directly on Route 1 
* Below market rents 


MonroeTwp: Flex Space 
¢ 20,000 SF 
¢ Located near NJ Turnpike and Route 130 


Princeton Junction: Office Space 
* 4,600 SF 
* Owner will divide and renovate 
* Located on Quakerbridge Road 
¢ Great access from Lawrenceville, Princeton & Hamilton 


PROPERTIES FOR SALE 


EwingTwp: Industrial Building 
¢ 18,730 SF Masonry Building 
* 3 Rental Units 
¢ High Ceilings; Overhead Docrs; Sprinklered; Loading Docks 
¢ Ample Parking 
¢ Zoned Highway Business 


Ewing Twp: Flex Building 
~ © 9,600 SF Building with Offices 
¢ Zoned Highway Business 
¢ Air Conditioned; Heavy Duty Electric; Overhead Door 
¢ Ample Parking 


Hamilton: Office Buildings 
¢ 6,700 SF One-Story of Medical/Office Space 
¢ Nr Intersection of Whitehorse Mercerville Rd. & Klockner Rd. 
* Convenient to Robert Wood Johnson Hospital 
* Available separately or as a package 


Lawrence Twp: Office Buildings 
* 15,000 SF Medical/Office Space 
* Recently renovated building with elevator 
* Located directly on Route 1 
¢ Fully Leased 


Trenton: industrial Building 
¢ 24,000 SF Industrial/Manufacturing Building 
* 16’ to 18” Ceiling Heights; Overhead Cranes 
¢ In Enterprise Zone 


609-882-1105 


we Realtor 


Individual Member 
Certified C cial In 


Our readers want to know about your next 
meeting, fund raiser, seminar, concert ... 
Send us the Who What When Where Why! 
U.S. 1 Events: 12 Roszel Road, Princeton08540 

Fax: 609-452-0033 E-mail: info@princetoninfo.com 
WWW: princetoninfo.com 
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Internet Job Search 


Fuss how quickly the Internet 

is being transformed into the ulti- 
mate tool for recruiters and job- 
hunters becomes clear when one 
reads the 2000 edition of Ca- 
reerXroads: Where Talent and 
Opportunity Connect on the In- 
ternet, by Gerry Crispin and 
Mark Mehler (http://www.ca- 
reerxroads.com). For the new edi- 
tion ($26.95), Crispin and Mehler 
of the Kendall Park-based MMC 
Group reviewed over 3,000 sites 
dedicated to jobs. They found that 
recruiters and corporations are in- 
vesting in all kinds of technology 
to make online recruitment a seam- 
less element of hiring practices. 
_ With the right technology in 
place, it’s a brave new world for 
the jobseeker and recruiter alike, 
write Crispin and Mehler: ‘“‘Imag- 
ine a world where the job seeker 
and recruiter roles are reversed or 
balanced, and the candidate has 
enough choice to select the best 
opportunities just as they employer 
wants to select the best candi- 
dates.” 

Enhancements in online job 
hunting/recruiting Crispin and 
Mehler anticipate in the year 2000: 


Instant messaging. ““You (the 
recruiter) will be able to load your 
entire network or prospect list or 
client base into an enhanced 
browser that gives new meaning to 
customer relations.”’ Soon, recruit- 
ers will instantly connect with 
qualified candidates. When a pro- 
spective candidate is reading about 
an open position, the recruiter will 
be alerted, and vice versa. 


Automated assessment tools. 
Job prospects will encounter hur- 
dles, such as customized tests, dur- 
ing the application process. They 
may be tested on knowledge, expe- 
rience or personality. 


PC-PC Interview Screening. 
Video streaming will make it pos- 
sible to interview candidates who 

- are thousands of miles away, thus 
speeding up the hiring process, 
saving costs, and providing com- 
panies with a competitive edge. 


Net previews. Video streaming 
will allow job candidates to expe- 
rience ‘‘a day in the life” of a par- 
ticular organization. 


External referrals. Employers 
will offer incentives to online visi- 
tors to forward a position that they 
aren’t interested in to someone 
who is. 


“Granular” learning. The In- 
ternet will be used to train employ- 
ees before they are brought in on 
the job, thus cutting the learning 
curve. 


The E-Portfolio. A job candi- 
date creates a complete profile 
comprised of resume and other ma- 
terials released upon request, such 
as certifications, experience, and 
test results. 


= 


PHARDE IN at 
CONSTRUCTION 


Office/Tenant Fit Ups 


609-452-9449 
609-497-4545 


SERVING ALL OF 
CENTRAL NEW JERSEY 


Lo 


BUILDERS & IMPROVERS OF 
COMMERCIAL PROPERTIES 


FREE ESTIMATES * FULLY INSURED 


Personal Attention 
Full Service 


100 CANAL POINTE BLVD 
PRINCETON 
: = 


FOR CAREER 
PLANNING 


Monster.com, Jobs.com, and the 
Wall Street Journal are still the 
800-pound gorillas of job banks, 
but as the authors note, there are 
websites dedicated to just about 
every vocational niche. 


job Chemistry 


S. back from the micro- 
scope and look at the big picture. 
That’s Betty Feehan’s advice for 
scientists and technicians in. to- 
day’s job market (U.S. 1, October 
13, 1999). A career may be born in 
the lab, but it doesn’t have to end 
there, she says. “A lot of people 
feel that if they started in the petro- 
leum industry they have to retire in 
the petroleum industry," says Fee- 
han, a career counselor at the 
American Institute of Chemical 
Engineers in New York. Not so 
anymore. “‘It’s an unusual market 
out there in that the ones doing well 
are those who are moving about, 
looking at alternatives — who see 
the opportunities for parlaying 
strength and experiences.” 

Everyone, from consulting 
firms to dotcom companies, wants 
to hire formally trained scientists, 
people who bring analytic prowess 
and leadership to a company, says 
Feehan. “An individual who has 
been working in an organization 
often has to sell his or her ideas, 
and that skill in cajoling people 
into doing something is very mar- 
ketable these days,” says Feehan, 
who has a BS in math from Mount 
Saint Vincent, Class of 1963, and 
has worked in consulting for 25 
years. ““Someone who is a good 
manager or good team leader may 
be accustomed to leading people in 
a specific industry, and that’s a 
transferable skill." 

The best job-hunting strategies 
begin with preparation, says Fee- 
han: 

Periodic self-assessments, 
either using a software tool or em- 
ploying a career coach. 


Connecting with a mentor or 
networking group. 


% 


A good job is larger than the job 
itself, says Feehan. “Chemists 
look at things from a very intellec- 
tual point of view, and sometimes 
in job searching you have to have 
some emotion,” she says. “They 
need to think about what kind of 
person they are, what kind of peo- 
ple like to work with, not just what 
they do.” 


F occ everything you know 
about what makes a good com- 
puter programmer or a successful 
salesperson. In today’s market, 
skills can count less than attitude, 
says Candace Kucy, a consultant 
with Renaissance Strategies Inc. 
(U.S. 1 October 13, 1999). “Skills 
are easy to teach,”’ she says. ““Most 
of the time I’m brought in is be- 
cause of attitude or behavior prob- 
lems. The traditional model was 
that you want drivers, people who 
bulldoze over all the obstacles. To- 
day it calls for more teamwork.” 

Programmers, for example, 
need to be able to work closely 
with salespeople to design prod- 
ucts that people want. “‘The prod- 
uct development process requires a 
lot of teamwork between the mar- 
keting people and the customers,” 
says Kucy. Likewise, salespeople 
should have a degree of technical 
knowledge to serve their custom- 
ers, particularly if a product re- 
quires a lot of hand-holding and 
backup. 

Some common pitfalls Kucy 
sees in hiring: 

Cloning. ‘“‘An entrepreneur 
thinks, well, that’s what my style 
so if I hire even more of me then 
we should be able to grow faster,” 
says Kucy. “The problem is when 
you get too many people of one 
kind you lose balance. I tell small 
business owners to look for some- 
one who is not necessary the oppo- 
site, but who really brings different 
skills to the table, so that there will 
be a whole different class of cus- 
tomers drawn to a different kind of 


style.” 


FOR SALE 


* Great Exposure 


Lawrenceville, Mercer County, NJ. 


* Former Supermarket 
* 22,500 square feet 
* Can be expanded 
¢ 3.2 acre site 
* Zoned highway - commercial 
* Located at the Alternate Route 1 Circle 


609-637-9548 Ea 
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GUIDE 


e 


s 


i 
4 


JANUARY 5, 2000 


U.S. 1 


65 


Focusing on skills, rather than 
the whole person. “‘Most manag- 
ers tend to still look at a person’s 
technical skills because that’s 
something that’s easy to quantify.” 


Companies that haven’t ac- 
knowledged that paradigm shift — 
from drivers to team players — 
may end up overlooking the best 
workers, and losing to employee 
turnover, says Kucy, who holds a 
BS in marketing from Rutgers, 
Class of 1975, and started out as a 
sales rep for Legs Pantyhose during 
the 1970s. ‘‘Some companies just 
want to find a warm body to put in 
a seat, but if the person doesn’t 
work out, there’s a cost to that per- 
son, there’s certainly a cost to the 
company.” 


Princeton 
28,000/SF-will divide 
CLASS-A Office 


Carol Kivier: 
On Personal Growth 


South Main, 
Pennington 
1500-4500/SF-Office 
Sale or Lease 

Seller Financing 


PT scsortus tell us that technol- 
ogy will advance more in the next 
15 years than it has in the last 100; 
information will double every five 
years, and this planet called Earth 
will have more than 20 billion peo- 
ple within the next 50 years. With 
these factors in mind, change is 
inevitable, says Carol Kivler of 
Kivler Communications (609-737- 
8157, E-mail: kivlercom@world- 
net.att.net). ‘““To survive in this 
world,” she says, ““we encourage 
our clients to instill in themselves 
and in their employees a pattern of 
personal growth.” 


Become a life long learner. 
‘Today, the road to success is al- 
ways under construction,” says 
Kivler. Opportunities to learn 
might include reading, attending a 
class, or working with a coach or 


mentor. 


Continued on following page 


RECENT 


SALE: 40,000 SF to 
Drucker Rahl and 
Fein 


LEASE: 6566/SF to 


Services 


LEASE: 19,653 SF to 
Songbird Medical 


LEASE: 5000/SF to 
Integra Life 
Sciences 


__ SALE: 15,000/SF to 
____ The Bowen Group 


TRANSACTIONS: 


Integrated Financial 


| BUSINESS 
4 CENTERS 


Over 250 Centers 
Worldwide 


HQ Princeton 
Princeton Forrestal 
Village 
1-800-486-1609 


HQ King of Prussia 
Freedom Business 
Centers 
610-768-7700 


HQ Cherry Hill 
East Gate Center 
609-642-4000 


HQ Philadelphia 
Centre Square 
215-246-3400 
HQ Newtown 


888-486-7058 


Silver Lake Exec. Campus 


as low as $255/mo. 


The Part-Time Office Plan 
for Princeton Business. 

Why pay full-time office rents when 
there's HQ's flexible Office Extension 
Plan? 


HQ provides you with a Princeton 
address and you simply pay for the 
office or conference room time and 
services you use. 


Included in our rates: 
Receptionist, telephones answered 
in your Company name, availability of 
secretarial services, fax and more. 


Full-time offices are also immediately 
available on short-term leases. 


Call for complete details today. 


Office Extension Plans 
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FOR LEASE: 
Retail / Medical / Office 


160 Lawrenceville 
Intersection of Pennington Road & Federal City Road 
LAWRENCEVILLE 
Excellent Location for doughnut shop, resturant, bagel store, bakery, etc. 
2 Units available: 1,500 & 2,000 Sq. Ft. # High Visibility & Excellent Traffic # 
¢ Available with FULL KITCHEN! ¢ Minutes from Princeton! 
¢ Located in Community Shopping Center! 
| ¢ Built in Market with Prime Demographics! # 


¢ Adjacent to New Housing Developments & Day Care Center @ 


DEMOGRAPHICS 
RADIUS | POPULATION | AVG. FAMILY INCOME 


9,300 $107,000 
38,000 $91,000 


1 MILE 
3 MILE 


EXCLUSIVE BROKER 
RAIDER REALITY 
(908) 874-8685 


Do You Have a ""Honey-Do" List? 
: R.A.H. HOME IMPROVEMENTS 


introduces its Home Repair Service MP 
Custom Built-In Cabinetry Cay A 
$35/Hour Handy Man Service with a 4-hour minimum 
¢ Fast, Reliable Service * Fully Insured 
¢ 2 Year Warranty on All Work ¢ References Upon Request 
mar Now Accepting Visa/MasterCard (@) 


D> No Job Is Too Small! Pe 
iF, Call Ryan A. Henninger, Owner 


609-883-6269 


THE 


A-% 76: € fh Tt Ss 


BROKERS PROTECTED 
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Develop ‘“‘bounce-back resil- 
iency. ’’The world has a way of 
continually throwing us heavy, 
weighted down detours," she says. 
‘‘We must recognize that with 
each life detour, our personal atti- 
tude toward the detour will either 
help us to consider the detour a 


journey to be ceased or feared.” 


Recognize that personal 
growth my “ouch”. Many of us 
find it challenging to step out of 
our comfort zone. ‘‘Ouching”’ is an 
indicator that you are alive and 
well in the 21st century. “Asking 
for help when you are not sure of 
something, getting someone’s 
opinion on your skill sets, and re- 
alizing that ‘my way isn’t the only 
way’ are just a few ways you may 
find yourself ‘ouching,’ ’’ says 
Kivler. 


How we react to these changes 
is totally in our hands, says Kivler. 


Joh Networking 


Workforce New Jersey Public 
Information Network offers 
One-Stop job hunting sites 
(http://www.wn)jpin.state.nj.us/ 
OneSt...Welcomeonestops_new 
mercercity.htm). The locations in- 
clude Mercer County Community 
College (609-586-4800, extension 


» 3212), and some Mercer County 


Library branches. All offer public 
access to the computerized One- 
Stop self help center. 


Jobseekers, 33 Mercer Street, 
c/o Trinity Church, Princeton 
08540. Niels Nielsen, coordinator. 
609-924-2277; fax, 609-924- 
9140. Home page: http://www.- 
trinityprinceton.org. 

This self-help group is designed 
to assist persons of any faith or 
who are involved in a job search or 


contemplating a career change. 
Meetings are every Tuesday at 
7:30 p.m. at Trinity Episcopal 
Church’s Pierce Hall on Stockton 
Street. There is no charge. 

Professional Service Group 
Workforce NJ — Division of Em- 
ployment and Training, New Jer- 
sey Department of Labor, 28 Yard 
Avenue, Room 209, Trenton 
08625-0954. 609-292-3417; fax, 
609-292-6618. Jessie Breccia, fa- 
cilitator. Patricia Reed, manager. 

A network of unemployed pro- 
fessionals organized under the 
auspices of the State Department 
of Labor who pool their talents in 
their job search. The state provides 
PSG members with free use of 
computers complete with Internet 
hook-ups, facsimiles, telephones, 
and postage. 


MCCC’s Career Counseling 
and Job Placement, Student Cen- 
ter, SC 229, 609-586-4800, exten- 
sion 3304, E-mail: careers- 
@mccc.edu. Professional career 
counselors Jack Guarneri and Gail 
LaFrance offer a counseling and 
testing program for $190. 


Project Re-Employment, 
sponsored by the Jewish Family & 
Children’s Service of Greater 
Mercer County, offers week-long 
workshops. Call 609-987-8100. 


The Job Club, c/o Princeton 
Unitarian Church, Cherry Hill 
Road, Princeton 08540. Susan and 
Jack Guarneri, co-facilitators. 
609-771-1669; fax, 609-637- 
0449. September to June, seminars 
on first Mondays at 7:30 p.m. 


Central Jersey Job Develop- 
ers Association, Box 533, New 
Brunswick 08903. Dorna Silver- 
man, chair. 732-745-5300 exten- 
sion 4201. fax, 732-745-5325. Cli- 
ent service and professional or- 
ganization, monthly meetings and 
bulletin, annual job fair. Third 
Thursdays starting in September. 


When the 
Headhunter Calls 


O. of the blue, a headhunter 
calls you. You have a comfortable 
job with a comfortable salary but 
now you are being offered the 
moon. Come with us, says a young 
high-tech firm, and you will be 
rich. You won’t make much more 
than you are making now, but 
we’re going to go public, and you 
will own stock. And even before 
we go public, we might get bought 
out by a public firm — the 900- 
pound gorilla of our industry. 
Either way, you will be a million- 
aire many times over. 

Wait a minute. What is really 
being offered here? Is this offer a 
sure thing, or pie in the sky? How 
would you proceed if you were 
entertaining such an offer? We 
asked career counselors, venture 
capitalists, corporate consultants, 
and professional negotiators for 
their advice. 

Research is key, says Susan 
Guarneri, who has a career coun- 
seling practice on Lawrence Road 
(E-mail: resumagic@aol.com) If 
you don’t know how to do the re- 
search, through public means and 
networking, find someone who 
does. 


Investigate the marketplace. 
“If the company is not public and 
you don’t have any means of in- 
vestigating the financial back- 
ground of the firm, you can inves- 
tigate the industry,” says 
Guarneri. “‘Contact people in the 
industry with a heads up on this 
particular kind of product or serv- 
ice and whether they think it will 
competitively fly. Or lurk in cha- 
trooms and put the right kind of 
question out there.” 

If the potential buyer is named, 
check in the Edgar database to see 


DAILY PLAN IT 


Where Your Business is the Center of Our Universe 


Office Service Arrangements 


* Brand new, fully furnished 

* Receptionist to answer your phones 

* Access to fax and copy machines 

* Meeting rooms available 

* Conveniently located near Princeton Junction 
train station 


Business ID Services 


* Prestigious Princeton address for your stationery and 


business cards 


¢ Your telephone professionally and personally answered 


during regular business hours 
¢ Voice mail available 24 hours 
¢ Faxes sent and received at DPI rates 


¢ 50 free photocopies per month (non-accruable) 
* Availability of secretarial support at DPI rates 


* Business ID/Mail Service 
¢ Mail/packages sent and received at DPI rates 


* Scheduled use of conference room for 8/hours month. 


Conference Center 


¢ 4 day and full day rates | 
* Catering and kitchen facilities available 

¢ Audio visual equipment ¢ Theater or banquet style 
¢ Breakout rooms * Board rooms 
* Easily accessible from Route | and train station 


For more information please call 


609-514-9494 


707 Alexander Road, Princeton, New Jersey 08540 
Daily Plan It is a non-profit affiliate of Community Options 
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what is happening. Look at how 
the potential buyer treated its other 
buyouts. 


Investigate the management 
team. “‘I’m a great believer in peo- 
ple and not the financial analysis,” 
says Stephen Shaffer of the ven- 
ture capital firm Penny Lane Part- 
ners LP (609-497-4646). “Know 
the people you are talking to. You 
need to be comfortable with those 
people. Be cynical. Entrepreneurs 
are very difficult people.” 

Do research on the backgrounds 
of the principals involved. ‘‘See 
what their track record is. Every- 
one leaves a paper trail,’”’ says 
Guarneri. Realizing that the direct 
referrals will give glowing re- 
marks. “‘But then the second level 
of referrals — that’s when you 
may start hearing things.” 


Ask the venture capitalists 


WWI 


who are investing in the firm. You 
can probably believe them, says 
Shaffer: ““We hire professional re- 
cruiting firms to tee up the best 
people possible and we tell those 
people what we think.” 

“If the firm has credible venture 
capital, that’s a big plus,’ says 
Wood Tate of Development Man- 
agement Inc, (E-mail: wood- 
tate@worldnet.att.net). Tate is a 
consultant on corporate strategies 
for technology companies. ‘‘What 
you can believe depends on the 
credibility of what the venture 
capitalists are saying. If somebody 
has a really insightful idea that 
looks quite defensible, that could 
fly 100 percent.” 


Consult a financial advisor. 
To take a job with a start-up is a 
penny stock investment, says Niels 
Nielsen of Princeton Management 


Consultants (E-mail: pmeniel- 
sen@aol.com). He notes that the 
issue of whether stock options 
should be charged against com- 
pany assets is being argued, and 
companies are very apprehensive 
because they have a tremendous 
potential liability. 

‘‘What you are really doing is 
making an investment decision,” 
agrees Lee E. Miller, author of 
career strategy books. “‘Ask, is this 
a company | want to sink my 
money into? In essence, you are 
taking less of a salary in hopes that 
down the road you will make 
money in terms of stock equity. 
Make that decision with whatever 
appropriate advice you need — an 
investment advisor, an accountant, 
or a lawyer to protect you in case 
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Meas | Henmesaneia,  WeeUssmecmes 


¢ STATE OF THE ART DESIGN AND LAYOUT OF EACH SUITE 
++ 2,000 * 3,000 * 4,000 UP to 24,000 Sq.Ft. 
+ PRIVATE SUITE ENTRY & SEPARATE UTILITIES 
4 DAY CARE ON SITE # BUILD TO SUIT + FLEXIBLE FLOOR PLANS 
+ EASY ACCESS TO HIGHWAYS: 206, 31, 33, 1-95, I-195, 1-295, & US-1 


908-874-8686 


Exclusive Broker: Raider Realty 


OWNER/DEVELOPER 


LARKEN ASSOCIATES 


HILTON REALTY CO. of Princeton 


APARTMENTS 


EAST WINDSOR 
PRINCETON ARMS * KENSINGTON ARMS 


* DORCHESTER ARMS * CHESTNUT WILLOW 


609-448-4801 


Conveniently focated near Route 130 & Route 1 just off At. 571. 
. steeces | controlled heat incl. in rent « Air conditioning 
* Storage in apt ¢ Individual balconies 
* Superintendent on site * Wall to wall carpets 


LAWRENCE TOWNSHIP 


FRANKLIN ARMS, LAWRENCE TOWNSHIP 


609-895-9556 
609-448-4801 


Franklin Corner Road, Just off Route 1. 
* Heat and hot water included 
* Close to shopping & malls 
¢ Balconies * Superintendent on site 


HIGHTSTOWN 
TOWNHOUSE GARDENS, HIGHTSTOWN BOROUGH 


609-448-2198 


Just off the New Jersey Turnpike in Hightstown. 
Some units with 1st and 2nd floor (Townhouses) 
* Superintendent on site « Convenient to shopping 


* Easy commute via NJ Tpke. * Near Route 130 


Heat included in all apartments except Klockner Woods & Townhouse Gardens. 
www.rent.net/direct/princetonarms 


HAMILTON 
PRINCETON COURT 
KLOCKNER WOOD 
CRESTWOOD SQUARE 


609-586-5108 
609-586-1253 


Located on Klockner Road 
and Whitehorse-Mercerville Road. 
Close to shopping ¢ Beautiful 
landscaped grounds 
Superintendent on site 


e OFFICE SPACE « 


DOWNTOWN PRINCETON 


2656 Sq. Ft. on Nassau Street/ Overlooks University 
CALL FOR DETAILS 


RETAIL 


NEW CONSTRUCTION 
OFFICE SUITE/SPACE 


WINDSOR BUSINESS PARK 
« NEW BUILDING UNDER CONSTRUCTION 
¢ 24,000 SF Co 
* Divisible to 3,000 SF 
* Basement Storage 
¢ Great Access to 
All Major Roadways 
¢ Ample Parking 
¢ Pre-leasing 
Available First. 
Quarter 2000 


917 SF Available Immediately 
Lease Pending Bidg. 3 


¢ Occupancy 2™ Quarter, 2000 

* Sylvia St., Off Sullivan Way 
(Near W. Trenton Train Station) 

* Two- 30,000 SF Buildings 

* Divisible to 4,000 SF 


EWING 
COMMERCE 
PARK 


¢ Within 2 Miles of Exit 2, Rt. 95 
«ani ° Great Access to Routes 95, 295, 
i §61, 31, 206, & PA Turnpike 

¢ Pre-Leasing 

¢ 24 Hour-A-Day, 7 Day-a-Week 


Access 

¢ Ample, Well-lit parking 

* Build to suit sites available up to 
430,000 SF office, flex, warehouse 


PRINCETON 


ARMS 
CENTER 


PLAZA 


Old Trenton Road & Dorchester Drive, West Windsor « 1,700 + 2000 
6000 SF (2000 & 6000 contiguous) * Rapidly Growing Area « Resi- 


* dential, Commercial, Retail « Within ‘2 Mile of “New” Hightstown 
Bypass * Ample & Well-Lit Parking » Restaurants 
MERCERVILLE 
SHOPPING 
CENTER: 
“ 


Commercial, Industrial & Land 
194 NASSAU STREET, PRINCETON, NEW JERSEY 08542 


CONTACT MARK HILL or JON BRUSH: 609-921 -6060 


Whitehorse-Mercerville and Kuser Roads, Hamilton Township, NJ 
6,560 SF available immediately (possible sub-division) + high popula- 
tion area * heavy traffic from 5 centrally located roadways. * Anchor: 
Hamilton Market ¢ Shin Karate 


Route 33, Hamilton * 14,000 SF + Busy Retail Area + Very High 
Daily Volume of Customers + High Visibility/Great Signage 
More than Ample Parking * Anchors “New” Hamilton Farm 
Fruit & Produce, Hamilton Floor Covering, Party Fair 
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182 Nassau Street 
Retail Space For Lease 


Retail 3375 SF for lease. Available immediately. 
$30/Sq. Ft. Negotiable 


Great in-town location in the heart of 
Princeton's Central Businesss District. 


7 CALLAWAY 


609-921-1070 
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gy DiMeglio Realty & Management Group 


We Make a World of Difference 


Land - Land - Land 


9.75 Acres on Route 1 South 
South Brunswick, NJ 


* Over 260 Feet of Highway Frontage 
* Mostly Level Partially Wooded Lots 


* Tremendous Potential for an Entrepreneur 
Interested in Developing a Shopping Center, 
Restaurant, Hotel, or Office/Retail Center 


* South Brunswick Offers a Good School System 
* 3 of the 4 Lots have Existing Homes on the Property 


* Variance May Be Required for Intented Use 


Call for more info, or visit us on the web! 


1711 Highway 27, Somerset, NJ 08873 

732-828-2700 - Fax 732-828-3367 REO” 
http:/Awww.NDIMEGLIO.com 2 

E-mail: Nicolas.com@worldnet.att.net ghia dain wareies 


New & Used Rack, Shelving and Material 
Handling Equipment for Sale 


603 Rt. 130 N., East Windsor, NJ 08520 
609-448-6262 * 732-287-5050 © Fax 609-448-6908 
drs603@aol.com * www.divrack.baweb.com 


Buy/Sell/Trade *« New & Used In Stock 


RACKS: Pallet Rack, Storage Steel Shelving. 

Rack Furniture Rack, Cantilever MISC.: Conveyors: All types. 
Rack, Bulk-Storage Rack, Drive- Carts, Pallet Jacks, Work 
In/Drive-Thru Rack, Push Back Tables, Mezzanines, Modular 
Rack, Stack Racks, Record Re- and In-Plant Security Fencing. 
tention/Archive Storage Rack. SERVICES: Expert Layout and 
SHELVING: Industrial, Commer- Design, Sales, Leasing, Service, 
cial, Open-Wide, Wide Span, Dismantling/Installation. 


_ Visit Our Warehouse for Great Selections — 
os Aopaon sed: Equipment _ 


Member: Material Handling & Equipment Dealers Association 
and International Material Management Society. 


you are laid off before you are 
vested.” 

Watch out for the “‘lock-up”’ pe- 
riods that forestall quick profits. 
“If you do an IPO today it is doubt- 
ful anyone can exit before six 
months,”’ says Shaffer. “For insid- 
ers who are managers of the busi- 
ness it could be considerably 
longer.”” As for the buyout that 
could replace an IPO, he cautions 
against buyers with inflated stock 
prices; they want to use this stock 
for the acquisitions. 


Ask the executive search firm. 
Shaffer thinks the executive search 
firm will keep the jobseeker’s best 
interests at heart. ‘“The search firm 
is clearly being paid by the com- 
pany but is a resource for the indi- 
vidual as well. It is not in the search 
firm’s best interests to put some- 
one at a company who will be un- 
happy or leave in a short time. 
There will be a definite desire on 
the part of the search firm to make 
sure that the technical, profes- 
sional, cultural, personal aspects 
— all of that has to be right.” 

But Guarneri, the job counselor, 
says she wouldn’t trust the head- 
hunters: ‘‘Probably all are honest 
except one, and all you need to is 
to be stuck with that one.” 


Contract for the services of a 
negotiator. Miller, who works at a 
consulting firm in Westfield (E- 
mail: Imiller@getmoremoney.- 
com), says that to use a negotiator 
might cost $350 an hour for con- 
sulting on getting the best deal for 
a mid-level position, or several 
thousand dollars to work on a 
CEO’s behalf — or $14.95 to buy 
his bestseller on Amazon’s career 
list, ““Get More Money on Your 
Next Job: 25 proven strategies for 
getting more money, better bene- 
fits, and greater job security” 
(McGraw Hill, 1998). 


Consult a good employment 
law attorney. If the company 
flops or the top people are let go, 
you can be sure they will have 
gold-plated exit strategies in place. 
Make sure you do the same. 
Among the points to ask for: 


A year’s contract. 


Double the relocation allow- 
ance if you have to move. 


A buyout if the company 


moves. 


A three-month performance re- 
view rather than six months. 


Stock vested in the event that the 
company changes. 


A protected investment in case 
you are let go. 


“If there are a lot of ‘what ifs,’ 
you have to have the other issues 
nailed down,”’ says Guarneri. But 
most of all you should listen to 
your gut instincts. “Keep track of 
what people are telling you. Write 
it down, not just the facts but the 
impressions you are getting.” 

In good economic times there 


-EAGLE GROUR 


Continued from page 4 


asking the wrong question, since 
the community we serve happily 
transcends three counties. 

A corollary to the perfection 
precept is that some consumers 
will continue to be fooled by the 
presentation of information. Care- 
ful consumers will look beyond the 
fancy spreadsheets and pie charts 
and judge the information on its 
own merits. 

Nor should people be fooled by 
the quickness of the response to an 
information request. A college 
professor told us the other day that 
the first thing he had to tell his 
students was that they had to allow 
48 hours for him to respond to any 
questions sent to him via E-mail. It 
never dawned on some students 
that the professor might not choose 
to stand by his computer terminal, 
waiting for their questions. Nor did 
some students ever assume that 
their question might actually re- 
quire some of the professor’s time 
to produce a thoughtful response. 


2.) For all the elaborate global 
networks of information, and the 
sophisticated gadgetry that will 
display it (we imagine a flat screen 
display that has multiple windows 
showing everything from old-fash- 
ioned network television to Web 
pages to the view of the world from 
our front door) — people will put 
their stamp on the process. In the 
cover story for the January 3 issue 
of U.S. News and World Report, 
our friend Edward Tenner (also a 
U.S. 1 contributor) writes about 
how people transform inventions 
in ways no one can foresee. “‘With 
the material side of innovation, 
technology, there is a more elusive 
but equally important behavioral 
side: technique.” 

Technique can even scuttle 
some particular hot piece of tech- 
nology. Tenner points to the video 
telephone, which was demon- 
strated at the 1964 World’s Fair. 
The technology is even cheaper 


and more accessible now on the 


Internet. But nobody wants it — 
often we want to be heard but not 
seen. 

We suspect that the same might 
happen to those automated tele- 
phone attendants now answering 


the phones at many business loca- 


tions. As Steve Sashihara of > 


Princeton Consultants points out 
on page 26 of this issue, the world 
is headed away from mass produc- 
tion and toward mass customiza- 
tion. Yet many business owners 
seem to think they can distill their 
customers’ inquiries into, say, six 
distinct categories: “‘press | for our 


product list, press 2 for current ac- € 


count information,” etc. 

It works great in some instances: 
the other day we quickly ordered 
prospectuses for several mutual 
funds. But try ordering a product 
or service you don’t fully under- 
stand or can’t easily explain. It’s 
nice to have a human being handle 
that request. 


3.) Some of the old ways of do- 
ing business will look better than 
ever in the new Information Age. 
Here is another example from the 
world of telephony: AT&T, per- 
haps sensing a growing dissatis- 
faction with the telephone area 


> 


code system, now promises anold- 


fashioned operator (armed with 
fast databases) to help you find a 
phone number for anyone any- 
where (with or without the area 
code). You just dial 0-0 — and pay 
99 cents for the help. Good deal. 
Despite computerized spell 
checkers, grammar checkers, and 
even writing programs, yellow le- 


gal pads and No. 2 pencils will still ® 


be the best choice for some people 
to get over writer’s block. 

And we all will continue to 
clutch our hard copies. At our of- 
fice, the first crisis of the Third 
Millennium came when we looked 
in the cabinet and found only one 


ream of standard weight, letter size @ 


Hammermill CopyPlus paper. 
Happily, we are okay now. See you 
next week. 


— Richard K. Rein 


can be a certain degree of specula- 
tion, and everyone can get caught 
up in that rosy glow. One of 
Guarneri’s clients took a job with 
a small high tech company and 
negotiated with stock options in 
lieu of one-time bonus. ‘‘He 
couldn’t use it while he was em- 
ployed, but five years down the 
line, the company got bought out 
and the stock split twice. He got 
better than $1 million or 10 times 
more than the one-time bonus.” 

But Miller and Tate caution 
against those rose-colored glasses. 
“You read about all the high flyers 
that do so well, but you don’t read 
about the ones that fall on their 
faces,” says Tate. 

Nielsen gives a for instance: A 
Princeton-based start-up firm that 


went down the tubes, and “‘a very 
promising middle-aged guy” lost 
his job and his house because the 
stock he was counting on just 
never appeared. “‘Don’t get starry 
eyed,” says Nielsen, ““Don’t mort- 
gage your house to buy the shares. 
Take all the precautions to miti- 
gate the downside.” 

Consider the job as an invest- 
ment, yes, but also consider the job 
as a job. “Ask is this the kind of 
job that I want with the opportu- 
nity that I want, with the growth 
potential | want,’ says Miller. 
“Taking a job just for the money is 
usually a mistake. Pick a job that 
you will want, that you will enjoy, 
that will let you grow. Then nego- 
tiate the best possible deal you can 
sat. a 


Space for Lease 


GLENDALE VILLAGE: 1260 Sq. Ft. 
in popular Ewing strip with 
Eckerd and Dunkin Donuts. 


EAGLE GROUP 


—— 


LALOR 


PLAZA: 
1000 Sq. Ft. 
Medical 
Offices 

in move 

in condition. 


609-392-0092 


Susan Malatich-Asack 


928 West State Street 


Sus 


an.Eagle@Prodiay 


Broker 
NJ 08618 
net 


Trenton 


+ 


. 
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U.S. 1 Classifieds 


HOW TO ORDER 


Phone, Fax, E-Mail: That's all it 
takes to order a U.S. 1 Classified. Call 


OFFICE RENTALS 


Princeton Borough: 1st Floor in 
center of Borough, 1 1/2 blocks of main 


609-452-0038, or fax your ad to 609- 
452-0033, or use our E-Mail address: 
info@princetoninfo.com. We will 
confirm your insertion and the price. It 
won't be much: Our classifieds are just 
30 cents a word, with a $4.20 minimum. 
Repeats in succeeding issues are just 
25 cents per word, and if your ad runs 
for 16 consecutive issues, it's only 20 
cents per word. (There is a $3 service 
charge if we send outa bill.) Box service 
is available. Want to run your ad on 
the Internet, as well? It's free! Your 
U.S. 1 classified will automatically be 
posted on the information highway 
at princetoninfo.com. Questions? 
Call us. 


OFFICE RENTALS 


Mercer County: Professional psy- 
chotherapy office available January 1, 
2000 in beautiful new office condo on 
Quakerbridge Road. Shared waiting 
room. Great location. Overflow referrals 
possible. Utilities included. Contact 
Amy Kasternakis, LCSW. 609-586- 
2880. 


Monroe: Medical/Professional office 
suite, 1,450 sq.ft. conveniently located 
on County Road 614 just off NJ Turn- 
pike. Call Eileen Griswold of The Bowen 
Group, Ltd., 609-860-0406 or 609-903- 
4842. 


University gates. Looking for a prime 
tenant/will be reasonable in price for the 
right one. The Adlerman Agency Real- 
tors. 609-655-7788. 


Princeton: One and two-room of- 
fices for rent. Also cubicle space avail- 
able. Shared office environment: Office 


OFFICE RENTALS 


equipment, secretarial service. D/J 
Business Service, Route 206 North. 
609-924-0905. 


RETAIL SPACE 


Office/Retail Space: Kingston. Busy 
main street. First floor. Approximately 
200 Sq. Ft. $550/month, includes utili- 
ties. 609-924-2465. 


COMMERCIAL SPACE 


Hamilton: 5000 square foot modern 
warehouse. 18 foot ceilings, loading 


HOUSING FOR SALE 


For Sale: Large Selection of Condos, 
Townhouses, and all types of Single- 


0505. 


dock. Great Youngs Road location. 


Family Homes. For further information 
$2,100 month, NNN. 609-587-7204, 


call Linda Feldstein at Weidel Realtors, 
609-921-2700, x227 or 609-443-3342 
evenings. http://lindafeldstein.real- 
tor.com. 


Hamilton: 6,000 sq. ft. warehouse 
near Route 1 and 295/l-95. 609-896- 
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OFFICE CONCIERGE, INC. 


EXECUTIVE SUITES 


Princeton Pike Corporate Center 
993 Lenox Drive, Suite 200, Lawrenceville, NJ 


609-895-2999 


Great Locations 


Carnegie Executive Center 
212 Carnegie Center, Suite 206, Princeton, NJ 


609-452-0160 


Pennington/Hopewell: Offices and 
office suites immediately available 
short and long term from 100 Square 
feet from $250 per month. Storage 
space, individual signage, fax, copier, 
T1 line, and telephones. Tel: 609-737- | 
1308; E-mail: tampropmgm @aol.com; 
www.straube.com 


Princeton Airport Area: Executive 
desk space; $75-135. Month to month. 
Grow with us. Don, 609-921-6873. 


BOARD ROOMS 


A BUSINESS INCUBATOR! 


Helping new businesses become successful 


Offices starting at only $225/month 
(utilities included) 


Free Shared Services 
(copier, fax, conference rooms) 


Free Parking 

Free Business & Marketing Assistance 
Great Location 

Urban Enterprise Zone Tax Benefits 


ME Trenton 
Business & 
Technology 
Center 


EXECUTIVE OFFICES 


Easy access to 
Route 1, I-195 
_and the 
Trenton Amtrak 
Station 


a project of Mercer County Community College 


36 South Broad Street, Trenton, NJ 08608 
609.396.8801 * Fax: 609.396.8603 + e-mail: thtc@mecc.edu 
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ATTENTION: 


COMMERCIAL PROPERTY OWNERS & 
MANAGERS, DEVELOPERS, BROKERS 
AND GENERAL CONTRACTORS 


Mercer Commercial 
Construction, ic 


specializes in metal framing, sheetrock, 
ceiling grids & tile installation. 


With more than 30 years combined experience, 
we complete your project 
on time & within budget! 


Interior Renovations 
New Commercial Fit- Outs 
for 
Warehouse, Office, 
Retail & Flex Space 


Call John Schragger 609-637-9548 


Space For Lease 


Prime Princeton Location on 
Alexander Road 
Class A Office Space 


14,000 - 21,000 square feet. 
Ist Floor, February Availability 


Easy access to Train Station and 


Highways: 206, I-95, I-295, US-1 


Contact: 
David Erik Chase 
609-452-8888 


The Hillier Group 

500 Alexander Park CN23 
Princeton, NJ 08543-0023 
609-452-8888 * Fax 609-452-8332 
http://www.hilher.com 


OFFICE SPACE 


The Atrium at Lawrence 
133 Franklin Corner Road, Lawrenceville 
e All areas with a view of 
the ATRIUM 
¢ Individual climate controls 
¢ Abundant covered parking 


spaces 
e Adjacent to US1, I-95 & I-295 


po ad 


REALTY, INC ragger 


e Prime Central New Jersey 
location! 

¢ 1,800 SF & 2,700 SF avail. 

¢ Beautiful skylight 

¢ Covered central atrium 

¢ Custom-tailored suites 


For More 
Information 


Call: 
609-637-9548 


U.S. 1 Classifieds 


CLEANING SERVICES 


RENTALS 


Continued from preceding page 


Largest Corporate Housing 
Provider In Quad-State Area: Our 
services include furniture rental and/or 
fully furnished (just bring your clothes) 
short term rentals. Cost-effective solu- 
tion for corporate relocatees or home 
buyers and sellers in transition. Real- 
tors and relocation departments wel- 
comed. Call Princeton showroom for 
daily availabilities. One call does it all. 
Churchill Corporate Services, 609-514- 
1514. 


HOUSING FOR RENT 


Lawrence Twp: Large bilevel (6 
BRs, 2 baths). Suitable for large family 
or mother/daughter/in-law. Deadend 
street, credit, references, security re- 
quired. Available immediately. $1700 
PM. 1-888-777-1995. 


CONDOS FOR RENT 


Need Short Term Housing? Mercer, 
Middlesex, Somerset and Union Coun- 
ties — tastefully furnished one and two 
bedroom condos and apartments avail- 
able. We include all furnishings, linens, 
cookware, etc. to the last detail, includ- 
ing all utilities, telephone, electric, etc. 
unde one monthly fee. From $1,250. 
One month minimum stay. Call D&l Re- 
Lo 800-400-6733 or 732-752-7778. 


HOUSING TO SHARE 


Pennington: Woman or man to 
share beautiful home. Room and board 
plus. small salary in exchange for trans- 
portation. Available immediately. Call 
609-730-4259. 


RESORTS 


Awesome! Grand Cayman, beach 


~ front resort, quiet area. Dive shop, res- 


taurant, beach bar and pool. 1 bedroom 
oceanfront. Great place to relax/enjoy 
water sports, weekly rental. Call Bill at 
609-466-6518. 


Poconos, Big Bass Lake: 3-bed- 
room lake front, fireplace, cable, VCR, 
all season getaway resort community. 
Skiing, lodge with indoor pool. Week- 
ends, weekly. 609-259-7353. 
www.bairdgolf.com/lake 


Patty’s Cleaning Service: Serving 
Plainsboro, the Windsors, the Brun- 
swicks, and Lawrence since 1978. 
Thorough, honest, and reliable. Free 
estimate. 609-397-2533. 


HOME MAINTENANCE 


All Kinds Floors Restored Like 
New. No-wax floors guaranteed full 
year. Wood floors restored without 
sanding. Free estimates. Call 609-586- 
5833 or visit www.allstatecleaning.com. 


BUSINESS SERVICES 


AAA Secretarial Services: Prince- 
ton Airport Area, provides skilled secre- 
tarial services with competitive pricing. 
609-683-1125, E-Mail: aaa- 
pat@juno.com. 


Are You Satisfied: With your current 
accountant/CPA? If not, or if you would 
like to discuss your options, please cail 
609-890-7499. 


Computer consultants, trainers: 
can rent a fully equipped computer 
room with private Mail box, fax, phone, 
copying services in Plainsboro. Email 
shape @superlink.net with your phone 
number or Fax: 609-936-1074. 


Cost Effective, Quality Service: 
For pharmaceutical/healthcare compa- 
nies to expedite critical business proc- 
esses and accomplish goals; market- 
ing/business research; clinical safety/- 
efficacy, pharmacoeconomics, quality 
of life studies; medical writing, regula- 
tory submissions; stress/wellness man- 
agement; statistical data analyses; 
communication strategies; pharmaceu- 
tical/nutraceutical product develop- 
ment; strategic global alliances; and 
conference support. For specifics call: 
609-896-0156. 


New Businesses: Start-up advice, 
accounting, bookkeeping, tax (income, 
sales, payroll, etc.) and consulting serv- 
ices provided by an experienced CPA. 
For further information -call 609-890- 
7499. 


Technical Writing web copy, adver- 
tising copy, business consulting. Very 
fast and affordable. Email: 
dkobes@home.com or call anytime: 
609-448-5954. 


WANTED TO RENT 


Interested in the Plainsboro Area: 
One or two bedrooms. Own small dog 
however. Need immediately. Not fur- 
nished. Long term lease if possible. 
Carol Roll. NorthernNana @aol.com 


INVESTMENT PROPERTY 


Investors: Currently working with 
off-site owners buying, selling and leas- 
ing properties. For further information 
call Linda Feldstein at Weidel Realtors 
609-921-2700, x227 or 609-443-3342 
evenings. http://lindafeldstein.real- 
tor.com. . 


Visit:MoneyAngel.Net A home 
based business resource center. Links 
to business, advertising, web promo- 
tions, radio ads, and more. www.mon- 
eyangels.net. 973-667-8534. 


COMPUTER SERVICES 


Data And Statistical Analysis: Us- 
ing SAS/SPSS. Marketing and scientific 
information. One stop data processing: 
development, coding, entry, analysis, 
and reporting. 609-895-0537. 


Scan Paper Documents: Into your 
computer. Store over 20,000 pages on 
a CD ROM and retrieve in seconds. 
Reduce storage space and publication 
costs. Including: Acrobat PDF, Word, 


COMPUTER SERVICES 


TIFF, OCR with searching and docu- 
ment imaging. 609-895-0537 


Scanning: Store over 20,000 pages 
on a CD ROM and retrieve in seconds. 
Reduce storage space and publication 
costs. 609-895-0537. 


Surveys: One Stop Service for ail 
your survey needs. Design, Distribu- 
tion, Tracking, Coding, Data Entry, Sta- 
tistical Analysis, Report, and/or Presen- 
tation Generation. 609-895-0537 


Thennet Data: For your small data- 
base/reporting needs. We read/update 
your dBase, Paradox, Access and 
BTrieve tables using Delphi. 732-607- 
0778. 


Web Site Design, Update and 
Maintenance: eHomeSweet will help 
you set up your business on the Internet 
and grow with the Internet. Chinese 
version too. 609-720-1848 or visit 
www.ehomesweet.com. 


WORD PROCESSING 


Data Entry/Word Processing: Ac- 
curate confidential, dependable, fast, 
verification. Rapid turnaround. No job 
too small. Reports and presentations 
Coding and analysis services aiso 
available. 609-895-0537. 


LIFE INSURANCE 


http://www.ntkcom.com Compare 
leading insurance companies’ rates, 
check their ratings, apply online; or call 
1-888-3-NTK-NTK (1-888-3-685-685) 
for automated quotes. 


TAX SERVICES 


Are You Satisfied: With your current 
accountant/CPA? If not, or if you would 
like to discuss your options, please call 
609-890-7499. 


Former IRS Agent: Personalized 
services for individuals and corpora- 
tions. Estate and financial planning. 
Raymond Nowak, CPA 609-587-4728. 


Tax Preparation and Accounting 
Services: For individuals and small 
businesses. Bookkeeping, computer- 
ized tax preparation, paralegal serv- 
ices. Your place or mine. Fast re- 
sponse, free consultation, reasonable 
costs. Gerald Hecker, 609-448-4284. 


Tax Specialist: Former IRS Reve- 
nue Officer. Assistance with tax filing, 
negotiation with IRS re: delinquencies, 
audit, offer-in-compromise. Free initial 
consultation. Call A. Furst, EA, 609- 
275-8050. 


PERSONAL SERVICES 


Are You Looking For A career, re- 
lationship, or change in your life? 
This six-week individual course is de- 
signed to help you create what you want 
in your life. Seven principles of goal 
setting will be taught to achieve your 
desired results. $10 per session. Call 
732-937-9678. 


OFFICE 


The Office Solution 


Schedule 


four instant office 
is ready! 


> IDEAL FOR A REGIONAL SALES OFFICE -ORA 
ONE-PERSON BUSINESS SEEKING A BIGGER IMAGE 


NO FURNITURE OR EQUIPMENT TO BUY 


NO STAFF TO HIRE 


Vv. vay Vv 


Locations in: Bridgewater 908-231-1811 » Meadowlands 201-804-0900 
Princeton 609-452-8311 + Springfield 973-921-3000 


HIGH-SPEED INTERNET WIRED 


SAVINGS UP TO 50% ON TRADITIONAL 
OFFICE LEASING, FURNISHING AND STAFFING 


A Preterred Member of 


« 
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CHILDCARE 


Attention Working Parents! Reli- 
able child care is available from Mon- 
day Morning, Inc. infants, toddlers and 
pre-schoolers are cared for in the high- 
est quality insured, inspected and moni- 
tored settings. Princeton area office. 
908-253-9595 or 609-799-5588 


Hidden Camera Rentals: For nan- 
nies, in-home elderly care, employee 
theft, etc. Cameras are undetectable 
and wireless. Local Mercer County 
company will come to you and set up 
system. Short-term rentals with reason- 
able rates. 609-647-4416 or 466-3085. 
sss.stealthcams.com 


HEALTH 


A Long Thorough Massage Expe- 
rience: Flexible scheduling. Excep- 
tional caring work by a sensitive profes- 
sional woman. Simply Massage. Ask 
about Fall/Holiday special. 609-497- 
0729 


Electronic Nutrition! One thousand 
times more powerful than vitamin C, E 
and pycnogenol. Neutralizes free radi- 
cals and helps siow aging. Internal body 
becomes more alkaline so viral bacteria 
and fungal infections can’t survive. All 
natural and non-toxic. For more exten- 
sive information call 415-273-6055 24 
hrs., featuring Dr.Ron Myers or call 609- 
584-8427 for a free brochure. 


Have Table Will Travel: Will put a 
smile on your face with a therapeutic 
massage. Certified practitioner. Please 
call in the evening. 609-499-9332. 


Health Choices Holistic Massage 
School: Student Clinic. Experience an 
hour long, integrated massage by ad- 
vanced students at the affordable rate 
of $25. Hours: Tuesday 3:30-8:30pm, 
Thursday 1:30-4:30pm, Saturdays 
1iam-3:30pm. By appointment only. 
Call 908-874-0929. Belle Mead, NJ. 


HELP WANTED — 
ACCOUNTANT 


HEALTH 


Lose Weight Easily: Put an end to 
seasonal allergies, colds, flu and more. 
Get healthy with 100% natural, guaran- 
teed products. Call 1-888-282-4024 
Outstanding business opportunity 
available 


Massage and Reflexology: Holistic 
practitioner offering Swedish, shiatsu, 
reflexology. Also available for mini-ses- 
sions of on-site (chair) massage at the 
work place and other settings. Experi- 
ence deep relaxation, heightened well- 
being, and improved health. Gift certifi- 
cates; flexible hours. For appointment 
or information, call Marilyn at 609-895- 
1815. 


Massage: Creative, integrated, 
therapeutic, nurturing, blissful, deeply 
relaxing. We are Four Hands. Call 609- 
918-0877. 


Speech Therapy: Evaluations, ther- 
apy in your home, head injuries, stroke, 
progressive diseases, swallowing, lan- 
guage, cognition. 609-844-0436. 


To Relax, Rejuvenate, and Re- 
cover: Experienced therapist. Located 
in Princeton. Hour, hour and a half. and 
two hour sessions available by appoint- 
ment. Gift certificates and package sets 
available. 609-688-9458. 


U’R Physique: Reflexology and 
Massage. “An ounce of prevention is 
better than a pound of cure.” For an 
appointment cali 609-588-9832. 


INSTRUCTION 


Conversational Spanish lessons: 
Highly experienced teacher. Relaxed, 
enjoyable sessions for students of any 
age. Call 609-275-3802. 


Music Lessons: Guitar, Princeton, 
609-924-8282. Piano, guitar, all band 
instruments, drum, Hightstown, 609- 
448-7170. $15 per half. hour. Far- 
rington’s Music. 


HELP WANTED 


INSTRUCTION 


Piano Lessons: Kids ages between 
5-12 years old, beginner's course. For 
appointment please call 609-490-0004. 


WEDDING SERVICES 


Are You the Woman With No Co-or- 
dination: Marrying the man with no 
rhythm? Would you like to dance at your 
wedding or company Christmas party? 
No time for lessons? | will come to your 
home at your convenience. Simple, 
easy steps that Anyone can do. Pack- 
ages as low as $75. Deborah 609-392- 
31t1. - 


Discount Wedding Gowns: Nation- 
ally advertised wedding or bridesmaids 
gowns 20% to 40% off retail. Genuine 
designer originals. 609-683-9229. 


ENTERTAINMENT 


Bellydance by Alexia: Professional 
entertainment for your family or corpo- 
rate event. No bacheior parties please. 
609-324-7383. Ciasses also available 
in Princeton area. 


DJ Jam: Weddings, Birthdays, First 
Communion, Baby Shower, All Occa- 
sions. Belly dancer available. 732-355- 
1893. : 


Magic of the Imagination: An al- 
chemical experience of performance 
art blending theater, intuition, psychol- 
ogy, and mindreading to amaze and 
enlighten. Sophisticated, adult enter- 
tainment for corporate events and pri- 
vate parties. Now booking for the holi- 
days. Cal! 908-307-9287. 


ENTERTAINMENT 


Princeton Music Connection: 
Weddings, Parties, Special Events 
Jazz, swing, rock bands. Classical So- 
loists/Ensembles. 609-936-9811 


COMMUTER EXCHANGE 


Attention, Commuters! Tired of the 
hassles of making the trip alone? Need 
help forming a car or van pool? Let U.S. 
1 and the Greater Mercer Transporta- 
tion Management Association help! 
Run your FREE ad next issue in this 
space. Just call 609-452-8988 and ask 
for Commuter Exchange. Rideshare 
ads can also be found on the internet at 
http://www.gmt/ma.org. 


OPPORTUNITIES 


Access to a Computer? Let it work 
for you! Need part time/full time help 
immediately. Set your own schedule 
Log on to: www.urroyal.com or 609- 
585-8334 


Attention - Work From Home: Earn 
an extra $500-$1500 p/t $2000-$4500 
ft. Call 732-390-2202 or visit us at 
www.cash911.com/duignan 


Entrepreneurs Wanted: Profit from 
the e-commerce explosion. Own your 
own on-line mall. Multi-billion dollar, in- 
ternational internet company. Ambi- 
tious, driven leaders only. Call 888-316- 
2289. 


Looking for a Ride: From 
Plainsboro to Quakerbridge Plaza 
Road. Work hours 9am to 5pm flexible. 
Willing to pay. Contact Beverly at 609- 
716-9310. 


Looking for a Ride: From 
Plainsboro to state offices on Quaker 
Bridge Plaza. Work hours 9am to 5pm 
flexible. Contact Susan at Greater Mer- 
cer TMA at 609-452-8988. 


Vanpool from Hamilton (Rt 130): To 
Philadelphia and various locations 
looking for riders. Pickup near Trenton 
Post Office at Franks Shopping Center. 
Contact Vince at 215-955-7708. 


MERCHANDISE MART 


Pool Table Sales and Service: Besi 
prices, new and used. 20 years in busi- 
ness. Royal Billiards Company, 1-888- 
297-7665. 


One Man Band: Keyboardist for your 
wedding or party. Perfect entertain- 
ment. You'll love the variety. Duos avail- 
able. Call Ed at 609-275-6881. 


Pianist: For your wedding, cere- 
mony, during cocktail hour, surprise 
parties. Leave message for brochure 
and tape. Call 609-490-0004. 


HELP WANTED 


ANIMALS 


A Kennel Alternative for your Pet: 
Whisker Watchers Petsitters. Bonded 
and insured. 10 years experience. 609- 
530-8663 


HELP WANTED 


Own A Computer? Put it to work! 
$25-75/hr. PT/FT. www.work-from- 
home.net/4-freedom. 1-800-242-0363 
ext. 1658. 


The American Dream! Work From 
Home. Up to $2,000/month part time. 
Up to $6,000/month full time. Free Paid 
Vacations! Free Training! Call 1-800- 


392-0883, 24 hours. 


You Get Paid To Lose Weight: 800- 
392-1032. 


OFF-THE-WALL OFFERS 


Drug Test? No Problem! Expres- 
sionsinc.com. Because murder is ille- 
gal. Gotchaback.com. 828-262-1816. 


Help Wanted: Earn up to $500 per 
week assembling products at home. No 
experience. Information: 504-646- 
1700, Dept. NJ-1139. 


Continued on following page 


CLASSIFIED BY FAX 


609-452-0033 


HELP WANTED 


available assignments. 


FROM BACK OFFICE TO 
BOARDROOM, WE’VE GOT 
THE OPPORTUNITY FOR YOU 


Whatever type of position you seek we have immediately 


*F/C BOOKKEEPER 

* ASST BOOKKEEPER 
*A/P SPECIALIST 

* ENTRY LEVEL ACCT 

* BILLING SPECIALIST 

* MEDICAL COLLECTIONS 


CCOun 


Financial Staffing 


Call to inquire about our 
excellent benefits program. EOE. 
PRINCETON.................609-987-0786 
116 Village Blvd, Ste 100 
Princeton, NJ 08540 
MT LAUREL.................. 856-439-9339 
www.accountemps.com 


ADMINISTRATIVE 


YOU DESERVE 
MORE 


Are you getting the pay you deserve? We'll work hard to find you 
work where you skills are well rewarded. 


* OFFICE MANAGER ~ 
* DESKTOP PUBLISHER 
¢ EXEC SECRETARY 
* ADMIN ASSISTANT 
* WORD PROCESSOR 
¢ RECEPTIONIST 
* CUSTOMER SERVICE 


OFFICE TEAM 


Administrative Staffing 
Call to inquire about our excellent benefits package. EOE. 


Princeton............ 609-987-9886 
116 Village Blvd, Ste 340 
Princeton, NJ 08540 


Mt Laurel.............856-439-9339 
Visit us @www.officeteam.com 


72... U.S.1 


JANUARY 5, 2000 


OFFERS 


Continued from last page 


Homeworkers Needed: 
$635 weekly processingYmail. 
Easy! No experience needed. 
Call 1-800-426-3689 Ext. 
1300 24 hours. 


PERSONALS 


1 Singles Exchange, 12 


Roszel Road, Princeton’ 


08540. Include yourname and 
the address to which we 
should send responses. We 
will assign a box number and 
forward all replies to you 
ASAP. People responding to 
your ad will be charged just 


Keep that New Year’s 
Resolution! Lose weight and 


$1. See the Singles Exchange 
at the end of the Preview Sec- 


Free Classifieds for Sin- 
gles: And response box 
charges that won't break the 
bank. To submit your ad sim- 


keep it off. 100% Natural. Toll tion. 
Free 1-888-361-6237. 

Own a Computer? Put it to ALTERNATE 
work! $25 - $75/hr PR/FT. LIFESTYLES 
Call: 1-888-313-5706. 
www.work-from-home.net/fr Cross Dressing Service: 
eetime. Become a Goddess and Go 

Beyond - your ultimate desire 
awaits you! Learn to adorn 
PERSONALS 


yourself in everything from 
sexy foundations to exquisite 
outer garments in a caring, pri- 
vate setting. Complete Trans- 
formations, Personalized 
Shopping, Free Consultation. 


ply fax it to 609-452-0033 or 
E-mail to info@princeton- 
info.com. If you prefer to mail 


Discretion Assured, Non- 
sexual: 9am-9pm Daily, 215- 
878-3383. www.CD-tips.com. 


HOW TO ORDER 


Phone, Fax, E-Mail: That's 
all it takes to order a U.S. 1 
Classified. Call 609-452- 
0038, or fax your ad to 609- 
452-0033, or use our E-Mail 
address: info@princeton- 
info.com. We will confirm 
your insertion and the price. It 
won't be much: Our classifieds 
are just 30 cents a word, with 
a $4.20 minimum. Repeats in 
succeeding issues are just 25 
cents per word, and if your ad 
runs for 16 consecutive is- 
sues, it's only 20 cents per 
word. (There is a $3 service 
charge if we send out a bill.) 
Box service is available. Want 
to run your ad on the In- 
ternet, as well? It’s free! 
Your U.S. 1 classified will 
automatically be posted on 
the information highway at 
princetoninfo.com. Ques- 
tions? Call us. 


CLASSIFIED BY FAX 


HOW TO ORDER 


Phone, Fax, E-Mail: That's all 
it takes to order a U.S. 1 Classi- 
fied. Call 609-452-0038, or fax 


Employment Exchange 


HELP WANTED 


HELP WANTED 


Advertising: Experience with 
an agency and degree: Art Direc- 
tor; Creative Director; Copy- 
writer; Investor Relations; Pro- 


Administrative Assistant: FT 
salaried/benefits - Transportation 
logistics company seeking or- 


your ad to 609-452-0033, or use 
our E-Mail address: 
info@princetoninfo.com. We 
will confirm your insertion and the 
price. It won’t be much: Our clas- 
sifieds are just 30 cents a word, 
with a $4.20 minimum. Repeats 
in succeeding issues are just 25 
cents per word, and if your ad 
runs for 16 consecutive issues, 
it's only 20 cents per word. (There 
is a $3 service charge if we send 
out a bill.) Box service is avail- 
able. Want to run your ad on the 
Internet, as well? It’s free! Your 
U.S. 1 classified will automat- 
ically be posted on the infor- 
mation highway at princeton- 
info.com. Questions? Call us. 


ganized team player to assist 
marketing, sales force & custom- 
ers. Communication & computer 
skills (Microsoft Word & Excel) a 
must. General office duties incl. 
order fulfillment, customer data- 
base & front desk coverage. 
Send resume w/ salary req. to 
Wendy Wisniewski via e-mail 
jobs @alk.com, fax 609-252- 
8108 or mail to ALK Associates, 
1000 Herrontown Road, Prince- 
ton, NJ 08540. 


Advertising Agency: Seeks 
copywriters and designers to 
work on a per project basis. Ex- 
perience in pharmaceutical, busi- 
ness to business, internet and 


duction Mgr.; PR Account Exec. 
All with ad agencies. All in NJ. 
Don, LOR, 418 Wall St., Prince- 
ton, NJ 08540. 609-921-6580. 
Fax: 609-921-0483. 


Drivers Needed: For a driving 
school. $17.50 per hour. Call 1- 
800-711-9488. 


Drivers: Earn up to $600 per 
week. Retirees welcome! All 
shifts available. CDL license pre- 
ferred but not necessary. First- 
rate limousine service. 609-443- 
2900. 


Freelance Marketing Re- 
searcher: Princeton based mar- 
keting company is looking for an 


fashion. Email resume to San- 
dersadvgroup @aol.com. 


609-452-0033 


us your ad, address it to U.S. 


experienced part-time market re- 
searcher. Responsibilities will in- 


HELP WANTED HELP WANTED HELP WANTED HELP WANTED 


HELP WANTED 
Scientific / Pharmaceutical / 


HELP WANTED 


Avoid Cabin Fever... 


| Have spare time & don’ t know what to do? 


Clinical Research ‘n 
Professionals 


ay 


; ’ Admin, Asst. 


woot yy 


Dy—orric Asst. 


Kelly Scientific Resources 


Staffing Alternatives can find has your formula for success! 


the perfect job for you! 


Billing Clerk. ee Receptionist Kelly Scientific Resources (KSR®) is the first and 
We ip 7 Sic -— , only staffing service to offer a full range of scientific 
pees * : staffing options to the scientific community. KSR® 
Eecter Alterna Ives Data covers a broad spectrum of scientific arenas, and | @ 
Service : 211 College Rd. East, Princeton, NJ Entry our success is a direct result of the dedication and 
Collections _ a Phone: 609-452-0022 * Fax: 609-452-0212 commitment of our scientific professionals. 


Warehouse 


princeton@staffingalternatives.com 


. 
| om 


DTP ASSISTANT 


U.S. 1 Newspaper seeks full-time computer-literate 
person for entry-level position. Tasks include data base 
entry, filing, classified advertising sales, and some desk- 
top publishing. 


Knowledge of Pagemaker or Photoshop is a plus. 


Also critical: good phone manner and willingness to pitch 
in as needs change under deadline pressure. Ideal posi- | 


Chemistry 
Entry-level Chemist, QA/QC, Formulations, Organic 
Synthesis, Analytical and Bioanalytical Chemist with 
strong HPLC or GC/MS experience. Hepatitis B 
Vaccination and Methods DevelopmentExp. is a plus. e 


Jr. Project 
Manager 


Princeton marketing 
communications 
agency needs some- 
one to look after 1,000 
details. Need to be a 
quick learner and self- 
Starter. Experience 
counts. Salary $25-35K, 
depending on talent. 
Fax resume with letter 
telling me why | should 


Biology 
Entry Level Biologist, Molecular biology, Microbiologists, 
Animal Scientist, Elisa with Methods Development. 


Clinical Research _ 
CRA’s with experience, Clinical Data Coordinators 
and Monitors, Medical Writers. 


IF Kelly 
“Scientific snip 
RESOUICES™ ksr4195@kellyservices.com 


2525 Route 130S., Bldg. B | * 
Cranbury, NJ 08512 


hire you and what your 
tion for recent graduate or soon-to-be recent graduate. salary requirements od eae a Be taucar gs coe hte pS ire oes ge 
: are to: Never An Applicant Fee * Equal Opportunity Employer 
Reply in writing to Richard K. Rein, A. Trent, 


evr 


U.S. 1, 12 Roszel Road, Princeton Oakton | i AMES a 
08540. Fax to 609-452-0033. : 


Or E-mail info&princetoninfo.com ® 
Ba . 
t ies . 


EXCITING WORK . 


Info Technologies, the 8th fastest 
growing company in the INC. 
magazine 500 listings, has exciting 
CAREER OPPORTUNITIES in our | 
rapidly growing WEB-DEVELOP- 


r 
Tell us about yourself and why you 
are free to deliver on Wednesdays: 


Can You Deliver? 


Every Wednesday we 
deliver 19,000 copies 
of U.S. 1 newspaper 
to 4,500 business 
locations in the greater 


Princeton area. MENT group. al 
We welcome people with common If you are looking to jumpstart your : 
sense, curiosity, and a reliable car career and you LOVE working in = 
to help us do the job. web and have a good web back- 4 
Startin av: 10 er hour! ground (minimum one year experi- ; 
Plus ng i ‘ Name ence), we are the PLACE TO BE. 
Plus Bonuses for information | neces E-Mail your resume to le 
; you provide our editors! : Infotech@infotechnologiesinc.com 
Phone c/o Phillip Nolan—tf your back- 


Mail or fax us a note, or fill out the Jn ous 4 Delivery Team, 12 Roszel Road, ground fits our current needs, we 


a form at right. We hope to hear from you. |Princeton 08540: or fax to 609-452-0033 | ih noua j 


a 


¢ 
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HELP WANTED 


clude: data analysis, demo- 
graphic profiles, questionnaire 
design and report writing. Some 
travel within the metropolitan 
area may be required. Hourly 
compensation and travel allow- 
ance. For further information 
please fax your qualifications to: 
732-238-8256 or email: 
bill@wdamarketing.com 


Holistic, Smoke-Free, 
Chemical-Free Barber Shop: 
Looking for partner with follow- 
ing. Call 609-924-5202, leave 
word as to when and where you 
can be reached. 


Maintenance: A large facili- 
ties co. is seeking a general util- 
ity worker in the Princeton area. 
Must have experience in moves, 
rearrangements, steel case fur- 


niture systems and mainte- 
nance work. Audio visual expe- 
rience a plus. Benefits available. 


Fax resume to 732-758-0701. 


HELP WANTED 


Medical Transcriptionist: 
Full or Part-time. Flexible hours. 
Experience required. 609-683- 
4686. 


HELP WANTED 


Non-Profit Organization: 
looking for sales/fundraiser indi- 
vidual to help us get funded. Call 
Judy 732-937-4832. 


Meet the People of U.S. 1! 
And earn $10 per hour. Require- 
ments are curiosity, common 
sense, and a car. Every week on 
Wednesday, help deliver the pa- 
per to 4,500 business locations. 
And while you deliver you'll help 
report changes in the scene that 
our readers need to know about. 
Great for freelancers or anyone 
who wants to make a limited 
commitment for a good return. 
Write to: U.S. 1 Delivery Team, 
12 Roszel Road, Princeton 
08540. 


MS Office, Adobe Pho- 
toshop, Illustrator, Page- 
maker, SAT Prep: Teachers 
needed for a Computer Center 
in Plainsboro. Fax resume: 609- 
799-7378. 


HELP WANTED 


Secretary : 
Princeton Advertising/ 
PR Agency 


Fast-paced environment 
needs experienced, 
energetic, on-time high 
performer. Lots of tasks. 
You’ll learn, receive 
good pay, benefits. 
Send resume, cover 
letter about why you’re 
a fit, and salary require- 
ments ( a must) to: 
Secretary 
Trent-Jones, Inc. 
194 Nassau Street 


Princeton, NJ 08542 
No phone calls, fax okay: 


. 609-430-9021 o 


HELP WANTED 


Receptionist/ 


Admin. 


Unique opportunity 
for sales/cust.serv. 
oriented individual. 
Computer skills a 
must. If you are a re- 
cent college grad, 
this could be the ca- 
reer path you have 
been searching for. 
Please call: 


Hobart West 
Tel: 609-452-2080 


Fax: 609-452-1691 


Part Time Petsitting Posi- 
tion Available : Mature, reliable. 
Must have drivers licence and 
vehicle. Weekends and _ holi- 
days. Background check and 
references must be provided. 
609-731-4163. 


HELP WANTED 


Data Entry 


Princeton firm is expanding in high 
volume. If you are energetic, enthusiastic 
and seeking part-time work for competi- 
tive pay, come in and register today. 
Hours available: Mon.-Fri. 6 p.m.-10 p.m. 
and Mon., Tues., and Fri. 6 p.m.-10 p.m. 
including Sat. and Sun. Ideal for local 
college students looking to make extra 
spending money for spring break . 


Check out our Web site: 
www.cssit.com 


"Re 91S REIS I OA SEE MSR REA OHOTE 
CorpPORATE STAFFING SOLUTIONS 


Princeton Forrestal Village 


609-452-0287 Fax 609-452-0289 


HELP WANTED 


Part-Time Clerk: Wanted, 
flexible hours, call 609-275- 
1399. 


Public Relations/Publicity: 
Experienced ONLY or Commu- 
nications Degree. 30+ hours/wk. 
Belle Mead. Fax resume 908- 
281-5221, then call 908-281- 
6201. 


Ready to Lose Unwanted 
Pounds and Inches? Attention! 
We need 23 more people in the 


HELP WANTED 


Part-Time 


125 Village Blvd., 


Princeton, NJ 08540 
njtemps@cssit.com 
princeton@cssit.com 


Corporate Staffing now offers Direct Deposit! 


HELP WANTED 


Mercer County area! We'll pay 
you Cash to lose up to 30 Ibs. in 
the next 30 days!!! Guaranteed! 
1-800-277-5775. 


Social Worker: Growing 
community agency with diversi- 
fied services for pre-school chil- 
dren and families, seeks quali- 
fied full-time BSW to provide in- 
dividual and group counseling, 
case management, and family 
care services. Send resume to: 
Director, MCFDC, 101-A Oak- 


HELP WANTED 


HELP WANTED 


land Street, Trenton, NJ 08618. 


Stockbroker: Morgan Stan- 
ley Dean Witter has an opening 
for a Financial Advisor trainee. 
In-depth training program of- 
fered. Business experience, 
sales and communication skills 
required. Call Gina Testa 609- 
844-7930. Equal opportunity 
employer. 


Continued on page 75 


STAFFING RESOURCES 


t Susiness Partuer You Can Trust! 


HELP WANTED 


* Office Resources *CallCenter Resources 
* Labor Resources * TechStaff Resources 


+ Vacation & Holiday Pay 
+ Medical & Dental Ins. 
+ Computer Training 

+ Bonuses 

+ and More! 


168 Franklin Corner Road 
Lawrenceville, NJ 08648 
609-219-1011 


563 High Street - Unit B 


Fairless Hills, PA 215-949-86004¢Feasterville, PA 215-364-3838 
Willow Grove, PA 215-830-09994NE Phila. 215-333-7337 


Burlington, NJ 08016 
609-387-7740 


PROFESSIONAL DIVISIONS 


Financial, Accounting, Information Technology 
1-800-267-8230 Fax (215) 562-6078 
www. american-it.com 
Human Resources, Management, Sales 
Toll Free: 1-877-308-3838 Fax (215) 830-0980 
www.americanstaff.com E-Mail cheryls@americanstaff.com 


When You're Ready To Earn What You Deserve, 


latest technologies. If you haven't given much thought to where 
The market is active and the opportunities are numerous. 


© POWERBUILDER/PFC/SYBASE 


© POWERBUILDER/ORACLE 
© DELPHI + ORACLE + UNIX 


vee © CICS or VIAM System Programmers 
a © (ICS/COBOL II Senior Developers 


ms © REXX + Network Operations 

bag © ¥2, COBOL (CICS or DB2) 

ae © MVS, 05/390 System Programming 
= © DB2/CICS/COBOL/Developers 

am © DB2/DBA's Development/Tuning 


Please contact us to learn more 
or to be considered for these 
and other positions available! 


3 Ind 


Here are just a few of the needs we are currently working to fill: 


VISUAL BASIC + MS SQL SERVER 
VISUAL BASIC + JAVA/CGI 
© VISUAL BASIC + ORACLE or SYBASE 


IT MANAGEMENT 


e PROJECT MGR DB2/COBOL 


© AS/400 TECH SERVICES 


Call... Source EDP 


Currently we have numerous job openings in central New Jersey that pay extremely competitive salaries to professionals skilled in the 


© QUALITY ASSURANCE DIRECTOR 
© DATA SECURITY/WINDOWS-NT, UNIX 
¢ WAN/LAN/VOICE PROJECT MANAGER 
© PEOPLESOFT/Human Resources 


¢ Change Management/Confi 
© Project Managers (BIG 6 skills) 


© C+-+/WINDOWS NT 


geen 


© (/(++ Embedded/UNIX Real Time 
© (/C++ UNIX (ORACLE or SYBASE) 
© (/0S2, VAX/VMS/WINDOWS-NT 


© (++/UNIX/NT/CORBA 


© VISUAL C++/MFC/INTERNET 


§ Source Edp 


A Business of Romac International 


Call: Lynn Logan 


ndence Way @ Princeton, NJ 08540 


you want to be two years from now, there's no better time to do it. 


NETWORK COMMUNICATIONS 
© NETWORK/MESSAGING/MCSE + CNE 
WAN ANALYSTS + VOICE + PBX + IVR 


© WINDOWS/NT-Novell LAN-TCP/IP-CISCO 


INTERNET /INTRANET 
© INTERNET/INTRANET 
© WEB/JAVA/HTML/CGI/ORACLE 


+ VISUAL BASIC Ce +/ASP/NT/ Project Manager 7 


© JAVA SCRIPT/PERL/CORBA/DCO 
OTHER POSITIONS 


© DBAs, SYBASE, SQL-SERVER, INFORMIX 


© SAP R/3, ABAP/BASIS 

¢ NOTES, DOMINO Developers 
© Data Analysts/Modeling 

© AS 400 P/As, JD Edwards 

© Business Systems Ana 

© FOXPRO learn VISUAL BASIC 


© QA Testers, UNIX, NT, PVCS, SQA ROBOT 


© SAS... Statistical... Trials... SQL 


© DBA/ORACLE + DB2 
© DBA/GURU/WINDOWS-NT 
© DESIGNER 2000, PL/SQL * 


Data Warehousing/Architecht/Decision Support 


Phone: (609) 452-7277 « Fax: (609) 320-1742 © E-mail: adempster@romac.com 


Source EDP, A Business of Romac International 
WWW.romac-source.com 


7m . Us. JANUARY 5, 2000 


HELP WANTED HELP WANTED 


the graphic design placement experts 


e-mail: info@preferredpersonnel.com 


Preferred Personnel...specializing in 


temporary, freelance and permanent 
graphic placements. 


Art Directors 

Graphic Designers 

Desktop Publishers 

Internet Designers (uM, sat, etc.) 
Proofreaders/ Editors 


++ +++ 


Call us today! 
609-689-0700 


¥ 


®> preferredpersonnel 


3560 Quakerbridge Road 
Mercerville, NJ 08619 
Fax: 609-689-0730 


preferred 
personnel 


iD a 


HELP WANTED HELP WANTED 


THE TEMP AGENCY 


We have the jobs...where are the people? 


Secretarial Light Industrial 
Administrative Customer Service 
Clerical Telemarketing 


We aren't just for temps anymore 


212 Carnegie Center, Suite 206, Princeton 08540 
609-520-0340 
email: tempagncy@aol.com 


ii 


“JOBS ON THE SQUARE” 
800-999-7912 


Palmer Square and 
the Nassau Inn 
Downtown.-Princeton 

Call today to find out about exciting 


job opportunities at our 
stores, restaurants and hotel. 


eee 


SNELLING. 


PERSONNEL SERVICES 


Meeting Planner: $35K+. Fantastic new opportu- 
nity in dynamic int'l. exhibit/tradeshow co.! All 
phases: hotel, air, venue, negotiate w/ vendors, 
convention and symposium, interface w/ top clients!! 
3 yrs.+ meet plan preferred. (Pharmaceutical expe- 
rience a +.) BS Degree a +. Call Liz. 


Accounting Clerks: $27K+. Temp to perm. Top lo- 
cal international co.! A/P, A/R, projects, bank recs. 
MS Word, Excel, and Quick Books a +. Co. pro- 
motes, great benefits and dental. Call Juanita. 


Lab Assistant: Several temp + temp to perm posi- 
tions available for fiber optic co.! Must have manual 
dexterity! Position pays $12 per hour when perm. 
Call Juanita. 


Administrative Secretary: $34K. Prestigious 
Healthcare research co. Coordinate meetings, as- 
sist with programs, board presentations, travel 
coord., creative projects, etc. MS Word, Excel, 
PowerPoint and Outlook preferred. Strong proof/edit 
skills a +. Outstanding benefits +401K. Call Liz. 
Program Associate: $45K+. Top Healthcare re- 
search co.! Implement programs, liason w/ nat'l. 
offices, write reports, analyze data, projects...MS 
degree + healthcare exper. preferred. All benefits 
and 401K +tuition. Call Liz 


609-683-4040 


Fax 609-683-5621 
350 Alexander Road 
Princeton, NJ 08540 


= 


SNELLING. 


PERSONNEL SERVICES 


MorGAN MERCEDES 
HUMAN RESOURCES GROUP 
a Randstad company 


PERMANENT 
Administrative Assistant 
This fast-paced Princeton firm offers an excellent sal- 
ary and benefits package as well as diverse duties. If 
you have strong MS Word skills and a proven admin- 
istrative background, call now for immediate consid- 
eration. Some supervisory experience is helpful. 


TEMP TO PERM 
Customer Service Representative 
Flexible hours available. Put your great people and 
phone skills to work for this growing organization in 
Robbinsville. Call now for an interview. 


We offer health benefits and 401k for our temporary associates. 
EOE 


Administrative 
Assistant 
Executive level needed 
for prestigious Princeton 
firm. Must have MS 
Word & PowerPoint 
skills. Salary negotiable. 


123 Franklin Corner, Suite 202 
Lawrenceville, NJ 08648 
609.895.9596 
fax: 609.895.1336 


Westaif 


Send resume or call for 
appointment. 
609-895-9596 


HELP WANTED HELP WANTED 


Opportunities LEG 
BAI 


| Personnel Solutions, inc. 
elie Permanentand Temporary Employment Services 


ADMINISTRATIVE - Permanent 


RECEPTIONIST: Permanent full-time front desk position 
for Princeton area corp. Must be multi-tasked, able to 
answer multiple phone lines and assist Office Manager. 
MS Word a must. Excellent benefit package. 


CLIENT SERVICE ASSISTANT: Hightstown area insurance 
corp. is seeking an assistant to manage accounts, assist 
clients and special projects as needed. Previous P & C 
insurance exp. would be a plus. To $30K with benefits. 


OPERATIONS SERVICES ASSISTANTS: Permanent positions 
available within Princeton area financial trading cor- 
poration, assisting brokers. Must have understanding 
of debits and credits and excellent math skills. Degree 
in Accounting, Finance or Economics is preferred. Ex- 
cellent benefits package offered. ; 


OFFICE ASSISTANT: Princeton/Plainsboro area computer 
consulting firm is seeking a motivated self-starter to re- 
trieve data from Internet, handle incoming calls, travel 
arrangements and trade show coordination. One year 
office experience needed with PC and Internet skills. 
Permanent position. 


ADMINISTRATIVE ASSISTANT: Permanent position for in- 
dividual with great MSWord and interpersonal skills. 
One year office/administrative experience needed. 


EMPLOYEE BENEFITS REPRESENTATIVES: Several permanent 
positions available within Princeton area benefits admin. 
firm to the retirement and insurance administration de- 
partments. To qualify, some corporate customer ser- 
vice or light benefits experience are preferred. Must be 
detail oriented with excellent interpersonal skills and 


PC skills. 
DEFINED BENEFIT EMPLOYEE BENEFIT MANAGER: Princeton, 


New Jersey location of national third party benefits ad- 
ministration corporation is seeking an individual to start 
up a newly formed Defined Benefits department to pro- 
cess DB plans for multiple Fortune 100 clients. Defined 
Benefit Plan and management/supervisory experience 
are amust. Third party multiple plan experience is pre- 
ferred. The ability to present product to potential cli- 
ents is also needed. Salary depending on experience. 
Benefit package. 


Temporary Positions 


Career 


ADMINISTRATIVE ASSISTANT: Prestigious Princeton area 
medical facility has a temporary to hire opportunity 
to assist in a busy department. Pleasant “people” skills 
are needed to register patients and handle phones. MS 
Word and Excel a must. Available immediately. 


Call for an appointment 
or send resume with salary history 
609-919-9190 © Fax 609-919-9655 
110 Stanhope Street 
Princeton Forrestal Village, Princeton, NJ 08540 
Email: baipersonnel@worldnet.att.net 
Never An Applicant Fee 


=ACSYS 


Staffing » Service » Solutions 


Matching you to today’s most rewarding 
opportunities & financial opportunities. 


Numerous permanent & temporary 
opportunities available for: 


Controllers 
Public Accountants 
Big 5 
Internal Audit 


Financial Reporting 
Financial Analysts 
Senior Accountants 
Staff Accountants 


Positions located throughout area. 


Contact Karen or Alonna 

Phone: 609-419-0600 

Fax: 609-419-0737 

Email: info@acsysresources.com 


Check out our website at: 
www.acsysinc.com 


EOE 


I~ Web-enabled 
Decision product development 
Technology creates... 


Immediate Openings 
¢ Programmers Visual C++ 
¢ Customer Support Rep 

* Entry Level Sales Rep 

* Receptionist/Office Asst. 


Decision Technology, a 100% employee-owned 
company develops and markets computer software 
decision support tools. For more information regard- 
ing positions and requirements, visit us on the 
Internet at www.decision-technology.com 


Decision Technology, Inc. 
4390 U.S. Route One North 
Princeton, NJ 08540 
Voice: 609-987-8950 
Fax: 609-987-8955 
Email: careers@dtiprinceton.com 


—" 
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Continued from page 73 


Transcriptionist: Work from 


Wome, 25 hours/week, during 


business hours. To $30/hour. 
Must have 4-year college de- 
gree and advanced skills. Some 
overnight work. Send resume to 
P.O. Box 365, Monmouth Junc- 
tion, NJ 08852. 


CAREER SERVICES 


Business Professor-Pro- 


fessional Writer: Specializing 
in resumes, cover letters, per- 
sonal statements, job coaching. 
All levels and professions. Over 
1,500 references/samples - lo- 
cal and nationwide. Prompt, per- 
sonal attention. 609-897-7988. 


Clueless About Career Di- 
rection? Dr. Sandra Grundfest, 
licensed psychologist and certi- 
fied career counselor, offers 
strategies for helping you find 
the career path that's right for 
you. 609-921-8401 or 732-873- 
1212. (License #2855) 


National Certified Career 
Counselors, NJ Licensed: As- 
‘Séssments/job search/career 
counseling. Resumes/cover let- 
ters, electronic resumes. Day/- 
evening appointments. Susan 
Guarneri Associates. Not an em- 
ployment agency. 609-771- 
1669. 


Write Way Resume: Profes- 
sional and Effective Resume 


7~« 


§ All services in this listing have the 


CONSUMER 
BUREAU 


REGISTERED — 


SEAL OF 
APPROVAL 


ga Look for it also on store fronts 
and commercial vehicles and in 
yellow page and newspaper ads! 


To check Consumer Bureau’s 
complete unpublished Register, call 
10 a.m. to 5 p.m. Monday thru 
Friday: 


609-924-0737 


WF FoR FREE ASSISTANCE with 
a transaction involving any business 
firm located within 25 miles of 
Princeton cali that same number 
any time. 

wv, a condition of Registration, 
ALL CONSUMER BUREAU 
REGISTERED BUSINESS FIRMS 
COOPERA(\e with &onsumer 
Bureau’s all-consumer volunteer 
panel in resolving any and all 
consumer problems brought to 

see attention of Consumer Bureau. 


CONSUMER BUREAU 


? Alexander St., Princeton, NJ 08540 
EAA NEE EE LAE ELIE ESC 


Accounting; Tax Services: 


AZER, HOWARD & CO., CPA Tax special- 
> for academics, non-profits, and individu- 


als. 457 N. Harrison, Prn. 609-921-8666 


Air Conditioning: 


LAWRENCEVILLE FUEL Since 1925 

16 Gordon Av. Lawrenceville. 896-0141 
NASSAU OIL. Sales & Service 

800 State Road, Princeton. 924-3530 
PRINCETON FUEL OIL CO. 

220 Alexander St. Prn. 924-1100 


STEELECO, INC Auth Carrier dealer. Heat- 


ing & A/C specialists. 609-895-2673 


TINDALL & RANSON Plumbing, Heating & 


AirConditng. Auth. Trane dealer. 924-3434 


i 


ADT SECURITY SYSTEMS Fire, Burglar, 
Hold-up, Closed Circuit TV; Insurance ap- 
proved. Residential; commercial 
2540 Rte. 130 Cranbury 655-2200 

DIAMOND ELECTRONICS 24 hr. serv. Bur- 
glar, fire systems; CCTV. Free est. Fully ins 
609-37 1-9500, 908-238-9550 

QUANTUM SECURITY SYSTEMS Save 
money with insuranee-approved burglary, 
fire & home/automation systems. “Your local 
alarm professionals.” 609-252-0505 


Suto Body Repair Shops: 


BODY SHOP By Harold Williams. Ail foreign 
& domestic cars. Fiberglass specialists. Uni- 
body repair a specialty. Corvette 
Rte 206, Princeton, 921-8585 

MACK’S COLLISION CARSTAR repair ctr 
Rentals, US 130, Htstn. 448-1923 


Auto Dealers, New/Used: 


ECONOMY MOTORS 609-758-3377. 101 
New Egypt Rd, Cookstown 


CAREER SERVICES 


Writing. Job Searching/Posting. 
Call 732-280-6449 or E-mail 
WriteWayResume @ aol.com. 


JOBS WANTED 


Job Hunters: If you are look- 
ing for a full-time position, we 
will run a reasonably worded 
classified ad for you at no 
charge. The U.S. 1 Jobs Wanted 
section has helped people like 
you find challenging opportuni- 
ties for years now. We know this 
because we often hear from the 
people we have helped. We re- 
serve the right to edit the ads 
and to limit the number of times 
they run. If you require confiden- 
tiality, send a check for $4 with 
your ad and request a U.S. 1 
Response Box. Replies will be 
forwarded to you at no extra 
charge. Mail or Fax your ad to 
U.S. 1 Jobs Wanted, 12 Roszel 
Road, Princeton 08540. You 
must include your name, ad- 
dress, and phone number (for 
our records only). 


Controller/CFO: 20 year 
background in telcom, advertis- 
ing & media planning, and engi- 
neering services. Experienced 
in many of the top financial soft- 
ware packages. Seeking a sen- 
ior financial position in a service 
industry or Internet/startup op- 
eration. Contact rsirkin@- 
netscape.net. 


Entry Level Interpreter: 
Translator for Spanish-English. 
Also speak Italian, Greek and a 


HAMILTON Chrysler-Plymouth Auth. Sales 
& Service. 1240 Route 33. Hamilton Sq. 586- 
2011. 20 min. from Pm. 

MERCEDES-Benz Sales, Service & Leas- 
ing. MILLENNIUM AUTOMOTIVE GROUP, 
1250 Rt. 22 E., Bridgewater. 908-685-0800. 


m Auto Repairs & Service: 


FOWLER'S GULF Foreign & Domestic re- 
pairs. VW Specialist, NJ Insp. Ctr. 
271 Nassau St. Pm. 921-9707. 
HAMILTON CHRYSLER-PLYMOUTH 
1240 Rte. 33, Hamilton Sq, 586-2011. 


Bathrooms: 


GROVE PLUMBING & HEATING Kitchen & 
bathroom remodeling. 55 N. Main, Windsor. 
448-6083 


Beauty Salons: 


ATTITUDES 7 day full service salon. Hair & 
nail design. Jamesway Shopping Ctr. 
U.S. 130, E. Windsor. 443-4550. 


Building, Commerical: 


HARDEN CONSTRUCTION office fit-ups, 
renovations, additions, etc. 
sate 609-452-9449 or 921-3566 


Building Contractors: 


BAXTER CONSTRUCTION Inc. Contrac- 
tors specializing in additions, renovations, 
remodedling & new homes. 609-924-9263. 
EDWARD BUCCI BUILDERS Custom home 
builder & remodeler in the Princeton area for 
over 40 yrs. Additions & renovations. Com- 
mercial/residential. 924-0908 

TODD LEATHERMAN CONSTRUCTION 
Custom & modular homes, additions, kitch- 
ens, decks, siding & windows 

609-584-9751 

NINI, SEBASTIANO General building con- 
tractor. Princeton Junction. 799-1782 


Building Materials: 


HEATH LUMBER CO. Since 1857. Home 
Building Ctr. Prompt delivery. 1580 N. Olden 
Av. Ewing, 1-800-85HEATH (854-3284) 


TWOMEY Builders & Carpentry Details. 
Alterations; bathrooms; kitchens; decks; 
basements; small jobs. 466-2693 


Carpet & Upholstery Cleaners: 


CARPET TECH Cleaning and Restora- 
tion Specialists, Inc. Repairs. Water dam- 
age/odor control. Serving Princeton over 12 
years. 609-333-1900 

WORTHBUY CARPET & POWER CLEAN- 
ERS 732-951-0600 


Carpet & Rug Shops: 


G. FRIED Karastan, Bigelow, Mohawk, Lee 
Major brands at discount. Viny! flooring 
Montgmry Ctr, Rocky Hill. 683-9333. 

LOTH Floors & Ceilings Since 1939. Brand 
name carpet & flooring. Karastan; Bigelow, 
Lee. Vinyl; tile; ceramics; hardwood. 208 
Sanhican. W Tren. 393-9201 

REGENT FLOOR COVERING, INC. Since 
1963. Visit our showroom. Complete selec- 
tion of wall-to-wall carpets & area rugs. 7 Rte 
31N, Pennington. 737-2466 


JOBS WANTED 


little French. Good for legal liti- 
gation translator-interpreter or in 
any corporate structure needing 
these services in other lan- 
guages. Resume on request. 
Call 732-525-3696. 


Executive Assistant/Office 
Manager with ten years proven 
track record, seeking full-time 
position with flexible hours in the 
Lawrenceville/South Princeton 
vicinity. Professional, articulate 
and organized. Previous em- 
ployers have valued my effi- 
ciency and multi-tasking abili- 
ties, as well as my excellent writ- 
ten and verbal communications 


HELP WANTED 


-U.S. 1 Employment Exchange 


HELP WANTED 


JOBS WANTED 


skills. 215-269-1699. No agen- 
cies please! 


Experienced Organization 
Development Psychologist: 
(MA Level), with mission critical 
intervention competencies in 
performance management, 
change management, organiza- 
tion culture assessment, strate- 
gic assessment, individual per- 
formance, competency evalu- 
ation, performance-driven staff 
training and development, man- 
agement coaching, process 
management, team building, 
outcome/impact analysis, etc. 
desires position with progres- 


HELP WANTED 


Part-Time Help 


Growing concierge service 
is seeking organized, 
punctual, friendly indi- 
viduals - familiar with the 
Princeton area - torun 
errands and handle that 
infamous TO DO list. 
Must have a reliable car. 
Hours available 9 am - 4 
pm. Great starting pay! 


Please leave a message at: 


609-219-7353 


. Jr. Project 


Manager 
Princeton marketing 
communications agency 
needs someone to look 
after 1,000 details. Need 
to be a quick learner 
and self-starter. 
Experience counts. 
Salary 25-35K, depend- 
ing on talent. Fax resume 
with letter telling me why 
I should hire you and 
what your salary 
. requirements are to 
A. Trent, 609-430-9021. 


Se 


E & E CHIMNEY SWEEPS Full service in- 
spection & cleaning. Lining & masonry repair, 
& caps. Tullytown, Pa. 215-945-2200 


Computer Internet Services: 


NEW JERSEY INTERNET 921-6800 “Guar- 
anteed best choice for Internet access.” Free 
Startup software. Free knowledgeable and 
courteous telephone support. Flat $19.95 
monthly rate. www.NJl.com. Estab. 1990. 


Computer Service & Repair: 


PRINCETON COMPUTER SUPPORT, INC. 
Repairs/upgrades: notebooks, multimedia, 
monitors, printers, CD-ROMs, Pentiums, 
sound card/speakers, hard disks, tape back- 
ups. 5 Crescent Ave. #F, Rocky Hill 921-8889 


ARCHADECK Decks: patios; sunrooms; re- 
tractable awnings; porches, 921-3420. 


Electrical Contractors: 


JOHN CIFELLI Electrical contractor. Installa- 
tions; repairs. Residential/comrcl. Lic. #4131. 
Insured/bonded. 921-3238. 

NASSAU ELECTRIC installation & repairs. 
Residential & commercial, service upgrad- 
ing, trouble shooting, outlets installed. In- 
sured, licensed & bonded. Free estimates. 
924-8823. 


Affordable Fence By SUBURBAN FENCE 
2nd & 3rd generation family business. 100s 
of styles. Visit our largest-in-the-area fence 
display just off U.S.1 by Bruns. Cir. 452-2630 
or 695-3000 


Floor Refinishing/Installations: 
APPLIED WOOD PRODUCTS, INC. in- 
sured, Free est. 1-800-731-9663 
JIM McCORMICK FLOORING, INC Serving 
Pm. since 1948. 908-454-3812, 
609-279-6868 


HAGERTY THE FLORIST Flower/garden 
center. 79 S. Main, Cranbury. 609-395-0660 


Furniture Dealers: 


WHITE LOTUS FUTON 100% cotton hand- 
made futon mattresses. Oak, maple & cherry 
beds. Convertible couches, tables & dress- 
ers. 202 Nassau St, Princeton. 497-1000. 


Furniture Unpainted: 


ERNEY’S UNFINISHED FURNITURE One 
of the N.J.'s largest selections of unfinished 
furniture. “From Country to Contemporary.” 
2807 Alt US 1, Lawrvi. 530-0097 


Garden Centers: 


OBAL GARDEN MARKET INC. Everything 
for the garden, seed, lime & fertilizer, Free 
delivery. Annuals, perennials. Trees, shrubs. 
Alexander Rd. at Canal, Pm, 609-452-2401 


Hearing Aids: 

FAMILY HEARING CENTER Audiologist & 
Licensed Hearing Aid Dispenser #483. 177 
Franklin Corner Road, Suite 1C, 
Lawrenceville. (609) 895-1666 
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SERVICE 
& SUPPLY 


LAWRENCEVILLE FUEL Since 1925. 
16 Gordon Av, Lawrncvl. 896-0141. 
NASSAU OIL Sales & Service 
800 State Rd., Prn 924-3530. 
PRINCETON FUEL OIL CO. 
220 Alexander St. Prn. 921-1100. 
TINDALL & RANSON Plumbing, Heating & 
AirConditng. Auth. Trane dealer. 924-3434. 


Home Improvement: 


SOUDERS, RAYMOND L., Jr., Inc. 
Repairs, Alterations, Additions, Bathrooms, 
Kitchens, Over 25 years exp. 896-1156. 


Home Inspection Service: 


AMBIC BLDG. INSPECTIONS State |i- 
censed, ASHI & BOCA Certified Member. 
“Complete inspection services will save time 
& money with one call.”1-888-262-6242 


Insurance Services: 


MacLEAN AGENCY 609-683-9300. 
138 Nassau Street, 3rd Floor, Princeton 


Janitor Service: 


ACTION MAINTENANCE SERVICE Since 
1977. Complete janitorial service. Fully 
bonded & insured. 452-1120 

KEEP IT CLEAN Janitorial Service & Sup- 
ply Co. “Call us today.” Bonded & in- 
sured...609-989-9005 

M.D.S. COMMERCIAL CLEANING Estab 
1978. Fully bonded & insured. 609-443-4844 


Landscaping Contractors: 


BT & M LANDSCAPE, Inc. Quality service 
custom landscape design/construc- 
tion...609-426-0457 

DOERLER LANDSCAPES, INC. Estab 
1962. Certified landscape architects & con- 
tractors. Lawmcvile, 609-896-3300 

JOHN KOCHIS LANDSCAPING Specializ- 
ing in blue stone & brick walks & patios 
Foundation landscaping. Sprinkler systems 
Fully insured. 737-3478 

CHARLIE WAGNER Lawn & Garden Serv- 
ice Landscaping. Mulching. Spring clean-up 
Grass cutting 609-393-5042 


LAUNDROMAT OF PRINCETON Wash, dry 
& fold or self service. Large capacity washers 
Open 7 days 6 to 11. StaffedM-F 8-8; Sat/Sun 
8-5. Princeton Shopping Center 924-3304 


Lawn Maintenance 


CALIBER LAWN CARE Weekly lawn main- 
tenance. Residential & commercial. 609- 
371-0286 & pager 609-434-3063 

VALENTINO’S LANDSCAPING Mowing, 
trimming, mulching & edging. Topsoil. Resi- 
dential/comimercial. 609-844-0860 


Lawn Mowers, Garden Equip. 


JOSEPH J. NEMES & SONS, Inc. Auth 
Sales/Serv. Simplicity, Toro; Bob Cat, White: 
Homelite, Green Machine; Ariens. US 206 N 
at 518, Pr 924-4177 


Limousine Service: 


PRINCETON GRAYTOP LIMOUSINE 24 hr 
door-to-door service by appt. Sedans, limou- 
sines, vans & mini buses... 921-1122 


JOBS WANTED 


sive corporation in need of im- 
proved performance and com- 
petitive advantage. My tailored 
approach leverages your or- 
ganization’s cultural, technical, 
and system assets to facilitate 
optimization of customer de- 
liverables and business bottom- 
line within the context of your 
market value chain. Box 
#213268. 


HELP WANTED 


JOBS WANTED 


Real Estate Consulting: For 
Commercial properties. Prop- 
erty management and leasing 
assistance available. Two dec- 
ades of experience in smooth 
operations and high returns. 
Susan.Eagle @ Prodigy.net. 
Eagle Group Lic. Broker 609- 
392-0092 x14. 


HELP WANTED 


* Pleasant working 
atmosphere 


F/T PIT 
POSITIONS AVAILABLE 


* Convenient location * Training provided 


F/T, P/T Customer Service: Salary plus commis- 


* Team environment 


and PC skills. 


sion, flexible hours, two shifts, requires telephone 


P/T Consumer Relations/Collections Coordina- 


tor: Heavy consumer and client contact, resolve 
disputes, monitor aging report and contact 
delinquent accounts, negotiate payment sched- 
ules, knowledge of MS Word and PeachTree ac- 
counting software helpful. 


P/T Secretary/Assistant Word processing, filing, 


etc. Requires MS Word. 
General Office/Mailroom: Run errands, various 


office duties. 


West Windsor, NJ 
Call 609-297-3049 


Pretiem is an Equal Opportunity Employer 


Pretiem 
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Auto Dealers Continued: Chimney Cleaning/Repair: Heating Contractors: 


FIRMS 


PLAINSBORO PACKAGE STORE 8,000 
fine wines. Liquor; beer. Open 7 days. 
Schalks Crossing Rd, Plainsboro 799-0989. 


Locksmith: 
DOOR TECH, INC. Lock & door installation & 
repair... 921-3221. 

Moving & Storage: 


ANCHOR MOVING & STORAGE Mayflower 
agents. Family owned & operated for over 22 
years. Princeton: 921-3223. 


tonmoving.com 


Painting & Decorating: 

GROSS, JULIUS H. interior/Exterior painting: 
paper hanging. Decorating. Owner operated 
for over 30 yrs. in Princeton area. 924-1474 

MILONAS PAINTING Exterior/interior paint- 
ing. Residential & commercial. Power wash- 
ing. Fully insured...609-587-7921 


Paving Contractors: 


CROSS COUNTY PAVING, Inc. Driveways 
& parking lots. . . 732-329-3025 


Pest Control: 


COOPER PEST CONTROL Graduate ento- 
mologists. Est. 1955. 609-799-1300 


Plumbing & Heating: 


LAWRENCEVILLE FUEL Since 1925. Re- 
pairs, remodeling & installations. Hot water 
heaters. N.J. Lic. #3533. 16 Gordon Av 
Lawrenceville. 609-896-0141 

MICHAEL J. MESSICK Plumbing & Heat- 
ing Lic. #8063. All plumbing & htg services 
24-hr. Insured. 924-0502 


Printing & Binding: 

AAA REPROGRAPHICS Short run high 
quality 1, 2 & 3-colors. 14 E. 6th Ave, Mer- 
cerville. Prn phone: 924-8100 
LDH PRINTING UNLIMITED Complete print- 
ing service. 417 Wail St, Princetgn. 924-4664 

S & ADUPLICATING High-speed duplicating 
& binding. Blueprinting 987-0655. 5 inde- 
pendence Way, U.S.1, Princeton 


Pumps & Well Drilling: 
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—— Pump installation & service on all makes 
Water treatment. Well drilling Rt 31 
Flemington. 908-782-2116 


Real Estate: 


COLDWELL-BANKER SCHLOTT, Real- 
tors Pm. 10 Nassau 921-1411 
Pm. Jctn: 50 Pm-Hitstn. Rd. 799-8181 


Recorded Music: 


LP's. New, used, bought sold. Rock: classi- 
Cal, jazz, oldies. Open 7 days. 20 S. Tulane, 
Princeton 921-0881, www prex com 


A 


THE ANNEX For hearty, moderately priced 
food & drink. 128 1/2 Nassau St (downstairs 
opp. Firestone Library), Pm. 609-921-7555 


Roofing Contractors: 


CAPITOL CITY CONTRACTING Co. Shin- 
gle, slate, flat roof; gutters, skylights. Free est 
Commercial/residential...609-392-5981 

BRUCE RICHARDS Home Improvements, 
Inc. Roofing & siding specialists since 1972 
Mercerville. 609-890-0542 


Septic Systems: 


Call Gus!" Lawmevi 882-7888 & 799-0260 


Stone, Natural: 


stone, bluestone & more. Wilburtha Rd 
W. Trenton. 882-2449 


Surgical Supplies: 


Ewing 882-3702 

FORER PHARMACY Rentals: sales. 2 
blocks from Princeton Hospital. 160 Wither- 
spoon, Pm. 921-7287 

PRINCETON SURGICAL SUPPLY Rent- 
als/sales/service. Accept medicare & medi- 
caid. Nassau Park Shop. Ctr. Rt 1 S..609- 
419-1910 


Swimming Pools & Spas: 


SYLVAN POOLS Since 1946. Affordabie in- 
ground pools in concrete. Pool Supplies 
Montgomery Center. Rte 518 & 206, Rocky 
Hill, 921-6166. 


Tile, Ceramic: 


REGENT FLOOR COVERING, INC. Since 
1963. Unsurpassed quality installing ce- 
ramic, marbdie, slate, terra cotta. American 
Olean & other tiles from around the workd 
Showroom: 7 Rte. 31 N. Pennington. 737-2466 


LEE MYLES Free Check li, Free Towing 859 
Rt. 130, E. Windsor 448-0300 


Travel Agencies: 


AMERICAN EXPRESS Complete service 
10 Nassau, Princeton. 921-8600 


Tree Service: 


PAGODIN’S TREE CARE SERVICE Profes- 
sional full service tree & shrubbery care 
Satisfaction guaranteed 609-499-9459 

LAWN & TREE CARE OF PRINCETON, 

Inc. Quality service. Plant health care. Spray- 

INQ. fertilization, pruning, stump removal & 

landscaping 


References. 924-4777 


Water Damage/Restoration: 


ING CO. Free inspection, analysis, esti- 
mates. Expert in ail types of waterproofing 
Sensidie pricing Lifetime guarantee Job ref- 


Styles & major brands. 737-6563 
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NEW JERSEY ASSOCIATION OF WOMEN BUSINESS OWNERS, INC. 
A CHAPTER OF THE NATIONAL ASSOCIATION OF WOMEN BUSINESS OWNERS Sy 


a 


The New Jersey Association of Women Business Owners (NJAWBO), is a statewide organization which represents the interests of the 221,000 women 
business owners in New Jersey. With approximately 1,000 members in 15 chapters across the state, NJAWBO is now the largest of 50 chapters which comprise 
the National Association of Women Business Owners (NAWBO). 

Founded in 1995, the Mercer Chapter has more then 50 members who meet for networking, a buffet dinner and a speaker who presents both business 
growth strategies and personal growth strategies important to women business owners. Meetings are held at 6pm at the Palmer Inn, Route 1, Princeton. Meeting 
dates for 2000 are January 11, February 10, March 9, April 18, May 18 and June 13. For more information, call Chapter President Arlene Schragger at 609-882- 


gies for profession- 
als, consultants & 
small businesses. 
We help your 
business grow! 


Arlene Schragger, President, Mercer Chapter 


Ee 5 ie HARRAH THE COACHING 
PRUE . ADVANTAGE 
Marketing. , ore 
Sains oes He & ASSOCIAT ES, 2 Professional Confidential 


HARRAH & ASSOCIATES, INC. 
INSURANCE BROKERS SINCE 1955 


Lisa M. Harrah, President Elect 


People Coaching 


® Personal Effectiveness 

¢ ADD Management 

¢ Professional Develop- 
ment 

¢ Women in Transition 


Barbara Fascetta, PPC, V.P. Programming 


Ewing ® 609-882-4586 e fax 609-771-4390 Trenton * 609-587-8030 ¢ fax 609-587-6588 Robbinsville © G09-37 1-2580 © fax 609-371-2581 
“PERSONAL 
THE TEMP AGENCY PAPERWORK A.INNSA-BARN A 
SOLUTIONS...AND CLOTHING, INC. BIC 
+ MORE, INC. : a 
* Tempora : 1 
edi “ oe Medical claims, bill ¢ Quality Children’s Clothing - 
u paying, plus filing & e Online Store M4 
* Permanent organizing for the busy e Secure Online Ordering fi 
: p 
‘Administrative & Office Support Preessronel, Sanrer * Gift Wrap Available b 
citizen and the dis- b 
: a abled. www .annabdean.com 
Marsha Fais, First Secretary Leute A. Richter, Second Secretary Karen Fontaine 
Princeton * 609-520-0340 ® fax 609-520-8804 East Windsor * 609-371-1466 © fax 609-371-0864 Pennington * 609-730-0334 ¢ fax 609-737-2191 


Interior 
Design 


The only Princeton- 
area interior designer 
specializing in terror- 
free decorating for 
the budget-conscious. 


Carol Baron, |IDA, ASID, IDS 
Princeton © 609-734-0141 


ag PATIO W ORLD El 
FIREPLACE & a €RTH 


Patio Furniture © Wicker ¢ Rattan ¢ Mantels & 
Marble Hearths © Gas Logs Fireplaces 
Woodburning & Gas Stoves 
Fireplace Inserts © Chimneys Accessories 
Retractable Awnings ® Barbecue Grills 
Backyard Swings & Play Systems 


Kathryn Benavides 
Lawrenceville ¢ 609-951-8585. 


INTERIOR ART DESIGN 
COMMERCIAL & 
RESIDENTIAL 
QUALITY FRAMING 


Kathleen Maguire Morolda 
Cranbury 609-655-1193 ¢ Princeton 609-921-0434 


* Custom Calligraphy 


www.notablyyours.invitations.com 


Jackie Zohn notablyyours@home.com 
Princeton Junction * 609-936-3700 
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* Birth Announcements Computerized Accounting aren ae 
; racy fat 7 5 a apt eh re 162 West State St., Suite 2 
ar nvitations “ t 
‘ Holiday Cards ¢ General Ledger ® Payroll Trenton, NJ 08608 


¢ Accounts Receivable ¢ Accounts 
Payable * Banks Reconciliation 


Anna Whitfield 
Lawrenceville © 609-883-5166 © fax 609-883-8165 


Stocks ¢ Bonds * Managed Assets 
Pension ¢ Financial/Estate Planning 
Business Services 


Dee Huggins 
609-393-8300 * Fax 609-393-7887 


Katherine Kish 
Cranbury * 609-799-8898 * fax 609-799-9468 


P & Stu Enterprises, Inc. 


ASI Certified 


Virginia Tryon 
609-883-4706 * fax 609-883-4706 


Benefits of NJAWBO Membership 


¥ Market Entry, Inc. A WMBE/WBE Distributor of Networking * Education 
|| When you need to _ School Uniforms, Publications + Discounts 
launch or reposition Security & Industrial Uniforms Cideden f Co sik f the 
a product, a service Sportswear * Advertising Specialties + Plaques * Awards Pri ° 
or a company. inceton Area * Mentoring 
Certified and Registered by NJ State/Federal Government 


Visibility * Legislative Lobbying 
Recognition * Support + Fun 


Call Today to Join Our Business-Oriented, People-Centered Organization! 609-924-7975 


4586 or our Hotline at 609-924-7975. | 


